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TE3SH CTYAEHTIB CIIELIAJIBHOCTI
8.03050301 «MIDKHAPONHA EKOHOMIKA»

YOK 339.137

MPKHAPOOHA KOHKYPEHTOCINPOMOXHICTb
AK IHTETPOBAHWUN PE3YIbTAT AIANIbHOCTI
NIANPUEMCTB (HA MATEPIANIAX KOMMAHII
«THE COCA-COLA COMPANY»)

P. KO. Bapduk, mazicmp cneuiasibHocmi « MixxHapoOHa eKoHOMiIKa»
B. B. N'oH4YapeHkKo, 0. e. H., npoghecop — HayKosuli KepigHUK

Kiro4uoBi cjioBa: KOHKYpEHIIisi, KOHKYpEHTOCIIPOMOKHICTh, 30B-
HilIHI (paKTOpH, BHYTPIlIHI PaKTOpH, KOHKYPEHTHE CEpEAOBHIILIE.

IMocranoBka mpo6sjemu. Ha cygyacHOMy erami po3BUTKY €KOHO-
MIYHUAX BiIHOCHH MUTaHHS OLIHKA KOHKYPEHTOCIIPOMOXHOCTI CTa€
0COOIIMBO aKTyaJIbHUM B yMOBax IJIo0amizallii, 3aroCTpEeHHS €KO-
HOMIYHUX KpH3, MiIBHUINEHHS THCKY Ha IMiIPUEMCTBA 3 OOKY YpsIy,
(iHAHCOBHX YCTAaHOB, CIIOYKUBAUiB, MMOCTAYANBHUKIB 1, 3BUMaiHO, B
HaWOINBII# Mipi, KOHKYpeHTIB. I yCHIIIHOTO ICHYBaHHS 1 CTiM-
KOr0 PO3BUTKY MIAIPHEMCTBA MOBHHHI OYTH KOHKYPEHTOCIIPOMOXK-
HHMH HE TUIBKH Ha BHYTPIIIHBOMY, aj¢ ¥ Ha 30BHIIIHROMY PHHKY.
SIKII0 MigNpUEMCTBY NPUTaMaHHI PUCH MiANPHEMHHIBKOI CTPYKTY-
PH, TO B HBOTO € BCI MMaHCU OyTU KOHKYPEHTOCIIPOMOXKHHM 1 3aiima-
TH CTiliKe MOJOXKEHHS Ha PUHKY. TiIbKM MOCTiiiHE BIOCKOHAJIEHHS,
MOIIIYK HOBOI'O, BUKOPUCTAHHS HOBITHIX TEXHOJIOTIH 1 METOIB opra-
Hi3aIlii BUPOOHHIITBA Ta YIPABIIHHS JOIIOMOXYTH ITIIIPHEMCTBAM
JOCSITTH M yTPUMATH CTiMKE MOJI0KEHHS HA KOHKYPEHTHOMY PHHKY.

AHaJi3 0CHOBHHMX JOCTiTKeHb Ta my0Jikaniii. [lutanas KoHKY-
PEHTOCTIPOMOXKHOCTI 3aBXAM OyiaM OJHMMH 3 HAaHBKJIMBILIHMX Yy
CTpaTeriuyHoMy YIpaBJiHHI, IX JJOCTI/DKEHHS 3HAWNUIO BifgoOpa-
JKEHHS B poboTax kiacukis: A. Cmita, M. IToprepa, U. Illymnerepa.
B. KoBanbcbka, 3. ['epacuMuyk 10CTiIKYyIOTh TUTaHHS KOHKYPEHTO-
CIIPOMOKHOCTI PETIOHIB 1 PO3POOIISIOTh MEXaHI3MU X TiIBUIICHHS.
[MuTanHs AISIBHOCTI MiANPHUEMCTB B YMOBaxX KOHKYPEHLIi, Kilacu-
¢ikanii YNHHUKIB KOHKYPEHTOCIPOMOXKHOCTI, OIIHKA KOHKYpPEHTO-
CIPOMOKHOCTI TPOJYKIIi Ta mignpueMcTBa aochimkyoTs O. lpa-
rad, P. ®arxyTaiHOB Ta iHIIi.
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Merta — aHANMITUYHE TOCIIKEHHS MPOIECIB YIIPABIiHHSA MIDKHA-
poaHOIO KOHKYpeHTocmpoMokHicTio kommanii «The Coca-Cola
Company».

BukiaieHHsl 0CHOBHOTO MaTepiaay gociaigkenHs. CKiIagoBuIM
KOMITOHEHTOM MEXaHi3My PHHKOBOi €KOHOMIKH € KOHKYPEHIIif, SKa
MOSICHIOETBCSL SIK €KOHOMiuHa O0poThOa MK BIIOKpEMIICHUMHU BH-
poOHUKaMU TPOAYKILii, poOIT, MOCIYr IIOAO 3aJO0BOJICHHS CBOIX
iHTepeciB, MOB’S3aHUX 3 NPOAAXKEM I€l MPOAYKIi, BHKOHAHUX
poOiT, HaJaHHIM ITOCITYT OJHUM 1 TUM K€ CTIOKHBAUaM.

3 MOHATTSM «KOHKYPEHIIis» TICHO B3a€MOIIOB’si3aHa KaTEropis
«KOHKYPEHTOCIIPOMOKHICTB», SIKa& MOXE TPaKTyBaTHUCS SIK peajbHa
Ta TOTEHIIHA CIIPOMOXKHICTh, @ TAKOXK HAsIBHI JJIS IBOTO MOXKITH-
BOCTI MiATIPHEMCTBA BUBYATH TMOMHUT (PHHOK), MPOEKTYBaTH, BHUIO-
TOBJISITH Ta peani3yBaTH TOBapH, sIKi IO CBOIM MapaMeTpaM y KOMII-
JIeKci OB MiIXOAATH CIIOKWBadaM, HiX TOBapW KOHKYpeHTiB [1].
MikHaposHa KOHKYpPEHTOCIIPOMOXKHICTD TIPOSIBISIETBCS Y JIOCST-
HeHHI (ipMOIO0 KOHKYPEHTHHX TIepeBar y MiXHAPOTHOMY CEpelo-
BHIIII.

KoHKYpeHTOCTIPOMOKHICTh ~ MIATIPHEMCTBA  XaPaKTEPU3YETHCSI
Ii€ro miyoi cucteMu (paKTOpiB 30BHIMIHBOTO Ta BHYTPIIIHBOTO cepe-
JIOBHIIA Horo (yHKIIOHYBaHHS (puc. 1).

VY xoxHil Tany3i GOpMy€EThCS BlIaCHE KOHKYPEHTHE CepeIOBHILIE.
Came TOMy MiJIIPUEMCTBO MOBUHHO MPABWIILHO OIIHUTH HOTO KOH-
KYPEHTIB Ta iX iHTepecH, rairy3s (a0o raiysi), B gKiii BoHO (yHKITiO-
Hye, 00 BUPOOUTH HaOLIBII e()eKTHBHI KOHKYPEHTHI CTparerii,
sKi 0 3abe3medyBalii Oro BHCOKY KOHKYPEHTO3JIaTHICTh Ta KOHKY-
PEHTOCTIHKICTB.

JInst aHanmizy KOHKYPEHTHOTO CEpeIOBHINA PUHKY O0€3aJKOTOJIb-
HHX HaIlOiB Ta BU3HAYCHHS KOHKYPEHTHUX MO3HUIIIH Ha IIbOMY PHHKY
kommaHii «Coca-Cola» HEoOXiTHO MPOBECTH KOHKYPEHTHHI aHai3
3a JIOIIOMOTOI0 Pi3HUX MeToAiB. ONHUM i3 HUX € METOJ TOOYI0BH
CTpaTeriuHuX TPyl KOHKYPEHTIB. AHAI3 CTPATETiYHUX TPYH BUKO-
HY€TbCA 32 JOIOMOIOI TaK 3BaHUX «KapT CTpaTeriyHux rpym
ramysi».
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30BHILIHI (aKTOpH

v v

®dakropu ®dakropu
MPSIMOTO BILIHBY OIMOCEPEIKOBAHOTO BILTUBY
- JepKaBHI - EeKOHOMIYHI
- pUHKOBI (ITOCTaYaNbHUKH, - TEXHOJIOTIYHI
—|  CIIOKHBaYi) - couianbHi ]
- KOHKYPEHTHI - TIOJIITHYHI
- MDKHaApOJHI
BuytpimHi GakTopu
p <
[oTeHian [aBecTHIHHMI
BHPOOHHUIITBA IOTEHITIAI
> Opra#nizamifHO-TeXHI9Hi | Po3mip BHyTpimHIX
- — JoKepel (piHaHCYBaHHS
DiHaHCOBO-EKOHOMIUH1
MOKJIMBICTD 3aTy4eHHS
Mapkerunr (iHaHCOBUX pecypciB

!

KoHKypeHTOCIIPOMOKHICTh MiJIIPUEMCTBA

Pucynok 1 — @akTopu KOHKYPEHTOCIPOMOKHOCTI MiJIPHEMCTBA

[IparHy4n MOBHICTIO OXONMTH PUHKH KpaiH, J€ TpeicTaBlieHa
JSUTBHICTH KOMITaHIi JaHa KOPIOpalisi MpOBOJIUTh MiHIMIi3allit0 BCiX
ICHYIOUMX HAa PUHKY PH3UKIB 1 BUXOJWUTh HAa HOBWUU PHHOK JIHIIE
MOBHICTIO 3aCTPaxyBaBIId CBOI PU3UKH, a00 3aiiMae BUYiIKYBAIbHY
nos3uuiro. [IpaBa Ha BUKOPUCTaHHS TOProBUX Mapok kommaii «The
Coca-Cola Amatil Ukraine Itd», siki MaroTh JOCTaTHIO MOMYJISIPHICTD
1 MO3UTHUBHHUM IMIPK B CEPEJOBHII KIHIEBUX CIOXHBA4iB HAIOIiB
KOMIIaHisl 3aBOMOBY€E, 3aBISKU IIUPOKIH pEKIaMHid, CIIOHCOPCHKIiH
PR i iHmmM BUzZaM AisTIBHOCTi, HampaBleHUX Ha (OpMyBaHHA
MPUXHIBHOCTI 10 11 HAMO1B.
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Hua 3akpimensio ¢ipmu Ha puHKY OaxkaHo 0 OyJ0 HE3HaYHO
3HU3UTH IIHA Ha TOBap, M 30UIBIICHHS OOCATIB CIOXKHWBAdiB Ta
OLTBIIOTO 3aXOIUICHHS PUHKY Ta PO3IIUPIOBATH aCOPTUMEHT MPOIyK-
uii ans 30i7plIeHHs OOCATIB MPOJaKy 1 pPO3MIMPEHHS PHHKOBOI
BT KOMTIaHi{ B LIJIOMY.

BucnoBku. OTxe, MPOBIBIIK aHali3 KOHKYPEHTOCIIPOMOXKHOCTI
nignpuemctBa Coca-Cola Beverages Ukraine, MoxHa 3poOUTH BUC-
HOBOK, IO KOMIIaHisl 3HAXOOUTHCS Yy CTaOIIBHOMY IiTUPYIOUOMY
ctari. KOHKypeHTOCIPOMOXHICTh KOMMaHIi € HaWBHIIOI cepeln
KOMIMaHiii KOHKypeHTiB. OCHOBHMMH KOHKYpEHTaMH KOMIIaHil Ha
pUHKY VYKpaiHW € ABa HalioHanbHi BUPOOHWKH «OO0ONOHBY Ta
«PocuHKa», Ta CBITOBHI KOHKYPEHT KOMIAaHIl IO TaKOX /i€ Ha
YKpaiHCHbKOMY PHUHKY, KommaHisi PepsiCo.

Choucox BUKOPUCTAHUX JHKEPEJI

1. Hparan O.1. VYmpaBmiHHI KOHKYPEHTOCHPOMOXKHICTIO IIiIMPUEMCTB:
TeopeTnyHi acnekTw : MoHorpadis / O. . [Iparan. — Kuis : JJAKKKiM,
2006. — 160 c.

2. Ieanosa M. I. [TopiBH:UIEHA XapaKTEPUCTHKA METOIB OIIHKH KOHKYPEH-
TOCTIPOMOKHOCTI : 30. Hayk. mp. / M. I IBanoma, O.E.Mapkyc //
Exonomiunwmii mpoctip. — 2011, — Ne 48/2. — C. 189-196

3. @arxyrainoB P. A. YrmpaBiiHHS KOHKYPEHTO3IATHICTIO oOpraHizamii :
nigpyunuk / P. A. @arxyrainos, I'. B. OcoBcbka. — Kwuis: Konpop,
2015. - 468 c.

4. Ikypymniit O. B. KonkypeHnTtocnpomoxHe (QyHKIIOHYBaHHS HalliOHAJb-
HOI CKOHOMIKM Ha OCHOBI YMHHHKIB IHTENICKTYyaJbHO-IHHOBAIIITHOTO
po3Butky : moHorpadis / O. B. Hlkypymii#i, H. I'. bazaBnyk. — [TonTasa :
ITYET, 2016. — 247 c.

YOK 330.12:339.138

OCOBNMBOCTI ®OPMYBAHHA TOBAPHOI NOMITUKU
KOPMOPALIl «<NESTLE S.A.» HA PUHKY YKPAIHU

O. A. BiHHuubKa, mazcicmp cneujanbHocmi «MixxHapodHa eKoHOMiIKa»
B. B. N'oH4YapeHKo, 0. e. H., Mpoghecop — HayKoaul KePiBHUK

KurouoBi ciioBa: ToBap, TOBapHa MOJIITHKA, Mi>KHAPOJHA MapKe-
TUHIOBA CTPATErisl, KOHKYPEHTHA CTpaTerisl.
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IMocTanoBka mpo6Jemu. ToBapHa MOTITHKA € BaXKIUBOIO CKia-
JIOBOIO MIKHAPOJHOI MapKETHHTOBOI CTpAaTETii IIO0ATBPHIX KOMIIA-
Hil, OJIHUM 13 BU3HAYAJILHUX EJIEMEHTIB peaiizallii e()eKTUBHOI KOH-
KypeHTHOI ctpaTterii. i uporo riao6aibHi KOMIIAHII Ha HalllOHAb-
HUX pHUHKax KpaiH CBITY, pErioHaJbHMX PHHKAaX BHKOPHCTOBYIOTbH
PI3HOMaHITHI TiAX0aU MO0 (OPMYBaHHS TOBAPHOI IMOJITHKH, SIKI €
MOEAHAHHSM X TII00aJbHOTO AOCBiAY Ta BHYTPILIHIX O0COOIMBOCTEM
KOHKPETHOI'O PUHKY.

AHaJIi3 OCHOBHHUX J0CJTiIKeHb i myOaikamiii. [IpoGmemu dop-
MYBaHHS TOBapHOI MOJITHKH JOCIIKYIOTECS B pOOOTaX YUCICHHUX
HayKoBIIB Takux, sk [apkaBenko C.C., lwmsmenko C. M., Ko-
3ak }O. T'., CaBenbes €. I'., Mazapaxi A. A., [{lurankosa T. M., Yep-
vomas I[1. A., UYymauenko T. M. ta 3akopgonnux: M. [loprep,
I'. Apmcrponr, 1. Aakep, @. Kotxnep, . EBanc Ta iHIImX.

@opmy/l0BaHHA MeTH. MeTOI0 JTOCHIHKEHHS € OI[IHKa 0COOJIH-
BocTel ToBapHOi momituku kKopropattii «NESTLE S.A.» Ha ykpain-
CHKOMY PHHKY.

Bukiaax ocHoBHOro Marepiajdy pociaimkenHs. Exonomika
XXI cropiuus cepel iHIIMX HAa3B Ma€ HA3BY «EKOHOMiKa OpeH[iBy». B
YMOBax MIiHJIMBOI'O MapKETHHTOBOI'O CEPEIOBUINA II00AIbHI KOMIIa-
Hii (JOPMYIOTh CBOIO TIONITUKY Ha OCHOBI «IOpTQess OpeHaiBy», sKi
BOHHM IPOCYBAIOTh SIK Ha I1100aJbHOMY, TaK 1 Ha PETIOHAIILHUX Ta Ha-
[IOHABHUX PUHKaX. PUHKOBa eKOHOMika OpMye mepes TOBapOBH-
POOHHMKAaMU HU3KY BHKIIMKIB, 10 00YMOBIIEHO 3arOCTPEHHSIM KOHKY-
PEHTHOI OOpPOTHOM 32 pUHKHU 30yTY TOBApiB; IMOCHIEHHIM YBaru Crio-
JKUBAYiB JI0 SIKOCTI TOBapiB, iX MapKu, OOCIyTOBYBaHHIO, YITAKOBIIi;
30UTBLICHHSIM TEMITy POCTY TMOSBH HOBHUX TOBapiB 1 TOBapiB-
3aMIHHHUKIB; MiIBUIICHHSIM POJIi CTUMYJIIOBaHHS 30YTY 1 PeKJIaMHU.

JisnpHiCTh KOMTaHIM BifOyBaeThCS B IMOCTIMHO MIHIIMBIA PHUH-
KOBil cuTyaii. Y 3aleXHOCTI BijI pUHKY, PETiOHY, KpaiHH, CTYIEeHS
peryiioBaHHS EKOHOMIKM Ha HAI[lOHATbHOMY YH PETiOHAILHOMY
PUHKY, KOMIIAaHiSi NMOBMHHA IPALOBaTH B yMOBax Ti€i YW iHIIOL
punakoBoi mozeni. Ilpore, HaBiITH B TakMX PI3HOMaHITHHX YMOBax B
mpotieci (hOpMyBaHHS <«JIOKAJbHOI» TOBApHOI MOJITHKH KOMIIaHis
MOBHHHA BHPIIIYBAaTH CTaHIAPTHI MPOOJEMH TOBAapHOI MOJITHKH
[1, c.26]:
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1. Slkwii MPOAYKT CiIiJX BUPOOIIATH Ta B sIKoMy 00cs3i. Yac Buxomy
Ha PUHKA 3 HOBHUMH MPOAYKTaMH Ta SIKE CITiBBIIHOIIEHHS MK
MPOAYKTaMU KOMIIaHil MOBHHHO OYTH.

2. I IKMX WIJTbOBUX CETMEHTIB MpPU3HAYEHI MPOAYKTH KOMIIa-
Hii, TOOTO BU3HAYAETHCS KOJIO MOTSHIIWHUX TMOKYIIIB 1 TPOTHO3IHUH
00CsT MONUTY HA MTPOMTOHOBAHY TIPOAYKIIIIO.

3. SlkuM YMHOM i MPOJYKTH BUTOTOBHTH, SIKi pecypcu HeoOXiaHi
IUTS 337I0BOJICHHS TTOTPeOd IITBOBUX CETMEHTIB, y TOMY YHCIi BH3HA-
4JaeThcs MoTpeda B 10AaTKOBOMY 3aTy9€HHI JIFOICHKOTO KalliTaly.

4. Slka KOHKYPEHTOCHPOMOXHICTh JaHOTO MNPOAYKTY B MOpiB-
HSTHHI 3 TOBapaMH KOHKYPEHTIB Ta 3 TOBapaMHU-3aMiHHUKAMH.

ToBapHa momiTHKAa KOMIAaHIi CKJIaJa€ThCsl 3 BiANOBiNEH Ha
BUIIICHABE/ICHI MUTaHHSI.

IcHyrOTh TIEBHI PO301KHOCTI y BH3HA4YEHHI TOBApHOI TMOJIITHKH
pisHnMHU HaykoBIsiMuU. [msmenko C. M. BU3Hada€e TOBapHY IONITH-
Ky HacTymHHUM 4nHOM: «ToBapHa TONITHKa — KOMIUIEKC 3aXO[iB
moao GopMyBaHHs €EKTHBHOTO, 3 KOMEPIIIIHOI TOYKH 30pYy, acop-
THMEHTY. TeopeTHyHe MiATPYHTS, IO A€ 3MOTY NpUIMaTH 00TpyH-
TOBaHI pIMICHHS, BKJIIOYAE TOHATTI KOHKYPEHTOCIIPOMOXKHOCTI
TOBapiB, 1HHOBAI[IHHOI Ta aCOPTUMEHTHOI IOJIITUKH, KOHIICTIIIIIO
KHUTTEBOTO IMKIY TOBapy...» [3, c¢. 79]. Hu3ka aBTOpiB BBaXKae, 10
TEPMiH TOBapHA IIOJITUKA € JOBOJI HIMPOKHM 1 OXOILTIOE Pi3Hi
aCIeKTH TPOJYKTOBOI cTpaTerii i TAKTUKU KOMIIaHii. BIH OXOILTIOE
(dopMyBaHHS TOBApHOTO ACOPTUMEHTY, MOJIUQIKAII0 ICHYIOUUX
BHUPOOIB, 3HATTS 3 BUPOOHUIITBA 3aCTAPIIHNX, PO3POOIEHHS 1 3aITyCK Y
BUPOOHUIITBO HOBHX TPOMYKTIB, 3a0€3MeUeHHs HAJIEXKHOTO PIBHA iX
SIKOCT1 1 KOHKYPEHTOCIIPOMOXHOCTI. BakiinBe 3Ha4YeHHS Ma€ CTBO-
PEeHHsI IPUBAOIMBOI YIIAKOBKH TOBApY, BUKOPHCTAHHS HITPUX-KOY,
po3pobIIeHHs eeKTUBHOI TOProBOi MapkH, ii odiliifHa peecTpartis.
Bce 11e B KOMIIIEKCI 1 CTAHOBUTH CYTHICTh MapKETHHTOBOI TOBApHOL
MOJIITHKH, CIIPSIMOBAHOT Ha MaKCHMAaJIbHE 33/I0BOJICHHS MOTped CBOIX
cnoxwuBauis [1, 3, 4].

Haii0inpm moBHUM, Ha Hamly OYMKY, € HAacTyIIHE BHU3HAUCHHS:
TOBapHa TOJITHKA — II€ CYKYIHICTh Jiii CTOCOBHO (hOpMYBaHHS Ta
YIpaBiliHHS TOBApPHOTO aCOPTHMEHTY, MOKPALICHHS SKICHUX Xapak-
TEPUCTHK TOBApy 3TiTHO 3 MOTpedaMH CIIOKMBadiB, IiABUILIEHHS
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KOHKYPEHTOCIIPOMOXKHOCTI TOBapy Ha BCIX eTalax >KUTTEBOrO HOTo
LUKy, BBECHHS HOBHX TOBAapiB Ha PUHOK Ta BHUBEACHHS 3 HHOTO
TOBapiB, IO HE BiANOBIIAIOTH MOTpebdaM criokuBadiB. ToBapHa moJti-
THKa Ma€ CBOIO CTIEHU]IKy B 3aJIe)KHOCTI Bi podito.

[locunenHs: KOHKYpeHTHOI 0OpOTHOM Ha YKpaiHCHBKOMY TOBapHO-
My PUHKY HOPOIXKY€ NEPMAaHEHTHE OHOBJICHHs Hponykuii. I me He
CTUXIMHUH Tporec, a IJIKOM 3aKOHOMIPHHMA, 3BOKEHUH KpPOK JO
[MBITI30BaHOTO PHHKY, SIKUM BHMAara€ BiAIMOBIAHOCTI TaKMX KaTero-
pi#i, sk moTpeba cIoKWBada B MEBHOMY TOBapi Ta caMm TOBap, B
SIKOMY MOBHHHa OyTu BTineHa 1s morpeba. Takum 4nHOM, TOBapHa
MOJIITHKA Ha MiANPHEMCTBI B YMOBaX PHHKOBOI €KOHOMIKH € OJTHUM
13 TOJIOBHHX (PAKTOPIB YCHIIIHOT AiSITBHOCTI MiAIPHEMCTBA.

CrpaTeriYyHIMH MOXJIMBOCTSMH JJIsl KOMIAHii € CTBOPEHHS
HOBHX PHHKIB, PO3IIMPEHHS YaCTKH iCHYIOUHX PHUHKIB, IPOHUKHEHHS
Ha HOBiI PHWHKH, 3MIiHM TMO3HWIIIOHYBaHHA TOBapiB. Jns mpuitHATTS
YIPaBIiHCHKUX PIlIEHh HEOOXITHO aKIEHTYBAaTH yBary Ha KiNbKiCHI
Ta SKICHI XapaKTepUCTUKW TOBApy, 3BEPTalOYM yBary Ha: 30iib-
LICHHS YacTKU PUHKY, 00CATY MpOAaxKy, BHUSABJICHHS MOTHBALil,
¢dakTop yacy. Ilpu npoMy BakiMBE 3HAUEHHS MPUIUISETHCS TUM
03HaKaM TOBapy, SIKi poOJISITH TOBAp 3pYYHUM ISl TPAHCTIOPTYBAHHS,
MPECTI>KHUM, TIPUBAOIMBUM 32 IL[IHOO Ta TOIIO.

PosrissHeMo kopriopaTwBHI  OCOOJIMBOCTI TOBApPHOI TTONITHKH
kommnanii «NESTLE S.A.» nHa ykpaincekomy puHKy. Kopmopariis
«NESTLE S.A.» — mBeiinapcbka myOiiyHa KOpHoparllis, sika € CBi-
TOBHM ITliJIEPOM B Tally3i BUPOOHUIITBA MPOIYKTIB XapuyBaHHs. [Ipo-
nykuis xopnopauii «NESTLE S.A.» npucyTHs Ha puHKax HamoiB,
KOHJIMTEPCHKOI MPOAYKIii, KyliHapii, JUTSYOrO Ta CHElialbHOTO
XapuyBaHHS, 3aMOPOKEHUX MPOAYKTIB, MOPO3HBAa, TOTOBUX CHi/aH-
KiB, mpoeciiHUX TPOAYKTIB, a TaKOXK KOpMYy Juis TBapuH. Kpim
BUPOOHHWITBA NPONYKTiB XapuyBaHHs1, kopropanisi «NESTLE S.A.»
TaKOX YaCTKaMH ITiANPUEMCTB napdymMepHo-KOcMeTHIHOT Ta (hapma-
LEBTUYHOI IPOMHUCIIOBOCTI. 3a cknagoM kopropauist «NESTLE S.A.»
Bkioyae 447 o0’ekra (paOpuky i MPOMHMCIOBI MiANPHUEMCTBA) Yy
86 kpaiHax, T TpOXMyKIlis MpelncTaBlieHa HA PUHKY B 194 kpainax
cBiTy. B xopnopauii «NESTLE S.A.» nparorots 339 THcay criBpo-
oiTHukiB. ToBapHuii acoprumenT npoxaykuii kopropauii «NESTLE S.A.»
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MIOCTIHO PO3MINPIOETHCS 1 HUHI HAPaXOBYE MOHAA 8,5 THUCSY TOPTO-
BeabHUX Mapok, 3 Hux moHazn 2 000 Openaie Tta 64 riaobanbHUX
Openau [5].

Ha punky Ykpainu kopnopauist «NESTLE S.A.» BHKOpHCTOBYE
CTPATETiI0 MTUPOKOTO MPOHUKHEHHS — HU3BKI IIHU, BUCOKHIA PiBEHb
BUTpaT Ha cTuMymoBaHHs 30yTy. Kopnopariss «NESTLE S.A.» ¢op-
My€ TOBapHy MOJITHUKY Ha pUHKaX MPUHAMAOYUX KpaiH Ha OCHOBI
CBOIX TJIOOANBHUX OpPEHIIB, CTAaHAAPTH30BAHHMX I IMOTpeOH TIIO-
0ampHOTO PUHKY, OJHOYACHO CTBOPIOIOYM Ta/abo 3aiydarodu perio-
HaJIbHI Ta HallOHANBHI OpeHAM Ta TOProBi MapKH, aJanToBaHi Mix
CMOKHMBAIbKi 3alIUTH TOKYIILIB MEBHUX PEriOHAILHUX Ta HalliOHAb-
Hux puHkiB. Kopmoparis «NESTLE S.A.» po3nouana cBoto Hisib-
HicTh B YKpaiHi y 1994 p. 3 BIAKpUTTS NpeACTaBHULTBA, IO JO3BO-
JUIIO TPOBOJUTH aKTHBHY MAapKETHHTOBY 1 peKIaMHY MHiATPHMKY
BCECBITHBO BifoMux OpeHmiB. s yKpimieHHS MO3MINA HA yKpaiH-
cpkoMy puHKY Vv 1998 p. xopmopartist «Nestlé» mpuadana KOHTPOIb-
HUI MaKeT akiili OJHOTO i3 3HAYHWX KOHAUTEPCHKUX BHUPOOHHUKIB
Yxpainn — 3AT «JIpBiBchka koHAWTEpChKA (habpuka «CBiTO9»,
tenep — [IAT JIsBiBchbka kKoHAMTEpchbKa (habpuka «CBiTou». Bcera-
HOBJIIOIOYM HAa BUPOOHMUILTBI MDKHApPOJHI CTaHIAPTU  SKOCTI
«Nestléy, [TAT «CiTouw» OTpUMAaB HOBITHE «HOY-Xay» Ta BUPOOHWYI
TEXHOJIOT{, BIPOBA/KCHHS aBTOMATH3allii BUPOOHWYHX TIPOIIECIB,
PEKOHCTPYKIIF0 ICHYIOYMX Ta BCTAHOBJICHHS HOBUX BHPOOHUYUX
TiHIA, HaIOHANBHY JAUCTPUOYII0 Ta MApPKETHHIOBY MiATPUMKY
TopriBenbHOI Mapku. [Ipoaykuiss TM «CBiTo4» MO3ULIOHYETHCS Ha
PHHKY KOHAMTEPCHKUX BUPOOIB SIK MPOIYKIIis, BATOTOBJICHA 3 HATY-
paILHUX 1HTPEIIEHTIB BHCOKOi SIKOCTi Ta 32 BHKIIOYHO (hipMOBOIO
PELenTypolo, M0 XapaKTePU3YEThCS CYYACHUMH JIOCSTHEHHIMH
koHauTepchkoi TexHounorii. Ilix TM «CBiTou» BHITYCKalOTHCS JBa
OCHOBHI THIH HIOKOJIAIHUX TUIMTOK: MOJIOYHUH IIOKOJIA]] 1 YOPHHUN —
3 BHCOKHM BMICTOM KaKao-NPOJYKTIB, HIMPOKUH acOPTHMEHT
OopomHsIHuX BUpoOiB, mykpuctux. Kpim toro ITAT JIbBiBChKa KOH-
nutepcbka (adbpuka «CBiTou» BUpOOIIsie MPOAYKIIIO MiJl OpeHIaMu
kopropamii «NESTLE S.A.» — Nuts, Aero, Nestle, Lion, Takox Ha
($abpuui BemeTsest pacyBaHHS KaBH Mg OpeHAaMHu pi3HUMHU OpeH-
namu Nescafe B M’ Ky ynakoBky [6].
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VY tpaBni 2003 p. y Kuesi 3acnoBano TOB «Hectne Ykpaina» 3
METOI0 BEJCHHS KOMEPLIHHOT MiSUIbHOCTI Ta PO3BUTKY IUCTPHO 10-
Topcbkoi Mepexi. Takox y kiami 2003 p. «Nestlé» mpundama 100 %
akuiii mignpueMctBa «Bomuabxonmuary (TM «Topuuny»). Takum
guHOM Kopropaitis «NESTLE S.A.» orpumana He TITBKH CHOpPMO-
BaHWH HAIIOHAILHUN OpeHN, a W TakokK M030yiacs MOTYXKHOTO
KOHKYpPEHTa Ha PHHKY MailoHe3iB Ta COYyCiB.

VY 2010 p. TOB «Hectne Ykpaina» npuadana TOB «Texnokom»,
BHPOOHHUKA MPOAYKTIB MIBHAKOTO MpuroTyBaHHs mig TM «MiBiHay.
TM «MiBiHay 3aiiMa€e TO3UIIIO JiZiepa HA PUHKY MPOJIYKTIB B KaTe-
ropisix «lIpogyktn mBuakoro mpuroTyBaHHsS» Ta «llpumpasm» B
VYkpaini. 3aBasKy PO3BUHEHINM Ta e(DEKTHBHIM CUCTEMI JIOTiICTUKH Ta
mucTpuOyIii koproparii «Nestlé» B €Bpomi, nmpoxaykiis TM «MiBi-
Hay cTaja OUIBII JOCTYITHOK JJIS MOKYIIB, OCOOIMBO — B KpaiHax
HenTpanpHoi Ta CxigHoi €Bpomu [6].

B Ttoit xe yac, Kopnopauiﬁ «NESTLE S.A.» He mocTtayae Ha
YKpalHCLKHI/I PUHOK JesiKi CBOi MPOIYKTH, IO TOSICHIOETHCS HasB-
HICTIO TIOTYXXKHHUX KOHKYPEHTIB, K YKpaiHCHKHX KOMITaHil Tak i
YKpaTHChKUX TIPEACTAaBHUIITB TPAHCHAIIOHATHFHUX KOPIOpaIii, a
TaKOX CTIMKMMHM CIIO’)KMBYMMH IIepeBaraMu NokymiiB. Tak, 30kpema,
kopropamis «NESTLE S.A.» maiibke He mocTadae 10 YKpaiHu MiHe-
palibHY BOJly, OCKUIBKH 1IeH TOBap, BUPOOIJIEHHI B KpaiHax €BpPO30HH
€ HEKOHKYPEHTOCIIPOMOXXHIM Ha YKpaiHCHKOMY PHHKY 3a I[IHOBUM
YHHHUKOM.

BucnHoBku. Omxe, MOXHa KOHCTaTyBaTH, IO KOpHOpaHiH
«NESTLE S.A.» 3aCTOCOBYE B VYkpaiHi THY4YKy TOBapHY HOJITHKY,
sKa BPaxoBye cyqaCHl 0COOJIMBOCTI MapKETUHTOBOTO CEPEOBHINA
JiSUTLHOCTI KOMIIaHii B Hamnii kpaini. ToBapHUI acOPTUMEHT KOMIIa-
Hii € MOETHAHHIM TII00AFHUX Ta HaIllOHAIhHUX OpeHmiB. Lle mo3Bo-
JII€ KOMIIaHI1 JOCATTH MaKCHUMaJIbHOTO OOCSTY MpOJaXK Ta HaKpa-
OO0 33/I0BOJIEHHS TOTPe0 YKPaTHCHKUX CIIOKUBAYIB Y BiIOBITHUX
ToBapax. B Toii ke wac nesiki rnoGanbHI OpeHIM Ha YKpaiHCBKOMY
PHHKY HE IpeACTaBIICHI.
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KOHKYPEHTHI TA KOPMOPATUBHI CTPATETTI
TOYOTA MOTOR CORPORATION

O. O. Iy3uHiH, mazcicmp crieujansHocmi « MixxkHapoOHa eKoHoMiIKa»
B. I. KnumeHko, K. e. H., cm. 8uknaday — HayKoauli KepieHUK

Kir040Bi c10Ba: KOHKYpEeHTOCIPOMOKHICTh, KOHKYPEHTHI CTpa-
Terii, aBTOMOOITbHUH OpeHS.

IlocTranoBka npodaemu. CTaH cydyacHUX aBTOMOOUTBHUX PHHKIB
XapaKTePU3y€EThCS TUHAMIYHUMU 3MIHAMH B LIJISX, METOAX 1 HAIpPs-
MaxX KOHKYPEHTHOI NOBEJ[IHKU Cy0’ €KTiB PHHKY, IIOCTIHHUMHU 3MiHa-
MU y 30BHIIIHEOMY CEPEIOBHIIlI, 3MIHAMH CIOXHBYOTO TOIHUTY, Mif-
BUIICHHSIM HEBU3HAYEHOCTI Ta PU3UKY. [HTEeHCH(IKaIis KOHKYPEHIIiT
Jie/lalli )KOPCTKIIlle BUMArae Bifl MiJMPHEMCTB HOBUX YIPABIiHCHKUX
IiH 1 mAXOMIB A0 BEIEHHS TOCIIOAAPCHKOI MisSUTBHOCTI, CTUMYITIOE 1X
JI0 TIOCTIHHOTO TONIYKY HOBHUX METOJIIB KOHKYPEHTHOI 0OpoThOwH,
CTBOPEHHSI HOBHMX KOHKYPEHTHHMX IepeBar i (OpMyBaHHS HOBHX
KOHKYPEHTHHX CTpaTerii.

Tomy Bubip ycmimHoi KOHKYpEHTHOI CTpaTerii € OJHUM i3 Bax-
JUBHX THCTPYMEHTIB 3a0e3MeveHHs] KOHKYPEHTOCIPOMOXKHOCTI TijI-
MPUEMCTBA, CTBOPEHHS, PO3BUTKY Ta YTPUMaHHS CTIMKHX KOH-
KypeHTHuX nepesar. Came Bijf TOro, HaCKUIBKH MPaBHIBHOIO Ta JI0-
[IIBHO OOpaHOI0 € CTpaTeris, 3aJIe)KUTh BHCOKOS(PEKTHBHA TOCIIO-
JapchKa JisUTbHICTD Ta KOHKYPEHTOCIPOMOXKHICTD MiAIPHEMCTBA.

16 - © NYET -



AHaJ1i3 0CHOBHHX JIOCJTiIKeHb i myOJikaniii. Baromuii BHECOK
Yy pO3poOKy MHTaHb Teopil Ta MpakTUKA (HOPMYBaHHS 1 peamizarii
KOHKYPEHTHHX CTpaTeriii MiInpueMCTB 3poOMIM Taki 3apyOixHi
BueHi, sk M. [loptep, I Ancodpd, I'. Minubepr, I'. Accens,
A. Crpixitern, A. Tomncon, M.K.IIpaxaman, ®@.Bipcema, M. Tpeiici,
I'. Xemen, JI. ®onknaep, C.bayman, XK. XK. Jlamben, @. Kotiep,
Jx. Tpayt ta inmi. Cepen, ykpaiHCbKHX (axiBLiB, SIKi JOCTIKYIOTh
KOHKYpeHTH1 cTparerii, cmin HazBatu JI. B. bamabanosy, B. B. Xo-
mon, H. B. Kynenko, T. B. CniBakoBcbky, A. A. [miraua, H. B. by-
TeHko, 5. B. JleMkiB.

®opmyJIIOBAaHHS METH — JIOCII/KCHHSI KOHKYPEHTHHX Ta KOPIIO-
PaTUBHUX CTpaTeriii TPaHCHAIIOHAIFHUX KOPIIOpAMild i BU3HAUYEHHS
HATPSAMKIiB X BAOCKOHAJICHHS.

Buxiaaa ocHoBHOro marepiaay aociimkenHs. Toyota Motor
Corporation € HaiOIIBIIUM BHUPOOHMKOM aBTOMOOLIIB y CBITI, a
TaKOXX HaHWOiIbpIIOI0 Kopropariero Amonii. KpiMm aBroMo0ineOymy-
BaHHS — Ha YacTKy SAKOro IMpHIazae Oinblle AeB’SIHOCTA BiACOTKIB
BiJ 3arajgpHOTO Oi3Hecy KoMmmaHii — TOyota Takok mpalftoe B ramysi
MIPOMHUCIIOBUX MaIluH, (PiHAHCOBUX ITOCIYT, MOIYJIbHUX OYIUHKIB,
4oBHOBUX MOTOpiB, IT Ta TenmexomyHikalii, 610TexXHOMNOTIi Ta Jico-
BOTO I'OCHOJAPCTRA.

3a ocTraHHI WIICTH JECATHIIITH, KOMIIAHIS 3MOIJIa 30LIBIINTH
BUPOOHUIITBO aBTOMOOLIIB i1 Mapkoro Toyota Big 155 000 oxuHuIs
aBToMo0O1TiB y 1960 p. o 7 490 000 —y 2015 poi [1].

®inocodist Toyota Motor Corporation 3acHOBaHa HE TUIBKU Ha
iHCTpyMeHTaxX mimBuineHHs skocti, Takux sk JIT (Just in time —
TOYHO B TepMiH), KaiinzeH, ta one-piece-flow (nenepepuBnuii nmorik)
[2], a 1 Ha po3yMiHHI JrOJIeH Ta IXHHOT MOTHBAIT.

Tak 3Banuit Toyota Way MoxHa ormucaTH 3a IOOMOTOI0 HACTYII-
Hoi 4P — momeni Philosophy, Process, People & Partners, and
Problem solving (puc. 1).

B croiii mismeHOCTI TOyota Motor Corporation Bramocst moen-
HaTH 3arajbHi KOHKYPEHTHI cTparerii [3]: miaupyBaHHS y 3HMKEHHI
BuTpaT, Audepenuianii BupoOHUNTBa Ta (okycyBanHa. Komnanis
Jocsiraa abCOIIOTHOTO JIiIepCTBA y 3HIKEHHI BUTPAT 3aBISKU CBOIM
BUPOOHHYMM HAaBHYKAMH Ta TEXHiIll, & TAKOXK TO3MIIIFOBAHHIO CBOIX
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MojIeTIel TIo I[iHaM Biff HU3bKHX 110 cepenHix. [Ipu mpoMy ToBap BH-
COKOTO CTYTIEHS I[IHHOCTI JJISl CLIOKUBa4a BUPOOIISIETHCS 3 HU3BKUMU
BHUTPaTaMHU.

Problem
Solving
Continuous
Improvement
and Learning

People and Partners
Respect, Challenge and Grow them

Process
Eliminate waste

Philosophy

Long-term thinking

Pucynoxk 1 — 4P-monens dinocodii Toyota Motor Corporation
Txepedio: [2].

Taxox Toyota Motor Corporation ycminHo BAANOCS MOEIHATH
€KOHOMIYHO KepiBHHLTBO 1 cTparerito audepenmianii. [IpoTsrom
OCTaHHIX JAECATWIITh KOMIAaHisI modana AudepeHIloBaTH CBOI aBTo-
MOO1Ti Bifi aBTOMOO1JIIB KOHKYPEHTIB Ha OCHOBI UyJOBOTO THU3alHY
Ta SIKOCTI PO IIO CBiYUTH IUPOKHUN MOJCIBHHHI PsiJI, SIKMI HaJiuye
ousire 40 Mozereii.

VY 3B’S3Ky i3 BHPOBA/DKCHHSIM «3€JICHMX TEXHOJOTiH» Toyota
Motor Corporation chokycyBana CBOIO IisIbHICTS Ha BUPOOHHUIITBO
riopugHux aBroMoOimiB. Bxke 18 pokiB, sk Bumyckaerbcs Toyota
Prius [4] — aBTOMOOLTb 3 OEH3UHOBUM JBUI'YHOM Ta €IEKTPUYHHM
MOTPOM-TEHEPATOPOM, SIKHH KOPHCTYETHCS BEIMKHM IOMUTOM Y
BEJIMKHX MICTax 32 PaXyHOK CBO€Ei EKOHOMIYHOCTI.

OCHOBHUMH NUIIXaMH BJIOCKOHAJICHHS KOHKYPEHTHHX CTpaTerii
Toyota Motor Corporation e:

1) dbokycyBaHHs Ha IHHOBALIITHUX TEXHOJIOTISX B aBTOMOO1IEOY-
NyBaHHI: TIOBHUH MepexiJ Ha BHITYCK aBTOMOOUIIB 3 TiOpUAHUMH
YCTaHOBKAaMH, MOJAANbBLII JOCTIHKEHHS! BOAHEBUX IBHUTYHIB, TECTY-
BaHHsI Ta BUITYCK OE3MIIOTHUX TPAHCIIOPTHUX 3aCO01B;
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2) MepeHeCceHHsT CBO€1 YHIKAJIbHOI KYJIbTYpH BHPOOHHIITBA Ha
3aKOPIOHHI PHHKH, IUIS 3MEHIIICHHS KITHKOCTI BUPOOHHUIITBA aBTO-
MOOLTIB 3 AedeKTaMu;

3) 30iIbIIeHHsT BUPOOHUIITBA aBTOMOO1IiB TOyota B €Bporri;

4) po3ImpeHHs BEPTHKAIBHOI qudepenialiii BHpOOHUIITBA;

5) BUKOpHCTaHHS TOPUAHUX KOHKYPEHTHUX CTpATETiid.

BucHoBku. BpaxoByrooun, 1110 KOHKypeHTHa TepeBara BUHHKAE,
KOJIM MiJNpUeEMCTBO HaOyBae ab0 pO3BUBAE BIACTHBOCTI 200 KOMOi-
HaIlii BIaCTUBOCTEH, 1110 JI03BOJIAIOTh HOMY BUIIEPE/KATH CBOIX KOH-
KypeHTIB, MOXHa 3pOOHTH BHCHOBOK, W0 ¢inocodis KoMmaHii
Toyota, 11 yHikanbHUI Oe3nepepBHUN MPOIEC BIOCKOHAIEHHS, e(eK-
TUBHE BUKOPUCTAHHS CTpaTerii JiTWpyBaHHS y 3HIDKEHHI BHUTpaT,
mudepeHIianii BUpOOHHUIITBA aBTOMOOUIBHOT TPOAYKINi, (OKyCy-
BaHHIO, a TaKOX ii BHCOKOE(EKTHBHA CHCTEMa YIPaBIIHHA TMEPCO-
HAaJIOM JIICHO CTBOPIOE CTiiKi KOHKYPEHTHI TlepeBard, siki HaJalTh
Toyota Motor Corporation nigupyo4i TMO3WIIi HA CBITOBOMY
ABTOPUHKY.

Choucox BUKOPUCTAHUX JHZKEPEJI

1. Piynmii 3Bit Toyota Motor Corporation [Enektponuuit pecypc]. —
Pexxum nocrymy:
http://www.toyota-global.com/investors/ir_library/annual/pdf/2014/ -
Ha3ga 3 expana.

2. Jeffrey Liker and Gary L. Convis The Toyota Way to Lean Leadership:
Achieving and Sustaining Excellence through Leadership Development /
McGraw-Hill Education; 1 edition (November 7, 2011) — 282.

3. Toprep M. Konkypenuus : [nep. ¢ anrn.] / [Toprep M. — OOHOBI. u
pacump. u3a. — Mocksa : Bunbsimc, 2010. — 591 c.

4. Toyota Prius [Exextponnuii pecypc]. — Pexum  moctymy:
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5. xypymiit O. B. YmpasmiHHS TpaHCHAI[IOHAIEHUMH KOPIIOPAIiSIMH:
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EKCMOPTHO-IMMOPTHA OISANbHICTb YKPAIHCbKUX
MNIANPUEMCTB KOHOUTEPCbLKOI FANY3lI

I. B. Tytida, mazicmp cneuiansHocmi « MixkHapoOHa eKOHOMIKa»
O. B. Lkypynit, 0. e. H., npoghecop — HayKoaull KepPi8HUK

KuarouoBi caoBa: iMmopr, eKCHOpT, KOHAWTEPCbKA Taiys3b,
eKCTIOPTHHUI TIOTEHITIa.

IocTanoBka nmpo6JjieMu. B cygacHHX ymMoBax >KofHa KpaiHa CBi-
Ty HE B 3M03i 3aJJ0BOJILHATH CBOI MOTPEOH BIACHUMH PECYypCaMH 4e-
pe3 oOMeXeHICTh Y MTOBHY iX BiICYTHICTh. HarlionambHa eKOHOMiKa
moTpeOye 3HAYHUX PECYPCiB IS €PEKTHBHOTO BUKOHAHHS OCHOBHUX
¢byHKLUil gepkaBu 1 moTped HaceneHHs. Uepes Opak pecypciB ocTae
nmotpeda y 3aBe3eHHI iX 3 IHIIMX KpalH Ta HABIAKW MPH HASBHOCTI
OKpEMHX DPECypCiB y HAUIMIIKY KpaiHM — MOXYTb BHBO3UTHCH 32
KOpoH. BinmoBiHO IbOMY (hOPMY€ETHCS CYTh OCHOBHHX 30BHIIIHBO-
TOProOBENILHUX OMEepaliil — eKCIopTy Ta iMnopty. Hacmigku cBiToBOI
€KOHOMIYHOI KPU3U MPU3BEIH 10 MIEBHOTO 3HIKEHHS ePEeKTUBHOCTI
TiSUTBHOCTI OKPEMUX Tally3eil, 0 BifoOpa3miiocsi B CKOPOUYEHHI I10-
MUTY Ha IPOYKIIiIO Ta 3HWKEHHI IIIOBOi aKTUBHOCTI MiITPUEMCTB.

AHani3 ocTaHHIX AocailkeHb i myOJikauniil. [Ipuunnu kpuso-
BHX SIBUI Y KOXHIiH Tay3i HalliOHAIEHOT €eKOHOMIKH MOCTIHHO Oyin
00’€KTOM JIOCIII/DKEHHS HAYKOBIIIB, SIK Y KOHTEKCTI 3arajbHUX €KO-
HOMIYHHX KpH3, TaK 1 CTOCOBHO OCOOJHMBOCTEH OKpemoi ramysi
30kpemMa. [IuTaHHSIMU PO3BUTKY BITYM3HSIHOI KOHIUTEPCHKOI raiysi
saiimManucd: M. B. [llammnaa, ska BHBYaJla IUIIXMA I1IBHIIEHHS
pPECYpPCHOTO  TMOTEHIiany KoHauTepchkol ramysi; . B. Troxa,
H. B. KpaBuyk — mocmimKyBanu cydacHi TEHJEHINi PO3BHUTKY CBi-
TOBOTO KOHIMTEpCchKoro puHKY; /. O. KpoHIKOBCBKMI — MPOBOAMB
aHaJi3 E€KOHOMIYHUX (PaKTOpiB BIUIMBY HAa KOHJUTEPCHKY Taly3b
VYkpainu 1a iH.

Meta — aHaIi3 €KCIOPTHO-IMIIOPTHOI AiSUIBHOCTI KOHAUTEPCHKOT
ranysi Ykpainu.

BuknanenHss ocHOBHOro martepiany gociimkennsi. Konaurep-
ChKa Trajly3b I10Ci/Ia€ BAXJIMBE MiCLIE Y CTPYKTYpi Xap4yoBOi MPOMHC-
nmoBocTi Ykpainu. lle ogHa 3 HeOaraThoX raiy3eil, 10 € camojoc-
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TaTHHOIO, PO3BHHEHOIO, YCITIITHO MiI0YOI0 Ta MOBHICTIO chopmoBa-
HOIO0. 3arajpbHUil 00CAT BUPOOHHIITBA MIAMPHUEMCTB CTAHOBUTH OiTh-
me 1 MJIH T MPOXYKINi 3a pik, U0 JO3BOJSE IIJTKOM 3a0€3MeYUTH
NoTpeOM BHYTPIIIHBOTO PHUHKY Ta EKCHOPTYBAaTH 3HAYHI 00CATH
MIPOJYKIIii 32 KOP/IOH.

Konaurepcpka ramy3p € OHI€I0 13 HaWOLIBII MOTEHIIIHO edek-
TUBHHX Ta IPUOYTKOBHX Cepell YCiX XapuOBUX raiy3ei AepKaBH, 10
3YMOBIIEHO OCOONMBOCTSIMA TPOAYKINi: BEIWKHA Ta MOCTIHHO
OOHOBITIOBAaHUI aCOPTUMEHT; BIZICYTHICTH JIEPYKAaBHOTO PETyITIOBaHHS
LUiHOYTBOPEHHS, HIO CBIAYHTH NPO BEIHKHHA MOTEHUIWHUHA PiBEHDb
PEHTa0ETBHOCTI JisUTbHOCTI; 3HAYHUHA TEPMiH MPUAATHOCTI MPOIYK-
mii Ta poOUTH HAIlIOHATPHUN PUHOK Maie HEeOOMEKEHUM; 3HAYHi
MEPCIEKTHBH 100 EKCIOPTY MpoayKiii [2].

PuHOK KOHAMTEPCHKUX BUPOOIB B YKpAiHi € TaKUM, 110 TUHAMIY-
HO PO3BUBAETHCS, OCKIIBKH HOTo crenudika, 3 0qHOrO OOKy, MOJs-
ra€ y BUTICHEHHI TepeOBUMHU KOMIAHIsIMA MEHII MOTY>KHUX TpaB-
B, a 3 IHIIOTO — MOCTiHOIO MOSBOI0 HOBUX YYaCHUKIB PHHKY, SIKi
CTBOPIOIOTh KOHKypeHTHe cepenosuiie [4]. CyuyacHuil KOHIHMTEp-
CBPKAU PUHOK YKpaiHU CTPYKTYpHO ONM3BKUI N0 €BPOMEHCHKOTO,
OCKIUIbKM BITYHM3HSHI BUPOOHHMKH MPOMOHYIOTH CHOXHBa4yaM Pi3HO-
MaHITHUH acOPTHMEHT MpOAYyKIii, mo Hamiuye moHan 1 000 Haiime-
HyBaHb Ta JO3BOJISIE TOCTIHHO CKOpPOYYBAaTH 3arajlbHUH 1MIIOPT
COJIOJIONIIB B YKpaiHy.

Ha ykpaiHCBKOMY pHHKY MpPHCYTHi KiJlbka BEJHKHX CBITOBHX
kopriopamniii — 1e Nestle (ITAT «JIbBiBchbka KOHIUTEpPCHKa (ipma
Ceitouy), Kraft foods (ITAT «Kpadt @yn3 Yipaina»), Western NIS
Enterprise Fund (ITpAT «ABK»), Sigma Bleyzer (IIAT «IlonTasa-
koHauTepy), Trilini International (ITAT K® «XapkiB’stHKay).

Konaurepchkuii puHOK YKpaiHU TpeACTaBICHHNA IeKiTbKOMa
BupoOHnkamu — Konmurepchka kopropamisi «Rosheny», «KonTiy,
«ABK», Kopnopariis «bickeit-lllokonaay, KutoMmupcbka KOHIH-
Tepcbka ¢abpuka <« Kuromupenki Jlacomi», Kommanis «Nestley,
[NAT «Mounnenic Ykpaina» (mo 2014 poxy — «Kpadt @ya3 Ykpai-
Ha»), [IAT «llontaBkonmutep», I[IpAT «K® «Jlaroma», I[IpAT
«OpnecakoHIUTEP» TA iH.

- © NYET - 21



Ho petituary TOII-100 KOHAWUTEPCHKMX KOMIIAHINA CBITY BiJ
Candy Industry motpanuiu 3 ykpaiHChKi BUPOOHHMKHU: KOHIUTEPChKA
xopmopatist «Rosheny, BupobOunue 00’ equanns «KoHTI» Ta KOHIM-
Tepchbka kommaHis «ABK» (taba. 1).

Taoauusa 1 — Ykpaincbki konaurepebki komnanii 8 TOIT-100
KOHJAUTEPCHKUX KOMMAaHiii cBiTYy 3a migcymkamu

2015 poky
Yucri npoaa- KiabpkicTs . .
Ne | Konaurepcbka Kl T o | mpanisuuxis KiapkicTh
3/m KOMIaHist ’ CI?IZXI | P uociﬁ >| ¢aodpuk, ox.
22 Roshen 800 10 000 8
42 Kounri 473 8 097 5
60 ABK 269 2 300 3

Jlepes1o: CKJIaIeHO aBTOPOM Ha OCHOBI [1].

bnuzpko 65 % BChOro ykpaiHCBKOTO PUHKY Ta moHaxd 75 % ekc-
IIOPTY KOHTPOIIOIOTh KommaHii «Roshen», « ABK», «Konti», «Csi-
tou (Nestle)», «Mongenic Ykpaina», «bicksit-Illokomany, «Kuro-
MHPCBKI Jacorni», «IToaraBkoaurep». O0cAr BUpOOHUIITBA KOHIU-
TepchKux BUpoOiB B 2015 pori qocuts cyTTeBi (puc. 1).

Kowmmnania

Konti»; 111504  Kopn

Tunni; 106453

Pucynok 1 — OGcsir BUpoOHHULITBA KOHAUTEPCHKUX
BUpoOiB B YKpaiHi 3a 2015 pik, T

Jlepesio: CKJIaJeHO aBTOPOM Ha OCHOBI [3].
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[IpupicT excrmopTy KOHIUTEPCHKUX BHUPOOIB, MOPIBHAHO 3 iX
IMIIOPTOM, CBITYUTH TPO MEBHY HEPIBHOMIPHICTH 3MIHH 0OCSTY 30B-
HIIIHBOTOPTOBENLHOTO 000POTY 32 PaxyHOK 3MiHM HOTO CKJIaIOBHX.
3a ocTaHHi I’ SITh POKiB IPHUPICT 3a EKCOPTOM cTaHoBUB 164 %, Toxi
sk 3a iMrnoptoM — 106 %. [Ipu nboMy 3 KOXKHHM POKOM Pi3HHIIS TO-
Ka3HHUKIB CTa€ OLIBIINM, IO CBIAYUTH SIK PO 32I0BOJICHHS BHYTPIIII-
HBOTO TMOMUTY YKpaiHU pPi3HOMAaHITTAM KOHAWUTEPCHKOI MPOAYKIIi,
Tak 1 mpo ii BiAMOBIAHICTH CBITOBHM CTaHAApTaM Ta CMaKaM CIIO-
JKUBAYIB.

Konnutepcrka mpoMHUCIOBiCTs YKpaiHH €KCIIOPTHOOPIEHTOBaHA
Ta nounHaroun 3 2010 poky mo 2015 pik, mocrayae Ha 30BHIIIHI
puaku 6mu3pko 43—44 % npoxykuii BHYTPIIIHHOTO BHPOOHHIITBA.
Tak, y 2015 pomi rany3p ekcropTyBalla KOHAHTEPCHKUX TOBapiB Ha
cymy 169,5 mun gon. CILA [3].

