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CONTRADICTIONS OF «TOURIST» METAPHORS  
AND PERSONALITY JUSTIFICATION 

In the center of tourism research investigation there is, no doubt, 
creative personality of a tourist, traveler, wanderer. The depth of the 
human personality, its limits and possibilities are endless. «The 
boundaries of each individual are extremely broad, crossing borders 
of other individuals, deeply penetrating, passing through space and 
time, ranging from space to infinity and from time – into eternity. 
We do not know what other opportunities are hidden in human being, 
what are the finite limits of the individual, that is true fulfillment of 
person’s being» [4, p. 136]. In our opinion, the above words of 
Bishop Callistus of Diokleia contribute to the formation, of a positive 
image of every human being, which is undertaking the eternal 
journey including modern tourist image. Scientific works of famous 
contemporary sociologists, political scientists, philosophers and 
theologians sometimes detect evidence of diminishing the values of 
tourist personality. 

In the works of sociologist Z. Bauman the analysis of relationship 
in a consumer society is carried out using the comparative charac-
teristics of «tourist» and «vagabond» [2, p. 64–82]. Metaphors of 
Z. Bauman «pilgrim» and «tourist» are used by A. Panarin [5, p. 16–
19]. The expression of S. Averintsev about the path of democratic 
progress and its consequences «.... differences are called upon, as at 
Disneyland, only to amuse tourists» [1, p. 385] only reinforces the 
simplistic negative quality of perception in a certain scientific 
community, and to assess the human personality – tourist. After 
exploring the meanings of the texts known and respected, including 
the ideas of those scientists who left this world we should recognize 
that metaphor «tourist» is used by them as a common noun with the 
negative meaning. We would like to send an attentive reader to the 
contents of paragraph 1 of Article 1 «Tourism’s contribution to 
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mutual understanding and respect between peoples and societies» of 
Global Code of Ethics for Tourism, which will help to realize high 
moral ideals of modern tourism. «Understanding and dissemination 
of universal ethical values of tolerance and respect for diversity of 
religious, philosophical and moral beliefs are both foundation and 
consequence of responsible tourism; participants in tourism 
development and tourists themselves should observe the social and 
cultural traditions and practices of all peoples, including those of 
minorities and indigenous peoples and recognize their dignity» 
(emphasis added – GS) [3, p. 255]. 

Thus, holding tourism research on interdisciplinary basis reveals 
certain contradictions inherent in the use of «tourist» metaphors in 
the lyrics of famous scientists. The contradictions caused by the 
nature of polemical texts and subjective features of the author’s 
imaginative presentation of the meaning of scientific problems from 
one hand. However, on the other hand, these findings reflect on a 
subconscious level, we believe the stereotypes facilitate understan-
ding in society certain social practices, including, unfortunately, 
immanent to the nature of human personality, practice of tourism and 
recreation. 
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