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Effectiveness of marketing and
logistics activities in modern conditions

Yurii Lohosha
Poltava University of Economics and Trade, Poltava
https://orcid.org/0009-0001-5887-0442
Oleksandr Manzhura
Poltava University of Economics and Trade: Poltava

Abstract. The thesis explores the critical interplay between marketing and logistics as key
determinants of strategic enterprise management, particularly in the context of globalization, digital
transformation, and the acute circumstances of military instability in Ukraine. Emphasis is placed on
the need to integrate marketing and logistics functions to increase competitiveness, optimize
operational processes and improve customer experience, with a special focus on e-commerce
applications. Contemporary marketing tools are considered along with new logistics challenges and
the role of marketing in maintaining corporate reputation in wartime. The analysis suggests the
increased importance of automation and artificial intelligence in contributing to the development of
a sustainable and innovative economy in Ukraine.

Keywords: marketing, logistics, globalization, digital transformation.

EdexTuBHICTH MAPKETHHIOBOI TA
JIOTICTUYHOI JiSVILHOCTI B CYy4aCHHUX YMOBAX

HOpiii Jlozowma
Ilonmascvkuii ynieepcumem ekonomiku i mopeiéni, m. [lonmasa
https://orcid.org/0009-0001-5887-0442
Onexcanop Manoscypa
Ilonmascvkuii ynigepcumem ekonomiku i mopeiéni, m. [lonmasa

Anomauyia. Y me3i 00cniosncyemvcs axciusa poiv 83a4€EM00ii MapkemuHay ma J102iCMuKU K Klo4o8ux
YUHHUKIE CIPAMe2iuHO0 YNPAGTIHHI NIONPUEMCIMEAMU 8 YMOBAX 2100ani3ayii, yugposoi mparcgopmayii
may Mogax 80€HHOI HecmabinbHocmi 8 Yxpaini. ITiokpecneno HeoOXiOHicmb inmecpayii mapkemuney
ma 102ICMUKU OJist NIOBUWEHHS KOHKYPEHMOCHPOMONCHOCMI, O/l ONMUMI3ayii npoyecie ma noKpaujeHHs
KIEHMCbKO20 00CBI0Y, 0cobu60 8 e-commerce. Po3enadaromvcs cy4achi MapKemun208i incmpymeHmu,
HOBI J102ICMUYHI BUKIUKU ™A POb MAapKemuHey y niompumyi penymayii OisHecy nio 4ac GilHuU.
IIpocno3yemvcsa 3pOCMAanHA 3HAYEHHA a8MOMAmMu3ayii ma Wmy4Ho20 IHMeNeKmy, wo Cnpusmume
PO3BUMKY SHYUKOI ma IHHOBAYIUHOI eKOHOMIKU YKpainu.

Knrwuoei cnoea: mapkemune, nocicmuxa, 2nooanizayis, yughposa mpancgopmayis.

B3aemoist MapKeTHHTY Ta JIOTICTUKH € BKIIMBOO PYIITIHHOIO CHIIOKO IS TOCSITHEHHS
MIPOBITHOTO PIBHS KOHKYPEHTOCIIPOMOXKHOCTI, OCOOIMBO B YMOBAX MOCTIHHUX 3MiH, K1
3yMOBJIEH] SIK BHYTPIIIIHIMU €KOHOMIYHUMH BIUTMBAMH, TaK 1 30BHIIIHIMH — T7100asTi3alli€lo,
TEXHOJIOTTYHUM MOCTIHUM PO3BUTKOM Ta BIICBLKOBUMH JISIMH Ha TEPUTOPIi Y KpaiHHU.
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Ycnimne (yHKIIOHYBaHHS 013HECY B Cy4YaCHHMX YMOBaxX HEMOXJIMBE 0€3 4YITKOl
Ta 3pO3YMLIOI CUCTEMH MPOJAXKy MPOAYKILIi (MAPKETHHT) Ta 11 TOCTaBKHU CIIOKHBAYEBI
(;orictuka). Came cunHepris nux (QyHKIIN J03BOJIIE€ KOMITaHIAM MPAaBUIILHO pearyBaTu
Ha MOTPeOU PUHKY B LIJIOMY Ta YHEMOXKJIMBIIIOBATH BUTPATU, a TAKOXK IM1ABUIIUTH
piBEHBb 00CITyTrOBYBaHHSI.

CydacHUl MapKEeTHHI MepeXuBae IU(GPOBY PEBOIIOLIIO, SKIIO MOPIBHIOBATH
HOT0 3 TUM, SIKHH MU 3BUKJIM Oa4UTH JIEKUJIbKA POKIB TOMY. TpaauiiiiHi IHCTpyMEHTH
MOCTYTAIOTHCS MICIIEM — TAKUM SIK KOHTEHT-MapKETHUHT, COIliaJIbHI MEPEKi, TapreToBaHa
pekiaMa, 1H(II0EHC-MApKETHHT, IITYYHUHN THTEJIEKT Y POOOTI 3 KITIEHTCHKUMHM JTAHUMH.
Kommanii nepexoasTs 10 OMHIKaHAJIBHOTO ITIX0Y, 1€ B3aEMO/IIS 3 KITIEHTOM BiI0yBa€ThCs
Ha BCIX MOXKJIMBHX TIaTGopMax — OHJIakH 1 odaiin [1].

HagiTh 3apa3, mig yac moBHOMACIITAOHOT BIffHM, MAPKETUHT B YKpaiHi BUKOHYE
e ¥ BaXJIMBY pEMyTAIlliiiHy pOJb, 3/1aBajocs O SIKHM YWHOM II€ MOXKIIUBO, aje
MIATPUMKA YKpaiHChKOro Oi3Hecy Ta BUPOOHHUKIB, (OpPMYyBaHHS NATPIOTUYHOTO
CIIO’KMBAHHS CEpeJi CIIOKMUBAYIB, IEMOHCTpAIIiSl COIIabHOI BIAMOBIAAIBHOCTI Cepe
BJIACHUKIB O13HECY BIITPAIOTh B AaHii cdepl 3HaUyIly 1 HEOOCEPEAKOBAHY POJIb.