VYkpaiHCbKi BUPOOHHMKHM Ha LUIAXY HApPOILLyBaHHS E€KCIIOPTHOTO
MOTEHIIa]ly CTHKAIOTHCA 3 MEBHUMM IEPELIKOJaMH, OCHOBHOIO 3
SIKMX € BUCOKHH piBEHb KOHKYpEHIIii Ha pHHKax iMmoptepiB. HaiiBu-
U piBeHh KOHKYPEHIIii, SIKIIO HOTO MOPIBHIOBATH 32 KOHKYPEHT-
HUMH BJIACTUBOCTSIMM MiAIPHUEMCTB, MOXOKEHHSIM 3 IOCTpalsiH-
ChKHUX KpaiH, npuramanuuii puaky CHJI. Punok €Bpomnu, mopiBHsSHO
3 punkoM CHJI 1 Kananu, OIiHIOETBCS SIK MEHIII KOHKYPEHTHHUH JJist
BITUYM3HSHUX BUPOOHUKIB. [lepernonaMu Takox € CKIAHICTh TPOXO-
JUKEHHSI eKCTIOPTHHUX MpOIeayp Ta BUCOKA iXHs BapTiCTh, BiJCYT-
HICTh MOMUTY HA MPOAYKIIi0, Ky BUPOOISE MiANMPHEMCTBO, BiJICYT-
HICTh MDKHApPOJHOTO CepTU(IKATY SKOCTi, HEKOHKYPEHTOCTIPOMOXK-
HICTh TPOAYKIIii 3a I[IHOK YU SIKICTIO, & TAKOX CKIIAJHICTH MOIIYKY
iHO3eMHUX mapTHepiB. [llnsxaMu NoryKy mapTHEpiB Ha 30BHIITHIX
PHHKax € y4acThb y ceMiHapaX, BHUCTaBKax, depe3 [HTepHeT, depe3
3aKOPJOHHI NPEeICTaBHUITBA, TOPrOBi MajaTH, IOCOJILCTBA TOLIO.

Pociticbka ®enepaitis Oyna TpaauIliiHUM PUHKOM 30yTy BITYH3-
HSHUX KOHJUTEPCHKHX BHPOOIB, KyAH LIOPIYHOTO 30yBalioch
O65u3bK0 45 % BCHOrO EKCIOPTY KOHAUTEPCHKOI MpoayKuii 3 Ykpai-
HU, Y 2015 poni oOcsiru npogaxxy KOHOUTEPCHKUX BUPOOIB A0 wi€l
KpaiHu 3HU3WINCS Ha 68 % y MOpIBHSHHI 3 MOMEPETHIM POKOM.

HeszBakatoun Ha 3HIKEHHS 0OCSTiB €KCIOPTY 3a IOIEpeaHi Ie-
piogn mignpuemctBa Tamy3i B 2015 pomi 301IbIIMIN MOCTaBKU
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KOHIUTEPCHKOI MPOMyKIlii B kpainn €Bpomneiicbkoro Coro3y (Jlatsis,
[Tonpmra, Himewuwmna, Ecromis), CHJl (Kazaxcrtan, TamkukucraH,
AzepOaiimkan, binopycis, Bipmenis), a takox CILIA, Kutaii Ta
MoHrosmito.

3pocTaHHA 00CITy eKCIOPTY KOHANTEPChKUX BHPoOiB B 2015 po-
Il CBIAYUTH MPO MOIIYKH YKPAiTHCHKIMH KOMITaHISIMH HOBHX PWHKIB
30yTy micis pi3koro 3MeHIIeHHs ekcropTy B 2014 poili, roJoBHOIO
TIPUIMHOIO SKOTO cTajia 3abopoHa Pociiicekoi demeparii Ha BBe-
3€HHA YKPaiHCHKOi KOHAMTEPCHKOI MPOAYKIIii, 2 TAaKOX THMYACOBE
BBeJICHHS binopycieto nineH3yBanHs iMIIOPTY.

Excnopr 3 VkpaiHM IyKpUCTHX KOHIUTEPCHKHX BHUpPOOIB B
2015 poui mopiBHAHO 3 monepeaHiM 30iIbpmuBcs Ha 15,23 % y rpo-
[IOBOMY BHSBi, 2 My4HUX — 3pic Ha 9 %, mpH bOMY BapTiCTh eKC-
MOPTY IIOKOJaTHUX KOHIUTEPCHKUX BUPOOIB 3anummiacs 0e3 3MiH
[3]. Lle Bka3ye Ha 3MiHYy CIIOXKHBYMX MIEPEBAr 30BHIIIIHIX CIIOKHUBAYIB
Ta Ha MIBHJKY PEAKINI0 YKPaiHCHKUX BHUPOOHWKIB. AJDKE MPHU 3MiHi
BEKTOpa MOIMUTY 3a BUJaMH{ IIBUIKO 3MIHUJIACS TPOTO3ULIs, 10 Ja-
710 3MOTy 3aiKCyBaTH MO3UTHBHY JUHAMIKY €KCIIOPTY 32 OCTaHHIH
pik. OmnpaioBaHHS CTATUCTHYHOTO MaTepialy MOKa3aio, 0 YKpaiH-
CBKHUU EKCIIOPT YCiX BHUAIB KOHJIUTEPCHKOI NPOAYKIIi 32 OCTaHHI
10 pokiB 3HAYHO MEPEBUIILYE IMITOPT.

BucnoBku. Ha OCHOBI mpoBeneHOro MOCIHIIKEHHS KOHAUTEp-

— Yepe3 3aTsHKHI KPHU30B1 SABUINA B HAI[IOHAJIBHIN SKOHOMIII 1
MOCTiMHE MaiHHS TIATOCIIPOMOXKHOTO TIOIUTY BiI0YBA€ETHCS CKOPO-
YeHHsSI OOCSTIB CIIO)KMBaHHS KOHAWTEPCHKOI MPOAYKIi BCEepeauHi
KpaiHu;

— Yepe3 3MEHIICHHS IUIaTOCIIPOMOXKHOCTI HACEJICHHS BinOyBa-
€ThCS TIEPEOPIEHTAIliSl CIIOKMBAYiB Ha OLJbII JACHICBY Ta, IHOMII,
MEHII AKICHY NpOAyKLito. 30KpeMa CIIOKHBaui BiJAIOTh NepeBary
HE IIOKOJAJHUM I[yKepKaM, SIKi CTajH JOPOXXYUMH, a MapMelaaHo-
MOMaJIKOBUM Ta BadellbHUM KOHIUTEPCHKHM BUpoOaM, sKi JeIo
JICTIICBIIIi;

— BigOyBaeTbCsl TEpeOpi€HTAllisl MIANPUEMCTB Ha EKCIOPT,
OCKIUJIbKM BHYTPIIIHIH PUHOK CKOPOUYYEThCS 4epe3 HaliHHs IJIaTo-
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CIPOMOYKHOCTI Ta 3pOCTaHHS MaTepialbHUX BHTPAT, TOMY BUPOOHH-
KH 3MYIICHI TOCTIHHO ITyKAaTH HOBI PUHKH 30YTY;

— CIIOCTEPITraeThCs MiJABHINCHHS SIKOCTI KOHAMTEPCHKOI MPOYK-
1ii, mpUBEACHHS 11 10 PiBHSA MI>KHAPOHUX, a HE JIMIIE HAllIOHATLHUX
CTaHJIAPTiB, IO 3YMOBIICHO BHUMOTaMH 3a0€3MCYCHHS KOHKYPEHTO-
CIIPOMOXKHOCTI.
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YOK 681.5:339.9

FMOBAJIbHbIA PbIHOK BbICOKOTEXHOJIOTMYECKON
neroaykumn: AMHAMUKA U OCHOBHBIE TEHOEHLUWA

B. ll. F'ynamos, Mmazucmp cneyuansHocmu «MexdyHapoOHas
9KOHOMUKa»
T. A. Beno6bpoea, K. 3. H., 00UeHm — Hay4HbIlU pyKosooumersib

KuroueBble c€JI0Ba: BBICOKHE TEXHOJOTHH, BBICOKOTEXHOJO-
rUYHAast IPOAYKIMSA, MEXKIyHApOAHAS KOHKYPEHTOCITIOCOOHOCTb.

ITocTanoBka nmpo0seMbl. PEIHOK BBICOKOTEXHOJIIOTHYECKOH TIPO-
OYKIMA B HACTOAIIEEe BpPeMs MPEACTaBleH KPYMHBIMHA TPaHCHAIIHO-
HanbHBIMU Kopriopauusimu (THK). Takue kopropauuu mpou3BOIST
MEAUIUHCKYIO U (hapMaleBTUYECKYIO MPOAYKLHUIO; MALIUHBI U 000-
pylOBaHME; CIIEHUANbHBIE, HAyYHbIE W KOHTPOJIbHBIE MPHUOOPHI U
anmapartsr; Gotorpaduyeckyro ammapartypy, 000pyIoBaHue, PHUHA]-
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JIEXKHOCTH M onTHYeckue u3aenus; dacel. BBIT MHorux HeiHe Oora-
TBIX CTPaH MHpPa €KErofHO PacTeT UMEHHO Oiarofapsi BKJIaay BbICO-
kotexHonornyHeix THK B pa3zButHe MX HalMOHATBLHON 3KOHOMUKH.
K Takum ctpanam ceromus, mpexne Bcero, otHocarcs CLIA, Smo-
uus, IOxnas Kopes, Cunaramyp, Hexotopsie ctpanbl EBpomsr (I1IBe-
nus, Ounngaamsa, Opanmusa, [epmanus). CoBpeMEeHHBIN T100aih-
HBIN PBIHOK BBHICOKOTEXHOJIOTMYHON MPOAYKIIMHU HPECTaBICH TaKU-
My kKommaHmsmu, kak Canon, Samsung, Amgen, CSL, Boeing,
Bayern, Apple, Microsoft, Cisco, LG, Hitachi, Schneider Electric
U Ip. AHanu3 oTpaciieil BBICOKOTEXHOJOTHYHOI'O CEKTOpa MHUPOBOM
SKOHOMHUKH CBUJCTEILCTBYET O JUIAUPYIOUIEM IOJIOXKEHUU aMepu-
KaHCKMX M a3uarckux KommaHuid. OHH WCHONB3YIOT CIUSHUS H
TIOTJIONICHUSI KaK OJHY U3 TJIaBHBIX MHBECTHIIMOHHBIX CTpaTeTuid Jist
paciIupeHuss CBOEH JNEATEeIPHOCTH U YKPEIUICHUS TMO3UIMKA Ha
PBIHKAX.

Lenbio cTaTbu SIBJSIETCH HCCIET0BAHUE COBPEMEHHOUW CTPYK-
Typel U TEHICHIMA HAa MHUPOBOM PBHIHKE BBICOKOTEXHOJIOTHYHOU
MPOAYKIMH, KOTOPBIA c(OpMHUpOBAICS TOJ BIUSHHEM HAYy4HO-
TEXHUYECKOW PEBOJIOIUN W, KOTOPBIA COCTaBISET KadeCTBEHHYIO
OCHOBY MEXTyHApOJHON KOHKYPEHTOCIIOCOOHOCTH MPEICTABICHHBIX
Ha HEM TPAHCHAIIMOHATHHBIX KOMIIAHUH.

AHaau3 uccaenoBaHuil u myOaukanuii. [moOanbHBIN pPHIHOK
BBICOKOTEXHOJIOTUYHON MPOIYKIIMA HCCIAEAOBAH CETOMHS, MPEKIE
BCEro, KPYIMHBIMH KOHCAJITUHIOBBIMH M MapKETUHTOBBIMH KOMIIa-
HUSMU, pa3padaThIBAIOIIIMHU TTPEIOKESHHS 110 TIOBBIIICHUIO MEXKITY-
HapOJHOH KOHKYPEHTOCIIOCOOHOCTH BEIyIIUX MHPOBBIX IPOHU3BO -
TeJeH TEXHUKHU, CPEJICTB CBS3U, NPOrPAMMHOI0 OOCCIICUSHUS, Jie-
KapcTB U mp. [1yOoKMe aHATUTHUUECKUE U CTAaTUCTHYECKUE HCCIe-
JIOBaHHUS DSTOTO PBIHKA IPOBOIMINCH CHenHaaucTaMu MupoBoro
banka, OOH, OOCP, FOHINJIO u npyrux MeXIyHapOJHBIX OpTaHU-
3aruii. Cpen BEAyIIUX YUCHBIX, B IIEHTPE BHUMAHHUS KOTOPBIX Ha-
XOJIUTCA PBIHOK BBICOKOTEXHOJOTHYHOU MPOIYKLHUHU, CIEAYET YIO-
MaAHyTb Jlonarosy B. M., Moropuny O. B., Tatapunnesy U. B. u np.

H3n0:xeHHe 0CHOBHOI0 MaTepuaja. PazButrue BHICOKOTEXHOJIO-
TUYHBIX PBIHKOB HBIHE MPHOOPENIO0 YCTOWYHMBYIO JHHAMUKY: TEMITbI
MIPUPOCTa BEICOKOTEXHOJIOTMYHON MPOAYKIIMH B CpelHEM B 2—2,5 pa-
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3a TMPEBBIMIAIOT TEMITHI MIPUPOCTAa MHPOBOM 00padaThIBAIONICH TIPO-
MbIIIeHHOCTH. Hambonee OBICTPOpacTyIIUMH SIBISIOTCS PBIHKH
SNIEKTPOHUKH M TEJIEKOMMYHHUKAIIMOHHOTO 00OpyaoBaHus. OOmuii
00bEM MHPOBOT'O BBICOKOTEXHOJOTHYHOTO CEKTOpa (a3pOKocMHYe-
CKas WHAYCTpHS, dJEKTPOHHUKA, TEIEKOMMYHHKAIIHOHHOE 000pyI0-
BaHWE, TPOM3BOJICTBO MEIUIIMHCKOW TEXHWKH H (papMaIieBTHKH)
npessimaer 4,3 TpnH gomn. CLIA. B cpenHe- um goarocpodHoit
MIEPCTIEKTHBE B BHICOKOTEXHOJOTUYHOM CEKTOPE MUPOBOU TOPTOBIH
HauOOJBIINE TEPCIEKTHBBl POCTa HMEIOT «UHTEIJIEKTyaJIbHBIE
ycayrd  (BBICOKOTEXHOJNOTHYHBIE (UHAHCOBBIE W MEIUIIWHCKHE
YCIIYTH) ¥ TOBaphl 6-TO TEXHOJOTUYECKOTO YKIaaa (MUKPO-, HAHO- U
ouorexHoyoruw) [1].

Pa3BuTHe HayKOEMKOTO pbIHKA TECHO CBS3aHO C IiIo0anu3anuei
9KOHOMHUKH. DTH MPOLECCH HE MTPOCTO B3aUMOCBSI3aHbI, HO U B3aUM-
HO OOYCIIOBJIEHBI: 0€3 OHOTO HET APYyroro. PocT HAyKOEMKUX PHIH-
KOB IIPOMCXOANT 3a CUET IepepachpeesieHus: (GHHAHCOBBIX, TPOH3-
BOJICTBEHHBIX, MaT€pHUaJbHBIX U TPYIOBBIX PECYPCOB C APYTUX
peiHKOB. Kommnanwmm, paboraromiyie B BBICOKOTEXHOJIOTHYHOM CEK-
TOpe SKOHOMHKH, C OJHOW CTOPOHBI, MCIONB3YIOT MPEUMYIIECTBA
3TOro Ipolecca, a ¢ JPYroil — caMu yCKOPSIIOT €ro CBOeH JesTelb-
HOCTBIO [2].

HaykoeMkvMu phIHKaMU SIBJISIOTCS PHIHKH MPOIYKIUH IMIATOTO H
OoJiee BBICOKHX TEXHOJOTMYECKHX YKJIAJO0B. SApO MATOrO TEXHOJIO-
THYECKOTO YKJaJa COCTaBJISIOT DJIEKTPOHHAs TMPOMBIIIIIEHHOCTD,
BBIYHCIIUTENbHAS, ONITOBOJIOKOHHAS TEXHHKA, IIPOTpaMMHOe obecrie-
YeHHe, TEeIeKOMMYHHUKAIIUA, POOOTOCTPOCHUE, TIPOU3BOJCTBO H
nepepaboTKa raza, HHQOpMaIMOHHbBIE YCIyrd. B HacTosiiee BpeMs
TIPOMCXOANT MIPOMBIIIUIEHHOE OCBOCHHUE U IIIECTOTO TEXHOJIOTHYECKO-
ro yKJIanga, sapo KOTOPOTO BKIIOYAET HAHOAIEKTPOHUKY, TEHHYIO
WHXCHEPHUIO, MYJbTUMEINNHBIC UHTCPAKTUBHBIC MH()OPMAIIMOHHBIC
CHUCTEMBI, BBICOKOTEMIIEPATYPHYIO CBEPXIPOBOINMOCTb, KOCMH-
YECKYI0 TEXHHUKY, TOHKYIO XUMHIO U T.II.

PaccmaTtpuBas TpeHIBI Pa3BUTHS MHPOBOTO PBIHKA BBICOKOTEX-
HOJIOTHYHBIX YCIIYT, HEOOXO0JUMO OTMETHTH OCHOBHBIE M3 HUX:

— TIOCTOSIHHOE JBW)KEHHE, TEMII KOTOpPOrO pacTeT IO Mepe
YCKOpEHUS pa3BUTHUS HAYYHO-TEXHUUECKOTO Mporpecca;
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— pocT monu MHGOPMALMOHHBIX YCIYyT W MpOrpaMMHOro obec-
MEYeHMs], YTO TaKXKe BJe4YeT 3a COOOH COKpalleHHE IO PHIHKA
000pyAOBaHHS, KOTOPBIH OIM30K K HACKHILICHUIO;

— TIEPEHOC TNPOU3BOJICTB B CTPaHbl C MEHBIIEH CTOUMOCTBIO
paboueii CHITBI M IIUPOKOE MPUMEHEHNE ayTCOPCUHTA.

BuiBoasbl. ccienoBanus 0coOEHHOCTEH COBPEMEHHOTO PBHIHKA
BBICOKOTEXHOJIOTUYHON MPOTYKIUH MO3BOJIAIOT OTMETUTH €T0 CpaB-
HUTEJILHO HU3KYIO YyBCTBUTEIBHOCTH K MOCIIEACTBUAM TTIOOAIBHBIX
KPHU3UCOB H CHaJ0B. DTO OBUIO OCOOEHHO 3aMETHO TOCIIE MHPOBOTO
¢unancoBoro kpmsuca 2008—2009 rr. Yxe B 2010 r. peIHOK BBICO-
KOTEXHOJIOTUYHBIX TOBApPOB JOCTHI JOKPHU3UCHOI'O YpOBHSA, a B
2011 r. BBIpOC elle Ha HECKOJILKO MPOICHTHBIX MyHKTOB [4]. Tarxke
CJIeyeT OTMETHUTb, UTO HECMOTPS Ha JUIUPYIOLINE MO3UINN pa3BU-
THIX CTPaH MHpa Ha 3THX PbIHKaxX, B Hallle BpeMs HaOMI01aeTcsi poCcT
pPOJI Pa3BUBAIOLINXCS CTPaH HE TOJIBKO KakK NMPOWU3BOAUTENS BHICO-
KOTEXHOJIOTUYHOW MPOAYKIIMU, HO U KaK MOTPeOUTENS JaHHBIX TOBA-
poB. Peub uner, mpexzae Bcero, o peiHkax Kuras, Manaitzuu, Mano-
He3uu, Tannanga u TaiiBaHs.
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KOHKYPEHTOCINPOMOXHICTb NMOBAJIbHUX
BPEHAIB NMPOBIAHUX TENIEMEPEX HOBWUH CBITY:
YAHHWUKN TA HANPAMU NOCUNEHHA

M. M. JaueHko, mazicmp crieuiaribHocmi « MixkHapoOHa eKOHOMIKa»
T. O. Bino6poea, k. e. H., OoueHmM — HayKosuli KepPiBHUK

KaiouoBi caoBa: KOHKYPEHTOCIIPOMOXKHICTh, — TIJIOOAIBHUMA
OpeHI, TereMepeska HOBHH.

MocTtanoBka mpodiemu. [IuTaHHS KOHKYPEHTOCIPOMOKHOCTI
ro0anpHUX OpEeHIIB y Halll 4ac He BTPAda€e CBOEI aKTyallbHOCTI y
OinpIocTi cdep cBiToBoro rocrmomapcTea. OQHUM i3 YHHHHKIB PO3-
BUTKY INTOOANBHUX MeJlia-KOMIaHil CBITY € 1X 34aTHICTh KOHKYpYBa-
TH 3 IHIIMMH KOMIIAHISIMH Ha PUHKAX Yy Pi3HUX perioHax (Hacam-
niepen, B €Bpori, [liBHiuHIT Amepuri, Ha bruzskomy Cxofi ToIIO).
VY kpaiHax 3 HaHOUIBIIOW YHCEILHICTIO MOTCHI[IMHHUX CIIOXHBAYiB
MOCTYT KOHKYPEHTOCTIPOMOXHICTh € TIOTYKHHM YHHHUKOM 3abe3re-
YEHHS JOBIOCTPOKOBOI'O €KOHOMIYHOT'O 3pOCTAaHHS, OCKIIBKH Ha IIUX
pUHKax MNpUOYTKM KOMIAHIi MOXYTb 3HAYHO MEPEBHUILYBAaTH
BUTPATH.

AHaJIi3 0CHOBHHUX JOCTiI:KeHb i myQmikanid. OyHIamMeHTaIbHI
MiIXOAW 10 YIPaBIiHHA OpeHgaMu Oy po3poOiieH! 3yCHIUISIMH
. Aakepa, T.AmOnepa, [I'. Apmcrponra, K.-H. Kandepepa,
K. JI. Kennepa, [I. E. Knanma. OcHoBHI Moxenmi Ta crenudivni
IHCTpYMEHTH OpEHIIMHTY BHKIIAJICHI y TPAIlX TaKUX 3apyOiKHHUX Ta
BiTum3HsAHUX (axiBuiB sk JI. Ammoy, A. baiten, T. brekerr, C. Ban
Tennep, A. Jlnirau, E. Hoximmaiinep, C. Kym6ep, M. JlingcTpom,
B. Ilepuis, €. Ilomo, H.Paccen, K. Ceprorina, A.l[BeTKoBa,
I1. YepHomas3 Ta iH.

®opmyJIIOBaHHS METH — aHaJi3 YMHHHKIB Ta po3poOKa Harmpsi-
MiB TIOCWJICHHSI KOHKYPEHTOCIPOMOXKHOCTI TJIOOaNbHUX OpeHIiB
MTPOBITHUX MeJIia-KOMIaHii CBITY.

Buxiaaa ocHOBHOro marepianay aociaimkeHnsi. [Iporsrom 90-x
pokiB XX CT. PO3BUTOK MPSIMOTO CYNMYTHHUKOBOTO MOBJICHHS Ta Ka-
0enbHOTO TenebaueHHs CIPUsB 30UIBIIEHHIO KITBKOCTI TeIeBi31MHMX
KaHamiB Ta ix auBepcudikanii. CrenianizoBaHi TeleKaHATH HOBHH

- © NYET - 29



BUHUKIM B Pe3yNbTaTi MOMUTY TEIEMOBICHHS Ha TEMaTHYHI HIIlIi.
3roloM BUHUKIW TI00albHI TeleKaHalH, siKi Oylu MpU3HAueH1 JUIs
IMPOKOT MIXKHAPOAHOI aynuTopii. HUHI cynmyTHHKOBO-KaOenbHi Me-
peXi TeMaTHYHO TOJiJIeHI Ha iH(popMaliiHi (HOBHHHU, (iHAHCOBO-
€KOHOMIYHi, CHOPTHBHI TeJIeMEpexKi), HAyKOBO-TIOMYJISIPHI Ta PO3Ba-
YKaNbHI (My3U4Hi, TUTSI1 TeIEMepexkKi, KaHaT! (iIbMiB) CETMEHTH.

I'moGanpHi TeneMepeki HOBUH — TEJICKaHAIU I11J10,T000BOTO MOB-
JICHHS Ha KPYIHI PErioHH CBITY, IO CHEIliali3yloThCs Ha TOJadi
HaliBaknuBimoi iHGopMalii mpo MOXii Ha IUIaHETI B PEXUMI
peanbHOro 9acy. 3a TeMAaTHYHOI0 O3HAKOK X MOKHA MOMITUTH Ha
IIBi KaTeropii:

1) yHiBepcabHi TeleKaHAIN HOBHH (OCHOBHUH eipHuil yac 3aii-
MaloTh HOBUHH Yy c(epi MONITHKH, EKOHOMIKH, CIIOPTY, aHaTiTUYHI
nporpamm), 10 sikux BigHocsteest CNN International i BBC World,

2) TenekaHanyu (hiHAHCOBO-EKOHOMIUYHHUX HOBHH, 0 SKHX Bif-
HOCAThCS, Hanpukaaz, Bloomberg TV, CNBC. Ix ronosaumu koHKy-
peHTaMH BHUCTYNAIOTh KPYITHI peTioHalbHI Mepeki HOBUH: EUro-
news, Sky News, Deutsche Welle, Eurosport-news B €spormi, Al-
Jazeera, Al-Arabiya, ANN B apabcpkux KpaiHax Ta iHImm, sKi
MOEIHYIOTh OOWJBA TEeMAaTH4HI HampsiMu. [J100aibHI TeaeMepexki
KOHKYPYIOTh TaKOX 3 KaHaJlaMW HOBHH B pi3HUX Kpainax: MSNBC,
Fox News B CHIA, BBC News 24 y BenukoOpuranii, Globo News B
Bpazwumnii ta inmmi [1].

Mepexa MOBJIEHHS YHIBEPCAIBHHX TeJICKaHAIIIB HOBHH CKJIaja-
€THCS 3 BUITYCKiB MYKHAPOJHUX CYCIIIBHO-TTONITHYHNX, (IHAHCOBO-
€KOHOMIYHHX, CIIOPTUBHUX HOBHH, aHAIITHYHUX MPOTpaM Ta TOK-
IOy, a TaKoX TpOrpaMm Ipo KYJIbTypy, HayKy, iH(opMariiHi Tex-
HOJIOTI1. AHAJITUYHI TPOTPaMH TII00ATBHUX TeneMepek — HeoOXiTHe
Ta BaKJIMBE JONOBHEHHS HOBHH — OPIEHTOBaHI Ha BHCBITICHHS
aKTyaJlbHUX Ta TIOTOYHUX TOJiH y CBiTi. BOHM NaloTh MOXIIMBICTH
OUTBII TIMOOKO PO3KPHUTH TEMY, 3alliKaBUTH TJIS/IaviB, IIpOaHami3y-
BaTH PO3BHTOK Monid. Bemywi Tok-moy (HaiBigoMinn 3 HUX —
amepukanmi Jlappi Kiar (CNN) ta Tim Cebacrian (BBC World)
30MpalOTh BEJIMUYE3HI ayAUTOPIi TeJIersAauiB, OCKUIBKH 1X MporpamMmu
Yy «PO3MOBHOMY JKaHpi», NPHUCBSYEHI, SK NPaBWIO, HaWOLIBII
aKTyaJIbHUM TE€MaM 1 CTBOPIOIOTHCS LIKABUMHM, 3aXOIUTIOIOYMMHU Ta
4acTo Herepe0adyBaHHMHU.
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[ocriifHa ayauTopisl MEepeaIUIaTHUKIB TI00ABHUX TeJIeMepex Y
CBITOBHX MacImTabax HEBENHMKa, aje JOBOJI BIUIMBOBA. lIporpamm
CNN Tta BBC World mocriiiHo nporisaaTs B ypSI0BUX yCTAaHOBAX
Ta MiHICTepCTBaX, JUIJIOMATUYHUX KOpHycax, odicax Mi»HAPOIHUX
opranizamiii. lle omuH cerMeHT ayauMTOpii CKIAMAlOTh Oi3HECMEHH,
0 CITIAKYIOTH 32 (hiHAHCOBHMH 3MiHaMU B CBIiTi. [Ipudomy, sik moka-
3y€ CTaTUCTUKa, BOHH 3BEPTAIOTHCA HE TUIBKHU JIO0 TaKUX CIIeLiali3o-
BaHuX Mepex, sk CNBC Tta Bloomberg TV, ane i 10 yHiBepcaibHIX
TEeJIEeKaHaJIiB HOBUH.

KoHkypeHIliss TeneMepe:xk Ha MiKHAPOJAHOMY iH(pOpMaIiitHOMY
PHHKY BiApi3HSAETHCS JKOPCTKUMHU YMOBaMH. Y TOif e 4ac (iHaHCOBI
MO>KJIMBOCTI TEJIEKOMIAHIH TocuTh oOMexeHi. ['nobanbHi Teneme-
pEXi HOBHH, YacTO POOJISATH CTaBKy Ha «TBep[i» HOBUHH ((akTn),
BTpauaroTh IVIAJAYiB, SIKIIO B CBIiTI HE BiI0OYBAa€ThCS HaA3BHUYAHHUX
moxiid. CripaBa y ToMy, IO HaWOLIBIINI iHTepeC ayauTopii 10 Teme-
KaHaJIiB HOBHH CIIOCTEPITa€Thca B IMEPIOIU TOCTPUX MIKXHAPOIHUX
KpH3, 30pOHHIX KOH(DIIKTIB, PEBOJIOLIHN Ta IHIIUX CYCIiIBHUX 3aBO-
pymeHs. Ko HacTynae «3aTHIIIs», peMTHHTH BCECBITHIX KaHATIB
HOBHH Pi3KO MaIal0Th.

JlizepoM MiXHapOJHOTO 1H(GOPMAIIHHOTO MOBJICHHS ITOKH 3aJIH-
maetbest CNN. Lst Tenemepeska MOpiBHSAHO 3 KOHKYPEHTAMH OXOI-
JI0€ HaKbIIBITY YHCENbHICT IIAa4iB y cBiTi. [i momynspHicTs HuHI
We Ha craj i Misiiavi 3 He MEHIIIMM 1HTEPECOM MEPErsIaloTh HOBH-
HU 1HIIUX MiXXHApOAHUX KaHamiB. Pazom 3 TuM, came CNN mociy-
XKHUJa TOTY)KHUM CTUMYJIOM JJsl PO3BUTKY TeJeMEpeK HOBUH,
MOYaBIIN MDKHAPOIHY TpaHCHAMio B 1985 pori. Bei iHmn kommanii
BIKE PIBHSUTUCH HA 11 JIOCSATHEHHS Ta BYMIIMCH Ha i1 mommikax [2].

[Iparnenns koHKypeHTIB ockapxxuTh JigepctBo CNN momnsirae He
B HACITiIyBaHHI MEpIIOMY TeJieKaHaly HOBUH, a y BUPOOJICHHI HOBUX
CTpaTeriuHuX HampsIMKIB MOBJIEHHs. ToOTO BOHM HaMararoThCs
MPEeICTaBUTH Ha PUHOK SIKICHO 1HIIMKA MPOAYKT. BuceiTmiooun ogxi
| Ti X MOJii, TeleKaHally 3ay4aroTh TisiaviB y pizHuii crocio: CNN
HaMaraeThCsl CTATH MEPLIMM 1 eKCKIIO3UBHUM IOCTa4aJIbHUKOM HO-
BuH, BBC World pobuth CTaBKy Ha BHUCOKHH DiBEHb aHANITHKH i
KOMIIETEHTHICTh KYPHAIICTIB, JOBEJCHY JIO PIBHI EKCIEpTiB;
Euronews nporonye 6araToMOBHY TPaHCIISIIIIIO 1 TPAKTYBaHHS MOJIH
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B €BpoOIeHchKil mepcnextusi; Al-Jazeera Hamara€rbes MpeaCcTaBUTH
norysau ono3uninaux cropin, CNBC i Bloomberg TV cnemiari-
3yIOTbCA Ha JiNIOBiM iH(poOpMalii Ta mepcoHidikauii cBiTy Oi3Hec.
[IporpaMyBaHHS CITKM MOBJICHHS 3 YpaxyBaHHSIM iHTEpECiB TIIsAqadiB
pI3HHX KpaiH Ta MocTiHEe BAOCKOHAIEHHS KYPHAIICTCHKOI MalcTep-
HOCTI — He3MIHHUH MiAXi[ A0 TIATPUMKH Ta CIIPUSHHS ITi IBUIIICHHIO
MOMYJISIPHOCTI  TeleMepek HOBWH, YTBEP/DKEHHIO iX pemyTaii,
iMipKy [3].

BucHoBku. UnHHUKAMH TOCHJIEHHS KOHKYPEHTOCIPOMOKHOCTI
ro6anpHUX OpeH/IiB MPOBIAHUX TEIeMEpeX CBITY Yy HaIll 4ac € po3-
poOKa aHANITHIHUX Ta TEMAaTHUIHUX TEJEIporpaM, ki O 3a10BOJIb-
HsUIM TOTpeOM pI3HUX KaTeropiil TisAadiB i3 ypaxyBaHHSX perio-
HAIBHUX Ta KYJIbTYpHHX BiJIMIHHOCTEH y MpiOpHTETax Ta CHpHii-
HATTi. Cepesl pO3TIISIHYTUX YMHHHUKIB HAMOLIBII TOTYKHAM 3aJTUIIA-
€ThCS HEYIEPEPKCHUH Ta ONEPAaTUBHUH MiAXiJ 10 BUCBITIICHHS
moniid. Jlo HampsiMiB TOCHIIEHHS KOHKYPEHTOCIPOMOXKHOCTI TJIO-
OanpHUX OpeHIIiB MPOBITHUX TelleMepeXk HOBHH CBITY CIi BiTHECTH
ZIBa OCHOBHHUX: PO3pOOKa SKiCHO HOBOI CTPYKTYpH BHUITYyCKY HOBHH
(BiamoBimHO 1O iHTEpeciB Ta iH(GOPMALIHHUX 3alHTIB IJIsA4iB
pi3HUX KaTeropiii) Ta 3abe3nevyeHHs] BUCOKOTO piBHA iH(opMaIiiHoi
HeynepemKkeHocTi  (00’ektuBHOCTi). IlpoBeneni aBTOpoM mocii-
JDKEHHS CBITYaTh MPO Te, IO e MOKJIMBO, HacamIiepel, 3a YMOBH
JIOCTATHROTO PIiBHA (PiHAHCOBOI HE3aNEXKHOCTi, TaKOX MOMipKO-
BAHOTO BTpy4YaHHs 3 00Ky ypsany. Came Ha IpyHTOBHY PO3POOKY IIHX
HaTpsMIB 3 MeTO (QOpPMyBaHHS NPAKTUYHUX IPOMO3HUIIN MI0I0
MIJBUIICHHS MDKHApOIHOI KOHKypeHTocnpomoxHocti BBC World
OyayTh CHIpSMOBaHI MOAANBIII JTOCHIHKEHHS aBTOpa.
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AHAMI3 TA OLIIHKA IHBECTULIAHOMO NOTEHLIAMNY
NIANPUEMCTB KOHAUTEPCBKOI FANY31 YKPAIHM

A. IO. flopogpeesa, wmazicmp  cneuyianbHocmi  «MixHapodHa
E€KOHOMIKa»
O. B. lNopsivoe, K. €. H., oyeHm — HayKosul Kepi8HUK

KarouoBi caoBa: inBecTHii, IHBeCTHIIMHA NPUBAOIUBICTD,
IHBECTUIIMHUI ITOTEHIAI.

IMocranoBka nmpodaemu. OCHOBHa MeTa BUBYEHHS iHBECTHIIiii-
HOI MPUBAOIMBOCTI KOHIUTEPCHKOI raiy3i Mojsrae B 3a0e3ledeHHi
BaHHs. Jl11s iHBEecTOpa, IO MPHUIIMae iHBECTHUIlIITHE PIlICHHS, BaXKIIH-
BO BHU3HAYUTH, B SIKId Tay3i i B SKOMY €KOHOMIYHOMY PETiOHi 3
HaAMOLIBIIOW e(pEeKTHBHICTIO MOXKe OYTH pealli3oBaHWil KOHKPETHHIA
THBECTUIITHUHN MTPOEKT, SIKi HANPSIMH 1HBECTHII MaTUMYTh HalKpa-
Il TepCcrleKTHBH 1 3a0e3nedaTh BHCOKHH JOXi Ha BKIAJICHHUN
Karritai.

Konaurepchka rainy3b € OJHIEI 3 TUX CKJIAJOBHX BITYM3HSIHOI
€KOHOMIKH, SIKi HaBiThb B YMOBaxX KPH3H IE€MOHCTPYIOTH MO3HUTUBHY
3arajpHy AUHAMIKY PO3BUTKY. Ha chOTOMHINIHIN €Hb BUPOOHUIITBO
KOHJMTEPCHKUX BUPOOIB € OJIHIEI0 3 HAWOLIBII PO3BUHYTHX Taily3en
Xap4oBOi TMPOMHUCIOBOCTI YKpaiHu, Je 3aralpHuil 00cCsr BHpOO-
HUITBa CTaHOBUTH Onm3bko 3 % BBII kpainu. Yactka xoHmuTep-
ChbKUX BUpPOOIB YKpaiHH Ha CBITOBOMY PHHKY Onm3bko 1 %, mo y
BapTiCHOMY Bupasi ctaHoBuTh moHan 90 mupa moi. CLHA. Ile mosc-
HIOETBCS €(PEeKTUBHUM BHKOPHCTAHHSM IOTEHLIAy raimys3i, a TaKox
BIAJIMMH CTPATETiSIMU PO3BUTKY HIAMPHUEMCTB L€l Tany3i. Y 3B’ 3Ky
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3 UM JTOCITIPKEHHST 0COOMBOCTEH (PYHKIIOHYBaHHS KOHIUTEPCHKOL
raysi € akTyaJbHUM.

AHaJIi3 OCHOBHUX AOCTiIKeHb Ta myOJjikamiii. TeopeTuuni i
MPAKTUYHI MUTAHHS OI[IHKK 1HBECTHIIIMHOT MPUBa0IIMBOCTI 00’ €KTIB
IHBECTYBaHHS 3HAWIUIA BiMOOpaKeHHS B HAYKOBHX IpAIsiX BiTUM3-
HSAHHUX Ta 3aKOpIOHHUX mocmimgaukiB: 1. A. branka, M. C. 'epacum-
gyka, A. ®@. I'oiiko, A. M. l'omoBaTtioka, C. O. I'yrkeBuy, T. B. Ma-
ropoBoi, A.C.Mysuuko, O. O.Ilepecann, A.B. ®@inminnenka,
. Bexepa, V. lllapma Ta ix.

MerTor0 cTaTTi € BU3HAYCHHS IHBECTUI[IHHOTO TOTEHIATy KOH-
JIUTEPCHKOI ramy3i, aHai3 Cy4aCHOTO CTaHy KOHJIUTEPCHKOI IPOMKC-
JIOBOCTI YKpaiHH, a TaK0K po3poOKa MPOIO3UIIiH 00 TiABUIIEHHS
i iHBeCTUIITHOT MPUBAOINBOCTI.

BuknagenHss ocHOBHOro marepiaay npociaigxenHs. OLiHKY
IHBECTHIIIIHOT MPUBAOIMBOCTI TaiTy3i 3MIMCHIOIOTH 331151 IPUHHSTTS
IHBECTHIIIHHX pillleHb 3 TUTaHb Tary3eBoi nuBepcudikarii iHBecTH-
uiiHoro moptdens iHBecTopa. [HBecTHIIITHA MPUBAOIUBICTD TaTy3i —
IIe iHTerpajbHa XapaKTepUCTHUKA TepeBar Ta HEeIOJIKiB, IO 3yMOB-
JFOIOTH MOXKITUBICTH Ta JAOIUIBHICT 3MIHCHEHHS iHBECTHIIIN Y TIEBHY
chepy 3 ypaxyBaHHSIM MOTHBIB IHBECTHIIIHOI MOBEIIHKH Pi3HUX
TPyl iHBECTOPIB Y MOTOYHOMY i TIEPCIIEKTUBHOMY TIepiojiax.

AHATITHYHUIMH ITOKa3HUKAMU OI[IHKH PiBHS 1HBECTHUIIINHUX PH3H-
KiB rairy3i €: piBeHb BHYTPIIIHBOI KOHKYPEHIIiT (3arajibHe YUCIIO M-
MPUEMCTB, Y TOMY YHUCII SIKi 3aHMar0Th MOHOIIOJIbHE CTAHOBHIIE HA
PUHKY); piBeHb IHQIAMIAHOI CTIHKOCTI MPOAyKIii (MOKa3HUK CIHiB-
BiJIHOIIIEHHS IWHAMIKY PiBHS IiH HA OCHOBHY MPOAYKIIIIO Ta iHIEKCY
OITOBUX I[iH MO KpaiHi); piBEeHb COIiaJbHOT HANPYKEHOCTI (IOKa3-
HUK CEPEHbOTO PiBHS 3apOOITHOI IJIATH MPAaIiBHUKIB Y 3iCTaBICHHI
3 peasIbHUM piBHEM IPOXKUTKOBOTO MiHIMyMY B KpaiHi) Ta iH.

YKpaiHCbKUIT KOHAUTEPCHKUM PUHOK — 1€ CTPYKTYpOBAaHHH pU-
HOK 3 BHCOKOIO KOHKYpEHIIi€l0. BiH BHPI3HSIETHCS BUCOKHM CTYyTIE-
HeM KoHcomigauii — 6musbko 70 % 1poro puHKY 3aiiMaroTh Taki
migupyroui kommani: «Rosheny, «ABK», «Kouti», «CBiTOu»
(Nestle), «Kraft Foods Ykpaina», «bicksit-Illokomany, «Kuromup-
ChKi Jacomti», «llonraBakonautepy, «CBiT macoutisy [1].
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AHaIi3 CTaHy 1 MEPCIeKTUB PO3BUTKY KOHIUTEPCHKOTO PUHKY B
VYkpaiHi CcBiJUWTH, IO OCHOBHHM JiKepelnoM (popMyBaHHs MpOIIO-
3WIlii Ha PUHKY € BITYM3HSIHE BUPOOHHIITBO, HOTO MPOAYKIliS CTa-
HOBUTh Onn3bKo 95 % B 3arampHOMY 00Cs31. PUHOK KOHAMTEpCHKUX
BHPOOiB YKpaiHH € BHUCOKOKOHIIEHTPOBAHWM, Ha HBOMY IPAIIO€
6mu3pko 800 KommaHiii.

Cepen ycix xapyoBUX Taly3ed KOHAMTEPCHKA € OJHIEI0 3 Haii-
OinpIn MOTeHHiHO edexTBHUX Ta MpuOyTKoBHX. Lle 3ymoBneHO,
HacaMIlepe1, 0COOIMBOCTSAMU TPOYKIIii, TKa BUTOTOBISETHCS: BEJU-
KHH Ta MOCTIHHO OOHOBIIOBaHWI ACOPTUMEHT MPOAYKLIii, BiICYT-
HICTh JICP’KaBHOTO PETyYJIIOBaHHS I[IHOYTBOPCHHSI, 1[0 BU3HAYAE Bij-
HOCHO BHCOKHI piBeHb PEHTA0ENBHOCTI MisITBHOCTI, 3HAYHUN TEPMiH
MPUIATHOCTI TPOMYKIii, MO poOuTh reorpadiuHuil HaIiOHATHHUHA
PUHOK Maiibke HeoOMEKEeHHM, 3HAYHI MEPCIEKTUBH MO0 EKCIOPTY
npoaykmii. KpiM Toro, mepeBaramu YKpaiHCBKMX BHPOOHHKIB €
TaKOX SIKICTh Ta BJIOCKOHAJCHHS IU3aifHy MpOAyKIlii, yBara Jo
OHOBIICHHS aCOPTUMEHTY, BUBUCHHS TIOMTUTY HA 30BHINIHIX PUHKAX.

3HayHU{ BIUIMB Ha €(EKTHUBHICTH (PYHKI[IOHYBaHHS KOHIWTEP-
CBHKOI Tay3i poOUTh BUCOKUM PIBEHb 1HBECTHIIMHOI TPUBAOIMBOCTI
i miaNpUEMCTB Ta PiBEHb 3aY4YCHHS HBECTHIIH, aJKe MPOIYKITisd
rairy3i € BHCOKOTEXHOJIOTIYHO0, III0 BUMArae Bi/MOBIAHOT TEXHIYHOT
0a3u, CBOEYACHOIO il OHOBJICHHS, 1110, B CBOIO YEPI'y, HEMOXKIIUBO 0e3
3aJy4eHHs 3Ha4HUX (piHAHCOBUX KOWITiB. Po3paxoByBaTH Ha BiTYH3-
HSHI 1HBECTHIIT B KOHIUTEPCHKY Taly3b, 3 OMVIAAY BKpail JOpPOrux
KPEUTHHUX PECYPCIB MPU HEBU3HAUEHOCTI 30BHIIHLOTO CEPEIOBHIIA
Ta 3araJlbHOro OpaKy BUIBHHX KOIITIB B JICP)KaBi, HE JIOBOJIUTHCS.
[I{o cTocyeThcst iHO3eMHHUX KOMIIaHi#, TO BOHM IOYaJd OCBOIOBATU
YKPaiHCBKUIl PHHOK KOHIUTEPChKMX BHPOOiIB mie B 90-X pokax,
Kymytour MiciieBi mpaioroui kommanii (Kraft Foods, Nestle), i B
Cy4aCHUX YMOBaXx 3aliHSUIN CBOI Hillli HA pUHKY YKpaiHH.

B ocTaHHi poku NIeBHY YacTHHY YKPaiHCHKOTO BUPOOHHUIITBA 1, K
HACITiZIOK, KOHTUTEPCHKOTO PUHKY, KOHTPOJIIOIOThH 3apyOiXKHI KOMIIa-
Hii, SIKi BKJIAJAIOTh 3HAYHI KOIITH B PO3BUTOK MICIEBUX MiANPH-
emctB (Tabm. 1).
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Taémuus 1 — HasiBHicTh iH03€MHOT0 KamiTajly Ha YKpaiHCbKOMY
KOHAUTEPCBKOMY PHHKY, 2013 p.

Ykpaincbka InozemHuii . Yacrka B
. . Tun inBecropa S
KOMIIaHisi iHBecTOp KkamitaJi, %
«KSI,)ES);;IXM Kr(aé‘tHiOA(;dS CrparerigyHmii 100
[TPAT Nestle S.A Crparerigyamii 96,9
«CBiTOY» (IIseiinapist) p '
ITPAT Cobiso
«Kuromupcpki Union Inc [Moprdenpunit 87,4
JIACOTITI» (CIIIA)
ITAT «Ilonra- Sigma Bleyzer N
BaKOHJIUTEP) (CIIIA) Toprdesruii 763
Western NIS
AT «ABK» Enterprise Fund | Tloprdenbuuii 25,0
(CHIA)

Jxepeso: po3po0IeHO aBTOPOM 32 TaHUMH [2].

Hlopoky VYkpaiHa OnMM3bKO TPETHHH KOHAWUTEPCHKOI MPOIYKIii
HanpaBIsjia 3a KOPIOH. Y CTPYKTypi ekcriopTy 96 % mpumanano Ha
Kpainu kommmHboro Pagsacskoro Corozy: 57 % — Pocis, 12,5 % —
Kazaxcran, Bin 5,5 % no 3 % Asepbaiimxkan, ['pysis, Typkmenicran,
Kuprusis, binopycist, Monnosa, Tamxkukucrad, ¥Y30ekuctad (KpaiHu
BKa3aHl y MOPSJIKY 3MEHIICHHs 4acTku ekcropty) [3]. HaiiGinbury
YacTKy €KCIIOPTEepiB CTAHOBIATH BeNUKi mianpuemctsa (15 mignpu-
€MCTB), CepeJl IKUX CepPeIHiX MiAMPUEMCTB JIHIIE — 5, a cepel MalluX
— JIUIIE OJTHE MiIIPUEMCTBO €KCIIOPTYE CBOIO MPOYKIIIO 38 KOPJIOH.
YacTka mpoaykKiii, MO €KCHOPTYEThCs, Ayxke pizHa. Tak, Oinmblie
50 % mianpueMcTB ekcrnopTyoTh 10 30 % BUpOOJIEHOT MPOTYKIIiI,
omu3bko 40 % mignpuemcts — Bix 30 mo 70 %. KimbkicTe mianpu-
€MCTB, B SKHX 32 KOpJIOH Hze Oinmbiie 71 % BupoOieHoi mpoaykiii,
Iy’XKe He3HaYHa.

Ha muisixy HapolyBaHHSI €KCIIOPTHOT'O MOTEHIIaTy BUPOOHHUIITBO
KOHJIUTEPCHKOI MPOAYKLil YKpaiHChKI BHPOOHHMKH CTHKAIOTHCS 3
neBHUMHU Oap’epamu. HaliOinbInow MepemKomao s eKCIOpTy €
BHCOKHI PiBeHb KOHKYPEHIIii Ha puHKax iMmoprtepi. Haiibinbmoro
KOHKYpEHIIi€to xapakrepusyerbes puHok CHJI. Punok €Bpomu, mo-
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piBasiHO 3 punkoM CHJI 1 Kananm, oIiHIOETBCS SIK MEHIII KOHKYPEHT-
Huil. KpiM Toro, mepemkonor MOXyTh OyTH CKIAAHICTh MPOXO-
JDKEHHS eKCIIOPTHUX MPOLENyp i BUCOKA TXHS BapTiCTh, BiACYTHICTb
MIOTMUTY HA TPOIYKIIIO, Ky BUPOOISE MiANMPHUEMCTBO, BiACYTHICTH
MDKHApOJHOTO cepTudiKaTy SIKOCTi, HU3bKa KOHKYPEHTOCTIPOMOX-
HICTh TPOAYKIi 3a MiHOIO abo0 3a fAKICTI0, a TaKOX CKIAIHICTb
MOIIYKY MapTHEPiB.

BucHoBKH. YKpaiHCBKUI KOHIUTEPCHKUI PUHOK MPOMILOB €Tall
(hopMyBaHHS Ta aKTHBHOTO PO3BUTKY i HAa HUHIIIHBOMY €TaIli 3Haxo-
JUTHCS Ha CTa/lii dKOPCTOKOI KOHKYPEHTHOT OOPOTHOM 3a CIIOKMBaya.
Ha ocHOBI mpoBeACHOro MOCIiKeHHS OyJ0 BU3HAYCHO OCHOBHI
O3HAaKH Ta TEHJEHIIi PO3BUTKY KOHIUTEPCHKOTO PUHKY YKpaiHW,
MPOBEJICHO OIIHKY 1HBECTUIIIHHOTO TMOTeHIiary. HaBiTh BigHOCHO
BHCOKI TIOPIBHSHO 3 iHIIMMU TaNXy3IMH MPOMUCIOBOCTI IMOKAa3HUKH
IHBECTYBaHHS KOHIWTEPCHKOI Taly3i, MO3UTHBHI pe3yiabTaTH ii
TiSUTBHOCTI Ta TPWIUIMB IHBECTHIINA 3a0e3MedyBalIiCs IIePEBaKHO
BEITMKAMHU KOpIOpaIlisiMi (B OCHOBHOMY 3 1HO3EMHHM KaIliTaJoM),
TOJII AK TOTEHIaN BITYM3HAHOTO MAJIOTO Ta CEPETHBOTO IMiIIPUEM-
HUIITBA 3JIMIIAETHCS 331 THUM HEIIOBHICTIO.

Cnucoxk BUKOPUCTAHUX JIZKepeJt
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POJlb U BHAYEHUE BPEHOA ONA OEATENIBHOCTU
TPAHCHALMOHAJIbHbIX KOPNMOPALIUX B YCITOBUAX
rMOBAJIbHOWU KOHKYPEHUUU

C. lwumedoea, mazucmp creyuanbHocmu  «MexdyHapoOHasi
3KOHOMUKa»
O. B. lkypynulii, 0. 3. H., npogheccop — Hay4YHbIl pyKogoOumersib

KiroueBble cjioBa: TpaHCHAllMOHAJbHBIE KOPIOpALMH, OpeH.,
TOproBasi Mapka, OpEHAWHI, MEXKAYHapoAHas KOHKYPEHTOCIO-
COOHOCTb.

IMocranoBka nmpodJiembl. B Hale BpeMs, KOraa MUPOBOM PHIHOK
¢dakTruecku moxeneH Ha chepsl BiusHuA riodansHbix THK, Hamm-
Yyre W3BECTHOro OpeHna sBIsSETCS ICHCTBEHHBIM KOHKYPECHTHBIM
MPEUMYIIECTBOM M HEOOXOAWMBIM YCIOBHEM AAJbHEHILNEro pa3Bu-
TUSI KOMIaHuU. TOT QakT, YTO BO MHOTUX Pa3IMYHBIX CEKTOpaxX MH-
POBOTO XO3sIiCTBa KOHKYPUPYIOT MEXAY CO0Oil HE CTOJBKO TOBa-
POIIPOU3BOIUTENH, CKOJIBKO OPEHABI, MOATBEPXKIAAET COBPEMEHHAs
MIpaKTHKa BeJeHus OuzHeca. Topropas Mapka CTaeT OTIIMYUTEIbHON
YepTOl COBPEMEHHBIX KOHKYPEHTHBIX oOTHomeHnid. OcobeHHoe
3HAYEHUE TOPTOBbIE MAPKH MPHOOPETAIOT C MEePeXOJ0M KOMIAHHH
Ha TPaHCHAIIMOHAJIBHBIN 3Tall HHTEPHAIIMOHAIN3AIIHH.

Lesblo cTaThby sIBJsIETCS HCcle0BaHNe 3HAaYCHUS OpeHaa JUIs
nesitenbHocTH coBpeMeHHbIX THK B ycnmoBusix riio0anbHOW KOH-
KYpEHLHH.

AHamM3 uccileoBaHMil U myOJmMKanuid. VccnenoBanuio CyHOCTH
u ocobeHHOCTel OpeHa MOCBSIIEHBI TPY/Bl TEOPETUKOB M MPAKTHUKOB
OpenmuHra, Takux kak J[. Aaakep [1], b. Baneken, XK.-H. Kangepep [3],
K. Kennep [4], @. Kotrnep, T. Hunmbcon, A. DnByn u ap.

H30:xeHne 0CHOBHOTO MaTepHania. bpeHIWHT — 3TO cucTema
MEPONPHUATUH MO CO3AAHUIO, PA3BUTHIO M MPOJBIXKEHHIO TOPrOBOM
MapKd C IeNbio (GOPMHPOBAHHS JOJITOCPOYHOTO TPENNOUYTEHUS K
Hell. B ycnoBusix jxecTKol KOHKYpeHTHOW O0pbObI, KOTOPOil Xapak-
Tepusyercsi ro0anbHash SKOHOMHUKA, MPOM3BOJAUTENN MPHIUIM K
BBIBOJIY, 4TO JJISi TOTO, YTOOBI WX TOBaphl U YCIYT'H TPOJIABAIIUCH,
HEO0XOIMMO HX YETKO AU PepeHIMPOBaATD.

OcHoBHasg 3amada OpeHOWHra — OO0ECTeYUTh I KOHKPETHOU
TOProBOW MapKH Ha 3apy0e:KHOM PhIHKE (POPMHPOBAHHE U YKperIuie-
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HUE TOJOKUTENBHBIX 3MOLWH moTpebuTeneid. bpeHauHT M03BOJIsIET
o0ecnedynTs CTabUIbHOCTE 00BEMOB MPOAAXK W 3HAYUTEILHO YIPOC-
TUTH IIPOLIECC OCBOEHHUSI HOBBIX PHIHKOB. [Ipu moaxone Kk mpoaBu-
KEHUIO TOBapa C MO3UIUK OpeHIMHTra BBIXOA KOMIIAHWM HA HOBBIC
TEPPUTOPUN — 3TO HE XAOTHUYHBIA MpOIECC, a YETKHH OTBET Ha
MOTPeGHOCTH OIIPEaEIEHHOro cermenTa [2, ¢. 115-116].

Bpern — 3T0 HeoThemieMass 4acTh COBPEMEHHOH TII00ajbHOM
9KOHOMMKH. MapKeTHHI — €CTECTBEHHOE IPOJOJDKEHHE OpeHna —
OIIpeneNsieT 3HAYMTENbHYI0 YacTh PacXofoB OOJBLIMHCTBA KOMIa-
HUM, CTaHOBUTCS YacThlO0 OOLIECTBEHHOH W KYJIBTYpHOU JKW3HHU.
Y4uThIBas O4Y€Hb BHICOKHH (II0 CPABHEHUIO C APYTUMH MapKETHHIO-
BBIMH METOAAaMH) MPHUPOCT MPUOBIIILHOCTH, KOTOPBIA 00ecieurnBaeT
OpEHIMHI, KOMIAHUU KaXKIbI TOJ TPATAT HA HEro IOYTH IOJ-
Tpuinona aomiapoB CIIIA. DTo npeBblIaeT 3aTpaThl HA HAyYHBIE
WCCIIEIOBAHUA, KOHCTPYKTOPCKUE pa3padOTKU U MPOeKTHpOoBaHus. B
HEKOTOpBIX cTpaHax m3aepkkun THK, cBszaHHBIE ¢ OpeHIWHTOM,
COCTaBIISIIOT NPUOIU3UTENBHO 25 % OT 001ero o0beMa HHBECTULIMN
KOMIIaHWHM B HEMATCPHUAJIbHBIC AaKTHUBBL. CTOMMOCTh H3BECTHBIX
OpEHIIOB MHOTAA MPEBBILIAET CTOMMOCTh MaTEpPHAJIbHBIX AKTHBOB
KOMITAaHUH U U3MEPSETCS MIILTHApIaMu J0Ju1apoB (Tabdi. 1).

