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Environmental challenges: The EU is facing significant environ-

mental challenges, including climate change, pollution, and resource 

depletion. Addressing these challenges will require significant 

investments and policy changes that could impact economic develop-

ment in the short term. 

Conclusions. Overall, these internal contradictions and problems 

highlight the need for the EU to focus on sustainable and inclusive 

economic development, which considers the needs and challenges of 

all member states and their citizens. 
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Abstract. The influence of corporations on the world economy is 

difficult to overestimate. Their share in many areas of production, 

provision of services, extraction, investment, scientific and technical 

research and development is often more than 50 % or even 90 %. 

Corporations exert not only significant economic, but also political, 
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cultural and social influence on the societies of various countries. 

The attitude towards their activities, accordingly, is often ambiguous. 

Given the extreme importance of these business entities, the chosen 

research topic is relevant and worthy of study. 
Keywords: corporation, transnational corporation, TNC, global 

economy.  

ПРИРОДА ТРАНСНАЦІОНАЛЬНИХ КОРПОРАЦІЙ 
ТА ОСНОВНІ СТАДІЇ ЇХ ЕВОЛЮЦІЇ 

Анотація. Вплив корпорацій на світову економіку важко 
переоцінити. Їх частка у багатьох сферах виробництва, надання 
послуг, видобування, інвестування, науково-технічних дослі-
джень та розробок часто становить понад 50 % або навіть 90 %. 
Корпорації здійснюють не лише значний економічний, але і 
політичний, культурний та соціальний вплив на суспільства 
різних країн. Ставлення до їх діяльності, відповідно, часто є 
неоднозначним. З огляду на крайню важливість цих суб’єктів 
господарювання, обрана тема дослідження є актуальною і 
такою, що заслуговує на вивчення.  

Ключові слова: корпорація, транснаціональна корпорація, 
ТНК, глобальна економіка. 

Problem statement. Transnational corporations are among the 
world's biggest economic institutions. A rough estimate suggests that 
the 300 largest TNCs own or control at least one-quarter of the entire 
world's productive assets, worth about 5 trillion USD. TNCs’ total 
annual sales are comparable to or greater than the yearly gross 
domestic product of most countries. Partly as a result of their size, 
TNCs tend to dominate in industries where output and markets are 
oligopolistic, or concentrated in the hands of a relatively small 
number of firms. 

Analysis of basic research and publications. The transnational 
corporations have been with us for much longer. S. Hymer who 
developed the first theory of the international firm dates the modern 
transnational to after the Second World War. P. Drucker researched 
corporations in the context of global economy. T. Biersteker analysed 
the perspectives of international corporations.  
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Abstract purpose is to study the nature of transnational corpo-

rations and the main stages of their evolution. 

Research results. A transnational corporation is an enterprise that 

is involved with the international production of goods or services, 

foreign investments, or income and asset management in more than 

one country. It sets up factories in developing countries as land and 

labour are cheaper there. 

Transnational corporations share many qualities with multina-

tional corporations, with the subtle difference being that multinatio-

nal corporations consist of a centralized management structure, 

whereas transnational corporations generally are decentralized, with 

many bases in various countries where the corporation operates [1]. 

While traditional multinational corporations are national companies 

with foreign subsidiaries, [2] transnational corporations spread out 

their operations in many countries to sustain high levels of local 

responsiveness [3]. 

A transnational corporation operates substantial facilities, does 

business in more than one country, and does not consider any country 

its corporate home. One of the significant advantages of a trans-

national company is that they can maintain a greater degree of respo-

nsiveness to the local markets where they maintain facilities [4]. 

Corporations have existed since the beginning of trade. From 

small beginnings they assumed their modern form in the 17th and 

18th centuries with the emergence of large, European-based 

enterprises, such as the British East India Company. During this 

period of colonization, multinational companies were seen as agents 

of civilization and played a pivotal role in the economic development 

of Asia, South America, and Africa. By the end of the 19th century, 

advances in communications had linked world markets more closely, 

and multinational corporations were widely regarded as instruments 

of global relations through commercial ties. While international trade 

was interrupted by two world wars in the first half of the twentieth 

century, an even more closely bound world economy emerged in the 

aftermath of this period of conflict [5]. 

Over the last 20 years, the perception of corporations has 

changed. As they grew in power and visibility, they came to be 
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viewed in more ambivalent terms by both governments and consu-

mers. Almost everywhere in the world, there is a growing suspicion 

that they are not sufficiently attuned to the economic well-being of 

the communities and regions they operate in and that they seek to 

exploit their growing power in relation to national government 

agencies, international trade federations and organizations, and local, 

national, and international labour organizations [5]. 

Conclusions. Transnational cooperations have a few national 

influences when it comes to political affairs over most countries in 

the world like particularly those in the less-industrialised world, has 

not been manifest solely in sheer economic power or manipulative 

price transfers. 
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