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channels on all social networks and more. One of the best examples 
is the creation of “ДІЯ”. It is both a mobile application and a web 
portal. At the same time is brand as a digital state of Ukraine [3]. 

Ukraine also has its own marketing agencies. Among them, the 
5 largest and most popular are known for their unique approach to 
work. These include Banda, ODDEE Agency, ISD Group, Fedoriv 
and Brain Tank. 

According to the data Statista, experts predict the advertising 
strategy growth to be $339 billion by 2023. Therefore, Ukraine will 
continue to digitize and develop digital marketing given the trends 
and tendencies above [2]. 

In conclusion we would like to emphasize that modern marketing 
should be based on fast, flexible planning of innovations, at the 
centre of which should always be the consumer. All modern trends 
and tendencies are useful and necessary basis for digital marketing 
and Ukraine‟s future development. 
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«I always believe that dance contains four arts, namely music, 
choreography, painting and literature». This phrase belongs to 
George de las Cuevas. We start with it in order to emphasize that 
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dance is not just movement. Dance is a small model of life in a few 
minutes with its emotions and experiences. This model of life is 
different in each dance. As well as the types of dances this paper is 
going to discuss. 

The first style we will start with is folk dance. Folk dances 
occupy a significant place in the culture of each nation and ethnic 
group of the globe, along with folk songs and folk customs. Partly 
folk dances, for example, circle dances have a ceremonial character. 
Among the famous Ukrainian folk dances are hopak, metelitsa, 
kozachok, tropak waltz, polka, kolomyyka, arkan, roman and others. 

The second style is ballet. Ballet is a syncretic form of stage art, a 
performance with a holistic plot, in which the feelings of the 
characters are conveyed by means of dance. Dance in ballet has its 
own special technique, which requires a long and hard learning. 

The third style is swing. Swing is a common name for a group of 
dances that developed simultaneously with the jazz style of swing in 
music in the twenties, thirties and forties of the twentieth century. 
The early forms of some of these dances originated earlier in the 
swing style of music. The most famous of these lindy hop dances is a 
pair dance that originated in Harlem. 

The fourth style is breakdance. Break dancing is a style of street 
dance that originated in the South Bronx (New York) in the early 
1970s. This dance is one of the parts of hip-hop culture, so it is one 
of the oldest and most famous styles of hip-hop dance. 

As far as we started to talk about hip-hop, it is necessary to 
mention that it is the fifth style which we are going to take into 
consideration. Hip-hop is a street dance style that is mostly 
accompanied by hip-hop music and music that was developed as part 
of hip-hop culture. It includes a wide range of styles, such as break 
dancing (which we have already talked about), locking, popping, 
which were created in 1970 and became popular in the United States 
thanks to dance teams. 

The sixth style is modern. Modern dance is one of the directions 
of foreign choreography, which originated in the late nineteenth – 
early twentieth century in the United States and Germany. The term 
“modern dance” appeared in the United States to denote stage 
choreography, which turned away from traditional ballet forms. 

And the last kind of dance this paper is going to talk about is 
ballroom choreography. Why? Everything is very simple. This is my 
favorite style of dance. I am a dancer. Why am I dancing? I do it 
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because any problem in the world can be solved by dancing. Now 
let‟s have a look at the issue of what ballroom choreography is. 
Ballroom dancing is a type of paired dance, arranged and codified for 
sports competitions. International ballroom dancing competitions are 
divided into two programs: standard and Latin American, each of 
which includes five dances: waltz, Viennese waltz, foxtrot, quickstep 
and tango are a part of the standard program as far as samba, rumba, 
cha-cha-cha, pasodoble and jive are included into the Latin American 
program. 

I would like to conclude with my favorite phrase.” Dancing is a 
perpendicular expression of horizontal desires”. Why is it a favorite 
one? I like it because it gives a definition of a dance in geometry 
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The development of market relations and the active entry of 
enterprises into foreign markets made it harder for them to achieve 
competitive advantages only through tangible assets. Intangible 
assets are becoming key factors in increasing the competitiveness of 
enterprises in both national and international markets. Rational use of 
intangible assets allows companies to choose relevant development 
strategies, create competitive products, gain customers‟ loyalty, and 
earn higher profits. 

Intangible assets are legally recognized long-term assets of the 
enterprise that are characterized by the lack of tangible form and the 
ability to bring additional economic benefits to the enterprise [1]. 
Intangible assets include trademarks, brands, copyrights, licenses, 
patents, etc. 

Trademark as an element of intangible assets of the enterprise is 
an essential factor influencing the promotion and positioning of 
products in national and foreign markets. A trademark is a name, 
term, sign, symbol, or a combination thereof that is intended to 
identify goods or services and differentiate them from the goods and 