Taboauua 1 — JecaTh caMbIX J10POrux OPeHI0B MUPA B peiiTUHTE
BrandZ Global TOP 100, 2015-2016 rr.

Onenka Onenka H3menenne

Mecto | Tpenn Bpena 2016 r., man | 2015 r., mutH | cTOUMOCTH,
a0 CIIA | noan CIIIA %
1 1 Google 229 198 173 652 32
2 -1 |Apple 228 460 246 992 -8
3 1 Microsoft 121 824 115 500 5
4 2 AT&T 107 387 89 492 20
5 7 Facebook 102 551 71121 44
6 -1 |Visa 100 800 91 962 10
7 7 Amazon 98 988 62 292 59
8 -1 |Verizon 93 220 86 009 8
9 0 McDonald’s 88 654 81 162 9
10 -6 |IBM 86 206 93 987 -8

Ucrounuk: [5; 6].
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JecsaTka caMbIX TOPOruX OpEHAOB MHpa IPEICTaBIE€HA B OCHOB-
HOM TIPOM3BOJUTENSIMU HAayKOEMKOW, MPOTPaMMHOM, TEIEKOMMY-
HUKAIIMOHHOM NPOIYKLUH, KOTOPBIE YBEIMYMIN CBOIO CTOMMOCTb.
OTO CBUAETENBCTBYET HE TOJBKO O 3HAYCHWH OpeHIa B MEXIy-
HapOJHON NEATENbHOCTH KOMIIAHWM KaK HEOTHEMJIEMOTO 3JIEMEHTa
pu 00eclieYeHNH M MOBBIIECHUN €€ KOHKYPEHTOCIIOCOOHOCTH, HO U
O pacTylleM yAeIbHOM Bece HayKOEMKHX TOBApOB Ha MHPOBBIX
pBIHKaX.

Jist Toro, 4ToObl OpeH[T MOIyYMI BBICOKYIO OLIEHKY CO CTOPOHBI
MmoKynaresiel, Heo0XoauMo ompeesieHHoe BpeMs. Kpome Toro, 3Ha-
YHUTENbHBIC MHBECTUIUH JIOJDKHBI OBITh HANpaBJICHBl Ha CO3/IaHUC
MIPOAYKTA, KOTOPBIH MMeeT crelu(riIeckue XapakTepUCTHUKH, a TakK-
e Ha MHQOpPMHUpOBaHUE MOTpeOUTENed O CHenU(PUUECKUX YepTax
TOBapa ¢ TIOMOIIbIO KayecTBa. BMecTe ¢ TeM 3HauMTeNbHbBIE PACXObI
U MIPOAOJLKUTENBHOCTh IpoLecca (POPMUPOBAHHUS PEIIyTALUH 103BO-
JSIIOT paccMaTpuBaTh OpPEeHA Kak MOTEHIMANBHYIO MTOMEXY BXOJa Ha
peiHOK. B TO ke BpeMsi OpeHIblI, KOTOpbIe YKPEIUICHBI PeKJIaMoH,
YBEIMYUBAIOT 00BeM WH(OPMAINH, MOCTYMAIONICH MOTPEeOHUTEIIo,
TEM CaMbIM, YMEHbIIAsl U3JCPKKH MOKCKA U paciuupsisi Habop cyle-
CTBYIOIIMX aJbTEPHATHB (YTO AHAJIOTWYHO YBEIUYEHHUIO 3JIaCTHY-
HOCTH CIIPOCa, KOTOPBIM OKa3bIBaeT IIOJIOKUTEIBHOE BIUSHHUE Ha
KOHKYpPEeHTHBIH mporecc). lcmoms3oBanne OpeHAOB, KOTOpHIE
MoAJIEpXKaHbl pEKJIaMHON KaMITaHWeH, HalpaBIeHO Ha CETMEHTAIINIO
PBIHKA M YBEJIMUCHUE PHIHOYHOM 10T KOMIIaHUH.

BeiBoabl. bpena — HeoOxoquMas COCTaBIIAIONIAs X035HCTBEHHO-
ro o6opoTa B CTpaHax, KOTOPbIE MUMEIOT JUIUTEIbHYIO HCTOPHUIO U
OMNBIT Pa3BUTHS PBIHOYHOM CUCTEMBI. JTO HEOTHEMIIEMBIH KOMIIO-
HEHT HEMaTepUaNbHBIX AaKTHUBOB, (OPMHPYIONIUH 3HAYUTEIHHYIO
4acThb PHIHOYHOW CTOMMOCTH (PUPMBI, U OJHOBPEMEHHO NpEACTaB-
JSIOMUN co00H BayKHBIA MCTOYHUK MH(OpMAMK sl HOKyHaTeneH.
I'maBHOE HasHaueHWE OPEHIOB COCTOWT B OOECIICUCHUH B3aWMO-
JeMCTBUS KOMIIAHUU C TIOTPEOUTENSIMH, PE3yIbTaTOM KOTOPOHl sSIBIIsI-
erca (OpMHpPOBAaHUE JOITOCPOYHOTO KOHKYPEHTHOTO IPEHMY-
[IecTBa KOMIIAHUH HA MHPOBOM pPBIHKE.
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YOK 330.341.1:339.137

CYTHICTb IHHOBALIN, iX KNACU®IKALIA TA
OCHOBHI HANMPAMKN BUKOPUCTAHHA B YMOBAX
3POCTAIOHYOI MDKHAPOOHOI KOHKYPEHUIT
(HA MPUKNALI KOMMAHIT «<cBAYER GROUP»)

A. B. Og4apeHKo, Maezicmp creuianbHocmi «MixHapodHa eko-
HOMIKa»
T. A. [leliHeKa, K. e. H., doyeHm — HayKkosul KepieHUK

KnarouoBi cjoBa: imposarlii, iHHosarjifina misSIBHICTH, 1HHOBA-
LiKHI Mpollecy, IHHOBaIliiHI 3MiHH, 1HHOBAIliliHA CTpaTeris, KOHKY-
PEHTOCIIPOMOXKHICTb ITiJIPUEMCTBA.
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IlocranoBka mnpodyemu. JlociipKkeHHS BIUIMBY IHHOBAaIid Ha
piBeHb KOHKYPEHTOCIIPOMOKHOCTI KOMITaHIH B CYYacHHX yMOBax
HaOyBarOTh Bce OUIBIIOI aKTyaJdbHOCTi. B yMOBax pHHKOBOI €KOHO-
Mikd edexTHBHE (DYHKIIOHYBaHHS MiJNPUEMCTB 3HAYHOIO MipOIO
3aNIeKHUTh Big poOOTH IXHBPOTO IHHOBANIMHOTO MeXaHi3My. Y Hail
Yyac 1HHOBAIIl € BU3HAYAIHHOIO PYIIIITHOIO CHIIOI0 JUHAMIYHOTO PO3-
BUTKY cy4yacHOro OizHecy. Lle 00yMOBITIO€ akTyanpHICTh Ta HEOOXi -
HICTh OCIIHKEHHS 00paHOoi MTPOOIeMaTHKH.

AHaJii3 0CHOBHMX J0CTiIxKeHb i myOaikauiii. [IpoGiemu iHHO-
BallilHOT AiSTILHOCTI KOMIaHIN AOCHiIKEHI Y palsix 3apyOiKHUX Ta
BITYM3HSHUX BueHHX, a came: Lllymmerepa M., Canto B., Xaprma-
Ha B. /1., TBicca b., ®ocrepa P., dpyxkepa II., Hikcona ®., Xabep-
nanga O., 3axapuenka B., Kopcikosoi H., MepkynoBa M. Ta iHIIHUX.

®opmy1roBaHHS MeTH. METOIO CTATTi € PO3KPUTTS EKOHOMIUHOT
CYTHOCTI «iHHOBaIii», Kiacudikamii iHHOBaIilA, BHU3HAYEHHS PO
IHHOBAIIfHOTO PO3BUTKY Y 3a0e3Me4YeHHI KOHKYPEHTOCIIPOMOXKHOCTI
MiANPUEMCTBA Ha 30BHIIIHIX pUHKAX.

Bukiaax ocHoBHOro wmarepiany gocaimkenHs. [Iposimai
HAyKOBIIl MMl iHHOBAaIliIMHA PO3YMIIOTh HOBOBBEIEHHS B cdepax
TEeXHIKH, TEXHOJIOTi, opraHi3alii mpaii, yrnpaBiiHHS, SKi 3aCHOBaHE
Ha BHUKOPHCTaHHI JIOCATHEHb HAayKH 1 MEPEIOBOrO JOCBiIYy, € KiH-
LEBUM pPe3yJbTaTOM I1HHOBaWiiHOI [isUIbHOCTI. Ymepiue TepMiH
«iHHOBAIlis» BUKOPHCTAaB Bimomuii Haykosers M. A. Illymmerep y
po6oTi «KoH’toHKTYpHI THKIN» (1939).

CyuacHi BITYM3HSIHI Ta 1HO3€MHI €KOHOMIiYHI CJIOBHHKH TiyMa-
YaTh iHHOBAIlilO SK: 1) BIPOBAJKEHHS HOBOI TEXHIKH TEXHOJOTIH,
oprasizaiii BUpPOOHMIITBA Ta 30yTy TOBapiB TOIIO, IO J3€ 3MOTY
OTPHMYBATH TIEpeBard HaJl KOHKYPEHTaMu; 2) BTUICHHS HOBUX (OpPM
oprasizamii mpaii Ta yHOpaBJiHHS, IO OXOIUTIOE HE TUIBKH OKpeMe
MiAMPUEMCTBO, & W 1X CYKYIHICTb, Taly3b; 3) HOBHHM WiAXix 110
KOHCTPYIOBaHHS, BUPOOHHIITBA Ta 30yTy TOBApiB, y HACIIZOK SKOTO
KEpiBHUK 1 HOro miAnpueMcTBO 3100yBalOTh MepeBard Hajl KOHKY-
peHTamu; 4) BKIaJeHHs 3ac00iB B eKOHOMIKY, K1 3a0e3neyaTs 3MiHy
TEeXHIKHU Ta TEXHOJIOTIT [3].

Knacudikanis iHHOBaLi# 32 pi3HUMHU TpyNIaMH HE TUIBKUA KOHKpe-
TU3Y€E CTPYKTYpPY O0’€KTa, aje TaKoX BUSBISIE B HHOMY MPOOJIeMHI
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3B’s3KW. BiTum3HsAHI Ta 3apyOiXHI AOCTIIHUKH, BUCIOBIIOIOTH IITH-
POKE KOJO TYyMOK IOJIO CTPYKTYPH CYKYIMHOCTI 1HHOBAIlil, CKJamy
Ta XapaKTEePUCTHKH KIacu(iKaliifHUX O3HAK.

[IpoBenenmii aHami3 pi3HUX HAYKOBUX MOTJISAIB HA KIacU(iKalliio
iHHOBaIi O3BOJIIE OOpaTH HayKoBHW minxim 3axapuenka B. L.,
Kopcikosoi H. M., MepkynoBa M. M. [2]: gk Takui, o HaiOiIbIIe
BiJIMTOBITa€ TEMi HAIIOTO JOCHIKeHHS. [1s kitacudikaiiis € Takoro:

— 3a cheporo MiSTHPHOCTI IMANpHEMCTBA (iHHOBAIii Ha BXOZl B
MiIIPUEMCTBO; 1HHOBAIli HAa BHUXOII 3 IIANMPUEMCTBA; iHHOBAMIl
CTPYKTYPH i ITPHEMCTBA);

— 32 3MICTOM JisTIbHOCTI (TEXHOJIOTi4HI; BUPOOHUYI; EKOHOMiY-
Hi; TOPrOBEJNbHI; COIialibHi; yIPaBIiHCHKI);

— 3a IHTEHCHBHICTIO iHHOBamiWHUX 3MiH (iHHOBaIii HYJIHOBOTO
MOPS/IKY; 1HHOBAlil MEPHIOr0 MOPSAKY/KUTbKiCHA 3MiHA; iHHOBAIil
JIPYTOTO TOPSAKY/TIeperpyIyBaHHS YW OpraHi3alliifHi 3MiHHU; iHHO-
Ballii TPEThOTO MOPSAKY/afanTailiiHi 3MiHW; IHHOBAILl YETBEPTOrO
MOpSAKY HOBUI BapiaHT; iHHOBAMii IT'SITOr0 MOPSAKY/HOBE MOKO-
JHHS; 1HHOBAIlli IIOCTOTO TOPSIKY/HOBHHA «BHI»; 1HHOBAIli ChO-
MOTO TIOPSIIKY/HOBHH «Pil»);

— 3a piBHEM CHPUUHATTS (a0COIIOTHA HOBU3HA; BITHOCHA HOBH3-
Ha; YMOBHA HOBH3HA; Cy0’ €KTUBHA HOBH3HA);

— 3a MpUYMHAMH BUHUKHEHHS: (PEaKTHBHI; CTpaTeTivHi).

dapmaneBTHYHI KOMIaHil € KIIOYOBUMH 1HHOBaTOpaMH, y iX
CKJIaJl BXOJUTH TaKoXk Kopmoparis «Bayer Group», ska mocTiiiHO
PO3LIMPIOE CBOIO JISUIBHICTH 32 PaxXyHOK OCBOEHHS HOBHMX, IpUBal-
JIUBUX CErMEHTIB (apmaineBTUYHOTO puHKY. KepiBHumrso «Bayer
Group» mparHe CTEMYITIOBATH 3pOCTaHHS B iICHYIOUHX cepax Oi3He-
CY 3a paXyHOK 1HBECTHIIil B HAYKOBI JTOCII/DKEHHS 1 po3poOKH, a Ta-
KOX IUISXOM NPU0aHHS HOBUX KOMIIaHIi Ta KOOTMepallii 3 mpoBij-
HUMU JOCTIHUILKMMH IICHTpamMH. Y CBOil misuibHOCTI «Bayer
Group» JMOTPUMYETHCS HACTYNAJLHOI 1HHOBAIIIWHOI cTparterii, sKa
MOB’s13aHa 3 TParHeHHSIM KOMIIaHii JOCSTTH TEXHIYHOTO Ta PUHKO-
BOTO JIiAEPCTBA IUISIXOM CTBOPEHHS Ta BIIPOBA/KEHHS HOBHX MpO-
nyktiB. Taka ctparerist nepenbavae TicHU 3B’ 130K «Bayer Group»
31 CBITOBHMHU JOCSITHEHHSIMH HAayKH W TEXHOJIOT11, MPAMY 3aJIeKHICTh
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BiJl HAYKOBUX PO3POOOK, 5IKi (NiHAHCYIOTHCS Ta 3IIHCHIOIOTHCS BIac-
He GipMoro, MOXIIUBICTh «Bayer Groupy mBHIKO pearyBaTH Ha TeX-
HOJIOTIYHI 3MIiHHM B TaiTy3i Ta MPUCTOCOBYBATHCS N0 HOBUX BHUPOO-
HUYUX MOXJIMBOCTEH.

[Ipu peanizarmii HacTynmanpHOI CTpaTerii MPOBIAHY POIb Bifirpae
cneriansHuil miaposain «Bayer Groupy, siKuii BiAmoBigae 3a 31ikc-
HEHHS HAYKOBHX JIOCII/IXKEHb Ta po3poOok. Taka cTpareris 1ae Mox-
JUBICTh KOMIaHii-iIHHOBAaTOPY BOPOBAKYBaTH HOBI TEXHOJOTl
Ha0araTo paHilie, HiXk e poonsaTh ii koHkypeHTH. lle Ham3BHUaliHO
BaXXJIUBO Il KOMIIaHii, OCTUIBKH NPU HNAaTEHTHOMY 3aXHCTi HOBOI
TEXHOJIOTI] YTBOPIOETHCS THMYacoBa MOHOIOJIS Ha MPHOYTOK
iHHOBAaTOpA.

Texnonoriune i puHKOBe HMigepcTBO «Bayer Group» 6azyerbes Ha
po3pobeHH] 0a3uCHUX, pauKaIbHUX iHHOBaLiNA. Y cdepi mociigHo-
KOHCTPYKTOPCBKHUX pPOOIT CTBOpeHa TMOTYyXHAa 0a3a, epeKTUBHY
TiSUTBHICTh KOMITaHIT 3a0e3nedye BHCOKOKBANi(hiKOBaHUI TepCOHAI.
«Bayer Group» mocTiHHO MPHIIsE yBary HalaroKEHHIO TiCHUX
3B’SI3KIB MIXK yCiMa JIAHKaMU 1HHOBAI[IHHOTO TIPOIIECY.

«Bayer Group» Bkiazae 3HayHi KOIITH Y HAYKOBi JOCIiIKEHHS
Juist 3a0e3MedeH sl TIAaHOMIPHOTO 3pOCTaHHs B yCiX chepax mdisuib-
Hocti. B 2015 p. y mocmikeHHsT i po3poOKH Ta B OCHOBHI 3aCO0H
«Bayer Group» iaBectyBala B IiioMy moHas 6 mipa e€spo [1].

BucHoBKkH. AHalti3 HAyKOBUX ITyOJiKalliii TO3BOJHUB yCBIIOMUTH
pOJIb iHHOBaMil y PO3BHTKY CyCHUIBCTBA Ta BUSBUTH IX HaiCyTTe-
Bimi kmacuikamiifHi o3Haku. Ha cydacHOMy erami CBITOBOTO €KO-
HOMIYHOTO PO3BHTKY BH3HAYaJLHOI O3HAKOK KOHKYPEHTOCIPO-
MOXKHOCTI Oy/Ib-IKOT KOMIIaHii cTae ii iHHOBaIilHICTh, TOOTO 311aT-
HICTB JI0 Oe3mepepBHOrO po3BUTKY. «Bayer Group» sik onHa 3 Haid-
oinpinx Qapmanesrnunnx THK Bkiamae 3Ha4Hi KOIITH B HAYKOBO-
JOCJII/THI Ta JOCIIIHO-KOHCTPYKTOPChKI poOoTH. Lle 1ae MOKIHMBICTD
KOMIIaHii JIocSTaTd KOHKYPEHTHUX MepeBar IUIIXOM pO3IIUpPEHHS
JiSUIBHOCTI Ha OCHOBI BIIPOBAJXKCHHS HOBOBBEAEHB, CBOEYACHOTO
MATeHTYBAaHHS BHMHAXOJiB, NMPOCYBaHHS HAYKOMICTKHX TOBapiB Ha
30BHIIIHIX PUHKAX TOLIO.
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YK 339.137.2(477)

KNO4YOBI ®AKTOPU KOHKYPEHTOCMNPOMOXHOCTI
NMPOAYKUIlI «PROCTER&GAMBLE» HA
HENPOOOBOJIbYOMY PUHKY TOBAPIB YKPAIHU

H. KO. Onegbip, mazicmp crieyianbHocmi « Mi>kHapoOHa eKOHOMiIKa»
I. A. ApmeMeHKo, K. e. H. doyeHm — HayKogul KepieHUK

Kiro4oBi cjioBa: KOHKYpEHTOCIIPOMOXKHICTh TIPOAYKIIi, CTpaTe-
ris peamizamii, pecypcoe]eKTHBHICTb, COIliaJlbHa OPIEHTOBAaHICThH
Oi3Hecy.

IMocTtanoBka mnpodaemu. [IpoBigHUM 3aBIaHHAM OyAb-SKOI
TPaHCHAI[IOHATILHOI Kopropallii € 3a0e3meueHHs] HAJIeKHOTO PiBHS
KOHKYPEHTOCIIPOMOXKHOCTI peai3oBaHOi MPOAYKIii, a/pke 1e Oe3no-
Cepe/IHBO BIUTMBAE HA YTPUMAHHS KOMIIAHIEI0 PHHKOBHX IMO3MIIIN Ta
npuOyTKoBicTh 0i3Hecy. Kommanis «Procter&Gamble» («P&G») y
HpOMYy HE € BUKIIOueHHsM. IIpore, i1 (yHKUIOHYBaHHS Ha PHUHKY
HETPOJIOBOJILYMX TOBapiB YKpaiHW OyJI0 YCKIaJHEHE KPU30BUMHU
SBUILIAMH B HalllOHAJIBHIN €KOHOMILII.
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AHaJ1i3 OCHOBHHX JOCTi/KeHb i myOaikaniil. AxTyansHI m0CTTi-
TDKEHHS TeMAaTUKA KOHKYPEHTOCTIPOMOXHOCTI MPOJTYKITiT 1HO3EMHUX
KOMIaHii Ha pUHKY YKpaiHM MICTUTBbCA Y HayKOBUX mparsix bi-
nenpkoro O. O., I'Bo3aenpkoi 1. B., Kamoxnoi 1. FO., Koctiok I'. B.,
CrenankoBoi A. A. Ta IHITNX HAYKOBIIIB.

MeTo¥0 NOCIIHKEHHS € BCTAHOBJICHHS BU3HAYAJIbHUX O3HAK KOH-
KypEHTOCTIPOMOKHOCTI mpoaykuii «P&G», siki J03BOJISIOTH KOMIIA-
Hii BIPOIOBXK TPUBAIOTO Tepioxy OyTH JiAepOoM MpoJak Ha PUHKY
HENPOJOBOJIBYMX TOBAPIB YKpaiHH.

Buknaag ocHoBHOro marepiany aociaimkenHsi. OcTaHHI TpH
poku pyHkionyBanHs «P&G» Ha Tepuropii YKpainu 3iTKHYIOCH i3
TPYAHOIIAMH, SKi Oy B OCHOBHOMY 3YMOBIIEH] 3HIDKEHHSIM ILIATO-
CIPOMOYKHOI'O TIOMUTY HACEJICHHS BHACIIIOK MMOCHICHHS 1HQIISIIINA-
HUX TPOIECIB B eKOHOMIIl. Lle cnpusio CKOpOYECHHIO MPOJIaX Ta
MTOCHJIEHHSI KOHKYpEHIIii 3 00Ky MICIIEBUX peali3aTopiB, SKi MPOIIO-
HYyBaJIM TOBap aHAJOTIYHOTO NMPU3HAYECHHS 32 HIDKYOIO LIHOIO, IPOTE
i3 HIDKYMMHU SKICHUMH TapaMeTpaMyd Ta TEXHOJOTIYHUM pPiBHEM
BHPOOHUIITBA.

BusHauanpHUM (akTOPOM KOHKYPEHTOCTIPOMOXKHOCTI MPOAYKITii
B CYYaCHHUX YMOBaX € CIIBBIJHOIICHHS «I[iHA-IKiCTh». P0o3yMiHHS
TOTO, 1110 KPU30BI SBUIIA B EKOHOMIII YKpaiH MaTUMYTh JIOBrOTEp-
MIHOBHUI Xapakrtep, crnoHykano «P&G» 3milicHUTH psia 3axolliB 3
MIATPUMKH PiBEHsI KOHKYPEHTOCIPOMOXHOCTI CBOIX TOBapiB Ta
3MIHMTH OKpeMi CKJIaJIOBI CTpaTerii peaizailii TOTOBOTO MPOAYKTY.
Moga iige npo iHOBUI HampsiM cTparterii, TOOTO AJsl POJOBKEHHS
JOMiHYBaHHsI Ha PUHKY HETIPOAOBOJIBUMX TOBApiB YKpaiHU HE0OXi-
HOIO MIpOr0 OyJI0 CKOpPOYEHHS HOPMH PEHTA0ENbHOCTI Ha OKpeMi
HaAMOLIBII MOMYJISIPHI TOBAapH JUIsi criokuBadiB. Lle ckopoTmio mnpu-
OyTKH 10 AESIKHX aCOPTHMMEHTHUX HO3ULISX, MPOTE HE 3MEHIIMIIAChH
BelMMYMHA peaiizanii. TakoX 3a3HaB KOPEKTHB 1 KOMYHIKaI[iiHUI
HaTpsiM, a/pke BUHHKIA JIOJIATKOBA HEOOXINHICTh y IOSICHEHHI
CIOKMBaYaM BCIX IepeBar Ta XapakTepucTHK mpoaykuii «P&Gy [1;
2, c. 39-40].

Hactrynuuit dakrop, sikuii BapTo 3rajaTH NMpH aHai3i KOHKY-
peHTocnpoMoxHOCTI ToBapiB «P&G» — pecypcoedextuBHicTs. Kom-
MaHis «I10 MaKCUMyMy» BHUKOPHCTOBYE 3aJlisiHI BXiJHI pecypcd i
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MIiHIMI3y€ KUIBKICTh BITXOIB, IO TOCSATAETHCS 3aBISKN ¢EKTHBHIN
TEeXHOJIOTHi BHPOOHMIITBA. [HHOBAIIMHI TEXHOJOTIi JTO3BOJIIOTH
«P&G» mopa3y 3meHmyBaTH coOiBapTicTe mpoaykuii. Lliel mox-
JUBOCTI (DaKTUYHO T030aBJCHI BITYM3HSHI BUPOOHHMKH HEMPOIO-
BOJIBYMX TOBApiB Yepe3 BiJICYTHICTh (hiHAHCOBUX KOIITIB HA MOJEP-
Hi3aIifo, caMe TOMY iM JIOBOJII BaXKO BUTPUMYBATH KOHKYPEHIIIIO 3
iHO3eMHHMH BUpOOHUKamH, 30kpema «P&G» [3, c. 84; 4].

BBaxkaeMo, 110 HE OCTAaHHIO POJb Y KOHKYPEHTOCTIPOMOXKHOCTI
npoaykiii «P&G»y Bixirpae ii BiINOBIHICT 3arajJbHOBH3HAHUM CBi-
TOBUM MPUHIIMIIAM COIIAJIbHOI BiNoOBiadpbHOCTI Oi3Hecy. Ha Bcix
cTamisix BUpoOHUITBA Ta peanizamii ToBapiB «P&Gy» BinOyBaeTbcs
YIpPaBIiHHS SKICTIO MPOJYKTY, aHAJi3 HOTO BIUIMBY Ha OPTaHi3M ITFO-
JIUHY, HABKOJIUIIHE CEPEJOBUINE Ta BIJMOBIIHOCTI MOTpedaM cyc-
niabcTBa. KirouoBa yBara npu peatizaiiii MpoayKTiB MPHIIISEThCS
BHCBITIEHHIO iH(OpMarii mpo Te, mo «P&G» € cormianbHO BiAMOBi-
JATBHOIO KOMITaHi€r0. MaeThcsl Ha yBasi Te, M0 KOPITOpallis MOCTi-
HO HAroJIONIye MOKYIISIM, IO KymiBisi ToBapiB «P&G» He nwmie
SIKICHUH, a ¥ COIiaIbHO OpPIEHTOBAaHMUM BUOIp, TOMY, 110 YaCTHHA BU-
PYYKH Bij 30yTy iHBECTYETHCS KOMIAHIEIO ISl BUPIIICHHS Po0iIeM
cycninbcTBa. Takum unHOM « P&G» 3aIMIIAETHCS «HA CIyXY» Y CIIO-
KMBAYiB Ta HApOIIYe CBOi KOHKYPEHTHI TMO3WINI BXE Yy SKOCTI
COITIAJIBHO CTIHKOT KoMITaHii [4].

BucnoBok. KonkypentocnpomoxHicTs npoaykiii «P&G» Ha He-
MIPOJIOBOJIBYOMY PHUHKY TOBapiB YKpaiHH BH3HAYA€ThCs (PiHAHCOBH-
MH MOKJIMBOCTSIMM Iii€l KOMIIaHii, a BIJNOBIJHO 3JaTHICTIO BECTH
THYYKY PUHKOBY IOJITHKY (I[iHOBY, aCOPTUMEHTHY, KOMYHIKAIii{HY )
Ta 3JIACHIOBATH COLIAJIBHO BiJNOBiganbHe BUPOOHMIITBO. Came i
CKJIaJIOBI AisTILHOCTI KOMITaHil 32 pOKH iCHYBaHHsI Ha PHHKY Y KpaiHu
CTBOPWJIM il IO3UTHBHY JIJIOBY PEMyTAIlito.
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HAYKOBO-TEXHOJIOIN4YHI YAHHUKHN
KOHKYPEHTOCIPOMOXHOCTI APPLE INC.

5. O. PomaHeHkKo, Mmazicmp crieuianbHocmi «MixxHapodHa
E€KOHOMIKa»
O. B. llikypynit, 0. e. H., Ipoghecop — HayKosul KepieHUK

Ki04oBi cj10Ba: KOHKYpEHTOCTIPOMOXKHICTh, HAYKOBO-TEXHOJIO-
riYHi YNHHUKH, IHHOBAIlii, KOHKYPEHTHI TIepeBart.

I[MocTtanoBka mpobiiemMu. Y TI00ambHOMY CEpEIOBHIII piBEHb
KOHKYPEHTOCHPOMOXXHOCTI TPaHCHAIIOHAIBHUX KOPIIOpaliii BU3HA-
Ya€eThCs, HacamIepes, HayKOBO-TEXHOJIOTIYHOI JIOCKOHAIICTIO iX-
HBOI JisUTLHOCTI. 32 TAKMX YMOB IIJIKOM 3aKOHOMIPHUM € TTOCHUJICHHS
yBarm KOPHOPAaTHBHOTO MEHEDKMEHTY 10 CKOPOYECHHS TPHBAJIOCTI
LUKy «iHHOBaIlil — BUPOOHUIITBO — MPUOYTOK» 1 MMiIBUIIIEHHS HOTO
epexTrBHOCTI. DEHOMEH TEXHOJIOTIYHOTO MPOrpecy i Horo pe3yib-
TaT — KOMEPI[iiiHI HOBOBBEJCHHS, HAaOyBa€ KJIIOYOBOTO 3HAYEHHS Y
MDKHapOAHIH KOHKYpEHLii. YCHillHe BHUKOPHCTaHHS HAyKOBO-TEX-
HOJIOT1YHUX YMHHHKIB KOHKYPEHTOCTIPOMOXKHOCTI YHAOYHIOE IisTh-
uicts Apple Inc.
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AHaJ1i3 0CHOBHHUX J0CTiIzkeHb Ta nyOaikaniii. [lutanas KOHKY-
PEHTOCTIPOMOKHOCTI BIIHOCATHCS 10 HaWBaXKIUBIIINX y CTpareriu-
HOMY YyIpaBiiHHI. [HHOBalii Ta HAyYKOBO-TEXHOJIOTIYHI YUHHHKH
KOHKYPEHTOCIIPOMOXKHOCTI KOMIIaHill CTaiy NMpeagMeTaMHu BHUBUYCHHS
0araThOX 3HAaHUX HAyKOBIiB, Takux sK: AHcodd I., Kormep @.,
Hoprep M., Illymnerep M. Ta im. Ilpore B ymoBax rmoGamisarii
EKOHOMIKH ISl MPOOJeMaTHKa HE JIMIIE Ha BTPAda€e akTyaJlbHOCTI,
aJie i1 BUMarae norJInOJIeHOr0 JOCHiKEHHS.

Meta my0Jikauii — ZOCTiANTH HAYKOBO-TEXHOJOTIUHI YHHHHUKH
KoHKypeHToctnpomoxkaocti THK.

BukianeHHss OCHOBHOro Martepiajay aociigxkeHHsi. PiBeHp
PO3BUTKY HAyKH Ta TEXHOJOTIH KOMITaHii Billirpae BaXXIUBY POIb y
¢dopmyBaHHI i KOHKYPEHTOCIIPOMOXKHOCTI. |HHOBaIiliHi MPOIYKTH,
MOPIBHSIHO 3 ICHYIOUMMH, KOPHUCTYIOTHCS OUIBLIMM TOMUTOM Ha
PHUHKY ToBapiB. [HHOBawii — mocTaTHRO crienniYHNN, MacIITaAOHHH,
CKJIQJIHUH 3a CBOIM 3MICTOM 00’€KT YIIpaBIIiHHS, TOMY MOTPEOYIOTh
BUKOPHCTaHHS CHEMialbHUX 3ac0o0iB 1 METOIIB YIPaBIiHCHKOTO
BBy [1]. CTBOopeHHS Ta e(eKTHBHE BWKOPHCTaHHS 1HHOBAIiH
JIO3BOJISIE MMIIMIPUEMCTBAM Ha0yBaTH BU3HAYAJIBHUX CTPATEriuHUX
nepeBar y HalOiIbIl KOHKYPEHTHHX Taly3sX CBITOBOI €KOHOMIKH.
OCHOBOI0 KOHKYPEHTOCIPOMOKHOCTI CY4YaCHUX KOpIopaliil € Ha-
camrepesl HayKOBO-TEXHIYHI IepeBard HOBOI MPOAYKIIi; iHTEIeK-
TyalbHa BJIACHICTb, [0 CTBOPIOIOTHCS 1HXKEHEPHO-TEXHIYHUMH IIpa-
IBHUKAMU.

Apple Incorporation — ameprukaHcbka KOPIOpAILLis, sika BUPOOJIsi€
MEPCOHANBHI Ta TUIAHIIETHI KOMIT IOTEPH, ayJioILUIeepH, TelaeoHH,
nporpamHe 3a0e3neueHHs. Komnanis ycmimHo (GyHKIIOHY€E MPOTS-
roM 0araThOX POKIB, PO IO CBiAYATh HACTYITHI BUCOKI TTOKA3HHUKH:

— o6opot kommnanii y 2014 p. craHoBHB 0113bK0 42,9 MiIpA O
CIHIA;

— yHcTHi TpuOYTOK AopiBHIOBaB moHax 8 mupxa non. CIHIA
(2014 p.);

— 3arajibHa YHCeNIbHICTh nepcoHany — 34 tuc. yoi. (2014 p.).

IMonynspHicTh mpoaykTiB kommanii Apple 3poctae 3 KOXHHM
pokom. Binmaroun mepeary ineasbHOMY OU3aifHy Ta (YHKIIOHAIIb-
HocTi Apple, croxuBayi MiATPUMYIOTH CTaOUIBHUIA MOMHT, IO
JI03BOJISIE KOMIIaHii MOCTIHHO HApOIIyBaTH BUPOOHUYI MOTY>KHOCTI.
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3rigHO 3 MapKETHHTOBUMH ITOCIIKEHHSIMH, TTPOBEICHUMH B €BpO-
mi, komn’1otepam Apple BimggaroTs nepeBary Ounbin Hik 80 % omu-
TaHUX (pHC. 1).
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Pucynok 1 — INomynsipricts kKoMmasii Apple, mopiBHsiHO
3 IHIIMMU BUPOOHUKAaMU KOMI toTepHOi TexHiku 2015 p.

Txepedio: [3].

Kommnaniss Apple ytpumye mepuricth Ha pUHKY cMapT]oOHiB, €
ONTHIEI0 3 HAWMOTYXHIMMX Ta HalbaraTmUX KOpIOpaIliii CBITy.
Csoim ycmixom Apple 3000B’s13aHa 0COOTHUBOCTAM 17€0JIOTIT KOMITa-
Hii, sky 3ano4atkyBaB CriB /[koOc i THM, IO CiliTyBaHHS Takiit
imeonorii 3abe3meduyeThcsl depe3 TMOCTiMHI iHHOBaMii — TepenxyciM
HayKO-TEXHIYHI, & TAKOXK JN3alHEPChKi, MAPKETHHTOBI TOIIO.

Komanma mocmimpkens i po3pobok (R&D team) — € mposigHOMO
OpraHi3aliifHOI0 Ta (YHKIIOHAIBHOK CTPYKTYPOIO KOMIIaHii, sKa
MIPOTATOM JIOBIHIX POKiB CTBOPIOE BHCOKOTPUOYTKOBI 1HTEIEKTyalh-
HO-1HHOBAIIIHI TIPOAYKTH Ta CHpHsie TOMY, 10 Apple € HiHI O HI€0
3 HaWOLIBII IHHOBALIMHUX KOMIIAHIN y cBiTi. Marouu J0CUTh HEeBe-
TUKAKA  OIOIDKET Ha HAyKOBO-AOCHiMHI po3poOku (800 miH mo.
CILA, 2006 p.), KynepTHHIBIIi' BUBEIN Ha PUHKH BCIX KpaiH Taki
BCECBITHBOBIIOMI KoMl roTepHi npoayktu sik iPod, iPhone i iPad.
IuBectyroun menme Hix Cisco, Microsoft i Oracle, kommanis Apple
HIOPIYHO 30UTBIIYE TOX0H [4].

1 . . . .o . . .
KynepTuHiBLi — CIEHT. TepMiH, sIKii O03HaYa€ MPUHAICKHICTH MPAIiBHUKIB 110
kommasii Apple, mrra6-kBaptupa sikoi 3HaxoauThcsa B M. Kyneptuno (CILIA).
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Te, goro mocsria kommanis Apple — Haa3BHUAHO BENHMKHIA IPO-
PUB I OpraHi3aiiii, sika roJajia CBo€ iCHyBaHHS B 1976 p., konu 1ie
cama KOMIT' I0TepHa raily3b 3HaxXoquiaach B cTani popmyBanHs. Huni
cremiamzanito Apple — BHIYCK BHCOKOTEXHOJOTIYHOI MPOAYKIII,
raJKeTiB TOIIO — CKIAJHO Ha3BaTW eKcTpaopAuHapHorw. [Ipore,
KOHKPETH3YIOUH 11 MMTaHHS, HE MOKHA HE MOTOJUTUCH 3 TUM, LIO B
JifiCHOCTI KOMITaHisi CTBOpUJIA CBifl CTaTyC YHIKaJbHOCTI Ta MOCTiH-
HO KyJIbTHBYE Horo. Kommanii Boamocsi BApOOUTH MaifKe «pemirii-
HE» CTaBJICHHS CIOKMBaUiB MPOayKIlii 10 operay Apple.

Humni cniemianicty [3] BUALISAIOTH, K MiHIMYM, YOTHPH BaKITUBUX
HanpsiMH KOHKypeHTHHX mnepeBar Apple. TTo-niepime, iHHOBAIIT MO-
KYTh HAAXOJIUTH Y KOMIIAHIIO SIK 3CepeInHY, TaK i 330BHi. [lo-mpyre,
Apple HaOYHO LTIOCTPYE BaXKIMBICTh PO3BUTKY Ta CTBOPEHHS HOBHX
MIPOJIYKTIB, sIKi 0a3yrOThCSI BUKIIOYHO Ha MOTpebax KOpHCTyBaya, a
HE Ha BUMOTaX TEXHOJIOTii. BMIHHS «CiTyXaTh KOPHCTyBaday € JTykKe
BRKJIMBMM, TMPOTE LBOTO HEIOCTaTHHO. KpiM HEOOXiAHOCTI Cimimy-
BaHHS MpPHHIMIAM CTOCOBHO TOrO, IO iHHOBAIlii, OBHHHI OyTH
Opi€HTOBaHi Ha MOTPeOM KOpPHCTyBaya Ta MOCTIHHO Ma€ MiATPUMY-
BaTHCh 3BOPOTHIH 3B’S30K i3 KII€HTaMH, TPETIM HAIpSMOM CTBO-
PCHHSI KOHKYPEHTHHX IiepeBar kKommasiero Apple € BmiHHs iHOII
ITHOpYBaTH «rojioc» puHKY. OcCTaHHIM, YETBEPTHUM, HANPSIMOM €
BKa3iBKa «pOrpaBaTH 3 po3yMom». HaBuaTucst i3 BIaCHUX IOMUIIOK,
HaBiTh 3a yMoB OankpyrctBa. Apple migifinuia g0 GaHKpyTCTBa
HabaraTo Omkue, HiX OyIb-iKa iHIma komnadis. [Ipore npu mpomy
3yMiia BIXKUTH i JOCATHYTH yCHixy [5].

BucHoBku. 3 yacy nosBU KOMII'IOTEpa, L0 BUKOPHUCTOBYE Ipa-
Gbiunmii iHTepdeiic i Mmumy, komnanis Apple BipisHsuiacs BMiHHSAM
BTIJIIOBATH B MPOJAYKTaX BUTIAHY KOMOIHAIl HOBITHIX TEXHOJOTIH,
MOJIHOTO JIM3aifHy, NMPOCTOTY Ta JIETKICTh 3aCTOCYBaHHS KOMII O-
TepHOi TexHiku. lle momomarae kommaHii MOCTIHHO 36iJ‘ILIIIYBaTI/I
CBOIO PHHKOBY 4aCTKY i saiiMati mepui Micust y cdepi iHHOBALL.
Takox Apple 3milicHioe eq)eKTI/IBHy Ka/IpOBY l'IOJ'IlTI/IKy, CTIPHSIOYN
PO3BHTKY JIFOJCHKOTO Ta 1HTEJIEKTYalbHOTO KaliTally, 10 JA03BOJISIE
KOMITaHii 3aJIMIIATHCh TPOBIIHMM iHHOBATOpPOM y Tamy3i. Y Apple
JIOCUTH ITUPOKUH MiAXIq JO BTUICHHS IHHOBAIM Ha PI3HUX eramax
pPYXy TOBapHOI TPOJIYKIIii: BiJi BUPOOHUITBA JI0 pearnizanii. MoBa
Wae npo HOBE OOJIaJHAHHS IS BUTOTOBJICHHS 1HHOBALIKHOI THpoO-
JYKIIii, MPOMUCIIOBUH JTU3aiiH, porpamMue 3a0e3redeH s, 3pyJHIiCTh
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BUKOPHCTaHHSI TOTOBUX TOBapiB, po3apiOHY TopriBmo HumMu. Came
HAYKOBO-TEXHOJIOTIYHI YMHHUKU € BU3HAYAILHUMH JJIi KOHKYpPEH-
TocmpomoxkaocTti Apple.

CnHcok BUKOPHCTAHHUX JKepet

1. Antpomnos M. C. Ynpasnenne xomnanueir / M. C. Aurponos // Crpa-
TernuecKkuil MeaeHKMeHT. — 2012, — Ne 4. — C. 43.

2. JlemxiB f1. B. ®dopmyBaHHS KOHKYPEHTHOI cTpaTerii Ha pHHKax BHUCO-
KOTEXHOJIOTIYHIX ToBapiB : migpydnuk / S. B. JlemkiB. — Kuis : JliOpa,
2014. - 123 c.

3. Ypoxu Apple [Enexrponnmii pecypc] // Iarepuer-xypran. — Pexum
JOCTYIIy:
http://appleinsider.ru/analysis/xvala-rebyatam-iz-komandy-r-d-
apple.html (17.12.2015). — Ha3sa 3 expaHa.

4. JlenueB A. Ubs uvHHOBanmoHHas Monens jyuiie: Google, Apple wiu
Samsung? [Enexrponnmii pecypc] / A. Jlennes // Jlaiidpxakep. — Pexum
JOCTYIIY:
http://24company.ru/49-istorija-kompanii-apple-ili-kak-pojavilas-
samaja.html. — Ha3ga 3 expana.

5. Hcropusa xommanum Apple, WiM Kak NOSBHINCh MHOTHE WHHOBALUU
XX Beka [Enextponnuit pecypc] — Pexum gocrymy:
http://fforward.biz/events/145:--apple- (17.12.2015). — Ha3Ba 3 ekpana.

6. Ilxypymiit O. B. TpancHamioHami3aiisi TOCMOAAPCHKOI MisTIBHOCTI B
CHCTEMI YMHHHKIB €KOHOMIYHOTO PO3BHUTKY : MoHorpadis / O. B. Ilky-
pymiit, T. A. deiinexka. — Ilontasa : IIYET, 2013. — 206 c. — Pexum
nocrymy: http://dspace.puet.edu.ua/handle/123456789/3635. — Haszsa 3
eKpaHa.

YIOK 339.727.22:338.12:663.8 (477)

BINUAHME HBECTULIMOHHOW AEATENBHOCTU
MHOCTPAHHbIX KOMINAHUU HA COCTOAHUE
KOHBIOHKTYPbI PbIHKA BE3AJIKOIOJIbHbIX

HAMUTKOB YKPAUHDI

B. M. CynmaHmadoe, mazucmp crneyuanbHocmu «MexdyHapoOHas
SKOHOMUKa»
A. B. lNopsides, K. 3. H., oueHm — Hay4HbIl pykogodumersib

KiroueBble ¢JI10Ba: MHBECTULIMOHHAS AEATEILHOCTh, OOBEKT HH-
BECTHIIMOHHOM JESITEIIBHOCTH, KOHBIOHKTYpa pPHIHKA, 0€3aJIKOTOJIh-
HBIC HAIIUTKH, aCCOpTI/IMeHT HpOZIyKHI/II/I.
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IMocTanoBka nmpo6JemMbl. Ha coBpeMeHHOM 3Tarre pa3BHTHS KO-
HOMUKH YKpauHbl OCOOCHHOTO BHHUMAaHHS TPEOYIOT HMCCIIEIOBAHUS
yIpaBiieHUS MHBECTHULIMOHHBIMU MPOIECCAMH, YTO OOYCIOBICHO He-
CTaOMIBHOCTBIO TIONUTHYECKOH U 9KOHOMUYECKOW CUTYyalluu BHYTPU
ctpansl. [Ipu 3TOM cieqyeT yuuTsIBaTh, 4YTO PHIHOK O€3aIKOTOJIbHBIX
HAIMTKOB YKpauHbl UMEET 0COOEHHOCTH, KOTOPbIE 00YCIIOBIICHBI HE
TOJIBKO COCTOSIHUEM HAIIMOHAJIBHOM OSKOHOMHKH, HO U TOTpeOH-
TENbCKUM MOBEACHUEM, CHEeUU(UKON XU3HEHHOIO IMKJIA TOBapa.
OtnenpHO cienyeT OTMETUTh MHTEHCHBHOCTh KOHKYPEHIMH, a TaK-
K€ YpOBEHb MHBECTHLIMOHHOH NeATENbHOCTH KoMIaHui. KoHbIOHK-
Typa pbIHKa 0€3aJIKOTOJIbHBIX HAMKUTKOB YKpPaWHBI XapaKTEPHU3YEeTCs
CE30HHOCTBIO CIIPOCA U 3HAYUTENbHOW AUHAMUYHOCTHIO.

AHaau3 McciegoBaHMii M myOaukanuii. B ocHoBe TeopeTu-
YEeCKHUX MCCIIEA0BAaHUNH 0COOEHHOCTEH MHBECTUIIMOHHOHN JIeATeNFHOC-
TH U KOHBIOHKTYPBI PbIHKA 0€3aJIKOTOIBHBIX HAIIUTKOB JIEXKAT TPYIbI
TaKWX 3apyOeXHBIX U YKPaWHCKHUX y4eHbIX, AHcodd U., bamabano-
Ba JI., BoponkoBa A., T'aBpumok O., Hsanos }0., Ma3zapaku A.,
[loprep M., Paitzdepr b., Cxymaps I'., Yorepman P., Uepnera A.,
IOnanoB A. u apyrue.

®opmyaupoBka Heau. Llenpio cTaThy ABISETCS HCCIIEIOBaHNE
BIIMSAHUSA HHBGCTI/IHI/IOHHOﬁ JACATCIIBHOCTU HHOCTPAHHBIX KOMITIaHUM
Ha KOHBIOHKTYPY PbIHKa 0€3aJIKOrOJIbHBIX HAIUTKOB B Y KpauHe.

N3n0:xeHue ocHoBHOro mMarepuana. ®akropsl GopMHPOBaAHUS
WHBECTUIIMOHHOTO KJIUMaTa CTPaHbl pacCMaTPUBAIOTCS B 3aBHCHMOC-
TH OT UCTOYHUKOB MX NPOUCXOKACHUS W HampasiieHUH BiusHU. K
BHYTPEHHUM (paKTOpaM OTHOCATCS: PECypCHBIN MOTEHLHAN, PhIHOK
cOBITa, KOHKYPEHIUS, WHOCTPAHHBINA KamuTall, MPUOPUTETHI paz-
BHUTUA.

B Vkpaune cormacao c¢ I'ocymapcTBeHHBIM KilacCU(HUKATOPOM
npoaykiuu U ycnyr 'occranmapra YkpauHbl, K 0€3aKOTOJIbHBIM
HamuTKaM (HAMUTKOB C KOHIIEHTpamuen crupra He Oosee 0,5 %)
OTHOCSTCA:

— BOJIBl MUHEpPAIbHBIE TMOJCTAIICHHbIE WIM apoMaTU3upo-
BaHHEIE;

— HAIIUTKU MPOXJIaAUTCIILHBIC 0€e3aJIKOrOJILHEIE THIIA JJUMOHAazaa,
H3TOTOBJICHHBIE C MCIIOJIb30BAaHHUEM ITUTHEBOU BOJbBI, TI10JCJIA-
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LICHHBIE, APOMATU3UPOBAaHHbIE (PPYKTOBBIM COKOM HIIM 3CCEHLUEH, K
KOTOPBIM J00aBJIeHbI ITUILEBbIE KPACUTENH;

— HamMUTKU 0E3aJIKOrOJIbHBIE CIEIMaIbHOTO Ha3HAYCHUS (IUCTH-
4yeckue, TuabeTHyeckue, TOHN3UPYIOIIUE, ISl CIIOPTCMEHOB U T. 11.);

— KBac;

— HAIWTKHU, IPUTOTOBJICHHBIC HA OCHOBE MOJIOKA M KaKao, 4as u
JpyTHe HAIIUTKU TOTOBBIC K yIIOTPEOICHUIO.

Ha prinke 0e3anKkoroyibHBIX HAIUTKOB CETMEHT CJIaJKOW Ta3upo-
BaHHOHM BOZBI sIBJIsIETCSI Haubosee eMKkuM. B cpennem nmorpeGienue
ra3supoOBaHHBIX APOMATU3UPOBAHHBIX HAIIUTKOB Ha IYIIy HACEJICHUS
B YKpauHe IpeBbIIaeT 35 JUTPOB B TOJ U POCT PHIHKA IMPOJO-
xaeTca — B mocienaue 10 jetr mpupoct 00BeMOB MPOAAK COCTABUI
okono 8 % B roa. OHAKO 3aMETUM, YTO CpellHee MOTPeOIeHUE ra3u-
POBaHHOI BOJBI B YKpaWHE OCTAETCS 3aMETHO HUXKE [0 CPABHEHUIO
¢ npyrumu ctpaHamu Boctounoit EBponsl, rne motpedburens B Tede-
HUE TOJa BBIMUBAcT B cpeaHeMm Ooiee 40—45 IUTPOB TaKMX Ha-
ITUTKOB.

B To xe Bpems, XOTs moTpebiIeHne ra3upOBaHHBIX HATMTKOB Ha
MHUPOBOM PBIHKE CTa0MJIBHO PacTeT, MOKHO KOHCTaTHPOBaTh, YTO B
MOCJIEIHIE HECKOJBKO JIET TeMIIbl pocTa 00beMa MPOAaX Ta3upo-
BaHHOM BOJABI 3aMETHO OTCTAIOT OT AHAJIOTMYHBIX IIOKa3aTenei B
JOPYTUX KaTeTOpHUsIX 0€3aJKOr0JIbHBIX HAIIUTKOB, B YACTHOCTH COKOB,
MHHEpaJIbHOM M NUTBEBON BOJbl. VIHBIMHU cClIOBaMH, HECMOTpPS Ha
yBeIMueHHe OOBEMOB MPOJIAXK Ta3UPOBAHHBIX HAMUTKOB, B CTPYK-
Type NpoJaX O€3aJIKOTOJIBHBIX HAIMTKOB B IEJIOM MX JAO0JIS IOCTe-
MIEHHO COKpaIlaeTcs.

K nauany xpusuca 2008 roga B YKkpauHe UMeI0 MECTO CTaOMIIb-
HOE pa3BUTHE pBHIHKA O€3aJKOrONBHBIX HANWTKOB. HeraTuBHEBIE
MOCIIEAICTBUSA KpU3Kca 00YCIOBUIIN COKpalleHHe 00beMOB TPOU3BO/I-
cTBa Oe3anmkoronpHOW Tpoaykumu Ha 9,4 % (mo 174 mmH nmam. B
2009 r.). Curyanus npojoipkana yxyamarbest U B Tedenue 2010 ro-
Ja, Korma o0beMbl MpOoW3BOACTBAa ymanu Ha 17,6 % u coctaBUiIn
143 M gan. HapamusaTe 00beMbI IPOM3BOJCTBA PHIHOK Hadyall B
2012 r., koraa ObL1 3adukcupoBad poct Ha 2 % (1o 146 muH nmain.).
Ho B 2014 rogy o0bembl IpoM3BOICTBA OE3aKOTOJIBHBIX HATUTKOB
CHOBA COKpaTHIIUCh Ha 2,6 % 1 cocTaBmim Juiib 141 MITH na.

54 - © MYET -



CeromHss mpennpusATHS O MPOU3BOJCTBY OE€3aNKOTOJNBHBIX Ha-
MUTKOB B PE3yJIbTaTe PAlMOHANBHOW HHBECTHIUOHHBIN JIeATeLHOC-
TH YIENSIOT 3HAYMTEIbHOS BHHMAHHE YIYUYLICHHIO KadyecTBa IMpO-
JOYKLUH, PACIIMPEHUIO PHIHKOB COBITA, CO3IaHHIO HOBBIX COBITOBBIX
OpraHu3alnii, PacUIMPSHUIO BBITYCKA TOBAPOB PA3IMYHBIX IEHOBBIX
CErMEHTOB U KaTETOPHH, MOy PU3AIUA TOPTOBBIX MapOK.

EsxeromHo Ha pblHKE 0€3aJIKOTOJIBHBIX HAMMUTKOB Y KpauHbI TOSB-
JSIeTCS 3HAYUTENbHOE KOJIMYECTBO HOBHHOK W TPOHM3BOIMTENCH
HATHMTKOB, KOTOPBIC BHIBOAAT HOBBIN MPOMYKT HA PBHIHOK. [lo3TOMy
Ba)XHO MOHMUMATh, KTO OyIeT MUTh MX MPOLYKT, KOMY OH MOXKET
IOHPAaBUTHCA, @ KOMY HEC IIOHPABUTLCA.

Kak u BO BceM Mupe, MUHEpalbHas BoJa B OYTBUIKAX SIBIISCTCS
HaI/I60Hee MOIIYJIAPHBIM UCTOYHUKOM YTOJICHUA KaXbl CPCIU KHUTC-
neit Ykpaunbel. Oxono 75 % morpeOuTesnell mMpelnoYuTaoT MHUHE-
palbHYIO BOIY.

Ha BTOpOM MecTe Mo HOMyJISIPHOCTH PACTIONIOKHUITUCH Pa3IHYHbIC
COKOCOZepIKalie HamuTKu. Bo BceM Mupe ceiiyac Habiromaercs
TEHJCHIUS Tepexo/a K 3M0poBoMy o0pa3y >KM3HH. Psm morpebu-
TeJiel TpU BHIOOPE HAMMTKOB CKJIOHSIOTCS B TIOJB3Y PA3TUYHBIX
COKOCOZepKaInX HanmuTkoB. Cpeau Takux morpedureneil npeobdia-
JIAfOT KEHIIMHBI B Bo3pacte 70 40 JeT ¢ BBICIINM 00pa3oBaHHEM.
Tax e Kak ¥ MOTPeOUTENN MUHEPATBHOW BOJIbI, OHU HE HIIYT YTO-
TO HOBOe, oOpallas BHUMaHHE Ha TPaJUIMOHHBIE TPOIYKTHI, U
0OBIYHO HE YBJICKAIOTCS OPSHIOBBIMU BEI[AMH.

KpymHeWnmuMu TpOU3BOJAUTENAMH Ha OTEUYCCTBCHHOM DBIHKE
CNIaJIKON Ta3MpPOBaHHON BOJBI SIBISIOTCS MHUPOBBIe rUraHThl «Coca-
Cola Beverages Ukraine» u «PepsiCo». BMecTe OHU COCTaBISIOT J0
40 % nponax. [Ipuyem, OpeHIBI ITUX KOMIIAHHUNA SBJISIOTCS B3aUMO-
3aMEHSIEMBIMU — MOKYIATEeIN MPU OTCYTCTBUH HA TOJKE OJHOTO W3
TOPTOBBIX MApPOK JIETKO MEPEXOAST Ha MPOILYKIHIO KOHKYPEHTA.

C KaxIOpIM TOIOM KyJbTypa NOTPeOJIeHUS Oe3aIKOTOIbHBIX
HanUTKOB ToBbImaercs. [loTpebuTtenu nokymaroT Oe3aJKOrojbHbBIE
HAlWUTKA HE TOJBKO AJISl YTOJNEHHS KaXKIbl, HO M AJISl TOTO, YTOOBI
HaAMoJHUTL CBOU OpraHuvsM II0JIE3HBIMU BEHICCTBAMU U YCUIIUTH €TI0
3alIUTHBIE PYHKIHH.
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Ha npennpusTHsix OTEUeCTBEHHBIX IIPOM3BOJUTEIECH €CTh BO3-
MOKHOCTH AJISI CO3JAHMsI M IIPOABMXKEHUS HOBBIX IPOIYKTOB, HO
HEBBICOKHE JIOXO/bI HACEIIEHHUS OTPAaHUYMBAIOT ACCOPTUMEHT KOMIIa-
Huil. KpynHble xoMmaHuu meITaroTcs (HOpMHUPOBATH CIPOC C TIO-
MOIIbIO MPOJBIKEHHS OTPEOUTENI0O HATUTKOB HOBOT'O ITOKOJIEHUS,
KOTOpBIE XapaKTEePHU3YIOTCS BBICOKOI MHINEBOW W OHMOIOTHYECKON
LEHHOCTBIO U HU3KOH ce0eCTOMMOCTBHIO.

