TPOHHUX MIIHUCIB, 3aXUCT MPaB CIOKHUBAUIB, 3aXHCT IHTEIEKTYaIb-
Hoi BracHocTi. CucTeMa npaBoBOTO 3a0e3MeueHHs eeKTPOHHOT TOp-
riBii moTpedye YIOCKOHAJEHHS y JBOX ACIHEKTaX: MPaBOBHX 3aCaj
(hyHKITIOHYBaHHS CHCTEMH €JIEKTPOHHOI TOPTiBIIi (3aKOHOJaBYO-HOP-
MAaTHBHOI 0a3M) i TEXHOJIOTIYHOI M ATPUMKHU IMPOBEACHHSI OTIepaIliii B
CHUCTEMax eJIEKTPOHHOI TOPTiBJIi.

Takum 4MHOM, €JIEKTPOHHA KOMEpIis B YKpaiHi 3HaXOAUTHCS Ha
eTarli CTAaHOBJICHHSA, TOMY YYaCHHKaM BapTO CKOPUCTATHCS HAasBHU-
MH MOJKJIMBOCTSAMH IJIS1 PO3BUTKY, OCOOJIMBO 3 ypaxyBaHHSAM Bce
0171101 3aLiKaBICHOCTI CTIOKMBAYiB B OHIAHH-TTOKYIIKaX.

3riguo 3 gaammu Aukrotopl00, ykpaiHCBKHH PHHOK €J1eKTPOHHOI
KoMepii mpoaoBxkye pocth. Jo ki 2016 poky ¥oro obesr nepe-
BuIUTh $ 2 Mapa. [Ipornos Ha HacTYHHI I’ ATh POKIB — 3pOCTaHHS Ha
400 %, mo $ 10 mupa B 2020 porii.

SIKII0 Ha MOYaTKy €NeKTOPOHHOI €pH OpraHi3allis elIeKTPOHHOTO
0oOMiHY JaHMMHU BHMarajia IMOMITHHX KalliTaJOBKIaJeHb 1 Oyna Jo-
CTYIHA JIMIIEC BEJIMKAM KOMIIAHISIM, TO PO3IIUPEHHS BUKOPUCTaHHS
iHTEepHeTa J03BOJIMIIA 3aMaTHUCSl IHTEPHET-TOPTIBICIO 1 HEBETHKHM
mignpuemMcTBaM. llepcriekTnBa eneKTpoHHOI TOpriBisg B YKpaiHi,
SKIIO BOHA OyJe PO3BUBATHCS TaKUMH K TEMIIAMH, MepeHMaroun
TTO3UTHBHUNA JTOCBIJ MPOBITHUX iHO3EMHHX JEP)KaB, € JTOCUTh BHCO-
KO0, 110 JIA€ BEJIMKI IIAHCH HAIllili KpaiHi CTaTH OJHUM 3 MTPOBITHUX
PO3BHHYTHX PHHKIB €JIEKTPOHHOI KOMEPIIi.

Cnucok eukopucmanux o0cepen

1. PbIHOK pO3HUYHOW TOPrOBIM YKpawHbI. AHajuTuueckuii 0630p [Enek-
TpoHHHH pecypc]. — Pexum moctymy: http://hub.kyivstar.ua/rynok-
roznichnoy-torgovli-ukrainy-2. — Hasga 3 expana.

K. M. Kraus, Candidate of Economic Sciences
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AMBUSH MARKETING AS ONE OF THE PROMISING
MODERN UNCONVENTIONAL METHODS
OF MARKETING TECHNIQUES

The existence of fierce competition on the market of goods and
services in Ukraine causes small enterprise entities to constant search
and creation of new competitive advantages, avoid standard behavior
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and logical approaches, because the strategy will be provided by
competitors and will lead to undesirable results. This, in their turn,
requires from small enterprise entities an effective management of
marketing strategies that must be dynamic, flexible and permanently
updating [3, p. 125].

Special role in solving of these problems allocated to find creative
and original solutions for each of key elements of the system of
marketing communications — advertising, public relations, direct
marketing and sales promotion. It is important to use modern tools of
driving online marketing campaigns that will optimize difficult
economic situation in the country and will be one of the key success
factors for small enterprise entities in Ukraine.

Among the most promising modern unconventional methods of
marketing measures should note contextual and display advertising,
promotion on social networks (SMO, SMM), search, direct (using e-
mail), viral, provocation, parasitic and guerilla marketing [2, p. 64].

A special place among non-traditional methods of marketing
measures belongs to ambush marketing, which emerged in the late of
90th of XX century [1, p. 77]. Its founder was John Francis Welch,
who called it «xambush marketing».

In modern economic literature ambush marketing is often
identified with unauthorized, black marketing that is associated with
military operations and morally questionable behavior.

Ambush marketing consist in a full or partial copying of well
known brand and sale fake as the original. This type of marketing
allows small enterprise entities not breaking the law, to use for their
own purposes special events to attract targeted audience, not
performing the role of the official sponsor.