JlorictnuHa cucreMa YKpaiHM 3a3Hajga 3HAYHUX MOMIKOJKEHb Ta CYTTEBO
MOCTpaXKJana BHACHIIOK BOEHHUX 1d. [lopymieHHst TpaHCHOPTHOT 1H(QPaCTPYKTypH,
0JIOKYBaHHSI MOPTIB, pU3UKH 30€epiraHHs MPOJYKIIii Ta eBaKyallisi BAPOOHUIITB — yce
11 3MYCHJIO KOMITaHii ePEryITHyTH Ta nepedy TyBaTH JIOTICTUYHI JAHIIOTH, IITYKAIOUH
abTEPHATUBHI NUISAXU JOCTABKH, BKIIOYAIOUM 3aJI3HWYHI, TPAHCIOPTHI Ta BOJIHI
MapmipyTd. B Toil e yac norictuka HaOyna HOBOTO 3HAYECHHS, BOHA CTayia OUTBII
BKJIMBOIO SIK YaCTUHA TYMAHITAPHOTO Ta BIMCHKOBOIO 3a0€3MEUEHHS, /1€ IIIBUIKICTD,
Oe3IeKa Ta TOYHICTh MMOCTAYaHHS CTAJIM HE MPOCTO O13HEC-TMIOKA3HUKAMHU, a KUTTEBO
BAXIMBUMH YUHHUKAMU, aJKE 1HILI METOJIU JTOCTaBKU CTaIM BKpal CKJIaJHUMHU.

MapkeTHHT poOUTH 3aITHT, a JIOTICTUKA CTBOPIOE HOTO BUKOHAHHS. Y CITIIITHI KOMIIaH11
00’ €THYIOTH 111 TPOLIECH B €JUHY MAPKETHHT-JIOTICTUYHY CUCTEMY, 1110 JO3BOJISE:

~ poOUTH MTPOTHO3 MOMUTY;

~ ONTHMI3yBaTH 3alacyu i BUTPATU HA TPAHCIIOPTYBAHHS;

- (hopmyBaTH MO3UTUBHUI KIIIEHTCHKUN JOCB1X (customer experience);

—~ CTBOPIOBATH IIBUIKUN 3BOPOTHUH 3B 30K 13 MOKYIIIEM.

[le ocoOnmBO BaxJMBO [JIsi €-commerce, ¢ JOTICTUKAa cTaja YacTHHOIO
MapKeTHHTOBOI mpomno3ullii — "moctaBka 3a 1 aeHs", "0e3KOITOBHE MOBEpPHEHHS'",
"TouHe BijgcTexkeHHS" [2].

[Tonpu HempocTi 0o0cTaBUHU, B YKpaiHi aKTHMBHO BIPOBAIKYIOTHCS CydacHi
MIIXO0M /10 JIOTICTUKM (CKJIaJM Ha 3aX0Jll KpaiHu, HUQpoBi maaTdhopMu yrupaBiIiHH,
CHIBIIpals 3 MEPEeBI3HUKAMU, MOMTYK albTEPHATUBHUX METOMAIB AOCTaBKM) [3].

Y MaifOyTHbOMY MOKHA OYiKyBaTH MOJaJIbIlIe 3pOCTaHHS 3HAUYCHHS aHAJITHKH,
aBTOMATH3allli Ta IITYYHOTO 1HTEJEKTY SIK B JIOTICTHIIl, TaK 1 B MAPKETHHTY, OCKIJIbKU
PO3BUTOK JaHMX c(ep B Cy4aCHOMY CBITI IOKa3ye€ 3HAUHMN BIUIMB Ha BCl cdepH
KUTTEIISIILHOCTI.
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MapkeTuHroBa Ta JIOTiICTUYHA JiSUTbHICTh B CY4aCHUX YMOBaX — 1€ HE TUIbKH
IHCTpyMeHTH Oi3Hecy, a W CTpaTeriyHo BaXKJIMBI (YHKINI, $Ki 3a0e3MmeuyroTh
e(peKTUBHICTh, KOHKYPEHTOCIIPOMOKHICTb 1 CTiMKiCTh mimmpueMcTs. IXHe noeanaHHs
BIJIKpUBA€ HOB1 MOXKJIUBOCTI JJI1 pO3BUTKY O13HECY 1 HE TUIbKH, HaBITh Y KPUTHYHUX
yMOBaxX ChOToJieHHs. B ykpaiHCbKOMY KOHTEKCTI — L€ IIaHC He JuiIe 30eperTH
€KOHOMIKY, a ¥ TepeTBOPUTH ii Ha OUIbII MOOLIBHY, THYUYKY Ta 1HHOBAIIMHY, sKa
I1JIJTAIITOBYETHCS IT1/1 YMOBH.
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Theoretical components of the classification of public services in Ukraine
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Abstract. The article analyzes the legal nature and classification of public services provided by public
authorities in Ukraine. The concepts of administrative, social, managerial and non-administrative services,
as well as the features of their legal regulation, are considered. The authors draw attention to the differences
in scientific approaches to the interpretation of these categories and emphasize the conventionality
of their division. It is emphasized that all of the above types of services are public in nature, but differ
in content, entities of provision, and areas of application. The prospects for further research related
to the classification of electronic services according to various criteria are separately outlined.
Keywords: administrative services, electronic services, non-administrative services, public services,
social services, management services.
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