Cpenu OTEYeCTBEHHBIX IIPOM3BOIAUTENEH CIIAAKOW BOIBI B IIf-
TEPKy JHIEPOB BXOAAT KOMImaHuu «OO00I0HBY (€€ PbIHOYHAS IO
ouenuBaercs B 16 %), «AxBamact» (TOproble Mapku «DpyTey,
«YTpeHHsa pocay, 10Js pelHKa okoso 14 %), «Opnan» (TM «buo-
Jay, T0JIsl phIHKa 0K0J10 7 %0).

W3 yucna 15-tu HauboJiee MOMYJISAPHBIX OPEHIIOB YKPAUHCKOTO
PBIHKA 0E3aJTKOTOJIBLHBIX HAITUTKOB TOJIBKO TISITH SBIISIOTCS 3apyOesK-
ueimMu (Coca-Cola, Fanta, Sprite, Pepsi Cola, 7TUP).

Jlunepamu Ha phIHKE POU3BOJCTBA COKOB B YKpauMHE KOMIAHUU
Cannopa (6penasr «Cangopay, «Cangopuk» u «Camouok»), But-
Mapk (coku pasznuBaroTcs non opermamu «Hamr cox», «Ixadday),
Koka-Kona besepumxn3 VYxpamna («emo», «doOpsrit», «bota-
HUK»), OpnaH («buona», «Coxu neto»). X nons Ha pbIHKE COCTaB-
nsier 6onee 90 %, U B YCIOBHSIX KpHU3UCA M3MEHUTH 3TOT BBICOKHH
MoKa3aresb OTEYECTBEHHBIE KOMIIAHUH BPSI JIX CMOTYT.

BuiBoasl. C nensio hopMupoBaHust 01aronpusTHONH KOHBIOHKTY-
PBI pbIHKA 0€3aJIKOTONBHBIX HAIMMTKOB YKPAWHCKUE MPOU3BOAUTENN
C OMOIIBIO JOTIOJHUTEILHOTO HHBECTUPOBAHUS PACIIUPSIOT accop-
TUMEHT T'OTOBOM NPOAYKUMH HOBBIMU JHUETHUYECKUMH BEPCUSIMU
CBOUX TOMYJSIPHBIX HAMWTKOB, Hampumep, «PocHHKa» BBIMyCcTHIIA
HanmuTku «JIumoH-Lighty u «Anenscun-Lighty. 3AO «Opnan» B
koHue 2012 roma BBIIYCTUI CEPUI0 HU3KOKATIOPUMHBIX HAIMKUTKOB
«Jkara», MpoJaKu KOTOPHIX YK€ B TIEPBBIE MECSIIBI COCTABIISUIN
MPUMEPHO 3 MIIH JIUTPOB eXeMecsuHO. TeHIeHIH pa3BUTHS 3aIpo-
COB TOTpeOHTENell OTHOCHTEIILHO KauyecTBa HAIHMTKOB TpeOyroT
yIy4llIeHUs] THBECTUIIMOHHOM AEATEIbHOCTH, TaK KaK BCE OOJBIINM
CIPOCOM TIOJIB3YIOTCSl BBICOKOKAYECTBEHHBIC CJIAJKHE BOJBI U3BECT-
HBIX TOPTOBBIX MapOK, KOTOpbIE UMEIOT 0310pPOBUTENBHBIE U (DYHK-
LUOHAJIbHBIE CBOMCTBA.
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OLIHKA KOHKYPEHTOCINPOMOXHOCTI
NAT «<KPEMEHYYLBbKWUX 3ABO1 AOPOXHIX MALLUH»

B. C. TapaHeHKo, Mazicmp crieyiansHocmi «MixHapodHa eko-
HOMiIKa»
O. B. llikypyniti, d.e.H. npoghecop — HayKosul KepigHUK

KaiouoBi cioBa: miAnpueMCTBO, KOHKYPEHTOCHPOMOXHICTD,
YHMHHUKU KOHKYPEHTOCIIPOMOXKHOCTI.

IMocTtanoBka npodaemn. MammHOOYIIBHUI KOMILIEKC iCTOPHY-
HO BiJirpae BaXXJIMBY pOJib B eKOHOMIlll YKpaiHu. Po3BuTOK Mamu-
HOOYJIBHOI rany3i BITYM3HSHOI €KOHOMIKM BifOyBa€ThCS B yMOBax
IIBUJIKMX 3MiH Ha 30BHIIIHIX PUHKAX MAIIUHOOYAiBHOT MPOAYKIIT Ta
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3arocTpeHHsI MKHAPOIHOI KOHKYpeHiii. [ miampuemMcTB 3abe3me-
YEeHHS! KOHKYPEHTOCIIPOMOXHOCTI € BaXKIIMBUM, 3BaXKalo4yH, Hacam-
mepes, Ha HEOOXITHICTh pO3pOOKH iX IMOBEAIHKOBHUX CTpaTerid Ha
30BHIIIHIX puHKaX. L{e 103BOIsIe BU3HAUUTH KIIOUOBi (akTopu ycmi-
Xy KOMITaHi y M>KHapOJAHOMY PHHKOBOMY CEPEOBHILII.

AHaJ1i3 0CHOBHHUX JOCTi/:KeHb i myOaikaniii. [Ipodiemn koHKY-
PEHTOCTIPOMOKHOCTI PO3MIISAAIOTECS B YHCICHHUX HAYKOBHX Mpa-
X 3 MDKHAPOAHOI Ta HAliOHAJHHOI €KOHOMIKH, a TaKOX 3 MEHe-
DKMEHTY Ta MapkeTuHry. HeoOXimHO Ha3BaTH pOOOTH TakuX BIT-
yu3HIHUX HaykoBmiB sk JI. Antonwok, H. bazarmyk, B. Ieerp,
O. JIyk’suenko, O. Cadonon, JI. ®enynoa, T.llurankosa,
O. llkypymi# Ta iH.

OpnHak, 3BaXalOYM Ha INHPOTY Ii€l mpoOiemMaTuky, ii pi3Hi ac-
MEKTH BHMAaraiTh MOJANBIIOTO IOCTIHKeHHS. 30KpeMa HE3MiHHO
aKTYaJIbHOIO 3aJIMILIAETHCS MpobaeMaTika (popMyBaHHS KOHKYPEHTO-
CIPOMOJKHOCTI MEpBUHHUX cy0’€KTiB rocnoaaproBanHs. Taki mocii-
JOKCHHSI OCOOJIMBO BaX\IMBI ISl YKpaiHH, B SKif AISUTbHICTD TiANPU-
€MCTB YCKIIQJIHEHA BHYTPIIIHHOIO EKOHOMIYHOK Ta TONITHIHOIO
KpH3010.

Merta myOaikamii — OLIHUTH KOHKYPEHTOCHPOMOXHICTh [TAT
«KpemeHuy1bK1ii 3aBOJT TOPOKHIX MALLIHY.

Buxnaang ocHoBHOro Martepiany pociaimxkeHns. KoHkypento-
CIPOMOJKHICTB MiJIPUEMCTBA MPOSBISETHCA K 3AATHICTH KOMMAaHIi
YTPUMYBATH CBOE IOJIOXKEHHS HA PUHKY Ta AWHAMIYHO PO3BHBATHUCS
B YMOBAX >KOPCTKOI KOHKYPEHTHOI 00pOTHOH.

KoHKYpeHTOCIPOMOXKHICTh € TIPOBIJHOIO MOBEAIHKOBOIO O3HA-
KO0 Cy0’€KTa pUHKOBHUX BiIHOCHH. BoHa 3a0e3meuyeThcsi HA OCHOBI
AKTUBHOTO BUKOPUCTAHHS TIOTEHIIiATy MiANPUEMCTBA. 1i 3MicT Tomns-
rac y (GopmyBaHHI 3JaTHOCTI KOMIIaHil BUNEpEKaTH KOHKYPEHTIB
SK Y IOTOYHOMY Tepiofli, Tak 1 B MalilOyTHboMY. KoHKypeHTOCTpOo-
MOJKHICTb HE € MOCTIHHOIO BIACTHBICTIO MiIMIPUEMCTBA, TOOTO 31 3Mi-
HaMH Y 30BHIIIHBOMY Ta BHYTPIIIHBOMY CEPEJOBHUIIAX 3MiHIOIOTHCS
MOPIBHAUIBHI KOHKYPEHTHI IepeBarn IIOA0 IHIIMX MiANPHEMCTB
ranysi [1].
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OCHOBHI YMHHUKH, SKi BIUNIMBAIOTh Ha KOHKYPEHTOCTIPOMOXKHICTh
MiANPUEMCTBA, YMOBHO MOKHA TOAUIMTH Ha 30BHIIIHI 1 BHYTpIlIHI.
J1o 30BHIIHIX (paKTOPiB BIAHOCSATH: MOJMITHYHY CUTYaIlif0 B AepKaBi,
3aKOHO/IaBUy 0a3y, CKOHOMIiuYHi 3B’SI3KHM, HAsBHICTb KOHKYPCHTIB,
PO3MIlLIIEHHs BUPOOHHWYMX CHJI, HasBHICTh CHPOBHHHHUX PECYPCIB,
3araixbHAN PiBEHD TEXHIKU Ta TEXHOJIOTiH, CHCTEMY YIIPaBIIHHS TPO-
MUCJIOBICTIO, KOHIIGHTPAIlit0 BUpOOHUITB. BHyTpimHIME (akTopamu
€: cucTeMa Ta METOI YNpaBJiHHA MiJIPUEMCTBOM, PiBEHb BHPOO-
HUYHUX TEXHOJIOTIH, piBeHb OpTraHi3amii mpoiecy BUPOOHUIITBA, CHUC-
TeMa JIOBFOCTPOKOBOTO IUIaHYBaHHS, Opi€HTAIlisl HA MapKETHHIOBY
KOHIIEMIIF0, iIHHOBAIITHICTh BUPOOHUYOT MisIbHOCTI [1].

[NAT «KpemeHuyIbKUH 3aBOJ JOPOKHIX MAIIUH» — E€KCIOPTO-
OpIEHTOBaHE MiMPUEMCTBO. YacTka MPOIYKINi, IO BiJBaHTAXKY-
€ThCS Ha eKCopT, nepesuinye 70 % BiJl 3arajabHOTO BUITYCKY IPO-
nykii. JisapHICTE MOMpUEMCTBA JOBIHM 4Yac Oyia Opi€eHTOBaHa
nepeBakHo Ha Kpainu CHJI; mimboBum OyB puHOK Pociiichkoi
®denepartii, Ha sKui mocradanock noHaa 60 % npoaykiii. Y 3B’s3Ky
3 OCTaHHIMH TMOiSIMH Y TTOJITHIHOMY JKUATTI KpaiHH, MPOCTEKYETHCS
TeH/ICHIIIs 3MiHu Teorpadii peamizaunii npoxykuii. B 2014 p. ekcriopt
y Pociliceky ®Denepamiro cranoBuB 37 % BiJ 3arajibHOro 00CSTy
peaizamii mpoyKIlii.

HeoOxinHO 3a3Ha4uTH, L0 MIANPHEMCTBO BHSIBHIOCS HEMIArO-
TOBJICHHM JI0 PO3PUBY EKOHOMIYHHX 3B’SI3KiB 3 OCHOBHHM CIIOXKH-
BaueM. Hwuni [IAT «KpemeHuylbkuii 3aBOJl JOPOXKHIX MAIllWH»
JIOBOJIUTHCS IMPOBOJIUTH TOCTIOAAPCHKY AisUTbHICTh B yMOBaX 3HAYHOT
0OMEKEHOCTI KOIITIB i 3HOIIEHHS] OCHOBHUX BHPOOHMYHUX (POHIIB, a
TaKOXX MOTIPIIEHHS KOH IOHKTYPHY 30BHIIIHIX PUHKIB 1 3HAYHOTO CKO-
POYCHHS TIONHUTY Ha JIOPOKHIO MPOIyKIIit0. BUpoOHUITBO acgaisTo-
3MILTYBJIBHOI TEXHIKM € MaTepiaio- 1 HayKoeMHHM. OCHOBHUMH
CHOXKMBaYaMU L€l MPOMYyKUii € BeJMKi MPOMHUCIIOBI MiJIPHEMCTBA,
SKi B yMOBax BHYTPIIIHKOI E€KOHOMIYHOI Ta TOJITUYHOI KpU3U B
VYkpaiHi iCTOTHO 3MEHIIMIM MiANPUEMHHULBKY aKTUBHICTH. 3Ba-
KAro4uM Ha L€, CTYHiHb NPHUOYTKOBOCTI TOBAapy € OCUTH HU3BKOIO,
10 BIUTUBAE Ha KOHKYPEHTOCIIPOMOXKHICTh MiinpreMcTBa (Tabm. 1).
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Taémuus 1 — [loka3HUKU KOHKYPEHTOCIPOMOKHOCTI
AT «KpemeHuyubkuii 3aBoj1 10POsKHIX
MammHe», 2014 p.

Kpurepii i nokasHukn 3HaYeHHS NOKA3HUKIB

1. PenTabenbHicTh TOBapy, % 19,98
2. Koedirient aBroromii (0,5 >) 0,83
3. KoedimienT mraroctipomoskHocTi (1) 4,99
4. Koedinient abcomoraoi miksiarocTi (0,2 >) 0,31
5. Kog(biuieHT o0opoTHOCTI  00OPOTHHX 1,08
AKTHBIB

6. PenTabenpHICTh IPOIaXiB, % 0,12
7. KoediuienT epekTHBHOCTI pekiamu 1 178
AKTHBIB CTUMYJIIOBaHHS 30y Ty '

8: KoeginieHT  KOHKYpEeHTOCHPOMOKHOCTI 205
i IIPHEMCTBA '

Amnaniz nokasye, mo IisubHicTh [IAT «KpemeHuynbkuii 3aBoj
JIOPOXKHIX MAIIMH» HE CYTTEBO 3AJICIKUTH BiJl 30BHIIIHIX [TO3UKOBUX
mkepen. [linmpreMcTBO CHpOMOXHE BHKOHYBAaTH CBOi (hiHAHCOBI
3000B’s3aHHsA; 3a maHuMu 2014 p. MOXIHMBICTP MaWOyTHBOTO
OaHkpyTcTBa HU3bKa. LIIBUAKICT pyXy OOOpPOTHHX aKTHBIB AOCHTH
BHCOKa (Maibke 2 000poTH Ha PiK), alie iX peHTaOeIbHICTh HHU3bKA.
Le nosicCHIOETHCSI OCOOTUBOCTSIMU LIIHOBOT KOH FOHKTYPH PUHKY IPO-
NKIIii, Ky BUTOTOBJISIE i IIPUEMCTBO. Pekiiama 3acTocoByeThCs Ha
MiANPUEMCTBI HeeEKTUBHO 1 1€ CYTTEBO 3HWXKYE PIBEHb KOHKY-
PEHTOCTIPOMOHOCTI T'OCTIOIaPIOI0YO0ro Cy0 €KTa.

BucnoBku. Ananiz konkypenrocrnpomoxsocti [TAT «Kpemen-
YYILKUNA 3aBOJ JOPOXHIX MaIllMH» CBIJYUTH, MO MPO T, MO M-
MPUEMCTBO € TUIATOCIPOMOXKHUM 1 aBTOHOMHUM. [IpoTe, Horo aisib-
HiCTh He mo30aBneHa TpyaHouliB. Cepel BHYTPIIIHIX — OCHOBHUM
BUKJIMIKOM JIJISl TiJIIPUEMCTBA € BUCOKHH piBeHBb (PI3MUHOTO 3HOCY
OCHOBHHUX (DOHIIIB; cepell 30BHIIIHIX — MaAiHHS MONHUTY Ha acdaib-
TO-OyAiBEIbHY MPOAYKIIIO.

KommnaHist z1ie B yMOBax cjaOKOro iHHOBAILIKHHOTO MOTEHIIIANy Ta
MOTIPLICHHS! KOH IOHKTYPU 30BHIIIHIX pHHKIB. lIpucrocoByrounch
JI0 HETaTUBHUX YMOB, KOMIIaHisl BAKOPUCTOBY€E TPaIulLliiHi s Hel
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mepeBard MPOMYKINi: TPOCTOTY B OOCIYrOBYBaHHI, MOJKJIHBICTH
eKCIUTyaTalii y HaWCKIaIHIMIX KITMAaTHIHUX 1 JOPOXKHIX yMOBax,
MIIHICTh 1 HaAidHIcTh KOHCTPYKLii. KommaHis MOCTIHO OHOBIIOE
MOJIETFHUM DS/, BAKOPUCTOBYIOUN YHIKaJIbHI KOHCTPYKTOPCHKI pO3-
pOOKHM, Ta BOPOBAKyE KOMIUIEKCHE TapaHTiliHe 0OCIyroByBaHHS,
110 HaJja€ MOXKIIUBICTh TIEpEX01y Ha PiBEHb JOJATKOBOTO CEpPBicy.
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CTPATETI BUXogy ®IPMU HA MDKHAPOOHUA PUHOK
(HA NPUKINAOI KOMNAHII «<BARILLA GROUP»)

4. B. YepHeea, mazicmp crieyianibHocmi «MixkHapodHa eKoOHOMIKa»
O. B. lopsiyos, K. e. H., doueHm — HayKosul KepieHUK

KuarouoBi cioBa: crparerisi, MbKHapOJHUM PUHOK, KOHKYPEHTO-
CIIPOMO>KHICTB TiIIPHEMCTBA, MaPKETHHT

IMocTtanoBka mpodsemu. Y Ham dac ajst Oyab-aKoi GipMu, sika
Oakae BKIIIOYUTHCS B MIXKHAPOJHI €KOHOMIYHI BiJTHOCHHH, IMEPIIO-
YEeproBUM 3aBJJaHHSIM CcTa€ 3a0e3MeueHHsl YCIINTHOTO BUXO1Y Ha 30B-
HinmHIA puHOK. [licns BUOOpY HaWOLIBIN aJeKBAaTHOTO KOHKYPEHT-
HUM IlepeBaraM Ta MoTeHUiany QipMu 3apyOiKHOTO PHHKY JIOT14HO
MOCTA€E MUATAHHS 00 (OPM MPUCYTHOCTI HA IbOMY PUHKY, & OTXKE,
1 cTpareriii BUX0y Ha HBOTO.
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AHaJ1i3 0CHOBHHUX J0cCHizkeHb i myOaikanii. [Ipobmemu Buxo-
ny GipMu Ha 3apyODKHHMI PHHOK JOCIHIIKEHI Y TpalsiX TaKuX BYe-
Hux, sk: P. Ipykep I1. Hikcon, ®@. Xa6epnana, C. Mamxkapo, A. Ma-
3apaki, X. Meddepr, H. Moiceesa Ta iH.

@opmyJloBaHHA MeTH. METOI0 CTaTTi € aHali3 CTpaTerivyHoi
nmoBeaiHKK kommaHii Barilla Group Ha Mi>kHapOIHUX PUHKAX.

Bukiax ocHOBHOro Martepiajy AoCTimKeHHsl. Y MiKHApOIHOL
€KOHOMIlll iICHYIOTh Pi3Hi cTparerii BuxoAy (ipMu Ha 30BHILIHI pUH-
KU OKpeMHX KpaiH. besyMOBHO, HEMae 11eaTbHOTO CIIOCO0y BHXOIY
¢dhipmu Ha 3apyOikHI puHKH. ToMy ofHa i Ta  (ipMma, MOXKE BHKO-
PUCTOBYBATH Pi3HI METOIW BUXOISYN HA OJUH 1 TOHM K€ 30BHIITHIH
puHOK. Tak camo pi3Hi TOBapOBUPOOHUKH, BUXOJSTYH HAa OJHH 1 TOH
XKe 3apyOiKHHIA PHHOK, MOXXYTh BHKOPHCTOBYBATH Pi3HI CIOCOOH
BHUXOJly Ha 30BHIIIHI pUHKHU. bimbie Toro, TOBapOBUPOOHUK MOXKeE
BHKOPHCTOBYBAaTH Pi3HI CIIOCOOM BUXOAY Ha OJHMH i TOW XKe 3apy-
ODLKHMI PUHOK JIs1 Pi3HUX TOBapHUX JiHild. Bubip koHKpeTHOI cTpa-
Terii 3aJie)kKuTh, B MEpIIy 4Yepry, BiJ (iHAHCOBHX MOXIMBOCTEH i
el mANpUEMCTBA, BUY Ta KOHKYPEHTOCTIPOMOXKHOCTI MPOAYKIIii,
0cO0JIMBOCTEH E€KOHOMIYHOi, ITONITUKO-TIPABOBOI Ta KYJIBTYpHOI
cdepu OKpeMux KpaiH.

MixnaponHa Oi3HecoBa TeOpisl Ta MPaKTUKa BUAUISIOTH TPHU
OCHOBHI CTparterii BHXOAYy Ha 30BHIIIHIM PHHOK: E€KCIOPTYBAHHS;
CHiJIbHE MiJUPUEMHHULTBO; NpsSME iHBECTyBaHHs. Y BHIIAAKY CTpaTe-
ril eKCIOpTYyBaHHsS BUPOOHUIITBO 3AJIUIIAETHCS Ha HAI[IOHAIBHINA Te-
purtopii, mo Mae cBoi HenoJiku Ta mnepeBard. CroiibHe MigNIpHEM-
HUITBO Ta TpSME iHBECTYBaHHSA IOTPEOYIOTh Oprasizailii BUpPOO-
HUITBa 32 KopaoHOM. [Ipu mpomy nesiki popmu CrinbpHOTO TiATIPH-
€MHHIITBA Pealli3yIOThCS HA OCHOBI YKIIQJIeHHS KOHTpPAaKTiB, 03 J0-
JATKOBYX 1HBECTHUIIIH, a CIUIbHE BOJOIIHHS Ta MPsIME iIHBECTYBaHHS
nependavaroTh 1HBECTHUIIIT, TOOTO JOBrOCTPOKOBI BKJIAJICHHS Karli-
Taxy B MiANPHEMCTBA, COIiaIbHO-EKOHOMIUHI MPOTpaMH, IiIPUEM-
HUIIBbKI Ta IHHOBaMNilHI MpoekTH. Lle 3yMOBIIOE BUAITICHHS! KOHTPAKT-
HUX Ta IHBECTUIIHUX (OpM cTpaTeriii BUXO/y Ha 30BHIIITHIA PUHOK.

CrijpHe MiIIPUEMHHUITBO — 00 €IHAHHS 3yCHJIb IAPTHEPIB IO
HaliMeHIIe 3 IBOX KpaiH 3 METOI0 OopraHi3alii CriJibHOT KOMepIiHHOT
crnpasu. CrilibHe TANMPHEMHUIITBO 3/1IHCHIOETHCS y opMax oOMiHY
TEXHOJIOTISIME W IMOCIYraMd 3 MOJNANBIIMM PO3IOJIIOM TpOrpam
BUITYCKY HpOXyKUii Ta ii peamnizamii, a Takox y Takux (opmax, sK
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KOHIIECi1, KOHCOPIIIYMH, aKIiOHepHI TOBApUCTBA 1 KOMIaHii 3 BUpPOO-
HU4Y0-30yTOBOIO [TiSUTBHICTIO, MIKHApOJHI €KOHOMIiuHI opraHizamii,
CHiJBHI (3MillIaHi) MiANPHEMCTBA 1 BUTbHI €KOHOMIYHI 30HU.

[Ipsame iHBecTyBaHHS — PO3MIIIEHHS KamiTalxy Y BIacHi 3aKop-
JIOHHI CKJIaJanbHI ab0 BUpOOHMYI TianpueMcTsa, 30yToBi ¢imii. [Jo
BHOOpPY cTparterii BUXOy Ha 30BHIIIHIN PUHOK, KOMIIaHis TOBUHHA
MIIXOAUTH Jy’Ke BiMOBIJAIBHO, TaK K BOHA MOXE OyTH BUpIIIah-
HUM JUIA YCIiXY AisTIBHOCTI B Gi3HEC-CEpeIOBUILI, 1 HABMAKH, HENpa-
BUJILHUM BUOIp METOy MPOHWKHEHHS ITiIMPHEMCTBA HA 30BHIIIHIN
PUHOK MOJKE HAIIKOIWUTH IMIDKY Tally3l 1 COPUYMHHTH 332 COOOI0
icToTHI (piHAHCOBI BUTPATH 1 BTpaTy KOHKYPEHTHHX TTO3HUIIIH.

Kowmmanist Barilla Group — oxna 3 6aratbox Mi>KHapOIHHX KOM-
MaHiH, sIKi IparayTh 10 TI00amsHUX (HOpM OpraHizaiii, 0 BUXOASTH
3a HaIllOHAJbHI KOPAOHHW. 3aBASKH BHUKOPUCTAHHIO e€(EeKTHBHUX
crpareriii kommaniss Barilla Group 3abesneumnaa cobi mimupyrodi
Mo3ullii Ha PUHKY Xap4oBOi MPOAYKIii y BChoMy CBiTi. [Ipu mpsimo-
My iHBECTYBaHHI 32 KOMIaHi€I0 30€piracThes MpaBo MOBHOI BIaCHOC-
Ti HA CTBOPEHiI HEIO CTPYKTypH. BoHa 3ailicHIOE B TIOBHOMY 00cCs3i
KOHTPOJIb 32 BciMa cdepaMH AisUTbHOCTI, BKJIIOYAIOUH peai3alilo
Mi>KHApOJAHOTO MapKeTHHTY. HaliBa)XITMBIIIOIO CTpaTerico KoMmaHii
Barilla Group e 3milicHeHHs TOBrOCTPOKOBHUX IHBECTHIIIi. ¥ pamkax
1i€l cTpaTerii KOMIaHisi aKTUBHO BKJIaJIa€ KOIITH B MiCIIeBE BUPOO-
HUIITBO, PO3pOOKY MPOAYKTIB, IO BiJIOBIAIOTH CMakaM i Tpaju-
IisIM KpalHU-PELUITi€HTa, a TAKOK BHKOPUCTOBYE MICIIEBY CHPOBUHY
i kommonentd. TakuMm umHoM, Barilla Group 3MimHioe cBiif Mix-
HAPOJHMIA I0CBI/l BEICHHs Oi3HECY, Y3rOKYIOUH BIIACHI IHTEpECH 3
notpebamMu i CMakaMHM CIOXHBadiB, HALlIOHAJBHOTO Ta 3aKop-
JOHHOTO PHHKIB. Pe3ysbTaToM IbOT0 € JiJepcTBO KOMIIaHil B Xap-
YOBii iHIYCTPIi.

BucnoBku. [lpu mpuiHATTI pilleHHS MPO BHXiA Ha 3apyOixHI
PHHKH, MiAMPHUEMCTBO MOXKE 3YIHHUTHCS HA EKCIOpPTi, BHKOPHC-
TaHHI (PaHIIKM3H, CHUIBHOI MiIPUEMHHUIIBKOT JisSUIBHOCTI a00 Mpsi-
MOMY i1HBECTYBaHHI 3a KOPJIOHOM, PO3MIAJAI0YM TP ILOMY BCi
aCIIeKTH, TOB’s3aHI 3 HAKJIAJEHHSIM 1 TNeperuieTeHHSIM IepeBar i
HEJIONIKIB KOKHOro 3 ganux MertoxiB. BarillaGroup somomie Buco-
KHM CTYyIIEHEM THYYKOCTI Ta Ma€ HU3bKUU PIBEHb PU3UKY, OJHAK HE
Ma€ MOXKJIMBOCTI 3IMCHIOBATH JI€BUH KOHTPOJb 3a AISUIbHICTIO Ha
30BHINIHIX puHKax. Bukopucranns ¢panvaitzunry s BarillaGroup
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€ OHHM i3 3aC001B PO3IMHPEHHS CBOTO Oi3HECY, B TOMY YHUCIIi, TAKOXK
y MDKHapogHoMy Macmtadi. L[ cTpareris icTOTHO 3HMKY€E PUBHK i
MIPUCKOPIOE OKYTHICTh KaIliTaJOBKIAACHb.

Bukopucranns ninen3yBanss jgonomarae BarillaGroup yxukny-
TH BEJIMKHUX BHUTPAT 1 OMEPATUBHO PO3TOPHYTH CBOIO AisIBHICTH Ha
30BHIIIHIX PUHKAX, aje MpH LbOMY 3IiHCHIOETbCS MEHIIWH KOHT-
poOAb Hanm JilEH3iaTOM, HDK HaJ CBOIM HOBOCTBOPEHUM MiAIIpH-
emctBoM. [lpu cnineHoMy minnpuemuunTsi BarillaGroup Gepe
MaioBy y4acTh y 37iliCHIOBaHOMY Oi3HECi, KOMIaHisl MOALIISE 31 CBOI-
MH TTapTHEPaAMHU PHU3WK MiANPUEMHHUIIBKOI MisUTBHOCTI Ha IMIJTBOBHX
PYHKAX 1 CIIIBHO MMPOBOINUTE KOHTPOJI.

Cnucoxk BUKOPUCTAHUX JIZKepeJt

1. Jlam6Gen XK.-J)K. MeHemkmenT, opieHroBanuii Ha puHok / JXK.-K. Jlam-
6en. — Ilitep, 2013. — 797 c.

2. BarillaHoldingltaly [Enexrponnuii pecypc]: odim. caidT koMmmawii. —
Pesxxum noctymy: http://www.barilla.ru/. — Ha3sa 3 ekpaHa.

3. Knapun M. Pa3ButHe cTpaTernyeckoro ymnpasjieHUs — OoJibllIe, YeM
tperuar / M. Knapun // MeHemxmeHT U MeHemkep. — 2014, — Ne 3. —
C. 14-16.

4. Tapkyma O.O. EQekTHBHICTh 30BHIITHPOSKOHOMIYHO  isSUTEHOCTI
nianpueMcTs [Enexkrponnuii pecype]. — Pexum nocrymy:
http://masters.donntu.edu.ua/2003/. — Ha3sa 3 expaHna.

5. Ulkypymiiit O. B. VYmnpaBiiHHS TpaHCHALIOHAILHUMH KOPIOPALISMH:
KOHKYPEHTHI Ta KOPIIOPATHUBHI CTpaTerii: TpaHCHAI[IOHAJIbHI KOpHoparii
[HaBu. moci6.] / 3a pen. O. B. lllkypymiii [O. B. llIkypymiit, B. B. ['os-
gapenko, T. A. Jlefinexa Ta iH.]. — KuiB : Llentp y40. 1-pm, 2014. —
C.104-122.

YOK 336.717:339.137

CMNELMDIKA KOHKYPEHTHOI NOBEAIHKU YYACHUKIB
MPDKHAPOOHOIO PUHKY BAHKIBCbKUX NOCHYr

B. I'. AAnoe, mazicmp crieyianbHocmi «MixHapodHa eKoHOMIKax»
O. B. lNopsivoe, K. e. H., doueHm — HayKosul KepieHUK

KurouoBi ciioBa: 0aHKiBCHKI TOCTYTH, (PIHAHCOBHH PUHOK, aKTH-
BU OaHKIB, KOMEpIiiHI OaHKH, KOHKYPEHTOCTIPOMOXKHICTh, OaHKIB-
CBbKHUH CEKTOp.
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IlocranoBka mpodsaemu. [Iporec po3BUTKY €KOHOMIKH KOXHOI
KpaiHW HEpO3PHWBHO IOB’SI3aHUNA 13 MeXaHI3MOM (YHKI[IOHYBaHHS
epexTrBHOI 1H(PACTPyKTYpHu (iHAHCOBOTO PUHKY, Yy HEHTPi SKOi
nepeOyBae OaHKiBChKa cucTema. CaMe BiJi TOrO, HACKLUIBKH €(EKTHB-
HO 37aTHI OaHKM MiATH y PI3HUX CETMEHTaX PUHKY OaHKIBCHKUX ITOC-
JyT, BU3HAYAETHCS YCIIMIHICTh PUHKOBUX BITHOCHH, 3a0e3medeHHs
IHTEHCUBHOTO €KOHOMIYHOTO 3pPOCTaHHS, MiJBUILECHHS KOHKYPEHTO-
CIIPOMOYKHOCTI KpaiHU Ha CBITOBOMY PHHKY Ta 3pOCTaHHS J00po-
Oyty HacenmeHHs. Lle 0OyMOBIEHO Ti€l0 TPOBITHOIO POJUIIO, AKY
BiJirpatoTh OaHKM B eKOHOMIYHI cUCTeMi Oynb-sIKoi Kpainu, 3abe3me-
4yl0uH e()eKTUBHICTh TOCIIONAPCHKUX TMPOIECiB Ha MIKPOSKOHOMIY-
HOMY pIiBHI Ha HEMEPEepBHICTh PO3IIMPEHOTO BiITBOPEHHS Ha
MaKpOPiBHI 3arajom.

AHani3 OCHOBHHX J0CJiMKeHb i myOaikamiii. Teopernyni, me-
TOIWYHI, EKOHOMIKO-OpTaHi3aliifHi TUTAaHHS OI[iHIOBaHHS KOHKYPEH-
TOCTIPOMOYKHOCT1 Cy4acHHX OaHKIBCHKHX yCTAHOB CTalld IPOBIiTHU-
MH T€MaMH AOCHIIKEHb BIJOMHUX 1HO3EMHUX Ta BITYM3HSIHHUX BYE-
HUX-€KOHOMICTiB, TakuX, sik: M. [loprep, . leneunec, JI. Pane0a,
1. Bonomyxk, 1O. 3apy6a, 1. Jltotuii, JI. ®exynosa 1. ®omin, O. FOp-
YyK Ta iH. AHami3 mpanb 1HO3EMHHX 1 BITUYM3HSHHUX HAYKOBIB Ta
MPaKTUKIB OKa3aB, MO0 MPOOJEeMH PHUHKOBOI KOHKYPEHIIii BHCBIT-
JIeHI B eKOHOMIYHIH JIiTepaTypi MUPOKO, ane mpobiaema OaHKIBCHKOL
KOHKYPEHIIii B YKpaiHi 3aIUIIaeThcs HETOCTATHBO JOCIIPKEHOIO.

@opMyJIOBaHHSA MeTH. METO0 JOCHIHKCHHS € TCOPETUYHI Iij-
XOJTU JT0 BU3HAUEHHS KOHKYPEHTOCIIPOMOXHOCTI OaHKIB Ta OIliHKAa Ta
1iit ocHoBi KoHKypeHToctpoMokHOCTi [TAT Kb «[IPUBATBAHK» Ha
PUHKY OaHKIBCBKUX TIOCITYT Y KpaiHH.

Bukiaan ocHoBHOro marepianay mociigxeHHsi. CTaHOBJICHHS i
PO3BUTOK PHHKY (piHAaHCOBMX HOCIYr YKpaiHH BigOyBaeTbcsA B Iie-
piojJ 3HAYHUX 3MiH Y CBITOBi €KOHOMIIIi, SIKi BU3HAYAIOTHCS MPOIIe-
camu Tjo0aizamii (piHAHCOBUX PUHKIB, MIXHAPOIHOIO 1HTETPALII€I0
(iHAHCOBHX IHCTUTYTIB Ta MOHOIIONI3AI€I0 HUIMH OKPEMHX CETMEH-
TiB puHKy. Ha BiaMiHy BiA 3axiIHMX €BPONEHCHKHUX KpaiH, €KOHO-
Mika YKpaiHH rocTpo BijuyBae Opak BUIbHHX KOIITIB, IIPOTE HE MA€
3MOTM 3aJlydyUTH IiX Ha BHYTPIIIHIA pUHOK. B 3HauHid Mipi 1e
OB’ 513aHO 3 BiJCYTHICTIO Ha ()IHAHCOBOMY PHHKY YKpaiHH 3HAUHUX
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1HO3eMHHX YYaCHUKIB, TOOTO BITYM3HSHI OaHKH Maike TMOBHICTIO
KOHTPOJIIOIOTH CUTYaLli}0 HA HBOMY.

3a TakMX YMOB B KpaiHi 3’SBUJIach BEJMKa KUIbKICTh HEBEIHKHX,
Tak OM MOBHTH «KUIICHBKOBHX» OaHKIB, IO OOCIYrOBYBalH CYyTO
KOPIIOpAaTHBHI TOTpebn OKpeMux (iHAHCOBO-IIPOMHUCIOBUX TPYII.
[Ipore mpu npomy chopMyBastacs Tako rpymna O0aHKiB, sIKi YCBiIOM-
JIIOI0YH HEJOBrOBIYHICTh TaKOi CUTYalil HAMararoTbCsl MiArOTyBaTh-
csl 10 3MiH, IIO TOB’sI3aHi 3 HEMHHYYMM BHXOJIOM Ha yKpaiHCHKHUN
PUHOK TOTYXKHHX 1HO3eMHHX KaMIIaHiH.

[MuTanHs MPUCYTHOCTI 1IHO3EMHOTO KamiTaly € AOHHHI aKTyalb-
HuM. He 3Bakatoun Ha Te, 1o OyB npuiiHsaTHi 3aK0H «[Ipo BHECEHHS
3miH 10 3akony Ykpaiam «l[Ipo 6aHku i OaHKIBCHKY MisTBHICTBY
Ne 2402 Big 16.11.2006%», sxuii 103BOJUB iHO3EMHHM OaHKaM Bij-
KpuBatu Qimianu B YKpaiHi, Bce K Taku cepell OaHKIpiB Ta HAYKOB-
IiB TUTAHHS 3QIAIIAETHCS TUCKYCIHUM, OCKIJIBKH Ma€ SIK IMO3UTHB-
Hi TaK i HETATHBHI aCMIEKTH PO3BUTKY Y BITYN3HIHUX YMOBaX [2].

o6 cratv BENMKHM piTEHIEpOM, BITUYM3HSAHOMY OaHKY HEOO-
xigHo Bomomith Mepexeto i3 500-1 000 dimiamiB Ta BigmineHs. Pa-
30M 3 THM, CTBOPEHHS (iTialbHOI MepeXi — JOCUTh KalliTaJIOEMHUI
npoekT. baraTo 0aHKIB MalOTh CTpPATEriuHUM IUIaH BUXOJy Ha HaIlio-
HaAJIbHUI PUHOK, ajie JaJIeKO HE KOXHUW 3 HUX MOXKE JO03BOJUTHU
(hopMyBaHHS BIacHOI (imiambHOI MEpexi 3 «Hyns» B cuily (QiHaH-
coBux oOCTaBMH. BuTpaT Ha CTBOpPEHHS PO3ApIOHOT Mepexi OaHka
MOXKyTh csratd 500 Mt 101, KpiM 116010, SiK 3a3Ha4al0Th HAYKOBII],
pO3Mip KamiTaJOBKIAJeHh HEOOXiTHUX JUIsl OpTraHizaiii HOBOTO
BIJUTUTCHHS Y PI3HUX PETiOHaX KpaiHW 3HAYHO BiAPI3HAIOTHCA [6].

3a ocHOBY Mojieii (hopMyBaHHS KOHKYPEHTHOI cTparterii BiTYm3-
HSTHOTO KOMEPIIIHHOTO OaHKy MpPOMOHYETHCS B3STH KOHKYPEHTHY
nepesary 0aHky Ha puHKy. Came piBeHb aKTUBHOCTI KOHKYPEHTHOTO
Cepe/IoBHIIA € BU3HAYAIBHUM YHHHUKOM Y MOOYIOBI MAPKETHHTOBOT
MOJIITUKK OaHKy, y BHOOpPI 3ac00IB Ta METOJIIB BEJCHHS KOHKYPEHT-
HOi 60poThOM. OwiHKa PiBHS aKTUBHOCTI PUHKY € HEOOXiTHUM elie-
MEHTOM HiATOTOBKH MAapKETHHTOBUX KaMIIaHI OKpEeMO B3STOTO
OaHky.

OmniHKa KOHKYPEHTHOT'O CEpelOBHINA 3JiHCHIOETHCSI HA OCHOBI
CHCTEMH SIKICHUX Ta KIJIbKICHUX XapaKTEPHCTHK LiJbOBOIO PUHKY,
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TOOTO MEBHOTO CETMEHTY PUHKY (TPYyNH CHOXHUBadiB) Ta IiSUTBHOCTI
KOHKYPEHTIB. BUXiIHMM TyHKTOM aHaji3y IMOBEMIHKH OaHKy Ha
PHHKY, TIOCTAaHOBKH CTPaTEeTiYHHUX 3aBIaHb MapKETHHTY, PO3POOKH
IUIaHy MapKeTHHTY, At BHOOpy Ta (opmyBaHHs cTparterii OaHKy
BB)KAEMO MOOYI0BY KOHKYPEHTHOI KapTH PUHKY.

MeToI0NOTIHHOI0 OCHOBOIO aHaji3y KOHKYPEHTHOI CHTyamii €
izes puHKoBOi yacTku. [1i pUHKOBOIO YAaCTKOIO MH PO3YyMiEMO Yac-
TUHY 3aJTy9eHHX Y PO3MIIICHNX KOIITIB, SIKa MPUIaJae Ha OKpeMuUit
0aHK, BITHOCHO CYKYITHOTO iX O0OCSITY Ha IbOMY pUHKY. Po3paxyHoK
YacTKU PUHKY LTIOCTpY€E HacTymHa GopMmya:

Yacmrka punxy _ Obcsz i-eo banky
i-20 6anxy (%)~ Ogesz punxy (2pr)’

InTencuBHicTh KOHKYpeHIil (U) MpormoHyeThcsi BU3HAYATH TPHO-
Ma Bektopamu Uy, Uy, Uy, sIKi XapakTepu3ylOTh JUHAMIKY 3pOCTaHHS
PUHKY, HOTO PEHTa0ENbHICTh Ta PO3MOALUT PHHKOBHX YacTOK KOH-
KYPEHTIB:

1) iHTeHCHUBHICTh KOHKYpeHIIii 3a auHaMikoro punky (U;) xapak-
TEepPU3y€e MOMJIMBOCTI 3pOCTaHHs OaHKY 0e3 3ITKHEHHS 3 IHTepecaMu
KOHKYPEHTIB;

2) IHTCHCHMBHICTh KOHKYpEHII1 3a peHrtabenbHicTIO puHKy (U;)
XapakTepu3ye CIiBBIHOIIECHHS MOMUTY Ta TMPOIO3WIi Ha PHHKY.
UuM BUINOIO € peHTa0eTbHICTh PUHKY, TUM OLIbIIE MOMUT TepeBU-
IIy€ TPONO3UIIII0 Ta MOCIA0MIOETHCS BIUIUB KOHKYPEHTIB;

3) xapakTepu3ye CHIy BIUIMBY 3 OOKY KOHKYDPEHTIB, SIKi MaroTh
piBHY PUHKOBY YacTKy Ta, MOJIHBO, IepeOyBalOTh B aHAIOTIYHIH
CUTYyaIlil, IHTEHCUBHICTh KOHKYpEHIIi 3a pO3MOIiIIOM PHHKOBHX
gacTok (Ug).

Po3paxoBaHi MoKa3HUKK ¢ OCHOBOIO LIS TOOYZI0BU KOHKYPEHTHOT
KapTH, Ha sKii MO)XHa BHUJUIMTHA THUIOBI CTPATEriuHi CTaHOBHIIA
0aHKy Ta BUKOHATH CUTYyalliiHu aHami3 [5].

JocunipkeHHsT CBITOBOI NMPAKTHUKU 3 BIPOBA/HKEHHS OaHKIBCHKUX
IHHOBAIlI TIiATBEPIXKYE, MO TMEPEBAXKHA KUIBKICTh BITYH3HIHHX
0aHKIB 3aCTOCOBYE CTPATETii0 3al03UYCHHs OaHKIBCHKUX 1HHOBAIIIM,
a He po3pobiieHHs BinacHuX. Lle moB’g3aHo, y mepiry 4epry, 3 TUM,
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o OaHKIBCHKI yCTaHOBH YKpaiHU MOPIBHSIHO 3 OAHKaMH MTPOMHC-
JIOBO PO3BHHEHMX KpaiH MalOTh BITHOCHO HEBETMKWH TEPMiH iCHY-
BaHHs. 3aCTOCOBYIOUM TaKy CTpaTerilo, BITUYM3HSAHI OaHKH CTpa-
XyIOTb ce0e BiJ pHU3WKIB, TOB’A3aHWX 3 BEICHHSIM IHHOBAIiHHOI
nistbHOCTI. KpiM TOTO, Takuii mifXij 103BOJISIE IM 3HAYHO CKOPOTUTH
BUTpATH Ha po3poOJeHHS Ta BIOPOBAKEHHS iHHOBAIi, 0OMEeXyro-
YUCh TPU LBOMY JIMIIE BUTPATaMH Ha IPOBEAEHHS AOCIHIIKEHb
LIOZ0 aJanTalii HOBUHKY Ha BHYTPILIHbOMY PUHKY [3].

Ha cporomui mizepoM i3 BIPOBAaIDKCHHS IHHOBAImiM B YKpaiHi
e IIAT Kb «IIPUBATBAHK». InHoBamiiiHa  IOJITHKA
[MPUBATBAHKY opieHToBaHa Ha BIIPOBa/XKEHHSI Ha YKPaiHCHKOMY
PUHKY TIPUHITUTIOBO HOBUX, IMPOBIMHUX OaHKIBCHKUX TOCIHYT, SIKi Ha-
JIAf0Th KIJII€EHTaM HOBI MOXKJIMBOCTI YIPaBIiHHS CBOIMU (DiHaHCaMHU.
[NPUBATBAHK mnepmmumM B YkpaiHi 3anponoHyBaB CBOIM KITi€HTaM
nocayru intepHer-OaHkiHTy «lIpuBat24» ta GSM-6aHkiHTy, a Ta-
KOXX MOCIYTH 13 TpOJaxy uepe3 Mepexy CBOiX OaHKOMariB Ta
POS-TtepmiHaniB eneKTpOHHMX BaydepiB MPOBITHUX OIEPaTOPiB
MOOLUTBEHOTO 3B 513Ky Ta IP-Tenedonii [1].

BucHoBku. B cydacHux yMmoBax iHTerparisi yKpaiHCbKOTO PUHKY
0aHKIBCHKHX TMOCIYT JIO CBITOBOI €KOHOMIYHOi CHCTEMH CYIPOBO-
JDKY€EThCsl OaraThMa TPYAHOINAMH, CEpell SKUX MOXKHA BHIIUIATH:
HU3BKUIM PiBEHh KOHKYPEHTOCIPOMOXKHOCTI OaHKIBCHKOI CHCTEMH
KpaiH#, 0OMeXKEHICTh MEXaHi3MiB Ta IHCTPYMEHTIB HaJaHHs OaHKiB-
CBKHUX IOCIYT, HEJOCKOHAIIICTh HOPMAaTHBHO-TIPABOBOi 0a3u, HEBil-
MOBIAHICTh CBITOBUM cTaHAapTaMm Tommo. OCOOIMBO BaKIMBUM €
BIUTMB JIEP’KABHOT'O PETYIIOBaHHS Ha PO3BHTOK HAIIOHAJILHOI OaH-
KIBCHKOI CHCTEMH B yMOBax IHTErparlii 0 CBITOBOTO (piHAHCOBOTO
MPOCTOPY.
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Formulation of the problem. The purpose of this research is to

identify the major problems of providing competitiveness of Royal
Dutch shell in the global market.
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The objective of the study is to highlight the main directions
aimed at improvement of Royal Dutch shell strategy in competitive
environment.

Presentation of the main research results. Intense competition
exists for access to upstream resources and to new downstream
markets due to the presence of other oil and gas companies like
Exxon mobil, Chevron, Total and many more.

There is a variety of competitive challenges facing the energy
industry, from decreased access to sovereign reserves, to declining
fields, innovation challenges, increased regulation and new energy
policies. These challenges pose a threat to the basic industry
structure. Oil & gas companies espouse four common industry which
are wide strategies of Portfolio Management, Operational Efficiency,
Financial Management and Sustainability of which the first three are
core operating strategies of oil & gas companies. The companies
have derived their profitability, growth, and shareholder returns
based on the superior execution of these strategies. Though talk
about Sustainability is a business imperative, it is no longer a
differentiating factor and is not integrated with the core strategies.
The current challenges facing the energy industry, however,
necessitate that the companies integrate sustainability, innovation
and management of technology strategies with their core strategies of
portfolio management, operational efficiency and financial
management. In this thesis, we propose an option which will make
Royal Dutch shell stand out from the other Qil and gas sectors [2].

In April 2015, Shell announced its recommended combination
with BG. This combination was completed on February 15, 2016.
This combination should add significant scale and profitability to
Shell, particularly in LNG world-wide and deep water oil and gas in
Brazil. The combination presents an opportunity to accelerate
portfolio refocusing in Shell through asset sales and reduced
spending, resulting in a simpler, more focused company.

In Upstream, Royal dutch shell focus on exploration for new
liquids and natural gas reserves and on developing major new
projects where technology and know how add value for resource
holders.
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In Downstream, Shell focus on turning crude oil into a range of
refined products, which are moved and marketed around the world
for domestic, industrial and transport use. In addition, they produce
and sell petrochemicals for industrial use worldwide.

Shell focus on a series of strategic themes, each requiring
distinctive technologies and risk management:

1) The Downstream businesses in Oil Products and Chemicals are
strongly cash-generative with high returns. Shell’s distinctive
product offering is underpinned by a strong manufacturing base, and
offers growth potential in selective markets, particularly in
petrochemicals.

2) Shell’s conventional oil and gas business has strong cashflow
and returns potential, typically in mature hydrocarbon provinces.
Shell only make investments in selective growth positions and apply
Shell’s distinctive technology and operating performance to extend
the productive lives of our assets and to enhance their profitability.

3) In deep water, Shell has leading positions in the Gulf of
Mexico, Brazil, Nigeria and Malaysia. Shell’s deep water activities
have significant growth potential from our large undeveloped
resource base, and deploying Shell’s technology and capabilities.

4) In Integrated Gas, covering LNG world wide, and in GTL in
Qatar and Malaysia, Shell has leadership positions in profitable and
growing markets. The company is making selective investments in
new LNG capacity, and continuing to develop new markets for gas.

5) Shell has substantial positions in both heavy oil and oil and gas
shales plays. These reserves are in production today, with substantial
longer-term growth potential. [1]

Conclusions. Reflecting the long-term trend to demand growth
for lower carbon energy, Shell intends to continue to make substan-
tial investment in large-scale and commercial forms of low-carbon
energies and technologies, such as natural gas, carbon capture and
storage, biofuels, wind and solar energy.

Shell’s commitment to technology and innovation continues to be
at the core of strategy. As energy projects become more complex and
more technically demanding, shell engineering expertise will be a
deciding factor in the growth of the businesses. Shell’s key strengths
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include the development and application of technology, the financial
and project-management skills that allow it to deliver large field
development projects, and the management of integrated value
chains.With all these said, Shell can easily stand out from other Oil
and gas companies.
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Formulation of the problem. Successful companies recognize
the need to adapt to the ever-rapidly changing ways to do business in
the global environment. They seek to build competitive advantages
around the core competencies of the organization, while also
reducing costs to conduct their business.

These organizations also understand that doing the best that they
do is not always enough to be on top. In order to keep the
competitive position in the foreign market, they will need to acquire
knowledge of other key competitors in the global marketplace.

They need to stay informed of other domestic and foreign
competitor’s potential strategies, as well as their competitor’s
strengths and weaknesses.

The object of the research is international competitiveness of
«Samsung Electronics Co., Ltd.».
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Presentation of the main research results. The market of
smartphones is very compatible and interesting to research. Focusing
on Emerging APAC, the Indian and Indonesian markets are expected
to drive growth, where low smartphone penetration leaves good
room for growth. That’s why it is important to analyze the level of
competition in the developed and developing markets [1].

The main producers are Samsung, Apple, Huawei, Xiaomi, and
Lenovo. Samsung retained its No 1 leadership in the worldwide
smartphone market with a 21.4 % share in 2015Q2. This is largely
attributed to the underwhelming performance of its newest flagship
releases, the Galaxy S6 and the Galaxy S6 Edge. Despite this, it was
able to retain the number one position due to increased shipments of
lower-end models, particularly to regions like Southeast Asia, the
Middle East, and Africa. Samsung’s improved streamlined portfolio
of devices, including the premium inspired A-series, proved
successful in many mid-tier markets that were typically dominated
by local brands. Though Samsung’s redefined flagship (the Galaxy
S6 and S6 Edge) began shipments on a strong note, it failed to keep
up the momentum. So, it is important to evaluate the international
competitiveness of «Samsung Electronics Co., Ltd.» in the global
smartphone markert [2, 3].

Samsung has long been a major manufacturer of electronic
components such as lithium-ion batteries, semiconductors, chips,
flash memory and hard drive devices for clients such as Apple, Sony,
HTC. In recent years, the company has diversified into consumer
electronics. It is the world’s largest manufacturer of mobile phones
and smartphones fueled by the popularity of its «Samsung Galaxy»
line of devices. The company is also a major vendor of tablet
computers, particularly its Android-powered Samsung Galaxy Tab
collection, and is generally regarded as pioneering the phablet market
through the Samsung Galaxy Note family of devices.

Samsung’s flagship mobile handset line is the «Samsung Galaxy S»,
which many consider a direct competitor of the Apple iPhone. It was
initially launched in Singapore, Malaysia and South Korea in June
2010, followed by the United States in July. It sold more than one
million units within the first 45 days on sale in the United States. The
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company’s 19000 Galaxy S and S8500 Wave smartphones were the
winners of the 2010 European EISA Awards in the smartphone and
social media phone categories [3].

While many other handset makers tended to focus on supporting
one or two operating system, «Samsungy for a time kept supporting a
wider range, like Symbian, Windows Phone, Linux-based LiMo, and
Samsung’s proprietary Bada.

Around the globe in 2014, «Samsung Electronics» mobile phones
again proved the product consumers loved the most. Despite slower
growth and intensified competition, Samsung Electronics continued
to rank No. 1 in the world across all mobile and smartphone markets.
«Samsung Electronics Co., Ltd.» maintained that established leader-
ship with new products such as the Galaxy S5, Galaxy Note 4 and
Galaxy Note edge and with aggressive marketing support. «Samsung
Electronics Co., Ltd.» also earned No. 1 status in the rising global
wearable tech market with our stylishly innovative wearable
products, including Samsung Gear 2, Gear S, Gear VR and Gear
Circle. In the year ahead, the time looks right for the mobile business
to take off again. «Samsung Electronics Co., Ltd.» plans to propel
smartphone sales with competitive new lines, to secure our market
leadership by launching innovative premium smartphones and to
provide a range of upgraded mid-price products of impressive
quality. «Samsung Electronics Co., Ltd.» anticipate remarkable
results from our new Galaxy S6 and Galaxy S6 edge in the premium
smartphone market. Equipped with first-of-its-kind technology and
already winning widespread recognition, the S6 and S6 edge are
beautifully crafted from metal and glass and blend purposeful design
with powerful features. [2, 4]

Conclusion. Despite slower growth and intensified competition,
«Samsung Electronics Co. Ltd.» continued to rank No. 1 in the world
across all mobile and smartphone markets. It plans to propel
smartphone sales with competitive new lines, to secure its market
leadership by launching innovative premium smartphones and to
provide a range of upgraded mid-price products of impressive
quality.
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Formulation of the problem. In the era of globalization, compe-
tition has become fiercer than ever. Reduced trade barriers, spread of
technology and lower costs for communication and transportation
have sharpened international competition. Nowadays «competitive-
ness» is probably the most used term in the economical investiga-
tions. Each company wants to be competitive on the domestic or/and
international markets. Automobile market is highly competitive. The
global automobile market has returned to a medium-term growth rate
of +4 % per year (2014/2015) [5] with an increase in production in
China, India, and Mexico at the expense of Europe. Production is

- © NYET - 75


http://www.imd.org/business-school/wcc/international-competitiveness.html
http://www.imd.org/business-school/wcc/international-competitiveness.html
https://en.wikipedia.org/wiki/Samsung_Electronics

even expected to exceed 100 million vehicles (passenger cars and
commercial vehicles) by 2017. However, car sales by market reflect
the economic difficulties facing various countries: the recovery is
sluggish in Europe; in the United States it is more pronounced; in
Japan it is underpinned by public policies; in emerging countries it is
lagging behind, despite high expectations.

Four main markets dominate global car sales: China, the United
States, Europe, and Japan. The world’s leading car manufacturers (by
revenue) are Japanese, European, American and Chinese companies.
Japan is a large automobile producer country. The 3 largest Japanese
manufacturers are «Toyota Motor Corporation», «Honda Motor Co.,
Ltd.» and «Nissan Motor Co. Ltd». The level of competition between
these companies in domestic (Japanese) and foreign markets is very
high. That’s why it is important to analyze the international compe-
titiveness of «Honda Motor Co., Ltd.» and finding out the ways to
improve it.

The objective of the study is to analyse the activities of transna-
tional corporations in conditions of growing international compe-
tition in the automotive industry.

Presentation of the main research results. Firm level compe-
titiveness indicated a firm’s ability to design, produce and market
products superior to those offered by competitors, where superiority
can be evaluated from several factors, like price, quality, technologi-
cal advancement, etc [2]. Competitiveness can be considered at
different levels of aggregation: firm, industry, and country. Firm
level analysis focuses on behaviors and performance of firms.
Beyond firm-specific and industry-specific factors, in recent years
globalization has emphasized the importance of country-related
effects as determinants of performance. Resource endowments, cost
of labor and production inputs, financial and technological infra-
structure, access to markets, institutional and regulatory frameworks
are examples of country-specific factors that affect firm perfor-
mance.

