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THE IMPACT OF QUARANTINE RESTRICTIONS ON MULTINATIONAL 
CORPORATIONS IN THE CONDITIONS OF GLOBALIZATION 

 
As of the 21st century, globalization covers more and more spheres of life, because with 

the advent of the Internet, access to information has become comprehensive and has accelerated 
the development of individuals, as well as entire countries and continents. 

The presence of countries in interdependent relations, both economic and political, is a prerequi-
site for the creation of circumstances that have a positive or negative impact. Especially if the country 
is highly developed, its impact will be more significant, for example, the economic crisis that began 
in 2008 in the United States later spread beyond the country, covering countries on all continents 
and slowing down the world economy. Conversely, the favorable economic situation of the country 
serves as an incentive for its development in all parts of the world. Now we have the similar situation 
with COVID-19. 

Multinational enterprises are a factor of countries’ economies interconnectedness. This is due 
to their capability to form and make use of the networks between national economies and the enablement 
to operate within numerous countries, which formulates a single market. 

On 23 September 2020, the World Health Organization reported that more than 31 million people 
had been confirmed infected with COVID-19. That same day, almost 963,000 deaths globally were 
attributed to the virus. In the 1st wave, weekly deaths attributed to COVID-19 peaked in the week 
around 13 April 2020 at just over 51,000. This dropped down to fewer than 29,000 per week in late 
May 2020, but by mid-September 2020, deaths per week had increased again to around 37,000. 
The United Nations baseline projections in May 2020 suggested that, as a result of the pandemic, 
global output would decline by 3.2 per cent and the number of people in extreme poverty at the global 
level would increase by 34.3 million in 2020, with Africa accounting for about 56 per cent of the in-
crease (United Nations, 2020d). 

These findings highlight the relationship between globalization and protectionist policies 
as governments respond to significant global events such as a public health crisis as in the case of 
the current COVID-19 pandemic. The findings suggest that the inclusion of such interaction variables 
in infectious disease models may improve the accuracy of predictions around likely time delays of 
disease emergence and transmission across national borders and as such, open the possibility for 
improved planning and coordination of transnational responses in the management of emerging and 
re-emerging infectious diseases into the future [1]. 

China’s influence on the United States will be twofold – as a consumer of American goods and 
as a world producer. Chinese consumption of foreign goods will clearly decline, affecting some 
companies more than others (for example, car sales fell 92% in February). But overall, from a macro-
economic perspective, US exports to China, which is about $100 billion, are just a small pimple on the 
$21 trillion US economy, which can remove only a few hundredths of a percent of our GDP growth. 
The effect of disruptions in Chinese industry will be more noticeable. Quarantined cities and factories, 
as well as limited movement have affected Chinese industry [2]. 

The pandemic took many global firms by surprise: production closures, logistics disruptions, 
falling market demand and catastrophic losses. But there are those who are lucky. The H&H Group is 
a leading nutrition and wellness company in Hong Kong with subsidiaries in mainland China, Australia, 
Europe and the United States. According to the CEO of the corporation, they managed to maintain 
a leading position in the industry during the quarantine and resumed work on February 3 [3]. 

The spread of COVID-19 worldwide has led to a reduction in trade between countries, employment, 
falling production in certain sectors of the economy (tourism, food, restaurant business, trade). In each 
segment of the market it was reflected differently, small and medium business was most affected, 
while corporations and international companies were able to transfer it a little easier. In the economy, 
everything is interconnected. And the severity of quarantine measures in one production segment will 
inevitably lead to disruptions in other sectors of the economy. But this is the first time the world has 
faced a task of this magnitude, and now we need a plan to rehabilitate the economy. 
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DIGITALIZING WORLD EDUCATION AND INDUSTRY 
 
Governments and businesses have always recognized that Higher Education has a major contri-

bution to make to the economy and sustainability. Digital transformations from 1.0 to 4.0 can reinforce 
the important link from Higher Education to industry and employability. The article gives a short re-
view of the last 1000 years, deconstructed into three stages. World education has been influenced by 
the development of the Internet as well as the Industrial revolutions over the last 250 years. Econo-
mies, industries and jobs around the world are reformed by new knowledge and technologies. The de-
velopment of Higher Education is to be considered alongside with the development of the World Wide 
Web that started off as transmissive (1.0), social (2.0), and semantic (3.0) [1]. 

Education 1.0. Transmissive. The first modern university in Europe was founded in Bologna in 
1088, then in Paris, Oxford and Cambridge. From the beginning of modern universities, students re-
ceived knowledge from lecturers or academics. They provided students with information in the form 
of reading lectures or discourse. It should be mentioned that the sense of the word “lecture” means 
“written works, literature,” “learning from books” (from late 14 c.), “a reading aloud, action of reading 
aloud” (from early 15 c.). The sense of “a discourse on a given subject before an audience” emerged in 
1530s. The visual aids, books, notes and handouts, authentic resources and experiences played a key 
role in transmitting ideas, promoting creativity and prevailing cultures. In Higher Education 1.0 stu-
dents were mostly users of information resources that were supplied to them for learning. Thus, the 
stage of Education 1.0 was the transmissive way of learning suited well for centuries.  

Around 60 years ago, there was a considerable growth of the numbers of students entering uni-
versities. More and more young people became eligible for Higher Education. Universities attracted 
scholars from around the world to their campuses and international students mobility across countries 
increased. The so-called Education 1.25 had arrived. Due to the huge reach of TV broadcasting, mass 
technology and education innovations of the 20th century, the Open University was established in 
1969, giving anyone, anywhere the power to learn. The Open University has pioneered distance learn-
ing for over 50 years, delivering exceptional teaching and outstanding support to students across the 
UK and the world. Other countries reproduced the Open University model for distance learning. Mo-
bility and flexibility started to be valued, and distance learning or online learning gradually increased. 
That was the so-called educational model 1.5. Around 20 years ago Learning Management Systems 
(LMS) came into being. Academics sought to improve face-to-face learning with the Web. Learning 
Management Systems are now used by millions of students and academic staff across the world. There 
was a similar environment for distance and remote learning from print and videos to digital and mobile [1]. 

Education 2.0. Social. In 2005 web sites increasingly enabled people to interact, create and con-
tribute ideas and photos. It was called the “read-write Web” or Web 2.0. The democratization of the 
Web reflected the power not just receive, but to add and express opinion. New platforms such as 
blogs, wikis, sharing sites, and podcasts emerged and became quite important. Web 2.0 technologies 
started to be adapted to enhance traditional approaches in education. Open education resources and 