However small enterprise entities roundabout way penetrate into
the information area of the main competitor who has made
considerable sponsorship contribution and is an official partner of the
event. The use of ambush marketing can bring «unclean» economic
entities if not all, that most benefits of the official sponsorship with
the least costs.

The implementation of ambush marketing requires such methods:

— purchase of advertising time within the broadcasting of event;
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— distribution of free tickets for attraction interested clients;

— holding of a primitive advertising and provision of samples
promotional leaflets at place of the event, etc.

However, the world practice shows that to do such steps dare
such enterprise entities that plan to survive on the market no more
than 2 years and get from its product great profit [1, p. 79].

In Ukraine, small enterprise entities using ambush marketing in
large cities such as Kyiv, Lviv and Kharkiv. Especially notable it
was in 2012 at the time of Euro championship of football.

At this time, some representatives of small enterprise «copied»
existent brands to promote their own (less known) or general
illegally used someone else’s trademarks. The most large-scale
counterfeiting subjected products, which were provided by official
suppliers (water, sportswear, etc.).

In other words, small enterprise entities in Ukraine tried to
associate themselves and their products with football Euro
championship without paying a commission to the organizer of the
event. Such marketing violated rights of the organizers of sport
events, misleading general public about who were actually sponsors
of the football feast.

Hence, in the increasingly of competitive on the market of goods
and services and its oversaturation of marketing information, is not
enough financial resources, so you need to form a marketing
thinking, to appeal to deep human needs, to work for particular
consumer, to worry about regular customers, to implement
unexpected and original marketing decisions, to carry out point
shares that actively use non-traditional types of marketing.
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PO3BUTOK NNONNCTUYHOIO AYTCOPCUHIY B TOPTIBIJII

B ocranni pokum Bce Oinblie MmiIMPHEMCTB HANAIOTh IepeBary
KOHIIGHTpaIlil IisJIbHOCTI Ha OCHOBHHMX HampsiMax. [Ipu mpomy He-
OCHOBHI CKIIaioBi Oi3HeCy NepefaroThCcsl HE3ICKHUM 30BHIIIHIM
BUKOHABIISIM — ayTcopcepaM. JlocimimkeHHs HeoOXiMHOCTI Ta edek-
TUBHOCTI ayTCOPCHHTOBUX MPOIECIB € BAXKIMBOIO MPOOIEMOO IS
MiJTPHEMCTB yCiX ramysell ekoHOMIKkH. 1i edeKTMBHE BHpilTeHHS
JIO3BOJINTh, 3aKJIACTH MIITHUN (yHAaMEHT OOTPYHTYBaHHS €KOHOMiY-
HOI cTparerii HisIIbHOCTI MAPHUEMCTB Ha MailOyTHE. Baromuii BHe-
COK y PO3KPHUTTSI CYTHOCTi ayTCOPCHHTY, OOTpYHTYBaHHsI HOTO Tie-
peBar Ta HeAOJIKiB, 3MIACHIIN CyJacHi 3apyOiKHI HayKOBIIi, cepen
skux AHikiH b., Kanenmksn C., Tpouki M., XeiByn M. ta iH. Oco06-
JUBO aKTyaJIbHUM Ha Cy4acHOMY €Talli € BUKOPUCTAaHHS ayTcop-
CHHTY B JIOTICTHYHHX IPOLIECaX MiANPUEMCTBA, OCKLIBKY 11e Halvac-
Tillle JTO3BOJISIE MiAMPUEMCTBY 3MEHIIUTH JIOTICTUYHI BHTPATH, ITiJ(-
BUIIUTH PIBEHb BUKOHYBAaHUX JIOTICTHYHHX MociyT Toimo. Came Jjo-
TiICTUYHHI ayTCOPCHHT, PO3TIISAAIOTh Y CBOIX HAYKOBHUX MpalsiX Taki
BITYM3HSIHI Ta 3apyOiKHUX yueHi, sik ['puropak M., KpukaBcbkwuii €.,
Oxnannep M., Uyxpait H., ®ponosa O.

Bopnouac, 6arato nmuTaHb BUKOPHCTaHHS AyTCOPCHHTY B Jnoric-
THII BITYU3HSIHUX MIANPUEMCTB 3aTHIIAIOTHCS HGBI/IpII_LIeHI/IMI/I a Be-
JIMKa KUIBKICTh CYy4aCHUX NMPOOJIEMHHMX ACIEKTIB JIOTICTHYHOIO 00-
CIIyTOBYBaHHS PO3IIISTHYTO HEAOCTaTHRO MIMPOKO Ta rMubuHHO. Tep-
MiH «ayTCOPCHHT» O3Ha4a€e CKOpOYeHHs abo BiJIMOBY BiJl BJIaCHOTO
0i3Hec- mpoIlecy, MePeBaXHO HE MPOQUILHOr0 a00 HEMPHUOYTKOBOIO
JUIsT KOMIIaHii 1 mepeaadyy HOro creriajgi3oBaHUM KOMITaHisIM. AyT-
COPCHUHT TIEPEKJIANAETbCA 3 AHIJIIMCHKOI SK BHUKOPHCTAaHHS 30B-
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