«Honda Motor Co., Ltd.» is one of the biggest Japanese transna-
tional corporation. It develops, produces, and manufactures a variety
of motor products, ranging from small general-purpose engines and
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scooters to specialty sports cars that incorporate Honda’s highly
efficient internal combustion engine technology. One of the most
profitable segment is «Automobile business operations» that brings
«Honda Motor Co., Ltd.» 72.0 % of company net sales in 2015 [1].
«Honda Motor Co., Ltd.» principal automobile products include
passenger cars, light trucks, and mini vehicles.

The main strengths of «Honda Motor Co., Ltd.» are significant
position in the global automobile market; diversified product portfo-
lio; wide range of eco-friendly cars; big sales networks in foreign
countries; huge investments in research and development (R&D);
high and powerful R&D and strong brand image.

In the global automobile market the competitors of «Honda Motor
Co., Ltd.» are «Toyota Motor Corporation», «Volkswagen Groupy,
«General Motors Company», «Ford Motor Company», «Fiat SpA»,
«Nissan Motor Co. Ltd», «Daimler AG», «BMW Group», «SAIC
Motor Company Corporation Limited» [4].

The main competitor of «Honda Motor Co., Ltd.» according to
the share in the global (11.6 %) and Japanese (35.0 %) market is
«Toyota Motor Corporation» — a Japanese automotive manufacturer
headquartered in Toyota, Aichi, Japan. «Toyota Motor Corporation»
primarily conducts business in the automotive industry. Toyota’s
automotive operations include the design, manufacture, assembly
and sale of passenger cars, minivans and commercial vehicles such
as trucks and related parts and accessories.

Both «Toyota Motor Corporation» and «Honda Motor Co., Ltd.»
capitalizes on the fact that nowadays consumers are looking for fuel-
efficient vehicles. Both companies boast of a lineup of eco-friendly
and fuel-efficient vehicles.

The competition both drove the two companies to global popu-
larity. Their competition also gave the global community cars which
are not only fuel efficient, but also reliable. In a recently released
result of a survey, «Toyota Motor Corporation» sits at the top of the
list of the most reliable brand in the USA market. «Honda Motor
Co., Ltd.», on the other hand, is the second most reliable brand in the
market [3].
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The rivalry against the top two car manufacturer in Japan has
spawned a work ethic that is unmatched in the American automobile
market. With their constant improvement on their cars, the compe-
tition is forced to answer back.

The competition between the two transnational corporations can
be seen on the way the «Accord» for «Honda Motor Co., Ltd.» and
the «Camry» for «Toyota Motor Corporation» has improved over the
year. Both models have received improvements year after year, both
companies trying to outdo each other.

Despite the competition between the largest Japanese manufactu-
rers, namely «Toyota Motor Corporationy, «Honda Motor Co., Ltd.»
and «Nissan Motor Co. Ltd», they regained a healthy level of profi-
tability at +7.3 % in 2014 [5], because of their worldwide presence,
especially in the highly profitable USA market, and in the growing
Chinese market.

Another source of profitability for the three main Japanese
manufacturers is their premium subsidiaries — «Lexus» for «Toyota
Motor Corporation», «Acura» for «Honda Motor Co., Ltd.», and
«Infiniti» for «Nissan Motor Co. Ltd» — which have been successful
in the US market and are beginning to penetrate the Chinese market.
These transnational corporations are still struggling to gain a
foothold in Europe, however, the competition with German car
manufacturers such as «Volkswagen Group», «Daimler AG»,
«BMW Groupy is significant.

Conclusions. Competition in the automotive industry is very
high, because there are many transnational corporations in this
industry which offer many choices for the customers, so each firm
try to do its best to make more profit than others, and make its
products the more sellable in the market.

Automotive companies are aggressive against each other in terms
of such factors as innovation and marketing. Also, «Honda Motor
Co., Ltd.» competes with a high variety of firms, which differentiate
through cost, electronics, fuel efficiency, style, brand image, and
other variables. «Toyota Motor Corporation», «Volkswagen Groupy,
«Daimler AG», «BMW Group», «General Motors Company», «Ford
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Motor Company», «Nissan Motor Co. Ltd», «Hyundai Motor
Company», «SAIC Motor Company Corporation Limited» are the
main competitors of «Honda Motor Co., Ltd.», so it should keep on
innovating, improving, researching, and developing to stay effective
in this sector.
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Formulation of the problem. Toyota Motor Corporation has
long been recognized as an industry leader in manufacturing and
production of automobiles, luxury vehicles, commercial vehicles,
and engines. The product line ranges from Hybrid Electric Vehicles
to Hydrogen fuel-cell. As for the competition, its competitors are the
biggest automobile manufacturers such as the following: Volkswa-
gen Group, Daimler AG, BMW Group, Honda Motor Co.Ltd,
General Motors Company, Ford Motor Company, Nissan Motor Co.
Ltd, Hyundai Motor Company, SAIC Motor Corporation Limited. It
has factories in most parts of the world, manufacturing or assembling
vehicles for local markets in Japan, Australia, India, Sri Lanka,
Canada, Indonesia, Poland, South Africa, Turkey, Colombia, the
United Kingdom, the United States, France, Brazil, Portugal, and
more recently, Argentina, Czech Republic, Mexico, Malaysia, Thai-
land, Pakistan, Egypt, China, Vietnam, Venezuela, the Philippines,
and Russia.

The objective of the study is international competitiveness of a
Toyota Motor Corporation.

Presentation of the main research results. Toyota Motor
Corporation is a Japanese automotive company, manufacturer
headquarter of Toyota is in Aichi, Japan. The company was founded
by Kiichiro Toyoda in 1937 as a spinoff from his father’s company
Toyota Industries to create automobiles. Three years earlier, in 1934,
while still a department of Toyota Industries, it created its first pro-
duct, the Type A engine, and, in 1936, its first passenger car, the
Toyota AA. In March 2014, the multinational corporation consisted
of 338, 875 employees worldwide, and as of November 2014, it is
being classed the eleventh-largest company in the world by revenue.
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Toyota’s vehicles (produced by Toyota, Daihatsu and Hino) can
be classified into three categories: hybrid vehicles, conventional
engine vehicles, and fuel cell vehicles, which in December 2014
became available commercially for the first time in the world, in the
Japanese market. Toyota’s product line-up includes subcompact and
compact cars, mini-vehicles, mid-size, luxury, sports and specialty
cars, recreational and sport utility vehicles, pickup trucks, minivans,
trucks and buses [1; 2; 4].

Toyota Motor Corporation also provides a range of financial
services, including retail financing, retail leasing, wholesale finan-
cing and insurance. Toyota Motor Corporation Finance Corporation
also provides a range of financial services, including retail financing,
retail leasing, credit cards and housing loans. Toyota’s other finance
subsidiaries provide retail financing, retail leasing and wholesale
financing [4].

Toyota Motor Corporation sells its vehicles in approximately 170
countries and regions. Toyota’s primary markets for its automobiles
are Japan, North America, Europe and Asia. «Toyota Motor Corpo-
ration» estimates that annual worldwide vehicle sales totaled appro-
ximately 89 million units in 2014. Automobile sales are affected by a
number of factors including:

— Social, political and economic conditions;

— Introduction of new vehicles and technologies;

— Costs incurred by customers to purchase and operate
automobiles.

In fiscal 2015, the global economy experienced gradual expansion
in developed countries with the United States as a driving force,
while growth in emerging markets slowed down due to the relative
weakening currencies of emerging markets reflecting in part the end
of U.S. monetary quantitative easing contributing to the strength of
the U.S. dollar, as well as due to the decline in prices of natural
resources in resource-producing countries contributing to the
weakness of the local currency of such countries [1; 3].

Conclusions. Japanese automakers «Toyota Motor Corporationy
(NYSE:TM) and «Honda Motor Co. Ltd» (NYSE:HMC) are among
the world’s 100 biggest corporations, according to Forbes’ May 2014
listing of the Global 2000 Leading Companies. «Toyota Motor
Corporation» occupies the No. 12 spot and «Honda Motor Co. Ltd»
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Ne 70. Toyota Motor Corporation is one of the most financially
stabled companies in the automobile industry; it continues to be a
leader in advances in car technology and different types of engines,
which continue to take the world farther into the technological age.
«Toyota Motor Corporation» is considered to be the first automobile
company to go hybrid.
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Formulation of the problem. High-tech companies thrive on
innovation. It allows creating products that are «first to markety,

82 - © NYET -



«feature rich», «easy to use», «low cost», or sometimes simply
«trendyy». Success comes from gaining a leading and sustainable
position in the served markets. In the case of «Apple Inc.», it is the
production of goods with rich features but with high cost that is not
affordable for everybody whereas other competitor companies such
as «Samsung Electronics Co. Ltd.» is launching gadgets with the
same features but with a normal cost. «Apple Inc.» has one more
major problem — it regards to innovation.

To improve «Apple Inc.» needs to return its unique and very
strong competitiveness worldwide. This company can be distin-
guished from the other due to its expertise in software, hardware, and
services. «Apple Inc.» has the ability to innovate significantly in all
three of these spheres.

To achieve the competitive position, a strategic marketing plan
must be developed. It will combine market and competitor intelli-
gence, assessment of the addressable opportunity and a penetration
strategy. Many high-tech companies develop great strategic marke-
ting plans, but fall short in the execution.

Analysis of basic research and publications. The features of
«Apple Inc» operations in high-tech are currently researched by
Bhaskar Chakravorti, senior associate dean of International Business
& Finance at The Fletcher School at Tufts University. David Einhorn
is monitoring the modern problems of «Apple Inc».

A study held by GfK in 2011 said that 84 % of iPhone owners
plan to purchase another Apple handset when they replace their
cellphone. Many smartphone users say that ecosystem of a mobile
OS is a determining factor when upgrading. The study showed that
over 70 % of consumers felt features and seamless access to content
are major factors for continuing with their current mobile OS. So the
push for a value-added ecosystem is becoming a greater priority for
the industry.

According to a report from Distimo, in 2013, Google Play’s
revenue share has been growing at Apple’s expense. In November
2013, the Apple App Store was still leading — though with 63 %
relative to 37 % for Google Play. In June 2013, Google Play was
only responsible for 30 %, and accordingly, Apple’s share was at
70 %.
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The objective of the study is to discover the reasons of the
problems of national companies of the US Economy high-tech sector
basing on example of a particular company («Apple Inc.»).

Presentation of the main research results. On the face of
research, «Apple Inc.» has one innovation problem that it needs to
overcome — find a new category-busting product like the iPhone. It is
always not so easy, of course. However, the intervention of hedge
fund manager David Einhorn, was aimed at the company’s inability
to leverage value from its $137 billion cash pile, tells us that its
innovation problems are significantly bigger.

It is necessary to re-instantiate the idea that it could be worth a $1
trillion. Instead, «Apple Inc.» is a company whose current, core
customer-centric mission has acted like a dehydrator in the compa-
ny’s idea closet. Its insistence on a very narrow definition of what it
does has made it impotent to use that money. It’s creativity is all but
dried up.

Contrast that with Google, which also has a cash pile, though
more modest in scale. Driverless cars are great forward thinking
projects. The company just needs more of them. In addition, the
reason is that the very long-term form of innovation is back in
fashion — or will be soon. Companies need to function on three levels
with their innovations — innovate every day, innovate in the long
term (the new 10-30 year cycle) and innovate in the process of
creating wealth by changing how an enterprise looks, feels and
functions.

There are two simultaneous problems in the global economy. The
first is the accumulation of capital for non-productive uses — Bain
(scientific reporter) reports that by 2020 the total of financial assets
in the world will be $ 900 trillion, $ 300 trillion more than today, and
its effect is constantly to threaten a surge in non-financial asset prices
such as commodities. Apple is a symptom of that problem hoarding
cash it is too scared or unimaginative to spend.

«America’s future actually depends on a global system capability
in innovationy, says Bhaskar, «that is deep, long-term investment in
solving problems on a systemic basis» [3].
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There is some sense in applying this obligation also to corpora-
tions. As Bhaskar points out 40 % of global GDP comes from
emerging markets, yet only 10 % of US GDP comes from these
areas. America is letting opportunity slip by of course to invest long
term in distant markets was previously a development role. Govern-
ments went out to solve the problems of poor countries. However, in
the 21st century we are not talking about poor countries. The fast
evolving economies that cover over half the world’s population have
problems created by economic bottlenecks (a bottleneck is one
process in a chain of processes, such that its limited capacity reduces
the capacity of the whole chain) — air quality, water access,
inadequate infrastructure and so on.

In the West, the needs of common person are fundamentally
solved. Where they experience poverty, it is a distribution and
opportunity issue.

So what’s that to do with «Apple Inc.»? If you believe this
company’s only role is to create bright shiny objects then nothing, of
course. But prior to its obliteration by Apple, mobile phone giant
Nokia was a major player in the development of emerging market
infrastructure, applications and capability raising because there was a
time when Nokia was a leading company in the high-tech sector. The
reason behind the downfall in Nokia was not to innovate the products
because innovation helps a company to stand in the market.

Conclusions. «Apple Inc.» needs a new approach in the fast
developing world and needs a vision of what it means to be the
world’s leading technological company. It means to take responsibi-
lity in the communities it profits from as well. But that doesn’t
preclude further profit. It needs a 20-year vision of what it will do to
solve problems and make money here. All this will help anchor
«Apple Inc.» in consumers’ perception. It will also help anchor
Einhorn’s assertion that it could go to a $ 1 trillion capitalization and
beyond. «Apple Inc.» has the cash and ingenuity to play an important
role in balanced development but to do so it needs like any hi-tech
leader to think 10-30 years ahead: beyond devices, beyond its
current brand and perhaps also beyond its well-healed customers of
today.
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S. M. Nagoda, student majoring in «International economics»
A. V. Artemenko, PhD — scientific advisor

Keywords: international non-alcohol beverage market, market
share, market growth, national businesses activities in international
non-alcohol beverage market.

Formulation of the problem. Going global is often described in
incremental terms as a more or less gradual process, starting with
increased exports or global sourcing, followed by a modest interna-
tional presence, growing into a multinational organization, and
ultimately evolving into a global posture. This appearance of
gradualism, however, is deceptive. It obscures the key changes that
globalization requires in a company’s mission, core competencies,
structure, processes, and culture. As a consequence, it leads mana-
gers to underestimate the enormous differences that exist between
managing international operations, a multinational enterprise, and
managing a global corporation.
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The objective of the study. Is to find out the Business processes
of modern enterprises in the context of globalization based on
materials of «The Coca-Cola Company».

Presentation of the main research results. Today, «The Coca-
Cola Company» is one of most well-known brands in the world. This
company has continued to gain momentum and growth, capitalizing
on the rapidly expanding beverage industry and ranking as the largest
beverage company in the world. With its push for global market
share, «The Coca-Cola Company» now operates in over 200
countries with over 84,000 suppliers. Currently, over 70 % of «The
Coca-Cola Company» business income is generated from non-US
sources. In over a century, «The Coca-Cola Company» has grown
the company into a multi-million dollar business [2].

However, the road to success has not always been easy for «The
Coca-Cola Company». Many countries have banned the use of «The
Coca-Cola Company» products, claiming that these products are
«threatening public health» and «encouraging obesity.» Many labor
practice suits have been filed against the mega beverage company
with accusations of «child labor sweatshops» and «discrimination in
providing health care benefits to workers» [1]. In addition, the beve-
rage industry has been flooded with competitors introducing new soft
drink products, such as Pepsi, along with soft drink alternatives, such
as Gatorade, bottled water, fruit juice, and energy drinks. «The Coca-
Cola Company» has faced the challenge by introducing new beve-
rage brands including Sprite, Fanta, Minute Maid, Simply Orange,
Fresca, Vitamin Water, Smart Water, Odwalla, and Powerade.

The non-alcoholic beverage market is a highly competitive
industry that includes two behemoths. «The Coca-Cola Company»
and PepsiCo, Inc. Collectively, these companies hold about 70 % of
the US carbonate soft drinks market. Dr Pepper Snapple Group, Inc.,
Cadbury, Schweppes, Monster Beverage Corporation, and Cott
Corporation are some other key players in the carbonate soft drinks
market. The competitive pressure from rival sellers is the greatest
competition that «The Coca-Cola Company» faces in the soft drink
industry. «The Coca-Cola Company», Pepsi Co., and Cadbury
Schweppes are the largest competitors in this industry, and they are
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all globally established which creates a great amount of competition.
Though «The Coca-Cola Company» owns four of the top five soft
drink brands (Coca-Cola, Diet Coke, Fanta, and Sprite). However,
«The Coca-Cola Company» has higher sales in the global market
than PepsiCo. PepsiCo is the main competitor for «The Coca-Cola
Company».

In light of the obstacles «The Coca-Cola Company» has overco-
me, the company has remained true to its commitment to provide
quality, refreshing, and satisfying products to consumers. In order to
ensure each product tastes the same across the globe, «The Coca-
Cola Company» continues to keep the beverage recipes secret with
tightly controlled manufacturing facilities. «The Coca-Cola Compa-
ny» has never lost sight of its goal to be the best beverage company
in the world. Now, let us take a closer look at «The Coca-Cola
Company» journey to globalization.

«The Coca-Cola Company» marketing strategies played a signifi-
cant role in successfully globalizing the company. The company’s
popular advertising slogans and catchy jingles played into the hearts
and minds of people around the world. In addition to «The Coca-
Cola Company» advertising efforts, «The Coca-Cola Company»
became the first commercial sponsor of the Olympic Games in
Amsterdam in 1928. «The Coca-Cola Company» continues to be an
Olympic Games sponsor today. «The Coca-Cola Company» has also
sponsored many other sporting events such as the International
Federation of Association Football (FIFA), National Hockey League
(NHL), National Basketball Association (NBA), National Football
Association (NFL), Major League Baseball (MLB), NASCAR, and
Cricket World Cup.

Another key factor that has supported «The Coca-Cola
Company» globalization vision is the company’s ability to customize
the product to meet the needs and wants of individual markets [3].
For example, «The Coca-Cola Company» has been able to tailor its
product line to meet the needs of the younger consumer by offering
Powerade and flavored Coke products, such as Cherry Coke and
Vanilla Coke. Additionally, the company is meeting the needs of the
health conscious, older consumer with Diet Coke, Vitamin Water,
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and Odwalla products. «The Coca-Cola Company» has invested
significant time and money into researching and understanding
different marketing segments based on lifestyle, age, and income in
order to accurately develop and market its products. Packaging diffe-
rentiation has also played a key role in how adaptable «The Coca-
Cola Company» product is to various market segments. Functional
packaging has been used to make the products available in different
sizes and forms, including glass and plastic bottles, aluminum cans,
and fountain drink dispensers. The company considers various sha-
pes and sizes of the bottles and cans to ensure easy stacking and
vending machine dispensing. To promote the company’s commit-
ment to environmental sustainability, all packaging materials are
designed to be recyclable and labeled accordingly for easy consumer
identification.

Technology advances contributed to «The Coca-Cola Company»
ability to globalize rapidly throughout the 20th century. Product
transportation became more efficient and cost effective with the
development of bigger and faster semi-trucks, cargo ships, jet
aircraft, and trains. «The Coca-Cola Company» was able to manu-
facture and ship products quicker and farther to market segments that
were unreachable before these transportation improvements. In
addition, technology advances became the driving force behind the
ease and speed at which information was available. Distributors and
warehouses were able to more accurately track inventory levels and
fill order shipments, resulting in lower overall operating costs.
Computerization also led to slashed product costs and improved
efficiencies. Computerized and automated manufacturing equipment
increased the speed and volume in which products were produced.
These technological advances enabled «The Coca-Cola Company» to
compete on a global scale, selling the well-known brand of products
across the world at competitive prices.

Conclusions. «The Coca-Cola Company» is one of the most
well-known brands in the world, operating in over 200 countries.
While the global marketplace has presented numerous opportunities
for «The Coca-Cola Company», the company has also encountered
global attacks on the nutritional value of its products, along with
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unfair labor practice accusations. «The Coca-Cola Company»
American iconic logo, brand recognition, convenient packaging, and
consistent product manufacturing became the foundation for the
company’s plan to expand globally. Product differentiation, such as
offering different beverages in flexible packaging options, allowed
«The Coca-Cola Company» to customize the product for different
market segments. Technology advances, including product trans-
portation, telecommunication, and computerization, became the
driving force behind «The Coca-Cola Company» ability to capitalize
on the rapidly expanding marketplace across the globe.
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Formulation of the problem. Globalization is a process of inte-
raction and integration among the people, companies, and govern-
ments of different nations, a process driven by international trade and
investment and aided by information technology. This process has
effects on the environment, on culture, on political systems, on
economic development and prosperity, and on human physical well-
being in societies around the world. Advances in transportation, such
as the steam locomotive, steamship, jet engine, container ships, and
in telecommunications infrastructure, including the rise of the
telegraph and its modern offspring, the Internet, and mobile phones,
have been major factors in globalization, generating further
interdependence of economic and cultural activities. Growing health
awareness, improving standards of living, and increase in per capita
income of people are some of the reasons driving the growth of home
care industry. Currently, there are number of players engaged in the
business of home care product manufacturing. Wide range of product
availability and variation in prices is also fuelling the market growth.
Packaging innovation and technological developments for better
results are some other factors driving the market growth.

The objective of the study is economic activity of «Procter &
Gamble Co.» in the globalized market.

Presentation of the main research results. «Procter & Gamble
Co.» is a global leader in fast-moving consumer goods, focused on
providing branded consumer packaged goods of superior quality and
value to «Procter & Gamble Co.» consumers around the world. P&G
products are sold in more than 180 countries and territories primarily
through mass merchandisers, grocery stores, membership club stores,
drug stores, department stores, salons, distributors, e-commerce,
high-frequency stores and pharmacies. They have on-the-ground
operations in approximately 70 countries. A monopolistically compe-
titive market has two key characteristics: first, firms compete by
selling differentiated products, which are highly substitutable for one
another but not perfect substitutes. In other words, the cross-price
elasticity’s of demand are large but not infinite. Second, there is free
entry and exit-it is relatively easy for new firms to enter the market
with their own brands of the product and for existing firms to leave if
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their products become unprofitable. Current macroeconomic factors
remain dynamic, and any causes of market size contraction, such as
greater political unrest in the Middle East and Eastern Europe,
further economic instability in the European Union, political insta-
bility in certain Latin American markets and economic slowdowns in
Japan and China, could reduce P&G’s sales or erode P&G’s
operating margin, in either case reducing P&G’s earnings.

Net sales decreased 5% to $76.3 billion in 2015 on a 1%
decrease in unit volume versus the prior year period. Volume grew
low single digits in Fabric Care and Home Care. Volume decreased
low single digits in baby, Feminine and Family Care, Grooming and
Health Care and decreased mid-single digits in beauty, Hair and
Personal Care. Volume increased low single digits in developed
regions and declined low single digits in developing regions due, in
part, to pricing actions to address foreign exchange devaluations.
Unfavourable foreign exchange reduced net sales by 6 %, while
higher pricing drove a 2 % favourable impact on net sales. Organic
volume decreased 1 % and organic sales grew 1% driven by higher
pricing.

«Procter & Gamble Co.» is one of the World’s Most Attractive
Employers for Business and Engineering Students according to
«Universumy». «Fortune» ranked «Procter & Gamble Co.» 17th
among the World’s Most Admired Companies and 1stin «Soaps and
Cosmetics» industry.

«Procter & Gamble Co.» has operations in about 80 countries.
P&G’s well-known, trusted brands touch the lives of consumers in
more than 180 countries. To deliver local agility, P&G’s global
operations are divided into five regions. This structure delivers the
benefits of scale while leveraging local focus, letting the company
respond faster to local consumer needs and dynamic market
demands. Those five regions are:

1. Asia is one of the fastest growing economies in the world. Asia
is home to over three billion consumers, more than half of the
world’s population. «Procter & Gamble Co.» Asia includes: China,
Japan, Korea, Hong Kong, India, Australia, New Zealand, Indonesia,
Philippines, Singapore, Taiwan, Vietnam, Thailand, Sri Lanka,

92 - © NYET -



Malaysia, and Bangladesh. Innovation is a key focus for «Procter &
Gamble Co.» Asia, which employs about 800 scientists in four
technical centers in Bangalore, India; Beijing, China; Kobe, Japan
and Singapore. Asia Regional Headquarters is in Singapore.

2. Central & Eastern Europe, Middle East And Africa (CEEMEA)
is P&G’s largest geographic region, stretching from the western
edges of Turkey to the far eastern regions of Russia and including
nearly all of Africa. «Procter & Gamble Co.» CEEMEA includes:
The Balkans, Central Europe North, Central Europe South, Eastern
Europe, Middle East, Sub Sahara, Turkey/Caucasia & the Central
Asian Republics. CEEMEA Regional Headquarters is in Geneva,
Switzerland.

3. «Procter & Gamble Co.» presence in Latin America dates back
more than 60 years with the opening of the Mexican subsidiary in
1948. P&G employ people across 14 countries, including 19 manu-
facturing sites, 12 distribution centers and a service center. Latin
America Regional Headquarters is in Panama City.

4, North America, «Procter & Gamble Co.» North America
region operates in Canada, Puerto Rico and the United States. The
average American consumer spends $110 per year on «Procter &
Gamble Co.» products, where sales make up more than 40 % of the
company’s total. Nearly every family in the U.S. has at least one
«Procter & Gamble Co.» product in their home. P&G have more
than 35 manufacturing plants handling production for products
around the world. North America Regional Headquarters is in
Cincinnati, Ohio, USA.

5. Western Europe; «Procter & Gamble Co.» European business
dates back to 1930 when P&G opened a subsidiary in the UK.
Today, «Procter & Gamble Co.» has a presence in every country in
Western Europe; the region represents about 20 % of P&G’s total
business. P&G have about 35 manufacturing plants handling produc-
tion for products around the world. In Western Europe, «Procter &
Gamble Co.» markets over 100 brands and has developed deep
connections with diverse consumers and has built highly collabo-
rative relationships with P&G retail partners. «Procter & Gamble
Co.» Western Europe employs about 3,000 scientists working in nine

- © NYET - 93



Innovation Centers in the UK (London, Newcastle, Reading),
Belgium (Brussels), Germany (Kronberg, Schwalbach, Darmstadt),
and a combined innovation center in Italy (Pescara and Pomezia).
Western Europe Regional Headquarters Geneva, Switzerland.

The company’s global scale enables competitive advantage
through knowledge sharing, common systems and processes, and
best—practice reapplication. «Procter & Gamble Co.» views its global
scale as one of its five core strengths, seeing scale as a way to drive
efficiency and consumer value. The Company’s products are sold in
over 180 countries and territories. Its organizational structure
consists of Global Business Units (GBUs), Global Operations Global
Business Services (GBS) and Corporate Functions (CF). The GBUs
are responsible for developing overall brand strategy, new product
upgrades, and innovations and marketing plans. P&G’s customers
include mass merchandisers, grocery stores, membership club stores,
drug stores, department stores, salons distributors, e-commerce and
stores. «Fabric& Home Care» is the business unit within «Procter &
Gamble» which manages the group’s substantial portfolio of deter-
gents and household cleaning and care products. Several of the
group’s biggest global brands are housed here, including detergent
megabrands «Tide» and «Ariely, as well as «Downy», «Dawn» and
«Gainy, each of which reports sales of $1bn a year or more. The unit
has been swelled further by a series of restructurings and
acquisitions. «Duracell batteries», acquired as part of Gillette, were
added in the late 2000s, but are being sold in 2015.

The company produces products that compete against one
another. They do not focus on one leading product. Different people
want different mixes of benefits from the products they buy. People
prioritize the benefits that they want from each type of product. For
example, Laundry Detergents: «Tide», «Cheer», «Bold», «Gainy,
«Era», «Dreft», «Ivory Snow». The main competitor of «Procter
&Gamble Co.» is «Unilever». «Unilever» has two holding compa-
nies: «Unilever N.V.», which has its registered and head office in
Rotterdam, Netherlands and «Unilever plcy, which has its registered
office at Port Sunlight in Merseyside, United Kingdom and its head
office at Unilever House in London, United Kingdom. Unilever plc
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and Unilever N.V. and their subsidiary companies operate as nearly
as practicable as a single economic entity, whilst remaining separate
legal entities with different shareholders and separate stock exchange
listings.

Procter & Gamble is a multinational consumer goods company.
The company has five revenue segments: beauty, hair and personal
care; grooming; health care; fabric care and home care; and baby,
feminine and family care. In the beauty, hair and personal care
segment, Avon is a major competitor to Procter and Gamble as are
Colgate-Palmolive (CL), Estee Lauder, Revlon (REV), Coty
(COTY), Elizabeth Arden (RDEN), InterParfumsinc (IPAR), and
Unilever. This segment accounts for 23 % of Procter & Gamble’s net
earnings. In the grooming segment, Procter & Gamble’s Gillette
brand is the dominant market player. Bic is a major competitor with
a large international presence. This segment accounts for 17 % of
Procter & Gamble’s net earnings. In the health care segment, major
competitors include CCA Industries, Colgate-Palmolive, Church and
Dwight Co. (CHD), Ecolab (ECL), Stepan Company (SCL) and
United Guardian (UG). This segment accounts for 9 % of Procter &
Gamble’s net earnings. In the fabric care and home care segment,
major competitors include Colgate-Palmolive, Unilever (UL), and
Church and Dwight Co. This segment accounts for 26 % of Procter
& Gamble’s net earnings. In the baby, feminine and family care
segment, major competitors include Colgate-Palmolive, Unilever,
and Church and Dwight Co. This segment accounts for 25 % of
Procter & Gamble’s net earnings. Procter & Gamble also competes
with countless smaller companies in all the segments in which it
reports revenue. The company has a market capitalization of
$ 239.34 billion with total revenue of $83 billion for its fiscal year
2014. The company is headquartered in Cincinnati, Ohio.

«Procter & Gamble Co.» continues to make changes to help keep
pace with the ever—changing world today. Technologies enable P&G
brands to connect with consumers in new and meaningful ways that
touch and improve their lives. On Oct 23, 2015, «Procter & Gamble
Co.» reported 1st quarter 2016 earnings of 0.98 per share. This result
was in line with the consensus of the 17 analysts following the
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company and under-—performed last year’s 1st quarter results by
8.41 %.

Conclusions. The growth in power and influence of the transna-
tional corporation under the forces of globalization has been touted
as being one of the most significant developments both domestically
and internationally. Changes to economic, political and financial
barriers by many developing countries with the hope to attract inter-
national investment have seen the move by transnational corpora-
tions to exploit these opportunities. Competitiveness pertains to the
ability and performance of a firm, sub-sector or country to sell and
supply goods and services in a given market, in relation to the ability
and performance of other firms, sub-sectors or countries in the same
market. According to the largely consolidated view of competitive
process, a firm’s performance is affected by its competitive
advantages.
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Formulation of the problem. The mobile industry alone has
seven billion users, generating over US$960 billion of annual service
revenue every year. The majority of revenue comes from traditional
calls and texts (for example, last year 7,800 billion texts were sent
around the world last year). However, over the last few years the
demand for data services, such as internet browsing on a smart
phone, has accelerated, and today around 28 % of mobile revenue is
from data, up from 13 % in 2009. Around 74 % of mobile users are
in emerging markets, such as India and Africa, reflecting the typical
combination of large populations and the lack of fixed line infra-
structure. The remaining users are from wealthier mature markets,
such as Europe. However, the proportion of the population with a
phone — or mobile penetration — tends to be higher in mature markets
(usually over 100 %) and lower in emerging markets, particularly in
rural areas, and due mainly to lower incomes and less network
coverage.

The objective of the study is to research the activities of national
business in the international telecommunication market based on
materials of VVodafone group plc.

Presentation of the main research results. The fixed commu-
nications market is valued at around US$500 billion. Over the last
three years, revenue from voice services has declined as the demand
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for traditional fixed line calls has remained static at around one
billion users. In contrast, revenue from fixed broad and or internet
usage on the PC is growing with an estimated 650 million customers
worldwide — an increase of nearly 30 % over the last three years.
This growth has been spread across all forms of broadband — DSL
(copper), cable and fibre, and within this, there is a growing prefe-
rence for the high speed capability provided by cable and fibre [2].

The demand for mobile services continues to grow strongly. In
the last three years the number of users increased by an average of
9 % each year. In 2009 global mobile penetration was only 69 % and
by 2013 it had risen to 98 %. Most of the increase in users has been
from emerging markets due to favorable growth drivers — young and
expanding populations, faster economic growth, low but rising
mobile penetration, and less fixed line infrastructure. The other key
area of growth is data, which is being driven by increasing
smartphone and tablet penetration, better mobile networks, and an
increased choice of internet content and applications (‘apps’).

The mobile industry is highly competitive, with many alternative
providers, giving customers a wide choice of supplier. In each
country there are typically at least three to four mobile network
operators (‘MNOs’), such as Vodafone [4]. In addition, there can be
numerous mobile virtual network operators (‘MVNQOs’) suppliers
that rent capacity from mobile operators to sell on to their customers.
There can also be competition from internet-based companies and
software providers that offer alternative communication services
such as voice over internet protocol (‘VolP’) or instant messaging
services.

The mobile industry is very heavily regulated by national and
supranational authorities. Regulators continue to lower mobile termi-
nation rates (‘MTRs’) which are the fees mobile companies charge
for calls received from other companies’ networks, and to limit the
amount that operators can charge for mobile roaming services. These
two areas represent around 12 % of service revenue for Vodafone. In
an environment of intense competition and significant regulatory
pressures, the price of mobile services has tended to reduce over
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time. However, with both more mobile phone users, mainly in
emerging markets, and more data usage, global mobile revenue
remains on a positive trend and expanded by 2 % in 2013 [3].

The high level of competition among established MNOs is
expected to continue. However, there is also a wider pool of new
competitors. Alternative communication technologies, such as instant
messaging services which use data, rather than traditional voiceand
text, are increasingly used by mobile consumers. In response,
operators have begun to replace per unit charges for voice and text
services with unlimited bundles, and combine this with a fixed fee
for data usage. Meanwhile MVVNOs which offer low prices, but have
little capital invested, have in recent periods taken share from
established capital intensive operators. However, the move to 4G and
unified communications presents opportunity for the major operators
to differentiate the quality of their networks and services.

Conclusions. Vodafone group plc has consistently outperformed
its competitors despite the cutthroat competition in the industry. This
notable performance and ability to diversify its products together
with numerous acquisitions have made it a leading company in the
industry. Its financial position also continues to grow due to the
innovativeness and ability to explore new markets in different
geographical regions.
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Formulation of the problem. The transnational corporations
today have a revolutionary effect on the global economy. It is so
because the growth of international transactions of the corporations
has affected the more traditional forms of capital flows and interna-
tional trade for many economies. Transnational corporations have a
positive impact on economic development since they are larger
investors that create jobs and wealth. The transnational corporations
transfer technologies, capital and the culture of entrepreneurship and
increase income in the host countries. Today they constitute a
powerful force in the global economy. That’s why it is important to
examine the meaning, characteristics and significance of transna-
tional corporations as the subject of global economy.

The objective of the study is to analyze the activities of «Mon-
deléz International, Inc.» as the largest transnational corporation in
the global chocolate industry.

Presentation of the main research results. Globalization and
changes in the world economy over the last years have raised new
challenges for companies, industries and countries. The chocolate
confectionary industry is highly competitive. The outlook for the
world’s chocolate industry is brighter than it has been for eight years.
According to the Euromonitor the industry enjoyed a 6 % rise in
revenues in 2014, delivering record global revenues of USD 117
billion. This robust performance is driven by a 2.1 % increase in vo-
lume, reflecting growing appetite for chocolate in emerging markets.
The challenge for the industry’s major players is how to make best
use of this boom to profitably grow their volumes faster than the
markets, achieve sustainable improvements in core operating mar-
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gins and make the right investments — be they in capacity, acquisi-
tions, the supply chain, marketing or research and development
(R&D) — to seize the significant opportunities ahead.

The main manufacturers in chocolate industry are such transna-
tional corporations as «Mondeléz International, Inc.» (USA), «Mars
Inc» (USA), «Nestlé S.A.» (Switzerland), «Ferrero Group» (Luxem-
bourg / Italy), «Meiji Co Ltd» (Japan), «Hershey Co» (USA), «Cho-
coladenfabriken Lindt & Spriingli AG» (Switzerland), «Arcor»
(Argentina), «Ezaki Glico Co Ltd» (Japan), «Yildiz Holding»
(Turkey).

A transnational corporation has its headquarters in one country
and operates wholly or partially owned subsidiaries in one or more
other countries. The subsidiaries report to the central headquarters
[5]. Transnational corporations have various motives for establishing
a corporate presence in other countries. One possible motive is desire
for growth. A corporation may have reached a plateau meeting do-
mestic demands and anticipate little additional growth. A new fo-
reign market might provide opportunities for new growth. Other
corporations desire to escape the protectionist policies of an impor-
ting country. Through direct foreign investment, corporation can
bypass high tariffs that prevent its goods from being competitively
priced.

«Mondeléz International, Inc.» is one of the world’s largest trans-
national corporation with global net revenues of USD 34.2 billion
and earnings from continuing operations of USD 2.2 billion in 2014
[1]. «Mondeléz International, Inc» manufactures and markets deli-
cious snack food and beverage products for consumers in approxi-
mately 165 countries around the world. After the acquisition of
«Cadbury», the company employs more than 140,000 people.

«Mondeléz International, Inc.» is a member of NASDAQ 100 and
Standard & Poor’s 500. In 2015 «Mondeléz International, Inc» ran-
ked by Universum as one of «Europe’s Most Attractive Employers»
(rank — 42), by Fortune as one of «Fortune U.S. 500» the biggest
companies (91), by Newsweek as one of «Green Rankings US
(100)» the largest U.S. companies on corporate sustainability and
environmental impact (82), by Salterbaxter MSLGroup as one of
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«The SB Influencers Top 100» the most influential corporate
communicators on sustainability across social media company (60)
[2]. «Mondeléz International, Inc» included in Dow Jones World
Sustainability Index in 2014, awarded by non-governmental organi-
zation (NGO) «Save the Children» as «Transformative Partner for
Childreny.

«Mondeléz International, Inc.» portfolio includes nine billion
dollar brands — «LU», «Nabisco» and «Oreo» biscuits; «Cadbury»,
«Cadbury Dairy Milk» and «Milka chocolates»; «Trident» gum;
«Jacobs» coffee and «Tang» powdered beverages. «Mondelez Inter-
national, Inc.» portfolio includes 58 brands that each generated
annual revenues of USD 100 million or more in 2014 [1]. In 2014,
Power Brands represented more than 60 % of net revenue and
received about 80 % of the company’s investment. And through
successful innovation platforms such as «belVita» biscuits, «Bubbly»
and «Marvellous Creations» chocolate, the company has quickly
expanded products across multiple geographies to accelerate growth.

«Mondeléz International, Inc» is the world’s pre-eminent maker
of snacks, with leading market shares in every category in which it
competes. «Mondeléz International, Inc» holds the Ne 1 position
globally in Biscuits (38 % of net revenues), Chocolate (31 %) and
Candy as well as the Ne 2 position in Gum (15 %). «Mondeléz Inter-
national, Inc» also produces Beverages (6 %), Cheese and Grocery
(10 %) [6].

Chocolate accounts for 31 % of the company’s sales, the second
largest category, behind biscuits. Chocolate business focuses on four
power brands («Cadbury Dairy Milk», «Milka», «Lacta» and
«Toblerone») and two innovation platform (bubbly and bite-sized).
Firm’s flagship brands «Cadbury Dairy Milk» and «Milka» were
worth over USD 1 billion each with «Lacta» not far behind. The four
power brands represent half of revenues in the category.

«Mondelgz International, Inc.» chocolate segment splits core
geographies into three categories: Big Bet markets, New wave
markets and Scale markets.

Mondelez’s Big Bet chocolate markets are India, Brazil and
Russia, which represent a fifth of chocolate revenues. By 2020
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110 million households in India, Russia and Brazil will move into the
middle class and as they do, «Mondeléz International, Inc.» believes
they’ll step up their chocolate consumption by about three times [3].
«Mondeléz International, Inc.» plans to foster growth in India
through low-unit price offers, introducing people to premium brands
such as «Dairy Milk Silk» and «Bourneville» and expanding the
gifting range.

The company’s Next Wave markets, Indonesia, South Africa,
China and Ukraine, account for 4 % of revenues, but these countries
have growth potential which can be leveraged through «Mondelez
International, Inc.» presence in other snack categories.

Scale markets are developed markets such as the UK, Australia,
France, Canada and Germany. These markets already represent 42%
of revenues, but gains can be made in the premium segment.

In the developed and developing chocolate markets «Mondelgz
International, Inc.» competes for leading position with such compa-
nies as «Mars, Inc.» and «Nestlé S.A.» and several local companies.
The main competitor of «Mondeléz International, Inc.» according to
the similarity of product range is «Nestlé S.A.», a Swiss transnatio-
nal food and beverage company. According to the financial analysis
of key indicators (revenue, net income, net income per 1 share,
assets, and shareholders’ equity) in 2014 «Nestlé S.A.» had more
stable financial position compared to «Mondel€z International, Inc.».

In today’s rapidly changing economic and business environments,
transnational companies compete for customers, revenue, market
share with products and services that meet customer’s needs. Global
competition has brought about technological changes whereby
customers are demanding for superior quality products/services with
lower prices. More so, this increased rate of global competition has
brought about reduction in product life cycle. This has led to much
emphasis being placed on organizational competencies and creation
of competitive advantage, which is believed, would give them an
edge over other competitors.

Conclusions. In conclusion it should be noted that «Mondeléz
International, Inc.» is the largest in North America and the second
largest in the world manufacturer of food products. In 2014 its global
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net revenue of this transnational corporation was USD 34.2 billion
and earning of operations of USD 2.2 billion in 2014. «Mondelez
International, Inc.» manufactures and market delicious snack food
and beverages for consumers in approximately 165 countries around
the world. «Mondeléz International, Inc.» holds the leading position
globally in biscuits, chocolate and candy, gum. «Mondeléz Interna-
tional, Inc» manages its operations by region to leverage regional
operating scale, manages different and changing business environ-
ments more effectively at a local level and pursues growth oppor-
tunities as they arise in its key markets. «Mondeléz International,
Inc» regional management teams have responsibility for the
business, product categories and financial results in the regions.

Though there are many objectives that «Mondel&z International,
Inc.» want to achieve these days, the two major ones are: to achieve
a competitive advantage position and to enhance their organization’s
performance in relation to that of their competitors. It is therefore,
necessary for transnational corporations to understand the relation-
ship between the organization’s internal strengths and weaknesses, as
well as the potential effects on their organization’s competitive
advantage and performance. It is also necessary that the transnational
corporations make a choice about the type of competitive advantage
it seeks to attain and the scope within which it will attain it.
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Formulation of the problem. Globalization is the process of
international integration arising from the interchange of worldviews,
products, ideas and other aspects of culture. Globalization is the ten-
dency of investment funds and businesses to move beyond domestic
and national markets to other markets around the globe, thereby
increasing the interconnectedness of different markets. Globalization
has had the effect of markedly increasing not only international
trade, but also cultural exchange. PepsiCo knows that competing
globally means taking a big risk and facing a big challenge for the
company itself, the company used one of the economic concepts that
became a useful tool in their continuous growth globally this is the
competitive advantage. Competitive advantage composed of cost
leadership, product differentiation and focus.

Furthermore, a company cannot operate unless they meet the
conditions offered by economic and political policies. Government
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economic and political policies control the entry of goods and servi-
ces into the realm of the public. Here, PepsiCo is affected since it
cannot operate without the permission of the government. Political
and economic policy affects the company in a way that the company
cannot decide on its own and cannot do immediate changes within
the format of the company unless it has been approved by the policy
[1].

Objective of the study is to determine the international business
activity in the context of globalization based on PepsiCo.

Presentation of the main research results. Globalization is a
leading concept which has become the main factor in business life
during the last few decades. This phenomenon affects the economy,
business life, society and environment in different ways, and almost
all international corporations have been affected by these changes.
These changes are mostly related to increasing competition and the
rapid changes of technology and information transfer. To challenge
these changes, companies need to keep in mind various aspects of the
main effects of globalization whch are competition, technology,
knowledge and information transfers, market research and analysis,
diversification in management structure, etc. Globalization has
resulted in greater interconnectedness among markets around the
world and increased communication and awareness of business
opportunities in far corners of the globe. More investors can access
new investment opportunities and study new markets at a greater
distance than before. Potential risks and profit opportunities are
within easier reach thanks to improved communications technology.
Countries with positive relations between them are able to
increasingly unify their economies through increased investment and
trade. Products and services previously available within one country
are made more readily available to new markets, resulting directly in
improved economic opportunities for workers in those economies
and leading to improved household incomes. For investors, these
opportunities present a wider range of investment options and new
ways to profit. Investment in global markets is possible for the
investing public through stock purchasing, as most brokerage firms
are able to access international stock markets and provide their
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clients with the opportunity to purchase shares in companies around
the world [1]. For example, the global beverage industry in which
PepsiCo have a good market share is highly competitive, PepsiCo is
able to compete due to heavy investment on poduct lines, market
analysis, consumer preference, production of healthy products espe-
cially in the Americas, product differenciation and good brand ima-
ge. For a new company to survive in this market it is nearly impo-
ssible or with a good market strategy, this is because the market is
dominated by big players, the biggest is the Coca-Cola company [2].

PepsiCo’s product mix (based on worldwide net revenue) consists
of 63 percent foods, and 37 percent beverages. The primary identifier
of a food and beverage industry main brand is annual sales over $1
billion. As of 2014, 21 PepsiCo brands met that mark: Pepsi,
Mountain Dew, Lay’s, Gatorade, Tropicana, 7Up, Doritos, Lipton
Teas, Quaker Foods, Cheetos, Mirinda, Ruffles, Aquafina, Pepsi
Max, Tostitos, Sierra Mist, Fritos, and Walkers [2]. The structure of
PepsiCo’s global operations has shifted multiple times in its history
because of international expansion; it is separated into four main
divisions: PepsiCo Americas Foods, PepsiCo Americas Beverages,
PepsiCo Europe, and PepsiCo Asia, Middle East and Africa. Based
on net revenue, PepsiCo is the second largest food and beverage
business in the world. Within North America, PepsiCo is the largest
food and beverage business by net revenue.

The competitive globalization strategy adopted by PepsiCo as a
result of cola wars and other products is the production of healthy
drinks and foods. The consumption of carbonated drinks in USA has
declined steadily in the past decade due to health concerns in the
country where obesity has been a growing issue. As a result, PepsiCo
has had to devise a new competitive strategy of making a variety of
beverages in order to sell the US market. For example, the company
has focused on the production of water juices, sport drinks and teas
as a way of targeting US and similar markets. As part of its complex
and sophisticated advertising and promotions tools, the company has
hired a Global Nutrition Group as its marketing tool. The nutri-
tionists were to direct the company efforts to reduce sodium, sugar
and fat in its products [3].
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The nutritionists were also to develop a campaign to create an
awareness to consumers on the healthier foods produced by the
company. To do this, the nutritionists were required to analyze the
sugar, fat and sodium content in each of the products or the drinks
and explain to the consumers whether those percentages had any
health impact [4]. Cola wars have made PepsiCo diversify its busi-
ness operations and to increase its reliance on other brands like
Tropicana, Frito Lay and Quaker in order to increase its sales reve-
nue. PepsiCo has adopted the complex and sophisticated advertising
and promotions as a way of competing for a market share with Coca-
Cola. These advertising and promotions are mainly to ensure
uniqueness in its marketing and differentiate its brands from those of
its competitors. Competititive factors facing PepsiCo can be divided
into four ways: political (government influence), economical (price),
social (consumer’s believe) and technological (innovation).

PepsiCo aims to develop a business model to continue exploring
and participating in new lines of beverages, extending existing pro-
duct lines and effectively advertising and marketing their products,
implementing selective packaging strategies designed to increase
consumer demand for their products and to build a strong returnable
base for the PepsiCo brand,replicating their best practices throughout
the value chain [4].

Conclusions. Expanding globalization brings stiff competition for
international markets. Increased competition has resulted from: the
new market-based economies of developing and former communist
countries; the introduction of new products and processes; more
efficient use of old materials; and innovations in information techno-
logy. These forces have transformed markets that were once regarded
as a reliable source of earnings. Through globalization, PepsiCo has
merged to different acquisitions that helped them became one of the
largest food and beverage company. Globalization has helped the
company to be strong as they know that competing globally means
reaching the goal of mission of the company and that is to serve the
people by providing food and beverages that will soothe their taste.
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Formulation of the problem. High-tech companies are presented
with a real challenge today. It is clear by the current part shortages
that many companies have not done a great job of planning their
Great Comeback. Globalization has also introduced a change in the
customer mix. Emerging economies, especially in Asia, are now
significant markets for electronic devices. Localizing products for
the Chinese and Indian markets, for example, is yet another
challenge for high-tech manufacturers. In the technology sector,
supply chain risk management cannot be considered, developed and
managed in an ad hoc manner. The risks are too high. Product
lifecycles in the tech sector have shrunk to months, but were once
measured in years. Consumers are hyper-tuned to expect the next
new thing cheaper than existing products from the moment of their
creation. For incumbents, that spells trouble.

The Internet of Things (IoT) — i.e., machines that talk to each
other — is poised for explosive growth. According to Gartner, the loT
will reach 26 billion installed units by 2020. This is a 30-fold
increase compared to 0.9 billion just five years ago. The loT will
impact supply chains in a number of important ways, Gartner
believes. As devices become more self-aware and communicate with
their ecosystems, for example, they will be able to describe their own
availability, capacity and health — as well as that of the products and
materials with which they are interacting. Companies can apply this
technology, Gartner concludes, to solve or mitigate supply chain
challenges.

The objective of the study is to discover the reasons for Hewlett-
Packard problem in high-tech sector of the world economy.

Presentation of the main research results. Hewlett-Packard was
an early pioneer of what became the model for Silicon Valley
startups: Founded in 1939 by two Stanford graduates in a Palo Alto,
California garage, HP was long celebrated for its engineering know-
how and laid-back corporate culture. It made hefty profits as it grew
into a multinational giant that sold a wide range of computer gear
and commercial tech services.
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But after struggling to keep pace with recent trends like the rise of
smartphones and cloud computing. HP’s board decided to create two
smaller companies, each with a narrower focus.

The public dysfunction started with the vicious infighting over
HP’s merger with Compag, which reached its nadir when the
company’s high-profile CEO, Carly Fiorina, pilloried Walter
Hewlett, a board member and son of a company founder, for daring
to voice his opposition. There was a board riven by feuds — so out of
control that some directors were leaking secrets to the press while the
chairman of the board was hiring private investigators to obtain their
phone records (and those of reporters) to uncover the perpetrators.
That bit of skullduggery ended with the company’s chairman and its
CEO both dragged before Congress to explain themselves under
oath. Then came the ouster of the company’s putative savior, CEO
Mark Hurd, after allegations relating to his interactions with a
marketing consultant who had been an actress in risqué movies; both
parties absolutely, positively, categorically denied that there was any
hanky-panky.

HP was barely innovating. The company didn’t boast a single hit
consumer product even as 67 % of its revenue stemmed from
hardware. Apple — 0.16 % had shown the riches awaiting those who
invent hit devices. But there were no iPhones or iPads in HP’s bland
array of products. And Apple was only one rival for HP, whose
diverse businesses meant it also competed with enterprise hardware
and software companies such as IBM 1.55 % and Oracle 0.97 % and
consultants such as Accenture 0.90 % [2].

Demand in the PC market is driven by technological advances,
disposable income in the consumer market, and corporate spending
cycles. The profitability of individual companies depends on supply
chain efficiency and ancillary products and services. Large compa-
nies have advantages in leveraging extensive marketing budgets and
sales channels, securing component discounts, and manufacturing
efficiencies. Small companies can compete by offering unique pro-
ducts or localized service and support.The HP board granted Hurd,
the ousted CEO, an estimated $35 million in severance compensation
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— and yet prevented him from joining Oracle, one of HP’s biggest
direct rivals [3].

Finally, Intel, the world’s No. 1 computer chipmaker, reduced its
projection for the third quarter, which tells us that computer sector
(in which HP plays) is getting weaker. HP shares closed in 2014 at
$39.14 — down 29 % from their 52-week high of $54.75. It’s a
problem-laden company. Uncertainty about the overall economy is
growing — as are the expectations that the U.S. tech sector will
experience increased weakness. In such a discouraging environment,
investor aversion to risk will only increase — particularly with
problem-laden companies such as HP [2].

Looking at Hewlett-Packard’s financial performance for the fiscal
year that ended in October 2014, it would appear on paper at least
that the company is extremely successful. In 2014 full fiscal year, HP
generated more than $ 112.3 billion in revenue and a profit of nearly
$ 5.1 billion. That profit was split nearly evenly between its personal
and printing business and its enterprise systems and services
operation. But that financial statement doesn’t tell the whole story. In
the past years, HP has lost its position as the world’s top PC maker.
It’s had years of turmoil in the C-suite and has failed to become a
major player in the mobile market.

Conclusions. It seems that the major cause of the problems
encountered by HP Corporation is due to the unplanned management
changes imposed. In addition, the problems also arise because of the
inadequate knowledge of its management about the use of strategic
management and other management systems. This way, the empire
of HP Corporation will remain unscathed amidst the advent of
consolidation and globalization.
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Formulation of the problem. The pharmaceutical industry is
responsible for the development, production and marketing of medi-
cations. Thus, its immense importance as a global sector is evident.
The total level of pharmaceutical revenue worldwide had reached
nearly one trillion U.S.dollars. North America is responsible for the
largest portion, generating more than 40 percent of these revenues.
This is mostly due to the leading role of the U.S. pharmaceutical
industry. But as in many other industries, the Chinese pharmaceutical
sector shows the highest growth rates over the last years. Still, the
leading pharmaceutical companies come from the United States and
Europe.

The objective of the study is to explore the management of
different companies activity in the global pharmaceutical market.
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Presentation of the main research results. The global presence
of the pharmaceutical industry is evident with the roll out of
continent specific R&D programs and drugs which help companies
to maximize penetration of markets and garner increased revenues
with intercontinental treatment demand of patients being serviced
from often one or two mega research centers in the continent.

By contribution of size, the pharmaceutical industry is majorly
dominant at the US, Asia Pacific. Led by these markets, the total
world consumption in sales of pharmaceutical products has displayed
strong growth and is expected to grow further with expanding
populations in emerging markets.

Over 2013 pharmaceuticals market in Germany decreases 1 % as
a result of fixation of drugs prices among other measures that
German Government introduced to curb growing pressure of
healthcare costs on public budget. Act on the Reform of the Market
for Medicinal products expired at the beginning of 2014, extended to
2017 causing huge dissatisfaction among players due to prolonged
price fixation. Drug approval process increasingly complicated as
many players fail to prove benefits over existing products. Germany
retains status as largest pharmaceuticals producer in Europe, growing
production by 4.5% over 2013 and deepening specialisation in
biologics and biosimilars. In 2013 still half of production remains in
top five players’ hands: Bayer AG, Sanofi-Aventis Deutschland
GmbH, Novartis Deutschland GmbH, Roche Diagnostics GmbH and
Boehringer Ingelheim Pharma GmbH & Co KG.

However, in recent times, austerity measures across the world
along with many countries imposing cutbacks on healthcare spending
(particularly in Europe), has hit the pharmaceutical industry. Further-
more, the loss of patent for many blockbuster drugs during the years
2010-2015 is also going to have a big impact on the global pharma-
ceutical industry. However, generic manufacturers are likely to
benefit from this as they are poised to capture a substantial portion of
revenues with their generic versions of these drugs. 2015 is shaping
up to be a strong year for the pharmaceutical industry, with techno-
logical innovations and new healthcare standards driving industry
changes. Looking further at pharmaceutical industry trends, 2015 has
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also brought a push towards increased development of personalized
medicine. According to the FDA, personalized medicine can be
understood as providing “the right patient with the right drug at the
right dose at the right time”.

The pharmaceutical industry is responsible for the development,
production and marketing of medications. Thus, its immense impor-
tance as a global sector is evident. The total level of pharmaceutical
revenue worldwide had reached nearly one trillion U.S. dollars.
North America is responsible for the largest portion, generating more
than 40 percent of these revenues. This is mostly due to the leading
role of the U.S. pharmaceutical industry. But as in many other
industries, the Chinese pharmaceutical sector shows the highest
growth rates over the last years.

The rankings of the top 25 pharmaceutical companies have been
compiled from Global Data’s pharmaceutical revenue figures, which
are based on sales of prescription medicines, including generics
drugs. The main competitors of «Bayer Group» are: Novartis Group,
Pfizer Inc, Hoffmann-La Roche AG, Sanofi S.A, Merck & Co., Inc,
Johnson & Johnson, GlaxoSmithKline plc (GSK), AstraZeneca plc,
Gilead Sciences, Takeda, AbbVie, Amgen, Teva, Lilly, Bristol-
Myers Squibb, Bayer AG, Novo Nordisk, Astellas Pharma Inc, C.H.
Boehringer Sohn AG & Ko. KG, Actavis.

Bayer Group knowledge and products are helping to diagnose,
alleviate or cure diseases, improving the quality and adequacy of the
global food supply and contributing significantly to an active,modern
lifestyle. Bayer Group expertise and innovative capability also
enable us to offer solutions for protecting the climate and addressing
the consequences of climate change.Bayer Group is committed to the
principles ofsustainable development and to our role as a socially and
ethically responsible corporatecitizen. For us, there is a clear link
between technical and economic expertise and social 4 commitment.
Bayer Group has many competitors.Still,the leading pharmaceutical
companies come from the United States and Europe. Based on
prescription sales, NYC-based Pfizer is the world’s second largest
pharmaceutical company. In 2013, the company generated some
45 billion U.S. dollars in pure pharmaceutical sales, while total
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revenuestood at nearly 52 billion U.S. dollars. Other top global
players from the United States are Johnson & Johnson, Merck and
AbbVie. Novartis and Roche from Switzerland, GlaxoSmithK line
and AstraZeneca from the United Kingdom, and French Sanofi are
the European big five.

In last year’s key trend was the growing importance of emerging
markets in terms of where the pharmaceutical industry is turning for
growth and profitability. The increased spending power of these
so-called pharmerging markets has meant that new pharma products
need to be launched on a more global scale than ever before. We
have revisited this theme several times in our blogs throughout the
year, but in 2015 we expect pharmerging markets to increasingly
influence the global strategy for pharma.These markets have become
the fastest area of growth in Patent Cooperation Treaty (PCT)
applications, with Russia and China outpacing the rest of Europe and
North America. This trend will continue into 2015, with emerging
markets turning their focus towards health issues particularly
affecting their populations.

Conclusions. In the next five to ten years, the pharmaceutical
industry will begin to experience major changes. Advances in biolo-
gical and genetic sciences and the increasing power of the consumer
in the health care marketplace will be the primary drivers of these
changes. The revolution in science will transform the pharmaceutical
marketplace; there will be changes in what companies can offer and
what consumers—patients, doctors, and payers—can expect to receive.
Advances in science, coupled with increased consumer demand for
pharmaceuticals and passage of legislation allowing companies to
market products directly to consumers, already have begun to trans-
form the landscape for pharmaceuticals, an increase in the segmen-
tation of products and markets, and the importance of relationships.
Advances in science will allow innovative new drugs to treat specific
populations based on their genetic makeup. Industry will deliver
these drugs to people based on their preferences and will tailor
specific treatment regimens supporting their lifestyles and behaviors.
Consumers will receive highly targeted and specific marketing
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messages based on their use of technology, health status, ethnic and
racial background, gender, age, and interests and activities.
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Formulation of the problem. Along with rapidly increasing
globalization, international business has become a popular topic and
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has drawn the attention of business executives, government officials
and academics. International business is different from domestic
business. At the international level, the globalization of the world
economy and the differences between countries present both oppor-
tunities and challenges to international businesses. Companies like
«Unilever» need to take account of the globalised environment when
making international strategic decisions and in managing ongoing
international operations [3].

Globalization has both positive and negative impact on the
activities of international business. The activities of «Unilever» are
part of globalization and this affects the country’s competitiveness in
the global market. Measuring the competitiveness of a company in a
globalized world is very crucial; it enables the company to know if it
is strong enough to compete in the market and how to improve its
strategies. Traditionally, the main measures of competitiveness are in
financial or marketing terms, which however is not always true.

The impact of globalization on international business can be
pointed out by evaluating the competitiveness of «Unilever» and the
impact of globalization on its international activities.

The objective of the study is evaluation of globalization
influence on international business activities of «Unilever Group».

Presentation of the main research results. Globalization of
international business involves all commercial transactions private
and governmental between parties of two or more countries. Global
events and competition affect the activities of companies like «Uni-
lever» involved in international business. However, the international
environment is more complex and diverse than a firm’s domestic
environment. Globalization leads to increased competition. This
competition can be related to product and service cost and price,
target market, technological adaptation, quick response, quick pro-
duction by companies. «Unilever» is a global company with
subsidiaries in different parts of the world. The competition in this
market is monopolistic and comprises of big competitors such as
«Procter and Gamble», «L’Orealy», «Johnson & Johnsony» and other
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producers. «Unilever» is one of the big players in this market and
«Procter and Gambley is the biggest competitor. «Unilever» tries to
stay competitive with its counterparts in other parts of the world,
broadening its competitive horizons past the local areas and home
countries. Maintaining competitiveness often requires sourcing
materials and outsourcing labor from other countries. Competitive
companies like «Unilever» have increasingly turned to global
markets as a source not only of new customers but also of production
locations. For example, the market of personal care in Africa is
growing. «Unilever’s» stated objective is to double its revenue on the
continent by 2017 by targeting, not only major markets like South
Africa or Nigeria, but also smaller countries with strong potential
like Kenya or Ethiopia [2].

To achieve this growth, «Unilever» has set up several strategies.
«Unilever» uses differentiation strategy as a competitive strategy and
in providing value to its customers through unique features and
characteristics of its products. This is done through high quality,
features, high customer service, rapid product innovation, advanced
technological features, image management, «Unilever» creates value
by lowering buyers’ costs with higher quality and quicker response
to problems, sustainability, higher quality products, creating barriers
by perceptions of uniqueness and reputation, creating high switching
costs through differentiation and uniqueness, wide product line,
efficient customer service and focus on customers’ needs, operating
all over the world. «Unilever» has adopted a product differentiation
strategy to dominate the personal care market both in Europe and
Africa and Asia [2].

Economies of scale is another positive effect that globalization
has on international business. Selling into a global market allows for
enormous economies of scale, although not all industries benefit
from this. «Unilever» enjoys economies of scale as it dominates on
some markets (like India or some African countries).

«Unilever» is taking advantage of these emerging markets; this is
an advantage for both the host countries as «Unilever» creates
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employment, on the other hand «Unilever» gains from cheap labor
and resources.

With a larger number of industries and resources available, the
opportunities for people grow exponentially too. There are much
more jobs available to people, and more and more people are also
exposed to the lucrative benefits of moving abroad. This increases
immigration rates as well, thus giving people the chance to grow
economically and socially. There is no doubt globalization has
opened up masses of opportunities to millions of people and to
companies like «Unilever» [4].

Thanks to globalization competition has a positive effect on the
activities of «Unilever», it motivates the company to produce quality
products and to be more innovative in order to be more competitive.
On the other hand, global competition is a threat to the company as
more companies are emerging and new products (and substitutes) are
being introduced. Therefore, the environment where «Unilever»
operates is with higher level of competition and low level of profit
margins. In this situation best strategy is to keep customers satisfied
and loyal, continuous R&D, cost control and be responsive to the
competitors [3].

Globalization has made the transition to global markets easier.
Over time, these practices result in increased cultural similarities
between countries and increasingly connected economies that have
more mutual interests and challenges. Difference in culture makes
«Unilever» (like any other international corporation) adjust and
differentiate their products to suit the taste of consumers. For
example, deodorants are made differently to suit the local taste and
conditions of particular countries. Some of «Unilever»‘s deodorant
brands do not exist in other markets (probably because they do not
suit the taste of those markets). Therefore this strategy helps
«Unilever» to be more competitive. For example, «Sure» deodorant
is more popular in the UK but in South Africa «Bruit» is more
popular. Therefore this through globalization, people migrating to
other parts of the world, they get to know other products produced by
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«Unilever». This shows how globalization influences the activities of
international business [2].

The rise in awareness about new technologies has positive impact
on the activities of «Unilever». The availability of Internet has made
it easier for the company to advertise and create awareness through
their website and social media. The company advertises also through
television and radios. Hence, technology, Internet and social media
as part of globalization has made international business easier for
companies like «Unilever» [4].

Conclusions. Globalization today is the key factor for interna-
tional business. The global environment enables opportunities and
also new considerations and affects the dynamics of free market.
Globalization grants access to benefit from the international division
of labor, technologies, international specialization, inter-cultural
exchange and eases business processes for companies like
«Unilever», which are actively involved in international business.
Globalization allows benefiting not only international businesses but
also national economies.
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KaiouoBi cioBa: €KOHOMIYHUI PO3BHUTOK, KOHKYPEHTOCHPO-
MOJXKHICTB, HOBI 1HIyCTpianbHi Kpainu, JlatnHChKa AMepuka, bpas3u-
Jist, Mekcuka, ApreHTHHa.

IocTtanoBka npodsemu. [IpoTsrom ocTaHHIX NECATUNITH KOHKY-
PEHTOCIIPOMOXKHICTh KpaiH-JIi/IepiB eKOHOMIYHOTO pO3BUTKY B JlaTu-
HOAMEpPUKAHCBKOMY PETiOHI CTPIMKO MigBUIIYETbCA. JlaTMHCHKIH
AMepuili HaJIe)KUTh OCOOJIMBE MICIIE Y CBITOBOMY TOCIIOJApCTBI.
AKe KpaiHM IBOTO PErioHy Hadarato pasillle BiJ] IHIIMX JepKaB
«TPEThOTO CBITY» BHHUIILIM HAa MUIAX KaiTaJiCTHYHOTO PO3BHUTKY. B
MepeBaKHIA OLIBIIOCTI JIATHHOAMEPHKAHCHKUX KpaiH PHHKOBI
BiTHOCHHHU TEPETBOPUJIMCS HA TMaHIBHUM CIIOCIO TOCIoNaploBaHHS,
CTaJIM BU3HAYAJILHUMHU IS HAalllOHAJIBHOT EKOHOMIKH.

AHani3 OCHOBHHUX JOCHil:KeHb I myOuikaniil. JlatuHoamepu-
KaHCBKHI PErioH € 00’€KTOM JOCHIKeHb sl 0ararboX eKOHO-
MICTIB, cepell SKMX BiJIOMI BITUM3HSIHI HayKOBIlI Taki, sk Ko3sak
10. T'., Jlyk’snenko /1. I'., Makorown 1O. B. ta inmi.

®opmyoBaHHS MeTH. MeTOro JTOCHTIJKEHHS € aHaji3 KOHKY-
PEHTOCIIPOMOXKHOCTI ~ KpaiH-JIiJIEPiB €KOHOMIYHOTO PO3BHUTKY B
JlaTnHOAMEpPUKAHCHKOMY PETiOHI.

Buxkaan ocHoBHOro Marepiany gocaimkenns. Jlatuaceka Ame-
pHKa — BENWKUHN perioH, skuid po3mimenuii Mix CIIIA ta AHTapKTH-
nor. Tyr npoxuae 8,5 % nacenenns 3emuii. Ha cyyacHiit nomiTiy-
Hill KapTi periony 46 nmepxaB i TepuTopiid. 3 HuUX 33 HeE3aNEKHHUX
nepxkasu, wiean OOH [4].
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BoHn mpodnniM CKIamHUHA MUISX COMiaIbHO-€KOHOMIYHOTO PO3-
BUTKY — BiJl KOJIOHI J0 KOHIJIOMEpATy HE3aJeKHHX JACpiKaB, IO
BIJIPI3HSIOTHCS 32 PIBHEM COIIaTbHO-CKOHOMIYHOTO PO3BHUTKY, Xa-
paKkTepoM Ta CTYIIEHEM y4acTi B CBITOTOCIOJApCHKUX 3B’ s3KaX, €KO-
HOMIYHUM 1 TEXHIYHUM ITOTEHITIaJIOM, KpIM TOTO, 3a MPHUPOIHHYO-
reorpadiyHIMU yMOBaMH, YUCEIBHICTIO HACETICHHS, OCOOJINBOCTMHU
PO3BHUTKY, IO ICTOPUYHO CKJIAaJaluCs, a TaKoX OCOOIHMBOCTIMHU
BKJIIOUCHHS B MDKHAPOIHHWM TOMIJ TIpalli Ta HU3KOK iHMHX (ak-
Topis [1].

VY Ham 4Yac MpoBiTHMMH AEp)KaBaMH PETiOHY €, B TEPIIy 4epry,
TpU KpaiHu-rirantu — Bpasuiis, Mekcuka i AprentuHa. IX ekoHo-
MIYHUHA CTaH OILIHIOETHCS aHATITHKAMH SK MPOMIKHUN MiX PO3BH-
HyTUMU nepkaBamu [liBHodi i kpainamu [liBmHS AMepHKH, IO poO3-
BUBaIOThCs. CTaH €KOHOMIKH TPbOX JIATHHOAMEPUKAHCHKHX TiraHTiB
YHHUTH BUPILIAJbHAN BILTMB HA MaKpOCKOHOMIYHY AMHAMIKY perio-
Hy B 1ioMy. ToMy 11i KpaiHH BiTHOCATHCS 10 HOBUX 1HIYCTpiaIbHUX
kpain (HIK).

Binpuricts nepxaB JIaTHHCEKOT AMEpPHKH PO3MIIleHi Ha MepeTHHI
HAWBaKJIMBIIMX TPAHCTIOPTHHX IUIAXIB, SIKi CHIOIY4alOTh ATIaHTHY-
Hult okeaH 3 Tuxum. OcobnuBe 3HA4YeHHS Ui perioHy mae [lanam-
CHKHU KaHaJ, Yepe3 KU MPOXOASITh TOJOBHI MIXXHAPOIHI TPaH3UTHI
HUISIXH.

st TOro, MO0 OIIHATH KOHKYPEHTOCTIPOMOXKHICTh JIAaTHHCHKOTO
pErioHy HaMU MPOAHAJI30BaHO OCOOIUBOCTI Cy4aCHOTO €KOHOMIYHO-
ro PO3BUTKY KpaiH-migepiB Jlatmachkoi Amepuku, HIK — Aprenrtu-
HU, Bpasumii Ta Mekcuku. Binburicts 1aTHHOAMEPHUKAHCHKUX KpaiH
Berynmuiad B XXI cTOMTTS Ha XBWII MIMOOKHX 3pYIIEHb y BCiX 0e3
BUKJIFOUEHHsI cepax CyCHUIBHOrO >KUTTS. sl HUX BlacTuBe AWHA-
MiYHE 3pPOCTaHHS EKOHOMIKH, BEJMKAa YMCEJbHICTh HACEJICHHS Ta
3HAYHI 3a11acl KOPUCHUX KOTIAJIHH.

VY mepmri noctkpuzoBi poku (2010-2011 pp.) ekoHOMIKa KpaiH
JlaTuHCBKOT AMEpPUKHU TPOJIEMOHCTPYBAJIa BUCOKI TEMIH PO3BHUTKY,
SK1 TIepeBHIYBAIN CBITOBI Ta CTAaHOBWJIM ONMU3bKO 6 %. 3pocTaHHs
BBII kpain Jlatuncekoi Amepuku y 2014 p. — 6au3pko 7 MIIH 1071
CIIA, a BBII na gymry nacenenns — O0xu3pko 6 muH goa CHIA. Y
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2013 p. 3a manumu Opranizamis O0’ennanux Hamiii (OOH) exono-
MiKa BChOT'O JJATHHOAMEPHUKAHCHKOTO periony 3pocia Ha 2,7 % [5].

Kpaian JlatmuHCbKOI AMEPHKH 3AiHCHIOIOTH 30BHIIIHBOCKOHO-
MIiYHI 3B’SI3KH depe3 pizHi (POpMU eKOHOMIYHUX BiIHOCHH, 30KpeMa:
30BHINIHIO TOPTIBJIIO, BATIOTHO-(GIHAHCOBI Ta KPEAWTHI oOIleparii,
MiXKHApOAHI TOCIYTH, HAYKOBO-TEXHIYHE CHiBpOOITHHLITBO, BHPOO-
HUYe KoonepyBaHHs Toulo [3].

3a manumu MixHapogHoro BamoTHOTO (oHAy Ta CBITOBOTO
6anky, bpaswnmis y 2014 p 3aitasuna 7 micne cepen KpaiH CBiTy 3a To-
kasaukoMm BBII, skuii cranosus 2,347 mapa non CLIA [6]. B kpaini
no0pe PO3BHHEHE CUTBCHKE TOCIONAPCTBO, TipChKa MPOMHCIOBICTD,
BHPOOHUIITBO Ta pi3Hi chepu mocmyr. Exonomika bpasumii € Oimbmr
PO3BUHEHOIO TOPIBHIHO 3 YCiMa IHITUMHY TiBJICHHOAMEPHUKAHCHKUMHU
KpaiHaMH.

Excrnopt xpainu y 2014 p cranoBus 224,6 mupa non CIIA. Kpai-
Ha EKCIIOPTYE TaKi CHPOBUHHI TOBapH: TPAHCIIOPTHE OOJIaIHAHHS,
3alli3Ha pyAa, cosi, B3YTTs, KaBa, aBTomMo0im. Kpaiau-naptaepu 3a
excrioptroM ToBapiB — Kurait (18 %), CHIA (12,1 %), Aprentuna
(6,3 %), Himepaaumau (5,8 %). Imnopt bpasunii y 2014 p. craHoBUB
230,6 mupn mon. CHIA. ToBapwm, siki KpaiHa IMIOPTY€E — EJIEKTPO-
oOJyasHaHHA Ta TpaHCIOPTHE OOJaJHAHHS, XIMIYHI TPOIYKTH, Had-
Ta, aBTOMOOUTBHI 3alacHI YaCTHHH, elleKTpoHika. KpaiHu-immoprepu
— ne Kwuraii, CLIIA, Aprentuna, ['epmanis, Hirepist, iMnopr sikux y
2014 p. cranoBuB 16,3 %, 15,4 %, 6,2 %, 6 %, 4,2 % BiamosigHO [6].

HacrymHoro 3a piBHEM eKOHOMIYHOTO PO3BUTKY cepen kpain HIK
Jlatuncekoi Amepuku € Mekcuka. Y 2014 p. BBII kpainu ctaHOBUB
1,3 mapna mon. CIHA. Exonomika MeKCHKH CcTajia BCe OLIbII Opi€eH-
TOBaHOIO Ha BUPOOHMUTBO 3 TOTO Hacy, sk lliBHiuHOaMepuKaHCHKa
yroxaa BinbHOI TopriBii (HADTA) nHaOymna yunHOCTI. [oxin Ha mymry
HACEJICHHSI CTAaHOBUTH MPHOJIM3HO OJHA TPETHHA BiJl JOXOAY Ha Ay-
my HaceneHHss B CIUIA; po3moaisi TOXOMIB 3aJIMIIAETHCS BKpaid
HEpIBHOMIpHMUM. MeKcuKa cTaja JPYrol 3a BEJIUYMHOK EKCIOop-
tepom B CIHA i Tperim HaiOutbmmMm iMmoprepoMm. Y 2014 p.
JBOCTOPOHHSI TOPTiBJIsl TOBapaMu 1 MOCIyraMd IEpEeBHULIMIIA
550 muipn mon CIIIA. Mekcuka ykiiana yrojiy 1mpo BUIbHY TOPTiBIIIO
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3 46 xpainamu, Ha ki npunagae oimpm HiK 90 % 30BHIMIHBOI TOP-
riBii kpainu [7].

Excriopt Mekcuku cranosus 398,3 mupn mon CIIA y 2014 p.
Kpaina ekcmoprye Taki CHpPOBWHHI TOBapu: IPOMHCIIOBI TOBapH,
HadTa 1 HadTOMPOMYKTH, CpibIo, PpyKTH, OBOUI, KaBa Ta OAaBOBHA.
Immopt cranoBus 400,4 mipa gon CIIA y 2014 p. ToBapw, ki kpai-
Ha IMIIOPTYE — METaNo00poOHI MalIMHK, CUTBIOCIITEXHIKA, €IEeKTPO-
obOnagHaHHA, aBTOMOOIUTBHI 3aITYaCTHHH JJIT MOHTQXHUX 1 PEMOHT-
HHX poOiT, mirtaku. Kpaiau-immoprepu — 1ie CILIA, Kurait Ta SmomHis,
iMoopr y ski y 2014 p. cranosuB 48,8 %, 16,6% Tta 44 %
BIIMTOBIAHO [7].

VYpsimom MeKcHKN 3HiHCHIOETHCS KOHIICTIIA MOJEpHi3amii —
KOMIUIEKC TOJITHYHUX 1 COMiaTbHO-eKOHOMIYHHUX pedopM, CIpsaMo-
BaHUX Ha CTPYKTYpHI 3MiHH B KHUTTi Kpainu. Lle, mepm 3a Bce,
JeIIeHTpaITi3allisl TOCIOAaPCHKOTO YIPABITiHHS, CKOPOUYCHHS IepKaB-
HOTO CEKTOpY, IMOCHJIEHHS «BIIKPUTOI E€KOHOMIKH» 1 TPUBATHOI
M IPAEMHUIIBKOI JiSUTBHOCTI.

Tpetboto kpaiHoto-niepoM JlaTHHOAMEPHKAHCHKOTO PETiOHY €
AprentuHa. Llg kpaina Mae Benuki 3amacu OaraTHX TPUPOAHUX
pecypciB. B kpaiHi BHCOKa 4YacTKa OCBiY€HOTO HaceleHHS. Xoda
ApreHTuHa MOCTpaXxKaana mpoTAroM mepioi mosiosuHu 20-ro cro-
JITTA BiJ TOBTOPIOBAHUX €KOHOMIYHHMX KpPHU3, MOCTIHHOTO Je(iluTy
BaJIIOTH, BUCOKOI 1H(JIALIT, 30BHIIIHBOT 3a00PrOBaHOCTI Ta BiATOKY
KalliTaly, aje 3a JOIIOMOIOI0 NPOBEICHHS YPsIOM KpaiHH BUBa)ke-
HOT1 €KOHOMIYHOI TOJIITHKH, BOHA 3MOTJIa MTOJIOJIATH OUTBIIICTh IIPO0-
neM. Y 2014 p. BBII kpaiau cranoBus 543,1 muma mon CIIA; Apren-
THHA Tocina 25 Miclie cepesl KpaiH CBITY 3a MM TTOKa3HUKOM [7].

Excriopr kpainm cranoBusB 71,93 mupx mon. CHIA y 2014 p.
ApreHTHHA eKCTIOPTYE TaKi CUPOBUHHI TOBapH: COs 1 MOXiHI, HaTa
1 ra3, TpaHCHOPTHi 3aco0u, 3epHO, miieHuns. OCHOBHI apTHEPH MO
excriopty — bpasumis (20,3 %), Kurait (6,9 %) ta CIOA (5,5 %).
Immopt craHoBuB 62,45 mnpn mon. CLHA y 2014 p. Tosapwm, siki
KpaiHa iMmopTye — o0agHaHHs, aBTOMAIIUHA, HAQTOBUH 1 TPUPOI-
HUH ra3, oprafiyfi XiMmikarty, mmactmacu. Kpainu-immoprepu — me
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Bbpasunis (23,7 %), CHIA (17,9 %), Kurait (12,7 %), T'epmanis
(5,1 %), bomnigis (4,2 %) [7].

BucnoBku. Pesynbraté anamizy mokaszanu, IO KpaiHU-TiAepH
€KOHOMIYHOTO PO3BUTKY B JlaTWHCHRKOMY perioHi € KOHKYPEHTO-
CIIPOMOXXHUMH. AIDKe OCHOBHI MpoOiemu KpaiH JlatmHCbKOi AMe-
PHKH, TIOB’s3aHi i3 CBITOBOIO ()iHAHCOBO-EKOHOMIUHOIO KpPH3010, Y
HaIll yac Maibke nojonani. [ist GiibIIOCTI JaTHHOAMEPUKAHCHKUX
KpaiH BIacTHBE AMHAMIiYHE 3POCTAHHS €KOHOMIKH, BEJHKA YHCENb-
HICTh HACEJICHHS Ta 3HAYHI 3amacy KOPHUCHUX KOIAJIMH. Y BIIACHIM
CeKOHOMIYHIM MOMiTHII Ui KpaiHW OpIEHTYIOThCS Ha aMmOiuiiHy
30BHiIIHIO omiTuKy CLIA.
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AIANBHICTb MPOBIOAHUX ANOHCBLKUX
KOMMAHIU AK BUSHAYAIIbHUN YNHHUK
PO3BUTKY EKOHOMIKU KPAIHU

®. C. l'ypac, cmydeHmka Hanpsmy nideomosku «MikHapodHa
E€KOHOMIKa»
O. B. Lkypynit, 0. e. H., npoghecop — HayKosuli KePi8HUK

KirouoBi cjioBa: eKOHOMIKA, €KOHOMIYHA IIOJITHKA, €KOHO-
MIYHHAN PO3BUTOK.

IMocranoBka mpodaemMu. SMOHIS € BICOKOPO3BHHEHOK JepKa-
Bo10. ['0TOBI TOBapu, siKi BUPOOJISIIOTECSI B KpaiHi (B mepily 4epry,
BHUCOKOTEXHOJIOTIYHI) 3aBOHOBYIOTh PHUHKH (PAKTUYHO BCiX KpaiH
cBity. HuHni, He 3Bakatouu Ha Te, 10 SNOHIA reorpadiuHo po3ra-
IIOBaHA Ha CXiTHOMY y30epexoki Azii, BupoOamu ii MpoMHUCIOBOCTI
3amoBHeHa Bcs YKpaina. KpiM HacHYEHOCTI BITYM3HSHOTO CIIOXH-
BallbKOTO PWHKY TOBapaMU BHCOKOI SKOCTI W HaMiHHOCTI, BEJIMKE
3HAYCHHSI JIUISl PO3BUTKY €KOHOMIKH YKpaiHH TaK0XK Ma€ 301IbIICHHS
00CSTiB SIMOHCHKUX I1HBECTHIINA 1 PO3MMUpPEHHS Cdepu CriBpoOiT-
HUITBA MK KpaiHaMH.

AHaJ1i3 0CHOBHMX JOCTiMKeHb i myOikamiii. [Ipobnemu exono-
MIgHOTO PO3BHUTKY SmoHIi Ta ii Jep:kaBHOI €KOHOMIYHOI MONITHKH
BHOKpemIleHO po3risiaanuck 11. Kammuuek, 1. Jlebenesoro, E. Jleon-
TheBOIO, 5. MillieHKo Ta OaraThMa iHIIMMHU HAYKOBIISIMH B KOHTEKCTI
PI3HUX HAIPSMIB JIOCIII/PKEHHS CBITOBHX TOCIIOAAPChKUX MPOLIECIB.

MeTo10 aocaiTzKeHHsI € aHalli3 EKOHOMIYHOTO PO3BUTKY SmoHii
Ta 30BHIIMIHBOI €KOHOMIYHOI MOJIITHKHU JIePKaBH.

Bukiax ocHoBHOro marepiany mociimxkeHHsi. SnoHis Hame-
XKHUTh 10 TPYNHU KpaiH 3 PO3BHHYTOIO €KOHOMiKoo Bona mocimae
10-e wMicrie y CBITI 3a YHCEILHICTIO HACEJIEHHS, SIKE CTAHOBUTH
Osn3bko 127 MinbiioHiB 0ci0 cTanom Ha 1 Gepesnst 2015 poky [3].

VY nam yac Snonist pazom i3 CIA i kpaiHamMu €Bporu BXOIUTb
70 TPiHKW HaWBaXJIUBIIIMX E€KOHOMIYHHMX IIEHTpIB CBITY. 3riIHO 3
nanuMu MixkHapogHoro BamotHoro ¢onny BBII Snonii y 2014 po-
ui cranoBuB 4 751 muipn non. CHIA mopiBasHo 3 2013 pokom —
4 685 mupp non. CIIA [2]. BBII Ha oany ocoby y 2015 pori nopis-
HoBaB 32 481 mon. CIIA [8].
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VY Ham yac SInoHis 3aJIMIIAETHCS B YUCITI CBITOBUX €KOHOMIYHHX
JiepiB, HE 3BKAIOYM HA Te, IO PO3BUTKOBI KpaiHW BIACTHBHI Psil
HEraTUBHHX TEHJEHIIH. IX HaciigKoM cTano Te, IO MOPIBHSAHO 3
90-Mu pokaMM 3HU3WINCH MOKA3HUKH YacTKU KpaiHH B CBITOBOMY
BBII 3um3unace (2013 p. — 5,6 %) Ta cBiToBoMy ekcriopTi (2013 p. —
4,4 %). Huni 3a BBII Ha nymy HacenenHns flnonis nocigae 18 micie
cepen iHIIUX KpaiH. Y nepXaBi B OCTaHHI KiJbKa POKiB CIIOCTEpi-
raetbes AedinuT OIHKETy, M0 € JOCHUTh BEIHKOI0 MPOOIEMOI0 y
3B’SI3Ky 3 BEJIMKUM 0OCSTOM Jep:kaBHHX BHTpaT. [lompu Bce 3a3Ha-
YeHE KpaiHa XapaKTepU3yeThCs SIK PO3BHHEHA; TaKa, L0 MaE Psif
MPOTPECUBHUX Tally3edl B EKOHOMIIl 1 BHCOKHUH pIBEHb KHUTTSA
HaCEeJICHHS.

SImoHCchbKa €KOHOMIKa PO3BHBAETHCS, HE3BAYKAIOUM HA TE, IIO CBi-
TOBi (hiHAHCOBI PUHKH 3ATUILIAIOTHCS HECTAOUILHUMH. YPsiA KpaiHH
HAITOJIETJINBO HAMAraeTbCs IOTPHUMYBATHCh ITIOCTABICHOI METH —
3a0e3MeYeHHs JOBrOTePMIHOBOTO €KOHOMIYHOTO 3pOCTaHHSI.

BaxuBy ponb B ekoHoMmili AmoHii BiAirparoTh BEJHKI KOPIO-
pamii: «Toyota», «Nissan», «Honda», «Sony», «Casio», «Toshibax»
ta iH. IIpore 99 % sAmoHChKMX KOMIaHIH HanexaTb A0 cdepu
CEpeHBOI0 1 MaJIOro Oi3HECY.

Exonomika Snonii 0a3yerbes Ha BUpoOHUITRI. [Ipo 11e cBiquuTh
posnoxin BHII 3a cepamu ekoHomiku [7]: citbChKe TOCTIONAPCTBO
— 2,9 %, o0pobHa npomucioBicts — 26,2 %, chepa nociyr — 70,9 %
(ctanom Ha mrotuit 2015 p.).

SNoHCHKa MPOMHUCIIOBICTH OPi€EHTOBaHA HAa HAYKOMICTKI BHCOKO-
TEXHOJIOTIYHI Tally3i, cepell SKUX MPIOPUTETHUMHU €: EIEeKTPOHIKa,
3ac00M TeJIeKOMYHIKaIlii, acpOKOCMIYHA TE€XHiKa, IIPOMHCIIOBA pO0O-
TOTEXHiKa, aBTOMOO11e0y/lyBaHHsI, MAIIMHOOYAyBaHHS, CEHCMOCTIli-
Ke OyIiBHHUIITBO, ONTHKA, XiMisf, BUPOOHHIITBO HAIIBIPOBIIHUKIB i
MeTaniB OloMeAWYH] JOCIIIKEHHS TOLO.

3okpema SToHis € CBITOBUM JIiIEPOM i3 BUPOOHHUITBA i BUKOPHC-
TaHHs poOoTOTEXHIKN. BoHa Bosoie Oinblie, HIXK MOJIOBUHOIO MPO-
MUCIIOBUX po0OTiB y CBiTi (402,2 THC. omuHUIG 3i 742,5). ATEHTCTBO
aepokocMiuHuX fociimkens Amnowii (JAXA) — mpoBOANTh KOCMIiUHI,
IUTaHETapHI Ta aBiauwidHI TOCITIIXEHHS, € yYaCHUKOM MixHapoaHOi
KOCMIYHOI CTaHIli: AMOHCHKUH eKCIepUMEHTANbHUH Moaynb Kibo
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(Kibo) OyB BukopHcTaHWil Tix Yac pPEHCiB KOCMIYHHMX MIATTIIIB.
[Imaam SlmoHii B OCBOEHHI KOCMIYHOTO MPOCTOpPY HepeadavyaroTh
3aIyCK KOCMIYHOTO 30Ha 0 BeHepu i OyMiBHUIITBO MiCAYHOI 0a3u
10 2030 p. [6].

VY nam yac Hayka AmnoHii mocigae mepenosi mo3uilii B cdepi HO-
BUX TEXHOJIOTiH. BpaxyBaBimm 10cBix MUHYJIOTO, KpaiHa BHKOPHCTO-
By€ OUIBIIICTH CBOIX PO3POOOK ISl MOJIMIICHHS SKOCTi KUTTS JIIO-
Jeil 1 3aXUCTy HaBKOJIMITHBOTO cepenoBuia. CTBOPIOIOTHCS 1 yaoC-
KOHATIOIOTHCSI HOBi, €KOJIOTIYHO YUCTI ABUTYHH JJISi aBTOMOOLTIB,
poOOTH Ta ePEeKTUBHI METUKAMEHTH, IO TOJETIIYIOTh KUTTS IpoMa-
JSTH, €KOHOMJIATHCSI 1 TIOBTOPHO BHUKOPHCTOBYIOTBHCSI €HEProHoCii i
uinai mMetanu. CydacHud miaxin SIMoHIi 10 HAyKW HA3WBAKOTH IIUIS-
XOM B MalOyTHE.

Sk 1 B OlmbIIOCTI KpaiH CBiTy, Hayka B SIMOHII CTBOPIOETHCS B
YHiBEpCcHUTETaX, aJie He TUTbKH B HUX. [Ipu BCiX BEeMUKUX yHIBEpCHTE-
Tax KpaiHW iCHYIOTh HayKoOBi jJaboparopii, sSKi BeAyTh AOCITIHKEHHS
Ha KOUITH, OJIEPXYBaHi MEpeBaXHO y BUTIAALI TpanTiB. [IpoBimHi
CHiBpOOITHUKH IMX JabopaTopiii 000B’SI3KOBO BHUKJIAAIOTh B VHIi-
BEPCHUTETaX, a CTYJEHTH MalOTh MOXKIIUBICTh OpaTH y4acTh y TOCIi-
HUIBKUX TpoeKTax. Jpyruil TUNm HaAyKOBUX OpraHizamii — BiJiiiu
HJJTKP npuBaTHHX KoMIaHii. Bemuki koprmopariii — Honda, Toyota,
Mitsubishi, Hitachi — npuainsirors 3Ha4HYy yBary HayKOBHM JOCIIi-
JOKCHHSIM, 1110 JIO3BOJIIE CTBOPIOBATH HOBI TEXHOJIOTIT 1 MPOIYKTH.
Hanpukman, Honda Gepe y4gacte B po3poOIli HOBOTO TOKOJIHHS
TYMaHOIHUX POOOTIB i MPOBOIUTH AOCITIIKEHHS IO CTBOPEHHIO
HEHPOHKOMIT I0TepiB. Y KOpropawisx, 3BHYaiiHO, HayKa MPHUKJIaIHa,
aJie 1 BOHa CIIUPAEThesl Ha PyHIAMEHTANBHI TOCTIDKEHHS, TOMY KOp-
nopariii abo mpsMo (iHAHCYIOTH HayKoBi JabopaTopii, abo BUALIS-
I0Th CIHeMiajbHi TPaHTH Ha KOHKYPCHIA OCHOBI BUYEHHM, SIKi IIpa-
IIOIOTh B yHiBepcuTeTax abo B HE3aJeKHUX HAYKOBHX OpraHi3allisx
— IIe TPETif THUI YCTaHOB, JI¢ BEAYThCS MacIITaOHI HAyKOBI JIOCIi-
JDKEHHsI. Y HayKOBOMY IUIaHi SIMOHist — Jigep CBITOBMX TEXHOJIOTIH,
JOCITiPKEHb, EKCIIEPUMEHTIB B cdepi cTBopeHHs1 010poOoTiB 1 pobo-
TOTEXHIKH. SIMOHIS Mmocijjae TpeTe Miclie B CBITI, JiUPYIOUH B QyH-
naMmeHTanbHii Hayni (13 maypeariB HobexniBebkoi npemii, 3 maypea-
ta DinmoBckoll mpemii, onuH naypeaT mpemii ['aycca), a Takox y
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BHPOOHHITBI Ta BHKOpHUCTaHHI poOoTiB. Haibinpmr BHIATHUMH
BBaxkaroThcs mozeni QRIO, AIBO, ASIMO.

VY pe3ynbTaTi MIBUAKOTO €KOHOMIYHOTO PO3BUTKY SMOHIs mocina
OJTHE 3 MPOBIAHUX MICIIb Y MI>)KHAPOAHUX TOPTOBEIHHUX BiTHOCHHAX.
HaiiGinpIma poss B opraHizariii Ta 3MiHCHEHHI MIDKHAPOIHOI ITisTh-
HOCTI HAJEXUTh [IeB’SITH YHIBEPCATHbHAM TOPTOBUM IIOCEpPE-
HUIIBKIM KOMIIaHisIM, sSIKi MalOTh Ha3By «coro cecsi». BoHu yTBo-
PIOIOTH OJITOTIONBHY CHUCTEMY PETYJIOBAHHS Ta 3[IHCHEHHS MiKHA-
pomHOI 1 BHYTPIIIHBOT TOProBoi AisutbHOCTI. Ha KoMmaHii coro cecs
MPUIA/Ia€ OJI0BHHA eKcropTy Amowii ta 2/3 iMnopty [4].

[Ipote HUHI, 32 JaHUMH 30BHIIIHBOTOPTOBEIHHOI CTATHCTHKH
2014 poky, SmoHis IeMOHCTpPY€e HETaTUBHY TWHAMIKy y cdepi 30B-
HilIHBOI TOpriBii. HailBaXTUBIIIOI 03HAKOI CYyYaCHUX 30BHIIIHIX
3B’SI3KIB KpaiHH € TepexiJi Ha aKTUBHY I1HBECTHLIWHY MisIbHICTB.
SnoHis BBiMIIIA O YKCITa HAWOIIBIINX CBITOBUX EKCIIOPTEPIB Kalli-
taimy. KpaiHa € dieHOM KiTbKOX €KOHOMIYHHMX OpraHi3amiid, TaKuX
sK: Acorianis perioHanbHOro cmiBpoOiTHUITBa [liBmeHHOT As3ii
(SAARC), Asiiicbk0-THXO0KEaHChKE E€KOHOMIYHE CITiBPOOITHHUIITBO
(APEC), Bcecsitus Toprosa Oprawnizamis (WTO) ta in. OcobmnuBic-
TIO €KOHOMIKH SIMOHIT € IMIIOPT CHPOBUHHU Ta EKCIIOPT MPOMHUCIOBHX
TOBAapiB.

BucHoBku. CyvacHa SnoHiss — BUCOKOPO3BUHEHA B MPOMHCIIO-
BOMY 1 HayKOBO-TEXHIYHOMY BiJIHOLICHHI JepiKaBa, OJWH 3 TPhOX
CBITOBUX IIGHTPIB MIDKHAPOJHOTO EKOHOMIYHOTO CYIEPHHUIITBA.
OcCoOMMBOCTI E€KOHOMIYHOI'O PO3BUTKY 1Ii€i KpaiHM BH3HAYAIOTh
JOCSITHEHHSI B TIEPENIOBUX Taly3sX HayKOBO-TEXHIYHOT'O MPOIrpecy Ta
3/IaTHICTh MIBUJIKO pearyBaTH Ha MiHJIMBI YMOBH CBITOBOTO PHHKY.
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EKOHOMIYHUX BIAHOCHUH

H. B. loeb6Hs1, cmydeHmka Hanpsmy nideomosku «MixHapodHa
EeKOHOMiKa»
O. B. Lkypynit, 0. e. H., npoghecop — HayKo8ul KePiBHUK

KirouoBi ciioBa: Asilficbko-THX0OKEaHCHKHI PerioH, eKOHOMiKa
Kuraro, ekoHOMIYHA KOHKYPEHIIisI.

IMocTtanoBka nmpodaemu. [obansHI eKOHOMIYHI 3B’SI3KHU, CHCTe-
My sKkux BHOynoBye HUHI Kuraiicbka Haponna PecryOuika, 3ymoB-
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JOI0Th HEOOXITHICTh peTenhbHOro mociimkeHHs. HaykoBuil iHTepec
70 1i€i mpoOIeMaTUKU 3yMOBIIOE TEepelyciM Te, M0 CydacHa eKo-
HOMIYHA Ta MOJITHYHA MOBeAiHKa KuTar SK akTUBHOTO ydacHHKa
MDKHApPOIHHAX BITHOCHH € OJHHUM 3 HAHOLUIBIN BIUTMBOBUX UYMHHUKIB
Ha TPOIIECH, IO BiIOYBAIOTHCA B CBITI Ta OCOOJIMBO BUPA3HO MPOSIB-
JISIETHCS 30KpEMa y paMKax MPOIIECiB, IO BiJOYBAIOTHCS B A3IHCHKO-
Tuxookeancrkomy perioni (ATP).

AHai3 OCHOBHHUX AO0CHII:KeHb Ta myOuaikauniii. Posrasgy nu-
TaHb, TIOB’SI3aHUX 3 CBOJIOUIMHUMH TPOLIECAMH B KUTAMCHKId €KO-
HOMIIIi, TPUCBSIYEHI HAYKOBI Ipali TaKuX YKPaiHCBKUX Ta 3apyO0ixk-
Hux HaykoBmiB sk I. 3yes., JI. KoBans, P. Pycun-I'punnk, B. Ko3ax,
B. Kosnecos, O. Kyuep, 3. Mapuentok, M. OcsmoBa, O. Ctapunens,
B. Yerumenko Ta iH. OuiHKy NpoIeciB €KOHOMIYHOI iHTErpaii B
pamkax ATP, pruiuBy Kurtaro ta SnoHii Ha iHTerpariiiti npouecu B
PETiOHI MpeNCTaBIeHO B MpaIsX TaKuX HayKoBUiB sik: [. [opaienko,
A. Impsiienko, B. Kicranos, lO. Kyprimosa, 1. Timonina, . Cyc-
nos, C. lleprin.

Meroro nyOuikarii € aHami3 BrinBy Kutaro Ha iHTErpariitai mpo-
necu B A3silicbko-THXooKeaHCHKOMY perioHi. B 3aBmaHHs mocii-
JOKCHHS BXOJATh: KOMILICKCHHUI aHasli3 ()aKTOPIiB YCHIIIHOTO TpOBe-
JIeHHs cucTeMHUX 3MiH B ekoHoMinl KHP ta BuBuUeHHS MexaHI3MIB
peTyIIOBaHHS Ta MOJepHi3allii ekoHoMiku Kuraro.

BuxnageHHsi OCHOBHOro marepiaay jgocaimkeHHsi. Kpainu
ATP maroTe 3HauHU iHTEpec AN YKpaiHH 3 OISy PO3BUTKY BiT-
YH3HSIHOI TIPOMHUCIIOBOCTI, €KCIIOPTY HOBITHIX TEXHOJIOTiH, HAYKOBO-
ro cHiBpoOiTHUITBA. Y IBOMY pETiOHi, SKUH HA3BaHO PETiOHOM
XXI cromiTTs, MpokuBae OLIbIIE MMOJOBUHU JIIOACTBA, CKOHIICHTPO-
BaHO 40 % o6csary cBiToBoi Toprini. ATP 3a0e3neuye monoBuHy
BCiX CBITOBHMX iHBECTHIlill. BiH Takox Binirpae aenami OinbIn 3HAUHY
poib y rnofanbHil noiiTuLi. 3a NaHyBaHHS B PerioHi e 60poTsda
MiXX MOTYTHIMH KpaiHamH CBiTy. Y perioHi mpejcTaBlicHa BeJHKa
PI3HOMAHITHICTh €KOHOMIK 1 pecypciB: JAMHAMIYHO PO3BHUBAIOTHCS
Tlonkonr, TaiiBanp i Cinramyp, Bucoki texnomnorii Snonii, Kopei,
TaiiBanto 1 3axomy CLIA, mpuponni pecypcu Ascrpanii, Kanamu,
dininmiH Ta pociiicekoro Jlanekoro cxomy, MoaCckKi pecypcu Kuraro
ta [HIOHE31i, BUCOKA CIIBCHKOTOCIIONAPCHKA MPOAYKTHBHICTL Huii,
Hogoi 3enanaii, @iminmin i CHIA [3].
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B ATP Hapa3i mocuiaroeTsCsi BHYyTPIIIHBOPErioHabHa €KOHOMiY-
Ha KOHKYPEHLs, sfika Mae (opMy CTPIMKOro mepeTBopeHHsM Kuraio
Ha KoHKypeHTa SmoHii Ta I[liBnernoi Kopei Ha cBiTOBHX TOBapHHX
puHKax 1 punkax kamitamy [2]. Ocranni 30 pokiB IIOpivyHE 3pOC-
tanus BBII Kuraro gocsramo maitke 10 %, a 3pocTaHHS 30BHIITHBOT
toprieni — 16 %. Huni KHP nmocinae npyre micie y cBiTi 3a BenTu4u-
HOI0 €KOHOMIKH, BUIEPEKA0Y SIMOHII0 Ta NOCTYNAIOUYUCh JIMLIE
CIIA. Kuraii, obirmaBmu HimeddwHy, CTaB TOJOBHHM CBITOBHM
exkcrioptepoM. Kpim toro, KHP daktrnano HaiOimbIa mpoMuciIoBa
nepkaBa cBity: He MeHme 50 % BBII mpunanae Ha mpomMucioBe
BUPOOHUNTBO, TOOTO 2,5 TpmH non (y CIUA, mns mopiBHSHHS, I
MMOKA3HUK CTAaHOBUTH OJIU3bKO 2 TPJIH 11041) (Tadi. 1).

Taoauusa 1 — Jlunamika BBII Kuraro, CIIIA ta SInowii,
2009-2015 pp.

BBI | Oaunmmi sumipy ] 2009] 2010] 2011] 2012] 2013] 2014] 2015
Tpan noa CIIIA 51160 |75|85 |95 (104|11,4
Kurait | 3uinm, % zo x |17,6]250133|11,8] 95 | 9,6

HONEPETHBOTO POKY
Tpun non CIIA | 144|150 155 | 16,2 | 16,8 | 17,4 | 17,9
CliA | Swimm %10 o) 4o 133 | 45| 37|36 |29

HONEPETHBOTO POKY
Tpma qon CIITA 50| 55585949 |46 | 4,1
Anowis|  3wixm, % 10 x 1100| 55 | 1,7 |-16,9 6.1 (0,9

HONEPETHBOTO POKY

KoedirieHnT BumepemxkeHHs
BBII CIIA o BBII Kuraro 2812512111918 17116

Jl)xepesio: po3paxoBaHO aBTOPOM Ha OCHOBI [4].

Kurait ynepmie nepesumus oocsiru BBIT Anownii y 2009 p., micus
YOro CTPIMKO PI3HHLIO MiX KpaiHaMH NOCTIHHO 30UIbLIyeThCS. Y
nopiBHsHHI 3 CIIIA craH i tuHamika ekoHOMIKM KuTaro OIiHIOEThCS
tak: BBII Kurtato mae cTifiky TEHIEHIIO 0 3pOCTaHHs], X0da 3a
OCTaHHI pOKH TeMIH npupocTy obcsrie BBII ynopumsHuIMCE. SIKIIO
y 2009 poui o6csaru BBII CILIA Bunepemxanu BBII Kurato y maii-
ke y TpH pasu, To y 2014 — meHie, HiX y JBa. B 1inomy 3a mepiox
2009-2014 pp. Kuraii 3a paxyHok mBHIKOro temiy pocty BBII
3HA4YHO CKOpOoTHUB pizHUIO 3 CIIIA.
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Hapasi omgne 3 mposigaux micis st CLIA Ta Smonii mocigae ca-
Me mpolOieMa «CTpiMKO 3poctarouoro Kurato». CximHy A3it0 BOHH
PO3TIANAIOTH «SIK PETiOH, SIKMH CKIANAEThCS 3 JBOX YACTHH: «MOP-
ChKOI A3ii», 1e manye nmopsok mif erigoro CIIA ta Anownii, i «koH-
THHEHTANBHOI A3il», A€ cTpiMKO 3pocTae ponb Kutaro, sxy HeoO-
XigHO 0OMEXHUTI [5].

OcHOBHMMH HampsiMamu pO3BUTKY Kwurato y 2014 p. Oynm
HACTYITHI:

— JOTPUMAHHS MOJITHKHU MOAAJBINOI iHTycTpiamizamii Ta ypba-
Hi3alii;

— TOCHWJIEHHS pPOJIi IJIaHyBaHHS 1 30ajlaHCYBaHHS OCHOBHHX I1O-
Ka3HUKIB 3 METOI0 MiATPUMKH «PO3YMHHX» TEMIIiB €KOHOMI4HOTO
3poctanHs (nependayvanoch 3pocrands BBII Ha 7,5 %, cioxuBunx
uiH Ha 3,5 %, 30epexeHHA OanaHCy MIDKHapOOHHMX IUIATEXIB Ta
yTpUMaHHs KOeQilieHTy 3apeecTpoBaHOro Oe3poOiTTs B MicTax i
cenumax y mexax 4,6 %) [4].

JlocATHEHHS 3a3Ha4E€HOro 3a0e3euyBaNoch JOTPUMAHHIM TaKUX
MOJIITHYHAX OPiEHTHUPIB fK:

— mornmbneHHs: peopM, sSKi MalOTh OYTH OCHOBHOIO PYLIIHHOIO
CWJIOIO TpaHC(opMallii CyCIiJIbCTBA 13 aKIIEHTOM Ha 3pOCTaHHS POJIi
PUHKOBHX BIJIHOCHMH Y CHCTEMi PO3MILIEHHS HPOIYKTHBHHX CHII
(ouikyeTbcsi 30epelkeHHs KIFOUOBOTO BILTUBY JepXKaBu Yy cdepi
MaKpOPETYJIIOBaHHS 1 MAKPOKOHTPOJIIO 3a HANpsMKaMH cTadimizarii
pocty, 3a0e3rnedeHHsl 3aiHATOCTi, MOHETAPHOT MOJIITHKH);

— 30uTbIIeHHS (piHAHCOBOTO AEPINHUTY 1 AEPKIIO3UK TPOTIOP-
LIHHO 3POCTAaHHIO O0CITY €KOHOMIKM Ta yTPUMAaHHSA YacTKH (iHaH-
coporo aedinuty Ha piBHi 2,1 % BBII. Ha aymky KuTaiichbKux
€KOHOMICTIB, 1Ie 3a0€3MeYHTh JOTPUMAHHS PUHIIMITY HACTYITHOCTI Y
(hiHaHCOBI MO THIII;

— BIIPOBAUKEHHS NMOMIPHOI THYYKOT MOHETAapHOI MOJITUKH, IO,
OKpIM MATPUMKH OaslaHCy MK CYKYITHHUM TOIHUTOM 1 MIPOMO3HULI€L0,
3a0e3rneuyBaTMe CTaOUIBHICTh (DIHAHCOBO-TPOIIOBOI CHUCTEMHU B
LiIOMYy, aJie NP IbOMY BHMaraTUMe IOCHJICHHS BiANOBiZalbHOCTI
YPSAAOBUX CTPYKTYP i3 KOOpAMHALIT Aii y chepi MiKpOperyTtOBaHHS
(iHaHCOBOI, MOHETAPHOI, BAPOOHHYOT Ta IHBECTUIIIHOT MOJIITHK;
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— IOKpallleHHA XHUTTA TpomansH. llepenbauanocs 3pocTaHHS
pOJIi BHYTPIIIHBOTO TOMUTY SIK OCHOBHOTO JIBUTYHA €KOHOMIKH, TO-
My ocoOJmBa yBara MpUAUISIIACH MiTBUIIEHHIO JOXO/IB HaceleHHS.
[NapanensHo 30iMbLIIYBANIMCH BUAATKH HAa OCBITY, OXOPOHY 370POB’s
Ta OXOPOHY HABKOJIMIIIHBOTO cepenoBuina [4].

Cepen 6a30BUX MPHUHIUIIB peamizalii koHmenmii po3Butky KHP
Oyma pedopma amMiHICTPAaTHBHOI CHCTEMH Ta CHCTEMH OMOJATKY-
BaHHsI, IepexiJ] Ha MPO30py I CYCHUIBCTBA CUCTEMY (OPMYBaHHS
JOXOJIIB ¥ yIpaBiIiHHS OIOKETHHUMH KOoITaMd. Takox mependada-
JIOCh TIpoBeneHHS pedopmu (IHAHCOBOI CHCTEMH 1 ONTHMI3AIlisg
CTPYKTYpH JEPKaBHOTO CEKTOPa EKOHOMIKH.

AHATITHKY CTBEPJDKYIOTh, 1110 301IbIIICHHS €KOHOMIYHOI Ta TOJi-
TiyHOT Baru Kutaio BigOyBaTHMMeEThCS TOCTYIIOBO i CYTPOBOIKY-
BaTHUMETHCSI TEPMAHEHTHHM IIEPEOPIEHTYBAHHSIM KpaiH-CaTeiTiB
periony 3 Tpaauuiitnux aepxkas-nonopis (CILHA, €C, fnonii) Ha
Kuraii. [IpuBabmuBicTs Takoi TeHASHIT (pOpPMyBaTUMETHCS 3aBISKH
ToMy, o ypsn Kuraro yTpumyeTbcs Big BHUCYBaHHSI HOJITHYHHX
YMOB y TIPOLIECi PO3MIMPEHHS! €KOHOMIUHOI CIiBIpali — JOCTYI JI0
HOBOrO (piHAHCYBaHHS HaJaBaTHUMETHCS B OOMiIH Ha BHUTiIHI KOHT-
PaKTH ¥ MOCTYIKH I KATAChKUX iHBeCTOpiB. IIpu 1iboMy HaaMip-
Ha 3aJICKHICTh €KOHOMIK, 10 PO3BUBAIOTHLCS, BiJI €IMHOTO JIOHOPA
301IbIyBaTHME HECTAOIBHICTD y perioHi [4].

BucHoBku. YcrhimHuii po3BuTok ekoHOMiK kpain ATP, Hacam-
nepen Kuraio, mpuBOIUTE 10 TIOCHIICHHS BIUIMBY a3iiiCbKOI €KOHO-
MIiKH Ha CBITOBE TOCIOAAPCTBO. BinOyBaeThcsi MOMITHE TOCHIICHHS
BIUTUBY 1 TMPUCYTHOCTI CXiJIHOA3IMCHKUX KpaiH y HaWBa)UIMBIITHUX
MDKHapOAHUX MEXaHi3Max, 110 HaMararoTbCsi PO3POOUTH HOBY MO-
JIeJIb PO3BUTKY CBITOBOI €KOHOMIKH.

TakuM 4YHHOM, TOTOYHOMY PO3BHUTKY IOJITHKO-€KOHOMIYHHX
npoueciB B ATP npuramanHa crana TeHIEHLIS MOAAIBLION0 PO3IOo-
POIICHHS CBITOBHUX IICHTPIB CHIIH, sIKi 3MimytoThesi B ATP BHacimok
3poctanHsa poii Kuraro Ta Iuzii, Hamaranus Pocii mocunutu cBii
BIUIMB Ha TPOLEC MEpepo3noAiy OanaHCy CHI B PETiOHI, a TaKOX
BilHOCHOTO 3HWXEHHs aktuBHOCTi CIIIA B mpomy perioHi uepes
CUTyaTUBHE TiepeopieHTyBaHHs Ha CXiqHy €Bporry.
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Ponp Kuraro y cBiTOBiif ekoHOMImi Ta TIOOANBbHIN MOMITHIN 32
OCTaHHE NECSTIIITTSA 3a3Haja KapIWHAIBHUX 3MiH. 3aKpIiNTUBIIHUCH
Ha CBITOBMX TOBAapHHUX PUHKax i Oepyud aKTUBHY y4acTh Ha CBITO-
BUX PHMHKax Kamitany, Kutail roTOBUH JOTpUMYBATHCS MPABWI TPH
MapTHEPIB, ajie MPU [IHOMY 3alliKaBJICHUH y CTBOPEHHI HOBHX MiX-
HapOIHUX TOPTrOBEILHUX, IHBECTHIIIMHUX Ta IHHOBAITIMHUX IpaBUI
I'pH, 1110 BiATIOBITAI0Th KUTAHCHKUM IHTEpECaM.
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KOHKYPEHLUII PUHKY ®APMALEEBTUYHOI NPOAOYKUII

KO. I'. BiczaHwuHa, cmydeHmka Harnpsmy nidzomoeku «MixHapoOHa
EKOHOMIKa»
I. A. ApmemMeHKo, K. e. H., doyeHm — HayKogul KepieHUK

KuarouoBi ciioBa: GapmaiieBTHYHA TPOAYKITis, €BPONICHCHKUN pH-
HOK, MDKHapO/IHa KOHKYPEHLis, BITYM3HSIHI BUPOOHUKH.

IMocTaHoBka npodJjeMu. PUHOK NikapcbkuxX 3aco0iB, y Hall yac
€ OJIHUM 3 HAWMpHOYTKOBIMMUX y cBiTi. DapMaleBTHYHA TIPOMHUCIIO-
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BiCTh BXOJUTH JIO TPYIH BUCOKOTEXHOJIOTIUHUX Tamy3eil. Bee Oinmpime
(hiHAaHCOBHX KOINTIB BUIIIAETHCSI HA MPOBEIEHHS KIIHIYHUX JOCIHTI-
JDKEHb 1 BIPOBAPKEHHsI iHHOBAIIMHMX JIIKIB MPOTH Pi3HUX BHIIB
3axBoproBaHb. CaMe ToMy, 3aBASKH Cy4acHHM IIpoliecam Tiobaiza-
1ii Maibke KoXKHa KpaiHa, BKIIOYAr04X YKpaiHy, MOXKEe iIMIIOPTYBaTH
Ta eKCIIOPTyBaTH OyIb-AKi JIKK KpaiH, MO0 MaroTh OaraTopidHuil
JOoCBig 1 100pe po3BMHEHY HAayKOBY 0a3y Ui BUPOOHHIITBA JiKap-
CBKHUX 3aC00iB.

IaTepHarionanizaris eKOHOMIKH, IO TTOCKJIAIACH B APYTiH MMOJIO-
BHUHI MHHYJIOTO CTOJITTS, CIpUYMHHUIA OypXJIMBHH PO3BUTOK KOH-
KYpPEHIIii Ha CBITOBUX puHKaX. [[oCHIIEHHIO MI>KHAPOIHOT KOHKYpPEH-
Iii COPHANIO TaKOXK CHOBUTPHEHHS TEMIIB PO3BHTKY HaIliOHABHUX
puskiB. Came papmaleBTHYHHN PHHOK XapaKTEPH3YEThCS MIBHIKAM
3pOCTaHHSAM MPOMHCIOBOTO BUPOOHUIITBA, BUCOKUM PiBHEM KOHKY-
peHtii Ta HacuueHocTi [1].

AHaJjli3 OCHOBHHMX AOCTiI:KeHb Ta myOJikamiii. YmpomoBx
OCTaHHIX JECATHIITh MPOOJIEMU MIKHAPOJHOI KOHKYPEHIT IiKaBH-
JI1 BUEHHX 0araTthbOX raiy3eil 3HaHb. 3-TIOMiXX HAYKOBHUX PO3POOOK y
chepi MDKHApPOIHOI KOHKYPEHINI CIIiI Ha3BaTH Ipalli Takux 3apy-
ObkHMX BueHux, sk M. [loptep, H. SueictoBa, A. Ky3neuos,
K. Konpan, 1. Ciupunonos, Y. I'imn, [[x. Maiiep, a Takox BiT4M3-
wsaux — O. Ky3smina, H. ['opbans, A. Pymsnaenesa, 1. [ligmyOHorO,
1. HomxaHcbkoro, Ta iHII. AKTYaJlbHUM MUTAHHSM CTaJO BUSBIICHHS
HaNpsMIB, YHHHHUKIB Ta CTpaTerii KOHKYpPEHTHOI MOBEIiHKH, IO
3a0e3nedyBany O JOBrOTPHBAIY IEPEMOry HE JIMIIE Ha HalliOHab-
HOMY DiBHI, ajie i Ha MDKHapOJHUX PUHKAX.

Buknax ocHoBHOro marepianxy. MiKHAapOJAHa KOHKYpEHIIis
ICTOPUYHO 1 JIOTIYHO BUHHKJIA BHACHIJJOK PO3BUTKY Ta iHTeHCH]iKa-
mii MDKHApPOJIHOTO €KOHOMIYHOro OOMiHY 1 (popMyBaHHS CBITOBOTO
puHKy. [IprunHaMu TOTO, 110 KOHKYpEHIIis HaOyBae aenaini Oiibiie
MIXKHApPOJHUN XapakTep Ha3WBAIOTh Tio0ai3alifo eKOHOMIYHUX
3B’S3KiB, IO BigOyBa€ThCsI BHACIIOK CTPIMKOTO PO3BUTKY MiXKHa-
pPOIHOI TOPTiBJIi, IHO3EMHOTO 1HBECTYBaHHS, KPYITHHX TpaHCHAIIO-
HAIGHUX B3IHUTTIB 1 PO3MIMPEHHS AiSUTBHOCTI TpaHCHAIIOHAJIBHUX
kopropauiid. CBiToBHUH (apMalleBTUUHUI PHUHOK € CKJIAAHUM, Oara-
TOpiBHEBUM, NONIQYHKIIOHATEHUM YTBOPEHHSAM 31 CTaOlILHO BUCO-
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KAMH TEMITaMH 3POCTaHHS BHUPOOHHWIITBA, MPOAAXY 1, BIIMOBIIHO,
BHCOKHM piBHEM KOHKYpeHITii [2].

Huni B €Bpori Bifg3HaYa€ThCs 3HMKEHHSI TEMIIB pocTy (apma-
LEBTUYHOTO puHKY. [Ipu 1pomy @panist, Himeuunna, Benmukoopu-
TaHis, [Tamis Ta Icnanis 3a0e3medyoTs HAWOUTBITY YacTHHY OOCSTiB
nponaxy (apmaneBTrnaHoi mpoaykmii B €Bpormi. 3rigao 3 «I[HS
Healthcare & Pharmay, curyamis Ha KIO4OBHX (hapMaleBTUYHUX
punkax €C necrabinpHa. [lomiTHKa CKOpOYEHHS BUTPAT Ha OXOPOHY
3IIOpOB’sl, sIKa CTajla aKTyaJIbHOIO IICIS CBITOBOI €KOHOMIYHOI KpH-
3M, JOTIOMOIJIa CKOPOTHTH BHUTpPAaTH Ha PO3POOKY iHHOBALiHUX
JKapChKUX 3aC00iB 1 CTUMYJIOBATH PUHOK TEHEPUYHHUX ITPETaparis.
Uepes 11e BinOyBaeThCs CKOPOUYSHHSI AEP)KaBHUX BUTPAT HA OXOPOHY
3nopoB’st B ['penii ta Itamii, Ha (apManeBTHYHUX PHHKAX SKHX,
BiJI3HAYA€ThCsl HU3bKUI Temn 3poctanHs (3 % y 2014 poui B ITauii).
Temn 3pocTanHs ¢dapMaleBTHIHOTO pUHKY IcmaHii TakoX Ha HHU3B-
KOMY piBHI BHACHIZOK CKOpOYEHHS BHUTpPAT Ha OXOPOHY 30POB’s
(2 % y 2014 porti, 1 % y 2013 pori).

Amnanoriuna curyauis y ®panuii (2% y 2014 poui, 2% y
2013 pori), me Mae Miclle HU3bKUH piBeHb MPUPOCTY (hapMaIreBTH-
HOTO PUHKY Y 3B’SI3Ky 3 BIPOBAUKCHHIM YPSIOBOI IPOrpaMH MIOI0
CTPUMYBaHHS BUTPAT Ha OXOPOHY 3/I0POB’s Ta BiJIMOBIIHUX 3aXO/IiB
IIOJI0 3HMKEHHS BapTOCTI JIKapChKUX 3aco0iB, IO MiAIATAIOTH
peiMOypcaiii.

Y HimeuunHi npoBeneHo pedOpMYBaHHS CUCTEMH OXOPOHH
3mopoB’s. B 1iit kpaiHi BimOyBcs mepios 3aMOpOXKyBaHHS I[iH Ha
PElenTypHi mpenapaTtH, o0 CKOPOTUTH BUTPATH HA OXOPOHY 370-
poB’si. PiBenb npupocty dhapManeBTHIHOTO pUHKY 3a 2014 pik y Hi-
MeY4HHI CTaHOBHTH 7 %, 1110 Ha 2 % Oinbiie Hix 3a 2013 pik.

VY dapmanesTnyanii puHoK BenukoOpuTanii B pamkax pedopmy-
BaHHS CHUCTEMH OXOPOHHU 3JI0pOB’si OyJe BIPOBAIKECHO CUCTEMHU
IIHOYTBOPEHHsI Ha JiKapchki 3acobu mijg Ha3Bow «Value-based
pricing» 3aMicTh OOMEXEHHS IiH Ha M0 NPOIMYyKIito. OdiKyeThCs,
IO Taka 3aMiHa IOCIPHUsE BIPOBA/PKEHHIO iHHOBAIINA Ta 3a0e3rme-
YeHHs! JIOCTYITHOCTI TipernapariB. PiBeHb mpupocty dapmaneBTHy-
Horo puHKY 3a 2014 pik y Himeuuuni cranoButs 8 %, mo Ha 9 %
MeHme Hix 3a 2013 pik.
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Ockinpku B €C icHye eAMHUNA BHYTPIIIHINA PUHOK, HA SIKOMY BiJI-
OyBaeThCsl BiIbHE TNEPEMIIICHHS TOBapiB 0e3 MHUTHUX Oap’epiB Ta
1HIINX OOMEXeHb, TO MPOAYKIis, BUpoOieHa a0o IMIOpTOBaHA B
ske-HeOyab 3 nepkaB €C, Moxke OyTH BUTBHO peanizoBaHa B OyIb-
ski kpaigi-wieni €C. Lian Ha npemapata B aepxkaBax €C Bimpis-
HSAIOTBCS, IO POOUTH MEPENpoaaK MpenapariB Ha IX pUHKAX BHTII-
HOW ans mocepennukiB. Lle 1 € mpuumHoro aedimury dapmanes-
TAYHOI poaykii [3].

CydacHuil ¢apMaleBTHIHNN PUHOK YKpaiHM BKIIIOYa€ BHPOO-
HUIITBO JIIKAPCHKUX 3aCO0IB, MIETUYHHUX J00ABOK, JIKYBaJILHOI KOC-
METHKH Ta BHPOOIB MEIMYHOTO MPU3HAYCHHS, ONTOBUX Ta PO3Jpio-
HUX TIPOJaXiB TMPOIYKIi depe3 anTedHi Mepexi, crielianxi3oBaHi
npoaaxi Ta aucTpuOymito. Cepell KIOYOBUX €KOHOMIYHUX XapakKTe-
PHUCTHK LILOTO PUHKY MOKHA BHJIUIUTH BEUKUI piBeHb KOHKYPEHIII1
TIPH HEBETMKUX 00cATaxX MPOAaKiB Ta BUPOOHUIITBA, HU3bKUH PiBEHb
Map>KAHAIBHOCTI, BIJICYTHICTh AEpKaBHOTO (DiHAHCYBAaHHS, BEJIHKY
iMnopro3anexHictb. CtanoMm Ha 2015 p. Ha ¢papManeBTUIHOMY pHH-
Ky YKpaiHu HasiBHA MpoAyKimist 116 BITYN3HAHUX BUPOOHUKIB, cepes
SIKUX JHUIIe 22 — BUPOOISIOTH JiKapchki 3acoou 3 yaciB CPCP, a
pelTa — 1e HOBOYTBOPEHHI cy0’ekTH (papMaleBTHYHOTO pUHKY. Bu-
POOHHMKH OXOIUTIOIOTH MPAKTHYHO yCi papMakoTepaneBTHYHI TPYIIH.
Maiixe He icHYe 3apyOiKHHX JIKiB, aHAJIOTH SKUX HE BUITYCKAIOTHCS
B YkpaiHi [4].

B MikHapogHOMY pEHTHHTY KOHKYPEHTOCIIPOMOXKHOCTI, IO
po3paxoByeTbesi BcecBiTHIM ekoHOMiuHUM (opymoM, YkpaiHa 3a
2014-2015 pp. nopiBastHO 3 2013-2014 pp. migHsaacs 3 84-ro Ha
74-e micue (i3 148 xpaiH cBiTy [5]. ['eorpadis ekCnOpTHUX MOCTABOK
TpaJUIIHHO TpejicTaBlieHa TepeBakHO kpaiHamu CHJI — Y30exwuc-
taH, Pocis, Kazaxcran, binopyck, AzepOaiimkan. Cepen 3aximHUX
kpain kimouoBuMu € Himewyunmna i Cnoauuwmna. 3a iHgopmarii€ro
Acoriarii BUpOOHUKIB JiKiB YKpaiHu, TPOAYKIisS YKPaiHCHKOTO
BUPOOHHUITBAa EKCHOPTYEThCSI OO 62 KpaiH CBiTy Ta peaji3yeTbcs
TakoX Ha puHkax €Bpormu, [liBHiuHOT Adprku, CximHoi A3zii, birmk-
Hporo Cxomy. Ekcropr JikapchbKHX 3acO0IB CTaHOBHTH OJIM3bKO
20 % 3aranpHOTr0 00CATY X BUPOOHUIITBA.
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Cepen minepiB BiTum3HsIHUX ponaxiB € BAT ®apmak, 3AT Hap-
uut, Kopropartiss Aprepiym, TOB @® 3nopos’s ta 3AT bopma-
roBcekuit X®3. HaiiOinbm ¢parMeHTOBaHUM CETMEHTOM YKpaiH-
CBKOTO (hapMalleBTUYHOTO PUHKY € PHHOK allTeYHUX Npoaaxis [1].

Haiiommkarvu pokaMu (papMareBTHIHHAN PUHOK TTPOOBKYBATH-
Me abcopOyBaTH 3MiHH, SIKI CIPUATAMYTH (OPMYBAaHHIO HOBOL
€KOHOMIYHOI peaJIbHOCTI B ILOMY CEKTOP1 CBITOBOI €KOHOMIKH.

BucnoBku. CpitoBa ¢apMmarieBTHUHA Taly3b Ha y Halll 4ac €
ONTHIEI0 3 HAWNPUOYTKOBIMINX, HAWTPHUBAOIHMBIMINX Ta AMHAMIYHO
3pOCTA0uMX B CBITOBOMY rocnofapctsi. [lepeBaskHy YacTUHY PUHKY
aKyMyJIOIOTh puHKH 10 Haiipo3BuHYTIMX KpaiHn. DapmareBTH4HA
MIPOMUCIIOBICTh 3aliMa€ 3HAYHE MiCIlé B EKOHOMIIl PO3BHHEHUX
kpaid. OCHOBHUMH BUPOOHUKAMH JTIKAPCHKUX 3ac00IB € BUCOKOPO3-
BUHEHI kpainu, Taki sik: IlIsedinapis, CIIA, Snonis, Himeuuuna,
Benukobpuranis, @paniiis, Ta iHIi.

VYkpaiHa MOKH IO 3HAYHO BiJICTA€ Bifl CEpeIHIX CBITOBUX IIO-
Ka3HMKIB 32 00CATaMu MPOJaXiB Ta BUPOOHHUITBA (hapMarieBTUIHOL
mpoxaykmii. [Ipote, HUHI cHOCTEpiraeThbes 3aroCTPeHHs] KOHKYPEHIIil
Ha YKpaiHChKOMY PWHKY, IO CIIpUSATHME CTabimizallii MiH Ta mokpa-
HICHHIO SIKOCTI MpenapariB, MepelyciM BITYN3HSHOTO BUPOOHHIITBA.
[o3uTuBHUM € Te, 110 KOHKYpEHIIis B YKpaiHi nepeinuia 3 iHoBOro
PiBHS Ha PiBeHb KOHKYPEHIIii 32 paXyHOK IOKpAIIeHHs SIKOCTi MPO-
IYKIIii Ta cepeicy, mo y GpapManeBTHYHIN ramysi ayxe Baxiuso. Jli-
KH EKCIIOPTYIOThCS SIK B KpaiHH — cyciau, Tak i B kpainu [IpuGan-
Tuku Ta biimxuporo Cxony.
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YK 327:338.2(510)
OCOBNUBOCTI 30BHILLIHLOI EKOHOMIYHOI MOMITUKU KHP

O. B. IsaHeub, cmydeHmka 3-20 Kypcy HanpsimMy nifaomosKku
«Mix+apodHa exoHoMiKka»
O. B. Lkypynit, 0. e. H., npoghecop — HayKosul KepieHUK

KiarouoBi ciaoBa: KHP, exoHomiyHa ITOJITHKA, 30BHIIIHSA Ta
BHYTPILITHSI MOJIITHKA.

IMocranoBka mpodsaemu. Kutaii mocTiiiHo po3muproe reorpadiro
CBO€i B3aeMOJii, HaJIaroKyHOUd EKOHOMIYHE CIiBPOOITHHIITBO i3
Bce OIUNBINOI0 KUTBKICTIO KpaiH. Jlomomarae Takiii B3aeMOJIii «ThXa
excnancisy Kuraro — mocuts MuposroOHa nomnituka Kuraro cripsimo-
BaHAa Ha peaji3allif0 B3a€EMHHUX IHTEPECIB JTOTOBIPHUX CTOpIH, sfKa
31e01IBIIOr0 HE PO3IIIAJAETHCS IHIIMMHU KpaiHaMU sIK IpsiMa 3arpo3a
iX HalllOHAJIBHUM iHTepecam. Mix THUM, CIIiJ| Bi[3HAYUTH 3IATHICTb
KUTalChKOT €KOHOMIKY 3HAXOAUTH 0€3J1iu CIIOCO0IB MPOHUKHEHHS Ha
PHHKH KpaiH-KOHKYPEHTIB Ta NPUTATHEHHS iX iHTEepecy 0 BIACHOTO
puHKy. [IpoHnkHeHHs1 Ha puHKH iHIIUX Kpain KHP 3a6e3neuyerses
4yepe3 MEPeroBOpH MpO CIIBOpaIo, BUPOOHWYY, IHBECTHIIIHHY,
HAYKOBO-TEXHIUHY, TOPrOBEJIbHY AisJIbHICTh, PO3BUTOK TPAHCIIOPT-
HOi iH(QPACTPYKTYypH, CHiIbHE BUPILICHHS MIrpaliiHuX mpooieMm,
aKTHBHE TIPOBEJICHHS Ta y4acTh Y MI>KHAPOJHUX BHCTABKAaX.

AHai3 OCHOBHHMX AOCTIIKeHb i myOmikamiid. [lociimkeHHS
exoHoMikn KuTtaro, 30kpeMa mporeciB B3aeMOAii KpaiHU 3 1HIIUMHU
Ccy0’€KTaMM MDKHAPOJHUX EKOHOMIYHHX BIJHOCHH, 3I1HCHIOBAJIN
taki HaykoBmi sik YyxukoB B., Kupuuenko O., Aprembena O.,
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babaesa 3., I'punmn JI., ['yceitHoB B., PemernunkoBa M., Mo3a-
dapi M., XKymxyns /., HoBuk B., Kyprunsa C. ta 6araro iHmmx.

Merta cTaTTi — JOCHIIKEHHS MPOLECY CTAHOBICHHS Ta PO3BUTKY
MPIOPUTETHUX HANIPSIMIB 31IHCHEHHS 30BHIIIHBOT €KOHOMIYHOI MOJTi-
tuku Kuraiicskoi Hapoguoi PecrryOumiku.

Bukiax ocHOBHOro Martepiajy aociigxeHHsi. Bukopucrosyro-
YM y CBOil 30BHIIIHIN MONITUI Kpalli 3pa3Ku «CXiTHOD» B3a€MOAII,
Kwuraii 3ymiB TOMOTTHCSI CIIPUSATIIMBOTO 30BHINTHBOTO CEPEOBHINA i
3 YCIIIXOM PO3BHBAE JOCSTHYTI «3aBOIOBaHHS». OCHOBHI HaIpsMH
30BHIIIHBOI HOMiTHKK KuTtaro Taki:

1. Po3BuTtok mumnoMarHyHux BigHocuH Mk Kuraem 1 CIIA.
Bigaocunu 3 3axomom (CLIA i €C), He3Ba)Kkaloun Ha HASBHICTH TICB-
HUX mpobrnem, € st Kurtaro npiopureTHUMHU. 3a KUTAHCHKUMU OLIiH-
KaMU Il KpaiHu, € «JOMiHYIOYOI CHJIOI0 B CBITI Yy TOJITHYHOMY,
€KOHOMIYHOMY 1 BIHCHKOBHX pO3yMiHHI», a 3HAYHTh HAWOIIBII
kopucHuMH i po3BuTky KHP. Moga iine npo po3mmpeHHs pUHKIB
30yTy KUTaWHChKOI MPOAYKIii, HAIXOMKCHHS IHBECTHIIH B KpaiHy,
OTPUMAHHS HOBHX TEXHOJOTIH, MapTHEPCTBO y cdepi «PO3BUTKY
JOJICHKUX PECYPCIBY», YIaCTh Y CUCTEMI MIXXHAPOIHOI OE3IMEKH.

2. Hopmamizariis i po3Butok BigHocuH 3 IHmiero. Xoya mix Ku-
TaeM i [Hai€er0 noci icHye psj] HEBUPILIEHUX TEPUTOPialbHUX MTUTAHb,
IHpis € HaliBayKNMMBIIUM CTpaTerivHMM TapTHepoMm Kwuraro, Mix
KpalHaMHu aKTHBHO PO3BUBAIOTHCS TOPTOBEIbHI BiITHOCUHH.

3. PO3BUTOK KHTaNCHKO-SAMIOHCHLKUX BiMHOCHH. Bixe Ounpire 40
pokiB SlmoHis € ocHOBHMM TOproBenbHMM mnaptHepom KHP, are,
HE3BAKAIOYM Ha Iie, MOJITUYHI BiJHOCHHM MK JBOMa KpaiHamu
3aJMINAOTHCS CKIAJHUMH 1 TEpPIOJUYHO TIEPEKUBAIOTH TEPioau
HaTPYXEHOCTI.

4. Kuraii — Pocia. Ha cygacHomy erami mis Kurato BigHOCHHY 3
Pociero € BaxxnuBuMH, ane He MpiopuTeTHUMA. Kuraii 3ariikaBieHui
y Pocii s ciiiBpoOITHHIITBA y BIHCHKOBIH Ta €HEPreTHYHIH ramys3six,
a TaKOX PO3IIISAacE il AK pUHOK JUIA NMPOJaXKy MPOAYKLii KUTalChKOT
MPOMHCIIOBOCTI Ta EKCIOPTY HaUTUIIKOBOI pOO0YO0T CHIIH.

5. Kurtaii nparHe BCUISKO PO3BHBATH JBOCTOPOHHI BIIHOCHHU 3
OaratuMu Ha HaQTYy, ra3 i iHIII KOPUCHI KomanuHU Kpainamu LleHT-
panpHOi A3ii. KHP Buainse mineroBi KpeauTH Ui OCBOEHHS NpHU-
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POIHUX PECypCiB, SIKi MOTIM eKCIOpTyIOThcst B Kutail. 3B’ s3ku 3
LenTpanpHOIO A3i€r0 JOMOMararoTh HOMY IiIBHITUTH €(PEeKTUBHICT
mporpaM pO3BHUTKY CBOiX MiBHIYHO-3aXiAHHUX paiioHIB, AuBepcui-
KyBaTH JKepela eHepropecypciB i CHPOBHHH.

6. PosBurok BigHOCHMH Mik Kurtaem i kpainamu Adpuku ta Jla-
THHCHKOT AMEpPUKH TaKOX € BaKJIMBHM HampsMoM moiriTuku KHP,
ockinbku came Tam KHP 3amoBonbHsIE€ Oinblny 4acTHHY CBO€EI moTpe-
O0u B eHeproHocisx (HadTa, ra3) i KOPUCHUX KomanwHax. Kuraii-
CBKHI ypsa po3risaae npodnemy 3ade3nedeHHs KpaiHu UMHU pecyp-
CaMH SIK «ITUTaHHS HAI[lOHAJIBHOI Oe3meku» [1].

7. UneHCTBO B MIKHAPOIHHUX OPraHi3allisiX TaKoX CIPHSE 3Mill-
HEHHIO MPECTHXKY KpaiHW 3a KOpAOHOM, 3abe3meuye ydacth KHP y
(dhopMyBaHHI MIKHAPOIHUX IIPABHI TPW», CIIPUSE i1 EKOHOMIYHOMY
PO3BHTKY, a TAKOXK 3MIIHIOE TIO3UII1 KHTalChKOTO KEPiBHUIITBA BCE-
peavHi KpaiHu. AHAIIITUKA BBaYKAIOTh, 110 B3aeMois Kurato 3 Taku-
MU TiiobansHIME opradizamismu sk COT i MB® npussenu no Toro,
IO TOBE/AiHKa KepiBHUITBa KuTaro moctymnoBo TpaHchOpMYeEThCS y
0ik OinbIIOI BiAMOBIAHOCTI MDKHAPOIHWUM CTaHAapTaMm (Xoda y
0araThOX KpaiH 3aJHIIAIOTHCS MPETEH31l 70 eKOHOMIYHOI MisITEHOCTI
Kuraro). Kuraii, 6e3yMOBHO, 3alliKaBJICHWH TaKOX Yy CHiBIpami 3
MIXKHAPOJAHUMH OpTaHi3allisIMH, iSUTBHICTh SKUX CIPSMOBaHa Ha
cdepy oxoponu 310poB’sa (BOO3), a Takox cdepy exonorii (B mii
rany3i y KHP ocobnmBo 6araro npobnem).

Taxum unHOM, odimiiiHa no3utist ypsay KHP y 3oBHimmHIN momi-
THUIl [IPUITyCKae 30€peKEeHHS] MUPHOTO MIXXHAPOAHOTO CEPEeAOBHILA,
BIIMOBY BiJ OyAb-KHX TPETEeH3iil Ha T'ereMOHIil0, CTUMYIIOBaHHS
CHUTFHOTO PO3BHUTKY 1 3aXHCT MUPY B yCbOMY CBITi [3].

BaxuBUM HanpsiMOM 30BHINIHBOEKOHOMIYHOT JisUILHOCTI KpaiHH
MPOTSATOM OCTaHHIX JIBAIIHMTH POKIB OYyJO 3alydeHHS NPSIMHUX iHO-
3eMHHUX iHBecThlii. 3a manmmu koHdepenuii OOH 3 Ttopriemi i
possutky (FOHKTA/), B 2014 p. KuTaii cTaB cBITOBUM IijiepoM 3a
00CSroM 3aJIy4eHHX 3-3a KOPAOHY MPSIMUX 1HBECTHLIN (B KUTAHCHKY
€KOHOMIKY OyJ0 BkiageHo maixke 127 mupa. non. CHIA [4]. Cepen
0araThoX MPUYUH «IHBECTHUIIIHHOTO OyMy» B Kutai i HazBaTu Tpu
TOJIOBHI: HHM3bKa BapTICTb PoOOYOi CHIIM, BHCOKHH 1HBECTHLIHHUHA
MOTEHIia]l KpaiHW Ta HAasSBHICTh OJHOTO 3 HAWHOUIBIIMX Y CBITI
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CIOXXMBYMX PUHKIB. Ba)XJIMBUM YMHHHMKOM 3aJIy4€HHS MPSIMUX 1HO-
3eMHHUX 1HBECTHUIII B €KOHOMIKY KpaiHu OyJl0 CTBOPEHHS CIIeiajb-
HUX ekoHoMiuHUX 30H (CE3).

Bararo o3Hak cywyacHoro mixkHaponHoro kypcy Kuraro cxoxi 3
HWOro 30BHIIIHHOCKOHOMIYHOIO IMOJIITUKOO. J{JIT OCTaHHBOI BIIACTHBI
MOCTiIHA Tpa Ha MPOTUPIYYSIX MK KOHKYpPEHTaMH Ta po3ocepe-
JOKEHHSI 3aJISKHOCTI Bii KpUTUYHO BaXKJIIMBUX MOCTAaBOK (cTpareriy-
HO{ CUPOBMHHU, NAJINBA, TEXHOJIOTH) MaKCUMaJIbHO MIMPOKOMY KOy
KoHTpareHTiB. MixkHapomgauii kypc KHP nepigko BigOuBae mio x
noriky. Ypsn Kuraro, opieHTyrounch Ha BHCOKY IUBEpCHQiKaIiio
30BHINTHBOIOJITHYHUX BIJIHOCH, peryiitoe (MiIBUIIYE ab0 3HUKYE)
piBEHB 1 HIUTBHICTE 3B’S3KIB 3 OKPEMHUMH 3apyOi>KHUMH JIep:KaBaMH,
(iHAaHCOBMMH OpTaHi3allisIMU Ta IHITUMH YYaCHUKaMH MiXKHAPOIHUX
BITHOCHH.

BucHoBku. MoXHa 3 YIEBHEHICTIO KOHCTAaTYBaTH B LIJIOMY
BIAJIE TIOEAHAHHA B 30BHINIHIN mmomTuil Kuraro «ctaTukmy 1 «IuHa-
MiKI», TOOTO yB’S3KH 3aBJaHb 3a0€3MEUCHHS HAIIOHAJILHOTO CyBe-
pEeHITeTy 3 MMM MiATPUMKH ITWHAMIYHOTO TOCTIOAAPCHKOTO PO3-
BUTKY. [Ipy bOMy Ba)KITMBO 3a3HAYHTH, IO CYIaCHUIN MIKHAPOTHUHA
cran Kurato 3ymoBieHuit neBHuM napagokcoM. [ToBoeHHa momiTHKa
KHP rpynTyBanace Ha ifiei 3arocTpeHoro po3yMiHHS HalliOHATbHOI
HE3AJICKHOCTI Ta BHOYIOBYBajach 3a MPHUHLHIIOM BHYTPIIIHBOTO
OIOPY THUM IMITYJIbCaM, SIKH MOXOJMIM 3 CYCIJHIX, OUTBII BiAKPUTHX
KpaiH. B pe3ynbTati nporecu MoJiepHi3aliii HalliOHATEHOI EKOHOMIKH
Ta moxitTuku Kutaro Ta BiAMOBimHI pedopM HACTO BUTIISAJAIH SIK
imitaris. ToMy cy4acHi miJICyMKH MiXKHApPOJTHOI BIAKPUTOCTI Jiep-
XaBH (3pocTaHHs caM03a0e3leUYeHHs, HaPUKJIa]) € Tak-OM MOBUTH
HECTIO/IIBAHUMH — KpaiHa sk OM HEHAapOKOM PO3KpHIIA PsiJi HOBUX
TEHJCHIIH y CBITOBOMY pO3BUTKY. [HIIa OCOOJHBICTH MOJISATAE B
TOMY, IO, HE3MIHHO HAroJjOUIylO4YMd Ha creuudili KpaiHu, ypsq
Kuraro BHHAHIIOB MPOJIYKTUBHUHN 1 YHIBEpCAILHUN NUISX CBITOrOC-
MTOIaPCHKOT 1 30BHIITHBOMIOTITHYHOI TIOBE/TIHKH.
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YOK 339.172:339.5

OCOBJINBOCTI AIANIbHOCTI
MDKHAPOOHUX TOBAPHUX BIPXK

M. B. Ko3eHko, bakanasep crneujanbHocmi « MixkHapoOHa eKOHOMIKa»
I. A. ApbmeMeHKo, K. e. H., doyeHm — HayKo8ul KepieHUK

KarouoBi cioBa: MikHapomHi ToBapHi Oipxki, MIKHApOIHUIMA
ayKITiOH, MI>KHApOHA TOPTiBIIA.

I[MocranoBka mpoOsemMu. B cBiTIi Hemae IHIIOrO HAIOIO, SKHii
OyB OW Takuii MOMyJNSpHUIN 1 YIrOONEHUI yciMa Hapojamu i B yci
yacw, sk 4dail. Ha cporomni waii BUpoOIyroTh ONMu3pko 37 KpaiH.
OcHoBHuMU BupoOHukamu € Kutait, [unis, Kenis, lpi Jlanka. Ha i
Kpainu npunanaae Oinbiie 50 % Bij 3arabHOr0 00CATY BUPOOHHIITBA
qaro.

Ha BigmiHy BiJl KaBM Ta HU3KH IHIIUX CIJIBCHKOTOCIIONAPCHKUX
TOBApiB, Yall He TOPTYETHCS HA TOBapHii Oipki, Oi3HeC y Wil ramysi
3aCHOBaHUH Ha peajbHUX yrogax. Yail, 1mo mocTymae Ha CBITOBHI
PHHOK IPOJAETHCS 3 MyONivyHOro ayKiiony. Lle 3yMOBiII0€ BUBUEHHIO
MEBHUX 0COONMMBOCTEH (DYHKI[IOHYBaHHS Ta PO3BUTKY CBITOBOTO
PHMHKY Haro.
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AHaJ1i3 0CHOBHHUX J0CTizKkeHb i my6aikauii. [Tutanasam Topris-
Ji YaeM HA MDKHAPOJHUX PHHKAX, T4 CHCTEMAaTH3AIli€l0 IMPOIECy
YKJIQZaHHS JIOTOBOPIB Ha ayKIioHaX 3aliMarOThcsl Taki BUEHi:
M. C. Ansbumies, B. A. Buconpka, A. B. OBuapenko, JI. B. Yupys.

®opmyJ/al0BaHHA MeTH. MeTO0 CTaTTi € AOCHIHKEHHS OCOOIH-
BOCTEH TOPTiBJIi YaEM Ha MIXHAPOTHUX TOBapHUX OipKaX, BH3HA-
YEeHHS! OCHOBHUX CBITOBHX IICHTPIB MPOBEICHHS MKHAPOJHUX Yaid-
HUX ayKI[IOHIB Ta IOCIIPKEHHS €TalHOCTI MPOBEACHHS MIKHAPOI-
HOTO YaifHOTO ayKI[iOHY.

Buknaag ocHOBHOro martepiajay AoCTiI:KeHb. AYKIIOH SBISE
co0O0I0 cIelianbHO OpraHi30BaHWM, MEPIOAUYHO JiI0UMi PHHOK, Ha
SIKOMY 3IIACHIOIOTBCS OTepaii KymiBIi-MpoJaxKy MUITXOM I[iIHOBOTO
3MaraHHsi Mk MokymnisMu. Came ayKIiOHHA TOPTiBJS cTalla IMovaT-
KOM JI0 TIOTJIMOJICHHSI TOPTOBEJIBHUX 3B’S3KIB Ta MPOLIECIB HE JIUIIEC
BCcepenrHi KpaiHW, a ¥ Ha MDKHapOAHii apeHi. Y dopmi aykiioHy
3IACHIOETHCS TOPTIBIISl TOBapaMu, SIKi MAalOTh 1HAWBITyalbHI 0COO-
JUBOCTI Ta BIacTHBOCTI. Lle BHKIIIOYae MOXIIMBICTH 3aMiHM MapTii
OJTHAKOBUX 32 Ha3BOIO TOBapiB, TaK SK BOHW MOXXYTh MaTH pi3Hi
BJIACTHBOCTI: 30BHIIIHIN BUIJILM, IKICTh, CMaK TOILO.

IcTopudHo cknanocs Tak, mo AJisk KOKHOTO ayKI[IOHHOTO TOBapy €
CBOi LEHTpH TOPriBii. JIJsl ayKIIIOHHOT TOPTIBIIi YaeM XapaKTepHO
HaOJIMKEHHS ayKIIiOHIB JI0 MiCI[b BUPOOHUIITBA I[LOTO TOBapy. [Hmis
nponae 6mu3pko 70 % ychOro daro, IO EKCHOPTYEThCA, HYepes
aykuionn B Kambkyrti 1 30 % — uepe3 aykuionu B Jlonnoni, Lpi-
Jlanka 6mu3pko 70 % 4aro, IO BHBO3HUTHCS, MPOJIAE Yepe3 ayKI[IOHU
B Komom60 i1 30 % — uepe3 Jlonmorchkuit aykmioH. [HmonHe3is peari-
3ye cBill yaii yepe3 aykmionu B Jlonaoni, [amOyp3i i AHTBeprieHi.
AQpHKaHCBHKI KpaiHU MepeBaXHY YaCTHHY Yalo, 0 €KCIOPTYETHCS,
peanmizytoTh 4yepe3 aykiionun B Haiipo06i (Kenist). Ha mux aykmionax
npojaeTbes yait 3 Tauzanii, Yranau, Mo3amOiky, Poxesii. CBiToBy
nomyJsipHicTh HaOyB waiiHWU aykiioH y CuHramypi, ne OepyTb
yuactb ¢ipmu i3 CHIA, SAnownii, ABctpanii, Kurato.

UYaii, mocrasienuii, Hanpukiaa, B Komom6o 3 uaiiHux (adpuk,
CTOYATKy OI[iHIOIOTh. [Ipe/cTaBHUKH 30BHINIHBOTOPTOBEIBEHOIO
areHTcTBa NpoOyloTh Ha CMak Bci 0e3 BMHATKY 3pa3k 4aio. lIpo
pe3yNbTaTH BOHU JIOTOBIIAOTh O BiJMOBIIHUX aJMiHICTPATHBHUX
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IHCTaHIIIi, IMCIIS 90TO HAIXOAUTH AO3BLI A0 BIAMpAaBIEHHS WOTO HA
ayKIlioH, Harmpukiaj, B JIoHmoH (iHOMI ayKIiOH MPOXOTUTH Oe3ro-
cepennbo B Kosiom60).

JlonnoHckkuii yaitHuii aykuion B MikcuHr-Jleitn — HaicTapimmii
y cBiti. [lepmmii aykuion OyB mpoBeaeHuit B 1679 poui, Ha siKOMy
OyJi0 3ampoIOHOBaHO TPH OOYKM «4aiHOTO MOpowKy». Ha xanb, B
1998 pori BiH NMPUITHHUB CBOIO TisUTBHICTH. Jlo Hammx mHIB 30epir
CBOE CTpaTeriyHe 3HAYCHHS, X04Ya CHOTOAHI Yail CTald IPOJaBaTH
Oe3mocepeHbo B KpaiHax, e HOro BUPOIIYIOTh.

[Iponienypa aykiioHiB CKpi3b OJHAKOBA: BAHTAX 3 Ya€EM, SIKHH
npuOyB Ha ayKIiOH TOCTABIISIETHCS HA CKIAIM 1 30€piracThcs TaM J10
THX Tip, TIOKK He OyJe ciutadeHo MHTO. [1oTiM Ha TpOXaHHsS Biac-
HUKa BaHTaXy HOTO OTJISAAae OIiHIOBAY, sSIKWid 1 Oy/e mpomaBaTH To-
Bap Ha aykmuioHi. OmiHOBaY BigOUpae 3pa3ky 4aro i Ja€ OIIHKY, SKa
Y BUTJISIL TOKJIATHOTO 3BITYy KapOY€EThCS B CIIEIiaTbHAN KaTaJIoT.

LikaBo, m0 Ha ayKIiOHaX BUPOOHHWKH HE JUKTYIOTh I[IHA HA Yai.
Bonu MOXyTh, HE TIOTOIUBIINCH 3 BCTAHOBJICHUMH L[IHAMH, IPUTPH-
MaTH CBi# 4ail i He HajaBaTu Horo B mpoxaax. OJHAK TakWii CTaH
JIOBrO TPUBATH HE MOXKE, TaK SIK B CKIAJICHKHX NPUMIIICHHAX Yail
MIOYHE IICYBATHUCS, SKIIO HOTO JOBro 30epiraTu B TaKMX yMOBax.

UYaifHa mpoayKIlisi, BimoOpakeHa B KaTalorax, HaJxoAuTh Ha ayK-
I[IOH, B SIKOMY OYAyTh TOPTYBAaTHUCS OIIHIOBaYi, IO MPEJCTABISIOTH
3a3BHYail 0araThboxX MOKyMIiB. MaiOyTHIM ONTOBHIA MOKYIENb Yaro,
B CBOIO 4epry, BiJIOMpae 3pa3Ku 4aro JI0 ayKI[OHy 1 TEeX Jae iM
OITiHKY.

[Ipu mpencraBieHHI Yaro Ha ayKI[iOHI HE BEJETHCA HIsSKOI peK-
nmamHoi kamriaHii. [Ipocto orosiomryeTscst Ha3Ba, KiIbKICTh Ta TEPBic-
Ha 1iHa. YacTo 3ampornoHOBaHa IliHA MiJABHUIIYETHCSA OIIHIOBAYaMH,
SKi KyIyIOTh Yaid, KOJM 1HTEpeC JI0 TaHOTO COPTY IMPOSBIISE KijbKa
MOKyMIIiB. TakuM YHHOM, JOCUTH CIIPABEIIMBO (POPMYEThCS IliHA HA
yai.

AYKIIIOHH TIPOBOJATHCS TPU pasd Ha TWXKIAEHb. Ti, XTO mpojae
Yaii, caMi Ha ayKUiOHi HEe MPUCYTHi, MOKYMLi Yalo NpH LUbOMY IpH-
CYTHI, aJle caMi IIiH He TPOIOHYIOTh. ¥YIapOM MOJIOTKA Yai, KA
MPOJAETHCA 3 AYKIIOHY, NPUCYIKYETHCS OIHOMY 3 OI[IHIOBAdiB,
TOOTO TOTEeHIIHHOMY TOKymIeBi. JIBi a00 Tpu mapTii ANIMKIB Yaro
MPOAAIOTHCS MPOTIroM | XBUIMHHU.
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BucHoBku. Yait — cierudidHmiA TOBap, TOPTIBIA SKUM Ha MI>KHA-
POOHOMY PIBHI 3IIMCHIOETHCS IIIIXOM AayKIOHIB, MEPEBard SKUX
MOJIATAIOTh Y TOMY, III0 BOHH JIO3BOJISIFOTH CTBOPIOBATU BIAKPHUTY
KOHKYPEHIIIf0, BHABIISATH I[iHY TOBapy Ta MIBHIKO HOTO peajizo-
BYBaTH Y BEIIUKUX 00CSTaX.

31e01IbIIOro YaiHi ayKIiOHH MPOBOIATHCS OIS MICIb BHPOO-
HUIITBA IbOTO TOBApPY, OCKUJIBKY Yail Ma€ MeBHI yMOBU 30€piraHHs.

OnToBi 1iHYW, 10 BCTAHOBIIOIOTHCS HA IMX ayKIIOHAaX, € OCHO-
BOIO JIJISl PETYIIOBaHHS PO3IPIOHMX IIiH, a/pKe IiHA 32 Yaii, orJiady-
BaHa TIOKYIIIIEM B Mara3uHi, 3aJICKUTh B OCHOBHOMY BiJ| CITiBBiJIHO-
IICHHS! Ha CBITOBOMY PHHKY BHPOOJIEHOTO Halo i MOTpeOu B HHOMY.
Take MOJOKEHHS TONIMPIOETHCSI HA BECh Yail B I[LIIOMY HE3aJIe)KHO
BiJI HOr'O COPTIB 1 SKOCTI.

VYV cyyacHiI MiXKHApOJIHIM TOPriBIIl IONPU 3HAYHI IEpeBard ayk-
LIOHIB TXHS POJIb MOCTYIOBO 3MEHIIYETHCS TIOPIBHSAHO 13 MI>XKHAPO/I-
HUMU Oip>KaMHU Ta TCHICPaMH, ITPOTE BCE-TaKU 3aJIMIIAIOTHCS MOTYXK-
HI TOProOBi WLEHTPH, SKI MIOPIYHO TNPUMHOXKYIOTH BHPYUKY Bij
ayKIIIOHHOI TOPTiBJIi HA OOMEXEHUH MepeiK TOBapiB.
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BMNNMB MOBANI3ALIMHMX NPOLIECIB
HA EKOHOMIKY YKPAIHU

J1. B. MakcumeHko, cmydeHmka Hanpsimy nidzomoeku «MixkHa-
poOHa eKoOHOMIKa»
H. I'. Bazaenyk, K. e. H., cm. 8uknaday — HayKosul KepieHUK.

KuarouoBi ciioBa: rio0aiizaiiis, iHTerpaiis, KOHKYpPEHTOCIPO-
MOXHICTh HALIIOHAJIBHOI EKOHOMIKH.

IMocranoBka mpodaemm. [noGamizailiss € cy4acHow (GopMoro
MiXKHApPOJHUX BiTHOCUH, TICBHHM €TariOM PO3BHUTKY JIIOJICHKOI IHU-
BUTi3aIlii, KO HaIliOHATbHI €KOHOMIKH BXK€ HE MOXYTh HOPMAaJbHO
PO3BUBATHCS B MeXaX ONHIEI JepKaBH, a MDKHAPOJIHI €KOHOMIYHI
3B’SI3KH MPHU3BEIH 10 YTBOPEHHS TPaHCHAIIOHAJTBLHUX KOPIOpAIii i
rio0anpHUX (CBITOBMX) PHHKIB. ['I1obaiizarist 3MiiCHIOE TTOTYXHHAN
BIUTMB Ha BCi CTOPOHH JKUTTEIISUIBHOCTI CYCHUIBCTB Pi3HUX KpaiH
CBITY Ta SIBJIIE COOOI0 KOMIUIEKCHE TeOMNOJIITHYHE, T€OEKOHOMIYHE i
TCOKYJIbTYPHE SIBHIIIE.

Xonana kpaina cBiTy HE MOXKe iICHYBaTH BiJOKPEMIICHO Bijl pelITH
ceity. Ilepen VYkpaiHoio, K YaCTHHOK TJ100aJIi30BaHOrO CBITY,
MOCTa€E 3aBJAaHHS IHTETPYBATHCh Y CBITOBE TOCIIOIAPCTBO HA KOHKY-
peHTHUX 3acagax. HuHi ykpaiHCbKi BUPOOHMKM HE 3[aTHI BUTPHU-
MyBaTH KOHKYPEHIIII0 Ha CBITOBOMY PHHKY, TOMY Y MDKXHApPOIHHUX
peiiTnHrax YKpaiHa 1ocijae HeBUCOKI MMO3UIIIi.
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AHaJ1i3 0CHOBHHUX JIOCJTi/ZKeHb Ta my0aikauii. Anami3 mpobiem
riobanizarii, ii CyTHOCTI, MIPUYMH Ta HACTIAKIB 3IIACHIOETHCS Y
JOCHIDKEHHSIX BITUYM3HSAHHX 1 3apyOikHux HaykoBuiB JIx. Cakca,
V. beka, A.Uyxna, O. binopyca, A. ®ininenka, B. ['efins, B. Ino-
3eMiieBa, FO. SIkoBus Ta iH.

MeTta cTaTTi — JOCHIINTH BIUIMB TI00aji3aiifHIX MPOIIECiB Ha
EKOHOMIKY YKpaiHH.

BuxiageHHsi OCHOBHOIO matepiaay aociimkenHs. TepMiH
«rmobamizamisy» (anri. globalization, six mar. globus — kyis, 3emna
KyJis1, T7I00yc) 03Haya€e Mpolec BCECBITHHOI €KOHOMIUHOI, MOMITHY-
HOT Ta KyJbTYpHOI iHTerpamii Ta yHidikaiii. OCHOBHUMH HaciaKa-
MH IIHOT'O TIPOIIECY € MIXKHAPOIHHUM IO IIpalli, Mirpalis B MacIiTa-
0ax yciei rmaHeTH KamiTaiy, JIOACBKHX Ta BHPOOHHYHMX PECYpCiB,
CTaHZapTH3aIlisl 3aKOHOJABCTBA, CKOHOMIYHUX Ta TEXHIYHUX IPOIC-
CiB, a TaKOX 30JIDKEHHS KYJbTYp pI3HUX Kpaid. Llei mporec HOCHTh
CHUCTEMHHUH XapakTep, TOOTO OXOILTIOE BCi ChEpH KUTTSI CYCIHiIb-
cTBa. TepMiH «ekOHOMIUHA TJIo0amizalis» O3HA4a€e MpPOIEC Jaeaai
OLTBIIIOT BCECBITHBOI €KOHOMIYHOI iHTErparlii, TOJIOBHUMH PYIIIiHHH-
MH CHJIAMH SKOTO €: Jibepami3allis MI>KHAPOIHOI TOPTiBIi Ta pyXy
KalliTaliB; 3pOCTaHHS TEMITiB TEXHOJOTIYHOTO Mporpecy Ta Gpopmy-
BaHHsI iH()OPMaIiHOTO CYCIUIBCTBA; ASPETYIIOBaHHS [2].

CydacHuM rio0aizamiifHIM TpoliecaM MpUTaMaHHa 3pOCTaroya
ponb kpain Asii, JlaruHcbkoi AMepuku Ta 3HmKeHHs BBy CIIIA
Ta BHUCOKOPO3BUHEHUX KpaiH 3axigHoi €Bpomnu. [lomambin ekoHO-
MIiYHI TEHACHIIIT 3aIeXaTUMYTh BiJl po3BUTKY BigHocuH Mix CIIA i
Kuraem. BaxxnuBy pornbs y cydacHuX rioOani3ariifHiX eKOHOMIYHUX
Ipolecax Biirpar0Th MIXKHAPOIHI €KOHOMIYHI oprasizaiii: MixHa-
ponuuii BamotHui ¢Goua (MB®), Csitoeuit bank (CB), CitoBa
opraizaris TOpFlBJ‘Il (COT) ra ixmmi. IXHs MisUTbHICTH 3HAYHO BIUTH-
BAa€ Ha PO3BUTOK CBITOBOI €KOHOMIKH [4].

[lix BrmmmBoM TakWx TpaHchopMaliidi y CBITOBIH EKOHOMIII
MOCTa€ OJIHE 3 HAMBAXKIIUBIIIUX 3aBJaHb IJIs1 YKpaiHU — MiABUIIEHHS
KOHKYPEHTOCIIPOMOXKHOCTI HalliOHAJIbHOT ekoHOMIkH. [TpoTe 3a peii-
TUHraMH MDKHapOJHUX €KOHOMIYHMX OpraHizamiii YkpaiHa 3a piB-
HEM KOHKYPEHTOCIIPOMOXKHOCTI TIIOCiIa€ JOCHTh HU3bKi TO3MIIii,
3HAYHO BIJICTAIOYM BiJI PO3BHHEHMX KpaiH 3axigHoi €Bporu. 3a
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IamexkcoM T1M06amBHOI KOHKYPEHTOCIIPOMOXKHOCTI BcecBiTHROTO
ekoHOMiuHOTO (hopymy VYkpaina y 2015 p. mocima 79-te micue i3
140 xpain [6]. 3a nmammmu CeitoBoro Oanky, BBII na nymy
HaceleHHs B YKpaiHi € OJHUM 3 HaWHIKYUX y CBITI (BOHA MoOcCigae
133-te micue, 3a manumu Ha 2015 pik) [5]. BupoOuuvo-npommucio-
BUH KOMIUIEKC YKpaiHH He 3[JaTHUH BUTPUMYBAaTH KOHKYPEHIIIO Ha
CBITOBOMY PHHKY.

Huni Bci cdepu cycninabHOro XUTTA YKpaiHu NOTpeOyIOTh 3MiH
LIIIXOM 3aJIy4eHHS Ta €()EeKTUBHOI'O BUKOPUCTAHHS Y HalliOHAJIBHUX
iHTEepecax THX PECypCiB, SIKi OTpUMY€E KpaiHa 3aBASKH Y4acTi y TJI0-
OarmizaniiHuX mporecax. Baxknupum a1 YKpaiHW € BU3HAYCHHS 11
MICIISL Ta POJIi Y CBITOBOMY €KOHOMIYHOMY IIPOCTOpI, IO Ma€e 3a0e3-
MeYyBaTUCh Yepe3 MOIIYK MPHUHIHITB Ta MEXaHI3MiB HaJaroKeHHs
B32€MO3B’SI3KiB 13 CBITOBHM T'OCITOIAPCTBOM.

Cucrema Jiep)KaBHOTO yNpaBIiHHA YKpaiHH Mae OyTH HE JIUIIC
MaKCHMaJIbHO aJalTOBAHOIO JIO HOBUX IJI00ali3alliiHUX YMOB PO3-
BUTKY, alle i BOJIOAITH MOTYXHIM 1HCTPYMEHTapieM BIUIMBY Ha HUX,
a TaKO)K BUKOPUCTAHHS IX Ha KOPHCTh peaizalii BIacHUX Hallio-
HanbHUX iHTepeciB. lle, y cBOO 4epry, gacte 3Mory YKpaini BuUpo-
OWTH HOBY TEOMOJITHYHY CTPATETIIO, KA CIpHUsITHME 1i e()eKTUBHO-
MY €KOHOMIYHOMY, OJTITHYHOMY Ta JyXOBHOMY PO3BHUTKY [1, c. 9].

BrmB rno6GanizaniiiHux mpoueciB Ha eKOHOMIKY YKpaiHu He €
0/1HO3HAYHUM. [TOTEHIIHHO MO3UTUBHUI PE3YNbTAT ISl SKOHOMIKU
VYkpainu Biz y4acTi B mporecax riio0aiizarii moyusrae B TaKOMY:

— 3MEHILUEHHS BUTPAT HAa 3AIMCHEHHS 30BHILIHHOCKOHOMIYHHMX
orepariii;

— TMPUIUIMB 1HBECTHIIINA B HALlIOHAJILHY €KOHOMIKY 4Yepe3 MpHE-
HaHHA A0 3araJIbHONIPUHHATHX Y CBITi PEryJIATUBHUX HOPM;

— MOXJIUBICTh BXOPKEHHA YKpaiHu 10 MDKHAPOAHUX Koolepa-
LIAHUX TPOEKTIB.

[Ipote s BiTYM3HAHOT EKOHOMIKM TaKOX ICHYIOTh PH3HUKH,
OB’ s13aHi 3 TI00alTi3aIi€ero, 30KpemMa:

— JIOMiHYBaHHS €KOHOMIYHO PO3BHHEHHX KPaiH;

— TIPUTHIYEHHS PO3BHTKY OKPEMHX Tally3ed HalllOHAJIBHOI eKo-
HOMIKH, SIKi HE 3aBXI{ TFOTOBI JI0 IMOBHOILIIHHOI MIXHAPOJHOI KOH-
KypeHLii;
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— IMIIOpPTO3aMIilleHHs BITYU3HSIHUX TOBAPIB;

— coIliaibHa HePiBHICTH y MOPIBHAHHI 3 EKOHOMIYHO yCITiITHAMH
KpaiHaMmu;

— TIOTipIICHHS COLIaThbHO-TPYIOBHUX BIOHOCHH Yepe3 HEPIBHICTH
y cdepi 3alHATOCTI Ta MPOAYKTUBHOCTI mparii [3].

BucnoBku. OTke, yuacTh YKpaiHu y 1iio0aiizalidHuX mporecax
3YMOBIIIOE€ HEOOXiHICTh MPUCKOPEHHSI CUCTEMHHX pedopM y KpaiHi,
HaIpaBleHNX Ha CTPYKTYpHY NepeOyA0BY HaIllOHATHHOI €KOHOMIKH,
MiJBUIICHHS KOHKYPEHTOCIIPOMOXKHOCTI BITYM3HSIHOI €KOHOMIKH,
10 JacTh 3MOTY IIEBHOI MIpOI0 3MCHINUTH PU3MKH Tiobamizarii. B
VYkpaini moBuHHI OyTH CTBOPEHI YMOBH JUTs MIATOTOBKH Ta 30epe-
JKEHHsSI BUCOKOKBaJTi(hikoBaHOI poOO0YOI CHIIM Ta PO3BHTKY iHHOBA-
UiHHOrO BUPOOHMIITBA, 3MAaTHOTO c(eKTUBHO (YHKIIOHYBaTH B
YMOBax rJ100alTi3aiiifHuX MPOIECIB.

Cnucoxk BUKOPUCTAHUX JIZKepeJt

1. Boiitoruu P. B. Brutue rio6aiizaiiii Ha CHCTEMY IEP)KaBHOTO YIpaB-
JIHHS (TEOPETUKO-METOMONIOTIYHUI aHai3) | MOHOrpadist / 3a 3ar. pen.
n-pa ¢inoc. Hayk, npod. B. M. Kuszesa. — Kuis : Bun-so HAZLY, 2007.
- 680 c.

2. I'mobamizauiss  [Enexktponnmit  pecypc]. — Pexum  pgocrymy:
https://uk.wikipedia.org/wiki/I'mo6amizamis. — Ha3Ba 3 expana.

3. Jlensu T. O. Brums rimobamizamiiHUX MPOIECiB HA €KOHOMIKY 1 pHHOK
npani Ykpaiau [Enexrponruii pecypc] / T. O. Jlensn, O. C. dinideHko.
—2012. — PesxxuM pocryry:
http://www.confcontact.com/2012_09 21/4 ledyan.htm. - Hasea 3
eKpaHa.

4. Tlernk M. Ykpaina B cyyacHHMX Tio0amizauiitnnx mnporecax / M. [leruk
/| dopmyBaHHS pPUHKOBOi eKoHOMikM B Ykpaini. — 2009. — Ne 19. —
C. 530-539.

5. Cnucok kpain 3a BBII (Hominan) Ha nymry HaceneHHs [EnexTpoHHHMI
pecypc]. — Pexxum moctymy:
https://uk.wikipedia.org/wiki/Crnmcox_kpain_3a BBII (Hominam) Ha
yury HaceneHHs. — Ha3Ba 3 ekpaHa.

6. The Global Competitiveness Report 2015-2016 [Enextponnuit pecypc].
— Pexxum nocrymy:
http://www3.weforum.org/docs/gcr/2015-2016/Global_Competitiveness
_Report_2015-2016.pdf. — Ha3pa 3 expaHna.

© NYET - 153



7. Aptemenko A. B. T['moOamizamiiiHi BUMipH €KOHOMIKM YKpaiHH Ta
MepCIeKTHBH 1I iHTerpamii J0 CBITOBOrO TOCIOAApCTBa Ha 3acaiax
LiHHICHOT KOHKYpEeHTOCIpoMOXHOCTI / A. B. Apremenko // 30BHIITHS
TOpTiBIsL: €KOHOMiKa, (inancu, mpaBo. — 2014. — Ne 5-6 (76-77). —
C.18-29.

YK 330.342.23

HOBI IHQYCTPIAJIbHI KPATHU
B YMOBAX PEFIOHATI3ALI

I. C. Mup2opodcbka, cmydeHmka HanpsMmy nidzomoeku «MixHa-
pOoOHa eKoOHOMIKa»
O. B. Lkypynit, 0. e. H., npoghecop — HayKosul KepPiHUK

Kuaio4oBi cjioBa: ekoHOMiYHa MOJIeNb, HOBI 1HIyCTpiaibHI Kpai-
HU, EKOHOMIUHE 3pDOCTaHHSI.

IMocTanoBka mpo6JjieMu. Y CydacHiil CBITOBIH perioHaIiCTHIIN SK
HOBE SIBHIIC BiI3HA4YaeThcss (OpMyBaHHS BEJIWKOI TPYyMH 1HIYCT-
planpHHX KpaiH, SKi paHillle BiTHOCWIWCS JO TaK 3BaHUX KpaiH
«TPEeThOro CBiTY». BOHM po3TamoBaHi B pi3HUX perioHax IUIaHETH,
0 yCKJIaaHIoE 1X Kiacudikarito 3a reorpadiqaoro o3Hakorw. OHaK,
1l JIep>KaBU MArOTh IUIMH PSJl TAKUX OCOOIMBOCTEH, SKi JT03BOJISIOTh
3apaxyBaTH iX JI0 KaTeropii «HoBi iHxycTpianbHi kpainm» (HIK). Ta-
KHM KpaiHaM BJIaCTMBO: HIBHJIKHA PO3BUTOK IPOMHCIOBOTO BHPOO-
HUIITBA; HASBHICTb CYTTEBOI JEepKaBHOI MIATPUMKH HalliOHAJIbHUX
Cy0’€KTIB TOCIIOAAPIOBAHHS, SIKa CIPSIMOBaHA HAa CTUMYJIIOBAHHS iX
TiSUTBHOCTI; YAMaJIHi 0OCST 30BHIITHLOTO OOPTY; BUKOPUCTAHHS MO-
Jened mBHIKOT nuBepcudikalli eKCIopTy Ta IMIOPTO3aMillleHHS;
3HAYHUM BIUIUB TpPaHCHAI[IOHAJIBHUX KOpIOpaIliii 1 TpaHCHAIio-
HAJILHUX O0aHKIB HAa €KOHOMIKY KpaiH; BUCOKA YaCTKa MPOMHUCIOBOCTI
B cTpykTypi BBII; 3pocratoua yacTka cdepu mociayr; HEBUCOKI BUT-
paTH Ha HAYKOBO-AOCHIJIHI 1 JTOCIITHO-KOHCTPYKTOPCHKI POOOTH;
3HaYHa colliayibHa audepenmianis cycmiabcTra [3].

AHaJIi3 0CHOBHHMX A0CJTiIKeHb Ta myoaikanii. ExonomiuHi Mo-
Jeni po3BUTKY HOBUX iHAycTpianbHux kpain (HIK) mocmimxysanu
Taki HaykoBIl, sk B. Annpianosa, b. bonorin, A. €xenpkuii, B. Ko-
3uk, B.Menbsuues, 1. Hikomaepa, M. IlicapeBa, A. dinineHko,
I'. llupokos T1a iH.
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Mera cTaTTi — aHaii3 mporeciB popMyBaHHS Ta peaiizaiii eKo-
HOMIYHUX Mojenelt po3BuTtky HIK.

BukianeHHss OCHOBHOTO Mmatepiany pmocaimkenHsa. Hosi
iHAyCTpialbHI KpaiHu — 1€ Tpyna KpaiH, M0 PO3BHBAIOTHCS, SKi 3a
OCTaHHI JECATIIITTS 3a0€3MeUnIN AKICHUH CTPHOOK COIiaIbHO-EKO-
HOMIYHOTO PO3BHUTKY. EKOHOMiKa IIMX KpaiH 3a KOPOTKUH TEPMiH
3MIACHWIA TEpeXiJ BiJl BiJICTAJIOl, THIIOBOI JJis KpaiH, IO PO3BH-
BalOTHCA, 10 BUCOKOPO3BHHEHOI. IcHyI0Th ABi ocHOBHI Moaeni HIK:
asiaTchKa Ta JJaTHHOaMepHUKaHChKa [4].

ABziaTChKill MOZIENi MpUTaMaHHUA PO3BUTOK HAIlIOHAIBLHOI €KOHO-
MIKH 3 TIEpEeBaKHOIO OpieHTalielo Ha 30BHIiMmHIA puHOK. HIK Aszii
MIOMIISIIOTE Ha NBi TpynH: 1) «A3siaTchki ApakoHm» (I onkonr, CuHra-
nyp, TaiiBanb, [liBgenna Kopes); 2) «Asiarceki Turpn» (Manaiizis,
Tainana, ®ininmiau, [HroHE3isn). s eKOHOMIYHUX MoOJeNeH Po3-
BUTKY KpaiH A3ii BmacTuBi ocoOmmBocTi (puc. 1).

EdexTuHa yyacts y
nporecax MiXKHAPOIHOL
Mirpauii Kkamitany

Po3Butok depmepcTra, 110
3abe3nevyeThest Yepes mpo- MaJIOrO Ta CepeIHbOrO
BEJCHHsI arpapHuX pedopm Oi3necy

A\/
OyHKIIOHYBaHHS

- Oco01MBOCTi €EKOHOMIiYHOT
BUJIBHUX . . .
EKOHOMIYHHX 30H MoJieJli pO3BUTKY Kpain Asii

/\\

[ewiesa ta Po3BuTOK €KCIOPTOOPIEHTOBAHOTO BUPOO- Immopr repenoBux
HHUITBA HA OCHOBI €EKCTEHCHUBHOT'O PO3BHUTKY TEXHOJIOTIH 3-3a
HJAJKP i BipoBaykeHHS pe3ybTaTiB Ha KOpZIoHy

BHCOKOOCBIUeHa
poboua cuna

MPAKTHIL, 0 OPIEHTOBAHO, Y TOMY YHCIIi,

Ha IMIOPTO3aMillIeHHS

( YenimHui po3BUTOK

Pucynok 1 — OcHOBHI 03HAaKH MOJIE)II €EKOHOMIYHOTO
PO3BUTKY «A31aTCHKUX THTPIB»

Jlepeno: ckiazeHO HAMH Ha OCHOBI [2].

JlatuHOAMepHUKaHCBKIA Mozel NpUTaMaHHUK PO3BUTOK HAIlio-
HaJbHOI E€KOHOMIKM 13 OpI€HTaIi€l0 Ha iMmopro3amiiieHHsa. Taka
MOZIETTb PO3BUTKY EKOHOMIKH JIE)KUTh B OCHOBI CTPIMKOTO 3pOCTaHHS
TakKuX KpaiH, ik Aprearuna, Ui, bpaszunig ta Mekcuka (puc. 2).
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barari npuposui

ExcnopT cupoBuHH Ta Heomni6epanbua

pecypeu ta - -
reorpadiue CLIIbCBKOIOCIIOAAPCHKOT MOZIEIIb €KOHO-
pogrl;i)uygaﬂﬂﬂ npoayKuii Mi4HOI'O PO3BHTKY

[ ®dakropu ekonomiynoro po3utky HIK Jlatuncpkoi AMepuku ]

Po3BuTOK npuBaTHOrO
CeKTopa

PucyHnok 2 — ®akTopu eKOHOMiYHOTO
po3Butky HIK Jlatuncbkoi AMepuku

3abe3neueHHs YMOB Ul
3aIy4eHHs Ta e)EeKTHBHOTO
Bukopuctanus 111

Jl)xepeJs1o: ckitaJieHO HaMU Ha OCHOBI [2].

Jus aziarcekux HIK Oyno xapaktepHO iHBECTYBaHHS iHO3EMHOTO
KaIrTany, TOJOBHUM YHHOM, B 0OpOOHY MPOMHUCIIOBICTh i CHPOBHHHI
raiy3i. Y cBow 4epry, B JiatuHoamepukancbkux HIK iHBecTHnii
HaJXOAWIN B TOPTiBIIO, chepy Mmociyr, oOpoOHY MPOMHUCIOBICTb.
[Inpoka excrancig 3apyOi>KHOTO MPUBATHOTO KaIliTAIy TIpU3Bea 10
toro, 1o B HIK, ¢akTu4yHO, HEeMa€e jK0AHOI rajry3i eKOHOMIKH, ¢ HE
Oyn0 0 iHO3eMHOrO Karmitany [5].

Busnauaneay ponb y craHoBienHi ekoHomikn HIK 3irpama mep-
xaBa. Hero 3nificHIOBaacs moyliTHKa MEPKaHTHIII3MY: )KOPCTKa €KO-
HOMIis BAJIFOTHUX 3aC0O0IB, IPOTEKI[IOHI3M I10 BiJHOIICHHIO JI0 HAIliO-
HaJIBHUX BUPOOHUKIB i 3HAYHI MHUTHI Oap’epu s iHO3eMHHX, OOMe-
XKEHHS IMIOpPTYy 1 CTHUMYyJIOBaHHA excnoptry. [lapanensHo cTBOpIO-
BaJIMCSl HAMCTIPUSATIIMBIII YMOBH JUIS MIPSIMUX 1HO3EMHUX 1HBECTHUIIH
B cdepy croyaTKy TPYJOMICTKHX, a IMi3HilIe — HAyKOMICTKHX BHPOO-
HUITB, 3aJy4EeHHS HOBITHIX TeXHOJIOTiH. [lepxaBa muiixom mpoay-
MaHOi TOJNITHKH MiJIbIOBOTO OTOAAaTKOBYBAaHHS CKOPOYYBaJla PO3BU-
TOK OJIHUX BUPOOHUIITB 1 CIIpHsIa PO3BUTKY iHIIUX.

BucHoBku. OTXe, 10 HOBHX IHAYCTpiaJIbHMX KpaiH HaJeKUTb
psan kpain Asii ta JlaTHHCEKOT AMEpHKH, SIKUM IpPUTaMaHHI BHCOKI
TeMIH eKoHoMiuHoro 3poctanHs. HIK BHokpeMuiurce 3 yucna kpai,
10 PO3BUBAIOThCA, ¥ 60-x pokax XX cT. 3a BiTHOCHO KOPOTKHI Hac
i KpaiHW pi3KO 30UIBIIMIM MPOMHUCIOBHH EKCIIOPT 1 MOCIIH Bax-
JIUBE MICIIE Y MDKHAPOAHOMY moaui npaii. OCHOBHUMH YHHHHUKAMHU
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cTpiMKoro ekoHomiunoro posutky HIK cramm: ¢inancosa momo-
mora CIIIA 1 Smonii; memreBa i BomHOYac KBaiidikoBaHa pobOoda
CHJIa; BUT1THE €KOHOMiKO-TeorpadivyHe MOI0KEeHHs.
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IocTanoBka mpooaemu. HuHi, B yMOBax BiJICYTHOCTI CTaOiIb-
HOCTI IIOJI0 ITO3UTUBHOI'O 30BHILIHBOTOPIOBENBHOIO CalbA0 YKpai-
HU, BOXJIMBHM 3aBAAaHHSIM OpraHiB JEPXKaBHOTO YMPAaBIiHHS CTao
YIOCKOHAJICHHS Ta PO3BUTOK EKCIOPTHOTO MOTEHLIiANy YKpaiHH.
Peamizarist 30BHIITHLOCKOHOMIYHOI Ta 30BHINTHLOTOPTOBEILHOI IT0-
JITAKA YKpaiHu 3a €BPOIHTETpaIlifHAM BEKTOPOM TOTPEOYeE TOIIYKY
HOBHX MiAXOMIB 10 SIKICHOTO YAOCKOHAJIEHHS SIK TOBapHOi, TaK i
reorpadidHoi CTPYKTYpPH EKCIOPTY, a TaKOX Iep)KaBHUX 3aXOIiB,
CIpPSAMOBAaHUX Ha HOTO MATPUMKY 1 CTUMYITIOBAHHS.

AHaJi3 OCHOBHUX AOCHIIKeHb Ta myOjaikamiil. AKTyalbHUM
npobieMam, sIKi IepeIKoKAI0Th PO3BUTKOBI YKPATHCHKOTO €KCIop-
Ty, @ TAKOX MOXXJIMBHM LUIAXaM X BUPILICHHS NPUIAUIAIOTH yBary
Taki HaykoBli: B. Mosuan, T. Menbnuk, JI. IBamora, A. Masapaxi,
10. Bepnanog, 1. Opiuk, H. Pe3nikoa T1a iH.

Merta cTaTTi — IOCHITUTH €KCIIOPTHUH MOTEHIlian YKpaiHu B
CY4aCHUX YMOBaX.

BuknagenHss ocHOBHOro martepiajy mociimkennsi. Excroprt-
HUU TOTEHINaN Jep)KaBu BU3HAYAETHCA 00CATaMH TOBApiB 1 MOCHYT,
0 MOXYTh OyTH BHpOOJICHI B €eKOHOMIUHIH Ta COMianbHil cdepax i
pearizoBaHi Ha CBITOBOMY PHUHKY 3 MaKCHUMAaJbHOI BUTOIOKO IS
kpainu [3].

[ToTpiOHO 3a3HAYMTH, 110 32 OCTAHHI POKH YCIIXH B HAPOIIYBaHHI
00CSTiB YKpPaiHCBKOTO €KCIIOPTY € JIOBOJII MOCEPEIHIMH: TEMITH POC-
Ty OCTaHHBOT'O 3HAYHO HIDKYI BiJI aHAJIOTIYHOTO TOKA3HUKA IS
MDKHapOAHUX BIJTHOCHH y LIOMY. Y pe3ysbTaTi yacTka YKpaiHH B
3arabHOCBITOBOMY O0CS31 €KCIIOPTHUX OIepaliidi CKOPOTHIIACSA 0
0,2 % [4].

PiBenp iHTerpallii KpaiHH 0 CHCTEMH MDKHAPOJHHX E€KOHOMiu-
HUX BIJIHOCHH 3HAYHOK) MIpOIO 3aJIKUTHh BiJI KUIBKICHOT Ta SIKICHO{
XapakTepucTUK ii ekcropTy. [Ipo 110 iHTEerpoBaHICTh KpaiHH MOKE,
30KpeMa, CBIJTYUTH TaKUH MOKa3HUK, SIK €KCIIOPTHA KBOTA, a came —
BiJHOIIEHHS 00CATY €KCIIOPTY 10 BaJOBOTO BHYTPILIHBOTO MPOAYK-
Ty (BBII). YuM Buma eKkcrnopTHa KBOTa, TUM OUIBII iHTEHCHBHI
30BHIIIHI €KOHOMIYHI 3B’SI3KM KpaiHW, a BiJITaK BaroMiliui piBeHb
iHTerpaii y cBiTOBE TOCIIOIAPCTBO.
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[lix BruIMBOM PHHKOBO CIpSMOBAHHUX peopM B YKpaiHCHKil aep-
*aBi POPMYETHCS MOJIENb EKOHOMIYHOTO PO3BUTKY, SIKifi BIACTHBHMA
3aHAJITO BUCOKHI PIBHEM BiJKPUTOCTI €KOHOMIKH 1100 30BHINIHBOL
toprieini. Ekonomicramu €Bponeiicbkoro Coro3y o0rpyHTOBaHO KpH-
Tepiii ekcropTHOi KBOTH (00csr ekcrmopty BigHocHO BBII), mpu
SKOMY KpaiHa He 3a3Ha€ MiABUIICHHS PU3UKY BIUIUBY IJ00aIbHHUX
KOJNMBaHb KOH IOHKTYpH CBITOBMX pHHKIB, Ha piBHI 25-30 %.
ExcrioptHa xBoTa Ykpainu y 2015 p. cranosuna 52,7 % (y 2014 p. —
48,6 %), Mo CBIMYHUTH TPO 30UTBIICHHS 3aJICKHOCTI HAPOIYBaHHSI
00CSTiB BITYM3HSIHOTO €KCIOPTY BiJl TEHACHII PO3BUTKY CBITOBOTO
rocrmoaapcTaa [6].

Jnist BU3HAYEHHS] KOHKYPEHTHHX NepeBar HalliOHAIbHOI €KOHOMi-
Ku YKpaiHH Ta MepcrekTHB ii HaONMKEHHS /0 €BPOIEHCHKOTO Ta
MDKHAPOJHOTO CIIBTOBApUCTBA, HEOOXITHO MPOAHATI3yBaTH MiCIe
Ykpainu y pedTuHTrax MiXKHapoaHuX oprasizaniil. Lle qo3BomuTs BU-
TUTATH TIPOOJIeMH, IO TaabMYIOTh HE TUTBKH HAOMMKEHHS YKpaiHu
no kpain €Bponeiicbkoro Coro3y, a i pO3BHTOK ii €KCIIOPTHOTO
MOTEHITiaTy.

3a maHUMH MIDKHapOAHOTO PEUTHHTY BcecBiTHROTO eKOHOMIY-
Horo opymy y 2015-2016 p, 3a iHIEKCOM IIOOATBHOI KOHKYpEH-
TOCIIPOMOXHOCTI, YKpaiHa cepen 144 kpain mocina 79-te Micue
(76-te y 20142015 p.). 3a 2015 pik Ykpaina BrpaTia 3 mo3uii i
3HAaXOAUThCS y pedTuHry Mix [Baremanoro Ta TaKUKHCTAHOM.
[Noka3HUK KOHKYpEHTOCTIPOMOXHOCTI YKpainu 3Hu3uBcs Ha 0,11
nyHKTiB 3 4,14 10 4,03 [9].

3a inexcom ekonomiku 3HaHb (Knowledge Economy Index), pos-
paxoBaHuM ¢axiBismMu CBiTOBOro 0aHKy, YKpaiHa MOCTYNAeThCs He
TiIJIBKH PO3BUHYTHM KpaiHam, aje i 0araTbOM KpaiHam, IO PO3BHU-
BatoThcs; y 2012 p. Ykpaina nocina 56 micue, cepen 147 kpaiH cBitTy
3 IHAEKCOM €KOHOMIKH 3HaHb 5,73 Ta 3 iHjaekcom 3uanb — 6,33 [8].

3HayHuM O6ap’e€poM JUTs pO3BUTKY TOPTiBIIi KpaiHU € TIHhOBA €KO-
HOMiKa. 3TiHO 3 PEHTHHIOM CHPUHHATTS Kopymuii Transparency
International y 2015 p. Ykpaina nocinae 130 micye 3i 168 nosuyii
[7].

Crin 3a3HauuTH, CGKOHOMIKa YKpaiHH XapaKTEpPU3YETbCS BHCO-
KOI0 MaTepiajio- Ta €HEProMiCTKICTIO MPOAYKLii, HU3bKHUM piBHEM
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MPOAYKTHBHOCTI Tparli Ta €KOJOTIYHOCTI BHUPOOHHWIITBA, BEIHUKOIO
YaCTKOIO 3aCTapisior0 yCTaTKyBaHHS Ta TEXHOIOTIH.

[lo3uTuBHE canbao 30BHIIIHBOTOPTOBEIHHOTO OajaHCy YKpaiHH
y 2015 poui cknano 4,06 mupa goin., mo Ha 0,71 mMapa gon., abo Ha
21,1 %, Oinbme, HiXK y 2014 pomi. Excriopt Bnas wa 27,2 % — no
46,65 mupa goi., iMmopt — Ha 29,9 %, mo 42,58 mupa mon. Crifg
Big3HauMTH, o ekcnopt y kpaimm CHJl BmaB nma 21,2 % — mo
4,27 mapna 10:., B iHmi kpainu — Ha 5,5 %, no 16,34 mupa poi., Toai
sk y kpainu €C BiH 30inpmuBcs Ha 4,9 % — mo 7,61 mupa. Kpainn
€C 3anumarThesi HAWOUIBIINM TOPTOBEIBHUM HapTHEPOM Y Kpainu
B ekcnopti ToBapiB. O0car ekcropTy ToBapiB 10 Pociiicekoi Dene-
pamii 3HM3mBca Ha 45,1 % — mo 160,6 mumH mom., IMIOpTYy — Ha
57,6 %, 1o 268,3 maH non. Boxnouac naainus iMmnopty 3 kpain CHJJ
cknano 28,3 % — no 3,89 mupa nod., Toxl AK 3 IHIIUX KpaiH el
MOoKa3HuK 3pic Ha 2,1 % — mo 15,7 mapm go:., 30kpema 3 kpain €C —
Ha 0,5 %, no 8,68 mupx moa. [2].

BucnoBku. /s toro, mo0 YkpaiHa cTaia piBHOIPAaBHHM dYJie-
HOM MDKHApOJIHUX €KOHOMIYHHX BiIHOCHH, Ha JEpKaBHOMY piBHI
HEOOXITHO pealTi3oBYBATH 3aX0/IH, CIIPSIMOBAaHI HA IiABUIICHHS KOH-
KYpEHTOCTIIPOMO>KHOCTI HAI[iOHAILHUX IiIPUEMCTB Ha CBITOBOMY
pusky. LlinecnpsimoBaHa i BUBa)keHa Jiep)kaBHA €KOHOMIUHA CTpaTe-
Tis Ha JJOBIOCTPOKOBHH IEpioJl CIPHATUME IMOJATIBIIOMY PO3BHTKY
MPIOPUTETHUX 3aBJaHb, PalllOHAJIBHOMY TEPUTOPIAILHOMY PO3IIO-
IUTy TIpalli, PO3BUTKY MiXHApPOJIHUX €KOHOMIYHHUX 3B’S3KiB, TapMo-
Hi3aIii ComiabHO-€eKOHOMIYHOTO PO3BHUTKY PETiOHIB.
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CITy>kOH1 cTaTUCTHKN Y KpaiHu. — Pexxum goctymy:
http://www.ukrstat.gov.ua/. — Ha3ga 3 ekpaHa.

. Corruption By Country / Territory [Enextponnuit pecypc] // Trans-
parency International. — Pexxum mocrymy:
https://www.transparency.org/country/#UKR. — Ha3Ba 3 ekpana.

. Knowledge Economy Index (KEI) 2012 Rankings [Enextpounuii
pecypc]. — Pesxxum noctymy:
http://siteresources.worldbank.org/INTUNIKAM/Resources/2012.pdf. —
Hasga 3 expana.

. The Global Competitiveness Report 2015-2016 [Enextponnuii pecypc].
— Pexum nocryny:
http://www3.weforum.org/docs/gcr/2015-2016/Global _
Competitiveness_Report_2015-2016.p. — Ha3sa 3 expaHna.

YK [332.83-025.12]-053.81

OOXIOHWMA OIM «<MOMNOAb AN MONoAl» AK
NPUKIAL MONOANKHOIO BI3HEC-NPOEKTY

T. A. CemiowuHa, cmyGeHmka Hanpsmy nidecomosku «MixHapodHa
EKOHOMIKa»
T. O. Bino6poea, K. e. H., OoueHmM — HayKosuli KepPiBHUK

KirouoBi cioBa: iHHOBaIiiiHI TMPOEKTH, MOJOIbL, €KO-TIPOEKT,

JOX1IHAN TIM.
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IlocTanoBka mpodJjeMu. Y cydacHOMY CYCIIJIBCTBI TEMITH €KO-
HOMIYHOTO 3pOCTaHHS 1 pPiBeHb PO3BHUTKY KpaiH 0arato B YoMy
BU3HAYAETHCS POJUIIO HAYKOBO-TEXHIYHOTO MPOrPECY Ta iHTENEKTya-
Ji3amier0 BHPOOHUITBA. Y TIIOOANBHIN EKOHOMIUHIM KOHKYPEHIIil
BHUTPAIOTh KpaiHW, SKi 3a0€3MeUy0Th CIPHUITINBI yMOBU Ui edex-
THUBHOI 1HHOBALIHHOI JIsUILHOCTI.

B nam vac B YkpaiHi rocTpo cToiTh npobiiema XuTiia, 0CoOIHBO
II€ CTOCY€ETHCSI MOJIOII, sIKa HABYAETHCSI YU CTBOPIOE CBOIO CiM 10. ba-
raTo CTYACHTIB iy4d HaBUATHCS B iHIII MICTa CTUKAIOTHCA 3 MPOO-
JIEMOI0 OPEeHIH XHTJia. B OimbIIOCTi BUMAAKIB 3HAWTH HOpMalIbHE
XKHUTIO 32 MOMIPHY I[iHy Maike He MOXKJIHMBO, OCKUIBKH OpeHAapi
CTaBJISITh &K 3aHAJTO BUCOKY LIiHY.

Mera myOJikamii — JOCTIIUTH MOXIMBOCTI CTBOPEHHS IOXif-
Horo AoMYy «Monoap amns monofi» B M. [lonrasa.

Buknaa ocHoBHOro mMartepiany nociaigaeHHsi. MoJoikHI eKo-
JIOTIYHI TPOEKTH y cdepi KUTIOBOr0 OyMiBHHUITBA € €PEeKTUBHUM
MiX0/I0M HE JHINEe A BUPIMIEHHS psAny mpobiieM (3abe3rnedeHHs
KHUTIIOM i pOOOTOIO CTYACHTIB Ta MOJIOJI), ajie ¥ MiATPUMKH 3aXO0JIiB
JiepKaBU 3 PO3BUTKY €KOHOMIKH perioHy. [IpukiagoM € mpoekT ao-
XizHoro nomy «Momoas s Monozi». Moro Metoro € hopMyBaHHS
Ta PO3BUTOK OPEHHOTO JKUTIOBOTO (hOHIYy Ha MICIEBOMY DiBHI 3a
aKTHUBHOTO 3aiTyueHHs MoJiofi. OCHOBHUMU 3aBIaHHSIMH MPOEKTY €
CTBOPEHHS MOKJIMBOCTI OPSHBATH HTJIO Pi3HOI SKOCTI (Ha TEPMiH
Bix 1 mo 40 pokiB), 3amydeHHs MicleBHX (haxXiBI[iB 3 YHCIA MOJIOJII
JI0 peaizaiii TPOeKTy, BBEIEHHS B EKCIUTyaTaIlil0 SKICHO HOBOTO
XKHUTIa (SIKE TIOEJHY€E EKOJOTiIYHI Ta yNpaBIiHCHKI iHHOBAIA y I
cepi).

Joxinni OynuHKM — 1€ 0araTOKBapTHUPHI KHUTIOBI OymiBIi, BCi
KBapTUPH B SKHX 3JAIOTbCA B OpeHOy. PHHOK HOXigHUX OyAMHKIB
nicraB HaiOimbmoro po3Butky B Himeuuwni, ne 57 % HaceneHHS
OpeHIyIoTh kuTio. JlijepoM 3a MM TIOKa3HUKOM € M. bepnin, ae
85 % MemkaHIliB MPOXKUBAE Y OPEH/IOBAHUX KBapTupax. Bapro Ta-
KOXX 3a3HAYMTH, M0 OXiaHi OynuHKY He nuiue y HimewuuHni, a  y
uitomy B 3axigHiii €Bpomi € npuOyTKOBUM BHAOM Mayioro abo
cepeaHboro Oi3Hecy. Byay4n opieHTOBaHMMHM HacaMmIiepe/] Ha Miciie-
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BUX MEIIKAHIiB, BOHH PO3TAIIOBYIOTHCS Y CIIAIBHUX paiioHaX MicTa,
B MICIISIX, HAOMKEHUX 10 YHIBEPCHTETIB Ta MPOMHUCIIOBHUX IIiIIPH-
€MCTB, pijalle — y TYpUCTUYHUX 30HaX [2].

3TiIHO MPOEKTY MOXITHOTO AOMY «MOJIOIb 7Sl MOJIOI» y TOBTO-
CTPOKOBY OpeHAY OYAyTh B3SITi TYPTOXUTKH 30aHKPYTUIAX ITiIITPH-
emctB M. [lonraBa (Ykpaina), axi mepeOyBalOTh y KOMYHaJbHil
BJIACHOCTI (3HaXOIsAThbcA Ha OamaHci micta), 1 BigOyaeTbes ix kami-
TaJIbHE TIEPEOCHAICHHS.

Jlommomora MicTa acTh 3MOTY NPOXKUBATH CTYAEHTAaM Ha IMUIBIo-
BUX yMoBax. Kpim Toro, ne BupiminTh mpobiaemy 3aneadaHux Oyi-
BeJIb, SIKI 3HAXOJATHCS Ha OajaHCi MicTa, HE BUKOPUCTOBYIOTHCS Ta
NICYIOTB 3araJibHy KapTHHY MICTa.

AKTyallbHUM acIIeKTOM CTBOPEHHS IPOEKTY € HOro eKoJoriyHa
ckinanoBa. B mpobnema 3a0pyaHEHHS HAaBKOJNMIIHBOTO CEPEIOBHIIA
3aroCTPIOEThCS. TOMY MOKHA BHECTH CBOIO 4aCTOUKY Y OOPOTHOY 3
3a0pyIHEHHAM HaBKOJAIITHBOTO CepefoBHINa. bins OyanHKY MOXHA
BCTAaHOBUTH BEJIOIIAPKOBKY Ta HaJaBaTH B OPEHIY BEIOCHIIEIH, HE
JIUIIE TIPOTAryIOYH 370POBUN CIOCIO JKUTTS, aje ¥ MNPOTHIII0YH
301IBLICHHIO 00CSTIB BUXJIONHUX ra3iB (piBeHb BUKUAIB y 2014 poui
cranoBuB 32 riratoHHu [3]). Takox nepeadavaeTscs, mo Oy/ie mpak-
THKYBAaTUCh Ta TIOIIMPIOBATHCH COPTYBAHHS 3a YTWIII3aLlis CMITTS
MPUIATHOTO JJIsi BTOpUHHOI mepepoOku. Hampuknan, y Himeuuwni
CMITTSI, TIEpII HiXK BUKHHYTH, HEOOXIZHO PO3COPTYBATH BiJIIMOBITHO
J0 CYBOPO BCTAHOBJIGHHX TPAaBWI, KOXXHUH HIMEUBKUI OyIHHKY
OCHAIIIEHUH KUTbKOMa MEPCOHAIBHUMHU CMITTEBUMH Oakamu. Taka
yBara JIo COpTyBaHHs Ta BUBE3EHHs CMITTsI CIIPSIMOBAaHA MeEpeayciM
Ha eKoHOMilo pecypciB. Lle HeauBHO, ajke 3i0paHi 3a BciMa NpaBu-
JaMu TBepAi MOOYTOBI BiIXOJU CYTTEBO CIPOMIYIOTH IPOLECH
nepepoOku Ta yTumizamii [1].

[IpoexT 000B’s13k0BO Mepeadavae 3amydeHHs 10 HOro po3poOKH
Ta peaji3allii akTUBICTIB MICIEBUX MOJIOJDKHHMX €KOJOTIYHUX T'PO-
MaJICBKUX OpraHizaliif, cTyieHTiB Ta BuIyckaukis BH3, siki MaroTh
(dax apxiTekTopa, eKoJiora, eKOHOMICTa, MeHeKepa, OyniBeIbHUKA
Ta iH. DiHaHCYBaHHS MMPOEKTY MOXE BiIOYBaTHCS 32 CXEMOIO: YaCTH-
Ha KOIITiB HAJAa€ThCsl MICIIEBOIO BIAJIOI0, YACTHHA 3a]y4a€ThCs Ha
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piBHI HepkaBH — pEIITa pecypcy 3allydaeTbcs dYepe3 MeXaHi3Mu
TPaHTIB Ha PO3BUTOK IMPOEKTIB MOJIOIIKHOTO >KHTIOBOTO OymiB-
HUIITBA Ta CIPHUAHHSI OXOPOHI HaBKONMIIHBOTO ceperoBuma. Okpe-
MHM acIIeKTOM pealtizaiii IpoeKTy € YIpaBIiHCHKUH, SKAW Tepe-
Oadae He nMIIe 37a9y B OPEHAY KHUTIA pi3HOI ol Ta skocTi. Yac-
TO TakKi OyTUHKH CTBOPIOIOTHCS Y (hOpMaTi KHUTIOBUX KOOIIEPATHBIB,
Jie MOJKHA: OpeHAyBaTH He JIUILE JKUTIO, ane W MeOmi Ta moOyToBy
TEXHIKy; 00’ € JTHyBaTHCS 317151 HaIaHHS TOCTYT 1 33/I0BOJICHHS BJIaC-
HUX TOTpeO (HAmpuKiIald, HEmpaoldi CTYISHTH IOTJISAaloTh 3a
JTITBMU MOJOAMX OaThKiB, SIKi MPOXKUBAIOTh Y TOMY X OyIUHKY Y
crnenianbHO 007aJHAHOMY TMPHUMILICHHI, PO3TAlIOBAaHOMY Ha 1|-My
TIOBEPCi); CTBOPIOBATH CIUIBHI MMPOCTOPH JJISi HABYAHHS Ta PO3BUTKY
(T. 3B. CO-working spaces, siki Tak MBHIKO HAOYBAIOTh MOMYJIAPHOCTI
B Ykpaiui y Ham 4ac). Kpim Toro, opeHaoBani Me0Jii, 00IaHaHHs,
TEXHiKa HEPiJKO 3/AI0ThCS Y JOBIOCTPOKOBY OPEHIY 3 TPAaBOM BHU-
KyITy, III0 HaJa€ TOJJATKOBI MOXKIIMBOCTI JJISl PO3BUTKY MOIIOAIKHOTO
MiIPUEMHAIITBA Ha PiBHI MiCTa.

BucHoBKH. MoOJIOAKHI €KOJIOTIYHI TTPOEKTH Y cepi KUTIOBOTO
OyMiBHUITBA € MEPCHEKTHBHUM HAIPSMOM CIiBIIpalli MiclieBoi Bia-
U Ta aKTUBHUX TPOMAJSH 3 METOI0 SIKICHOTO 1 TWHAMIYHOTO PO3-
BUTKY €KOHOMIKH perioHy. BoHM He Iuie J03BOJSIOTH BHPIIIMTH
MOTOYHI MPOOJIeMH, ajie i CTBOPIOIOTh HOBI MEPCIIEKTHBH PO3BUTKY
ICHYI0YOTO MTOTEHIIIay.

CnMcoK BUKOPHCTAHUX JKepet

1. BaxumBicTh copTyBaHHs [EnextponHnii pecypc]. — Pexxum mocrymy:
http://4vlada.com/rivne/44471. — Ha3pa 3 expaHa.

2. Bigkputu noximauit OymuHok y €Bpomi [Enexkrponnmii pecypc]. —
Pexxum pocrymy:
http://www.gazeta.ru/realty/2014/11/12_a_6299301.shtml. — Hassa 3
eKpaHa.

3. Temmsl BBIOpOCa MapHUKOBBIX ra3oB 3ameunuiich B 2014 rony — MOA:
[Enextponnuii pecypc]. — Pexum nocrymy:
http://ecology.unian.net/ecologyclimate/1055411-tempyi-vyibrosa-
parnikovyih-gazov-zamedlilis-v-2014-godu-mea.html. — Hassa 3
eKpaHa.
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4. Sokolova A. Model fundraising activity in Ukraine / A. Sokolova,
V. Klimenko // Bunanas TepHOMIbCHKOTO HANIOHAIHHOTO CKOHOMIU-

Horo YyHiBepcuteTy «JKypHan eBporeicbkoi ekoHomikmy». — 2015. —
T.14, Ne 1. — C. 72-T78.

YK 331.56/.57(477)

CYYACHI ACIMNEKTU NPOBJIEMU
BE3POBITTA B YKPAIHI

A. O. Cmoxko, cmydeHmka Hanpsmy nidzomoeku «MixHapodHa
E€KOHOMIKa»
H. I'. Baszaenyk, K. e. H., cm. 8uknaday — HayKoguli KepieHUK

Kuarouogi ciioBa: 0e3po0iTTs, 3aiHATICTh, PIBEHb 0€3pOOITTSI.

IMocranoBka mpodaemu. Huni npoOiema 0e3poditTs HaOyBae
0COOJIMBOTO 3HAYEHHS JJIS BCiX 0e3 BUKIIFOUEHHS JAepiKaB CBITY. bes-
pOOITTS € HE TIIBKM €KOHOMIYHOIO, alle i CepHO3HOI0 COMLiaTbHOO
mpobiiemoro. [IpuaoMy comiansHi acnekTH wi€l MpoOIeMy € HaBiTh
OLIIBII CYTTEBUMU /ISl CYCIILTBCTRA.

[Nopsia 3 BaNOBMM BHYTPILIHIM MPOAYKTOM Ta iHQIIsALIE0, Oe3po-
OITTA € OHUM 3 TPHOX HANOIIBIII BaXIMBUX ITOKA3HUKIB (DYHKIIIOHY-
BaHHS HAIIOHAJIBHOI €KOHOMIKH. Y KpaiHax 3 PUHKOBOIO €KOHOMi-
KO0 3aMHATICTh Ta 0€3p0O0ITTS BUBYAIOTHCS CHCTEMATHYHO, OCKIIBKH
iHdopMariiss HeoOXifHa JUIS PEryJIOBaHHS PHUHKY Tpalli, 3abe3rme-
YeHHsS COLIaJbHOTO 3aXWCTy HACeJeHHs, OpraHizamii cBO€4acHOI
npodeciiiHoi MATOTOBKH Ta MEPENiATOTOBKY Ka/IPiB.

AHaJli3 OCHOBHHUX AOCTiIKeHb i myOaikauiil. locmimkeHHsIM
COIIaJTbHO-eKOHOMIYHHX acCMeKTiB pobiaemMu 0e3po0iTTs 3aiimanucs
Taki HaykoBli, sk . JlaBugosa, JI. boruns, I'. Bonuncekuii, B. I'a-
munpkuii, B.Teenp, B.I'epacumuyk, O. I'pimuosa, C. [[3100a,
C. Hoporynios, C. Ky3nenosa, E. Jlibanosa, I'. JIyk’ssHoBa, Mapmia-
BiH, Mikyom, C.Mouepuu#i, 1. Morin, B. Onikienko, A.YyxHo,
4. 1O. ta iHmi.

MeTto cTaTTi € JOCHIAMTH CydYacHI AacleKTH NpoOsieMH
0e3po0iTTs B YKpaiHi.
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Bukiax ocHoBHOro marepiany aociaii:keHHs. be3poOiTTs €
LEHTPAIBHOIO COLIaJbHOI0 MPOOJIEMOI0 CyYacHOTO CYCHIBCTBA, IO
0COOJIMBO TOCTPO MocTana nepen Ykpainoro. KiapkicTs 6e3po0iTHIX
(3a merononoriero MOII) y Biui 15-70 pokiB y 2015 p. cranoBuna
1,7 miH 0ci0, 3 HUX Maike JBi TPETHHU — MEIIKaHIl MiCbKHX TOce-
nens (1,1 MitH 0ci6), pemTy — ciiabehKi xutemni [3].

I3 3aranpHO1 KinbKOCTI Oe3pobiTHMX 1,3 MuH ocib, abo 77,8 %,
pawinre mpaioBainy, a inmi 0,4 MiIH 0ci0 1Iykamu poOoTy BIepiie Ta
HE MaJi J0CBiqy poboTH. Jlo ocTraHHROI KaTeropii B OCHOBHOMY Ha-
Jiekana MoJiofb, fKa Oyja HempaleBlallTOBaHA MIicHs 3aKiHYCHHS
HaBYAJIbHUX 3aKianiB. Tak, cepen Takux Oe3podbitHux y 2015 p.
gacTtka oci0 BikoM 15-24 poxu ckiamana 68,9 %, a y Bimi 25—
29 pokis — 18,1 % [3].

Cnia 3a3HauMTH, 110 3a OLHKamMu ekcrepTiB doHay 3arajibHO-
000B’SI3KOBOTO JIEP)KaBHOTO CTpaxyBaHHS Ha BUMAIOK 0e3po0iTTs,
KUTBKICTh YKpaiHIIiB, SIKi HE MalOTh MOCTIHOT poboTH, ab0 € mpuxo-
BaHUMHU O€3pOOITHUMH, CTAHOBUTH OJIM3BKO S5 MiNbHOHIB 0ci0O [1].
Oco0nMBO BHCOKHM € PiBeHBb 0€3p0o0iTTS cepen Monomi BikoM 15—
24 poxu (21,3 %), a Halinmxuuii — cepen oci6 Bikom 50-59 poki
(6,1 %) [3].

3a nigcymkxamu 2015 poky piBeHb 0e3po0iTTa B YKpaiHi, 3riIHO 3
metozooriero MOII, cranoBuB 9,1 %, 3um3uBIIKC, HA 0,2 B. IL.,
nopiBasiHO 13 2014 p. (puc. 1). Lleit nmokasHuk OyB BUIIUM cepen
HACEJICHHS CiTbChKO1 MiciieBOCTi (9,4 %) MOPIBHAHO 3 MEIIKaHISIMH
Micekux moceneHb (9,0 %). BinamoBimHWE TOKa3HUK TO KpaiHax
€Bpocoro3y (9,4 %) OyB BHIIUM, HIX B IUIOMY 110 YKpaiHi [3].

OCHOBHMMH HUIAXaMH TOJOJaHHS mpobiaemu 0e3poOiTTs €: mija-
BUIIICHHS JOOPOOYTY 3a paxyHOK OCOOMCTOrO TPYIOBOTO BHECKY,
MiNIPUEMHUIITBA Ta JUIOBOI aKTHUBHOCTI; HATaHHS BiIIOBiIHOL
JIOTIOMOTH 110 0€3p0o0iTTIO0, 30epekeHHs poO0YMX MICIh Ta MEPeriI-
TOTOBKa 0Ci0, SIKi BTpaTWJIM pOOOTY; MPOBEJCHHS IPYHTOBHOI IEH-
ciitnoi peopmu; cipusiHHSA BceOIUHOMY AEp)KaBHOMY 3aXHMCTY iHTe-
JIEKTYaJILHOTO TOTEHLiaNy CYCHiJIbCTBA; MPOBEICHHS CIEiabHUX
SPMapKiB Mpalli JUisi HaBYaJIbHUX 3aKJIaJiB 3 METOIO IpareBIamTy-
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BaHHS BUITYCKHHKIB; PO3IIUPEHHS JOCBiMy OpraHi3alii 3ycTpiduen i3
poOOTOMABISAMH Ta KOJWIIHIMH O€3pOOITHUMH, SKi YCHILIHO
3HAWNUI poOOTY UM 3aCHYBaJIM BIACHUN Oi3HEC; IMOCHIIEHHS KOOP-
JOUHALIT MIDKHApOIHOI AISUTLHOCTI B YacThHI iH(opmamiiHoro oOmi-
HY 3 MUTaHb 3alHATOCTIi; 3a0e3nedeHHs cTabiIbHOTO (piHAHCYBaHHS
Ta Aep KaBHOI MIATPUMKH PO3BUTKY JYXOBHOI chepH, OCBITH, HAYKH 1
KynbTypH [2].
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Pucynok 1 — Jlunamika piBHst 6e3po0iTTs B YKpaiHi,
po3paxoBanoro 3a meronoiioriero MOII, 2004—2015 pp., % [4]

BucnoBku. be3poliTTs € ceplio3HOI0 MaKpOEKOHOMIYHOIO TPOO-
JIEMOI0, SIKa CHPUYUHIOE PsIl TIPOOIEM: 3pOCTaE PUUK COIIATBHOTO
HaTPYXXEHHsI, CKOPOUYYEThCSl KyMiBelbHa CIIPOMOKHICTh HacelIeHHS,
JepkaBa BTpada€ IUIATHUKIB IOJATKiB, 3’SBISIOTHCS JTOJATKOBI
BUTpATH Ha MIATPUMKY O0e3poOiTHHX. Ha cydacHOMy erari po3BUTKY
3pYLIEHHS, 110 BiAOYIMCh B EKOHOMILll YKpaiHH, IPU3BEIN A0 CYTTE-
BUX HETaTWBHUX 3MiH Ha PHUHKY Mpalli, 30KpeMa, JI0 JOCUTh 3HAYHO-
ro piBHA 0e3poOiTTS cepell HACeIeHHS, OCOOJMBO MOJIOAL, 1, 5K
HACJIIJIOK, /10 Hee()eKTUBHOTO BUKOPUCTAHHS POOOYOI CHIIH.

CnHcoK BUKOPHCTAHHUX JKepet

1. B VYkpaini 3HM3UBCS piBeHb 0e3po0iTTst [EnexTpoHHui pecypc]. —
Pexxum pocryny:
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http://economics.unian.ua/finance/1134223-v-ukrajini-znizivsya-riven-
bezrobittya.html. — Haspa 3 expana.

2. Jlomarina K. A. CtaH Ta HampsMH JKBifamii mpooOieMu 0e3poOiTTS B
Vxpaini / K. A. Jlonarina // Ynpasninas po3sutkoM. — 2011, — Ne 16
(113). - C. 85-86.

3. Punox mpani y 2015 poui [Enexrponnwuii pecypc]. — Pexxum nocrymy:
www.ukrstat.gov.ua. — Ha3sa 3 expaHa.

4, Craructnuna indopmariis [Enexrponnmii pecypc] // Odimiiinoi cait
JepKaBHOI CTaTHCTHYHOI CiyxOm VYkpaimm. — Pexum mocrymy:
www.ukrstat.gov.ua. — Hasga 3 ekpana.

5. Bilobrova T. O. Jobless society — phenomenon of global economy /
T. O. Bilobrova, S.I.Tul // Economic Processes Management:
International Scientific E-Journal. — 2015. — Ne3. — Available:
http://epm.fem.sumdu.edu.ua/download/2015_3/2015_3 10.pdf.

YK 339.92(6)

AKTYAIbHI TEHAEHUII TA MEPCMNEKTUBU
EKOHOMIYHOI IHTErPALLIi KPAIH
ADPPUKAHCBLKOIO KOHTUHEHTY

C. B. TykaneHko, cmydeHmka HanpsiMy rnidezomoeku «MixHapodHa
€KOHOMIKa»
T. O. Bino6poea, k. e. H., doueHmM — Haykosuli KepieHUK

Karouosi cioBa: inTerpanis, Appuka, edhexT BIIXHICHHS TOp-
riBii, eQeKkT CTBOPEHHS TOPTiBIIi, perioHanbHe 00’ €JIHAHHS, peopra-
Hi3aIlisl, IHCTUTYIIiIiHA CTPYKTYpa.

IMocranoBka mpodjeMu. 3 KOXHAM POKOM EKOHOMiKa KpaiH
AQpUKaHCHKOTO KOHTWHEHTY 3MIHIOETHCS IIiJi BIUTMBOM iHTETrpalliid-
HUX TIPOIIECiB, IO TaM BigOyBarOThCsA. TOXK dYepe3 OpiEHTOBaHICTh
EKOHOMIK KpaiH AQpHku Ha 3apyOiKHiI PUHKH, BUKIFOUHO BaXKITMBa
pOIb y 3a0e3MeueHHi X eKOHOMIYHOTO PO3BUTKY HAaJIC)KUTh 30BHIIII-
HBOTOPTOBEJILHUM 3B’S13KaM, a BiJIIOBITHO, BUPILICHHIO IIUTaHb CITiJIb-
HOTO PHHKY Ta €(EeKTHBHOMY PO3BHTKY IiX 30BHIITHHOEKOHOMIiYHOT
JisUTbHOCTI. MeTOr0 iHTerpallii € 3a3BU4aii MparHeHHs JI0 ITiIBUILCHHS
e()eKTHUBHOCTI BUPOOHMIITBA 32 JOMOMOTOK e(eKTiB E€KOHOMii Ha
MacinTali Ta MiJBUIIEHHS 00CATIB B3aEMHOI TOPIiBJI KpaiH. SKIIO %k
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TOBOPUTH TIPO IHTETpamiiHi Yroaw, TO HaWJacTille BOHA MAroTh
HEeraTUBHUH e(QEeKT AJsl eKOHOMIK KpaiH Ta CTaloTh aHEMiYHUMHU.
Ilomo ocTaHHBOI IHTErpaliifHOi iHIIaTHBA B adpUKAHCHKOMY
pETioHi, TO HEIO € CTBOPEHHSI TPHOXCTOPOHHBOI 30HU BIIBHOI TOPTiBIIi
MK IPOBIAHUMHU a(hppUKaHCHKUMH €KOHOMIYHIMH 00’ € THAHHAMH

AHaJli3 OCHOBHMX JoCHiIxkeHb i myOaikauiii. Ilepegymosw,
edeKTH Ta HacHiIKM 1HTerpaumiiHUX MPOLECiB, 110 BiAOyBaIHWCh Ha
appUKaHCHKOMY KOHTHHEHTI, AOCIiIKYBaJIHCh y poOoTax OaraTbox
3apyOiHIX eKOHOMICTIB, cepen sikux baitep C., bpenron I1., ®opo-
taH ®. («PerionanbHa iHTerpauis B aQprKaHChOMY PETiOHI: MUHY-
JUI TOCBiJ Ta MaiOyTHI mepcrnektuBu»), bpeton I1. ta Icix JIx.
(«dledparmenrarntiss AdpuKH: TOTIHONIEHHS PETIOHATBHOI TOPTiBII
ToBapamu Ta mociyrammu»), @poitn C. Ta Poka H. («Illo oOmexye
appUKaHCHKHHA EKCTIOPT?») Ta iH.

@opMyJII0BaHHS METH — ITPOAHANII3YBAaTH TEHCHIII] Ta HACI KK
C€KOHOMIYHOI iHTEerparfii, JOCIIIUTH aKTyaJlbHI TEHICHIIi Ta mepc-
MEKTHBH Ha a)pUKaHCHKOMY KOHTHHEHTI.

Bukiax ocHOBHOro Mmartepiaay mociaimxeHHsl. AQpUKaHCHKI
JICp’KaBU CHOTOJIHI YCBIJOMJIIOIOTH HEOOXIAHICTH MPHUETHAHHS IO
CBITOBOI CIUIBHOTH, JIMIIE 00’ €JHABIIN 3yCHUJUISL, BOHH 3/IaTHI 3aiiHsI-
TH TiJlHE Miclie B HOBOMY CBITOBOMY HODSIIKY, SIKHH XapakTepusy-
€TBCS EKOHOMIYHOIO TJI00ani3amieo i popMyBaHHSM HOBHX IIEHTPIB
Ha OararomotocHoMY cBiTi. Halibinbm egekTuBHUi crmocid nportu-
Iil OZHOMOJIIPHOMY CBITOYCTPOIO — CTAHOBJICHHSI CHJIBHHMX 1 He3a-
JISKHUX PErioHATbHUX 00’ €IHAHb Y PI3HUX YaCTUHAX CBiTy. YKpaiHa
3aIliKaBJIeHa B CTAHOBJIEHHI TaKUX 00’ €IHAHb, — HE JIUIIE Ha KOIHIII-
Hiii Teputopii CPCP, ane i B IliBnerno-Cxinniii A3ii, JlaTuHCEKIi#
Awmeputti, Adpumi (miag AQpukoro B JaHOMY BUIIAJIKY PO3YMI€ThCS
Adpuka Ha niBaeHs Bix Caxapw, IliBHiuHa AdprKa BUKIIOUAETHCS 3
po3risiAy). 3MIlHEHHS JIEPKABHOCTI HE MOXe OYTH MOBHOI[IHHUM
0e3 cTBOpeHHS perioHanbHUX 00’ eqHanb. ChorojHi it AQpukH xa-
pakTepHa HalHOIIbII NOLUIMPEHA KaTeropisl perioHalbHUX 1HTerpariii-
HUX 00’€THaHb, CyOperioHa bHI COFO3H, IO MPEACTABIAIOTh Pi3Hi (3
Yrcia WICHIB) YrpyIyBaHHS JepikaB OJHi€l cyOperioHanbHOI 30HU.
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Taki koomepariifHi YTBOPEHHS, SK IMPaBWIO, BiAPI3HAIOTH BUIIHHA
piBeHb 1HCTUTYLiHHOrO OGOpMIIEHHS, IIMPOKI MacmTabu 3aBIaHb i
ctepu cmiBrpani. Kpaian-ygacHuii nparayTs A0 TapMOHi3aIlil yMOB
TOCIOJIaPIOBAaHHSA B HAI[lOHAIBHUX EKOHOMikax 1 (abo) mo ys3ro-
JDKEHHsSI TIOBEAIHKM Ha MiKHaponHii apeni. CyOperioHanbHHH pi-
BEHb CYYaCHOTO PETiOHAJI3MYy CHOTOJIHI MEPETBOPHUBCS Ha HANOLIBII
3pYYHAN MaWJaHuYMK A MDKACP)KABHUX 1HTErpalifHuX eKcrepu-
MEHTIB: CTiMKi Koomnepaliiini 00’ eJHaHHS JAHOTO THUIIA IO TEIEPill-
HBOTO 4acy O(OPMIUTHCS TMPAKTUYHO Yy BCIX perioHax Mupy. B
Adpuui, Ha miBaeHs Bijg Caxapu, OaratouncensHi peopranizamnii 3a-
BEPIIMIUCS OQOPMIICHHSIM y JPYTiil MOJIOBHHI MHHYJIOTO CTOJITTS
ExoHOMi4YHOTO criiBTOBapHcTBa jaepkaB 3axianoi Adpuku (EKOBAC),
3axigHoadprKaHCHKOTO EKOHOMIYHOrO 1 BamoTHOrO  COrO3Y
(FOEMOA), ExoHOMIYHOTO CHIBTOBapHCTBa IEHTpaIbHOA(PUKAH-
cekux gepxaB (EKKAC), ExOHOMIYHOTO 1 BaJFOTHOTO CIIiBTOBa-
puctBa llentpanpHoi Adpuku, CXigHO-aQpUKAHCHKOTO CITiBTO-
BapuctBa, CmimpHoro punky Cxigaoi 1 IliBgennoi Adpuku
(KOMECA) i CuiBroBapucTBa MiBICHHOA()PUKAHCHKOTO PO3BUTKY
(CA/IK). Turerpariitai 00’ €HaHHS COYATKY O(OPMIISUIHCS Y BUTJIS-
Ii 71BO- ab0 HaBiTh TPUPIBHEBUX IHCTUTYIIHHUX CTPYKTYp, B SIKi,
OKpIM 1HJUBIAyaIbHUX JEpKaB-4JIeHIB, BKIIOYEHI TPYymNoBi 00’€n-
HaHHA MEHIINX MaciTabdiB (cyOperioHalbHI Ta/abo TpaHCTpaHHYHI).
OcranHi, 30epiratoun MeBHy opraHizalliifHy i (yHKIIOHAJIbHY aBTO-
HOMII0, MAalOTh IIUPII MOXXIUBOCTI KOOPIWHAINI CTpaTerii CBOTO
PO3BHTKY 1 JiSUTEHOCTI.

InTerpauiiini 06’ eqHanHs APpPUKN CTBOPIOBAIICH B YMOBaxX HaJI-
3BUYAITHO HU3BKOTO PIBHS PO3BHUTKY KpaiH, HU3HKOT YACTKH B3a€MHOL
TOPTriBJIi, MOHOKYJIbTYPHOI Ta OJJHOTUITHOI TOBAPHOI CTPYKTYPH €KC-
NOpTy, 3HAYHUX BIAMIHHOCTSX y PIBHSAX PO3BHTKY Ta JIOXOAaX Ha
JyLIy HaceJeHHs, HEY3rOKEHOCTI €eKOHOMIYHHX HONITHK, HU3BKOTO
00csTy MoAaTKOBUX HauxomkeHb. Li Ta iHmn nesinTerpyroui dakro-
P BU3HAYAIM 4acTo (GOPMaJbHUN XapakTep 1HTerpauiiHuX Mpore-
CiB, HU3bKI JWHAMIYHI Ta CTaTW4HI €(EeKTH CTBOPEHHS TOPTriBIi Ta
MpeBaiOBaHHs eQeKTIB BiAXMIeHHS TopriBii. OcTaHHBOIO iHTErpa-
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LIHHOTO IHIMIATHBOIO B appUKaHCHKOMY PETiOHI € CTBOPEHHS TPHOX-
CTOpPOHHBOI 30HHU BiNbHOI Topriemi (TFTA) mix nmpoBigHumu adpu-
KaHCHKIMH E€KOHOMIYHMMH 00’ e¢aHaHHAMH. MexaHi3M mi€i yromam
oxonuTh 26 kpain, 810 muH mroaeit Ta BBII xpain y 1,3 tpan gom.
CIIA. InimiaTuBa Mpo CTBOPEHHS TaKOi yrojau Oyja MpOrojolicHa
me B 2005 porr, a B 2015 pori TproXcTOpoHHS 30HA BiIBHOI TOP-
riBii Oyna HapemTi mgnucaHa i 3apa3 3HaXOJUTHCS Ha eTali paTu-
¢ikanii ypsgamu. TFTA € gacTuHOIO OibII TIO0ATBHOTO MPOEKTY
E€KOHOMIYHOI iHTerpaiii BciX KpaiH apHWKaHCHKOTO KOHTHHEHTY i
KPOKOM BIIepe]] 10 CTBOpEeHHS [[aHKOHTWHEHTAIBbHOI 30HH BiJTBbHOI
toprieii y 2017 poui (KO 1151 1aTa HE OyJe MepeHeceHa).

BucnoBku. CtBopenHs TFTA Bimkpue HOBI MOMIJIHMBOCTI IS
0i3Hecy, Tak K TapMOHI30BaHHI TOPTOBEIBHUH PEKUM JaCTh 3MOTY
MiAMPUEMCTBAM CKOPOTHTH ONEpalliifHi BUTPATH, & TAKOX 3TyYUTH
IoMaTKOBI iHBecTHmii. 3a mpornozamu TFTA Mae mpuCKOpHUTH €Ko-
HOMIYHHH PO3BHTOK KpaiH-y4acHHWIIb a TaKOX Ma€ CTaTH KaTaliza-
TOPOM Ui PO3UIMPEHHST €KOHOMIYHOI iHTerpauii A0 naHadpukaH-
cpKoro piBHA — llaHadprkaHCHEKOT KOHTHHEHTAIFHOI 30HU BIIHHOI
toprieni Ta mutHoro coto3dy (CFTA). CrnoBinbHEeHHS €KOHOMiYHOI
iHTerpanii B Adpuii Mae Takox JeKinabKa mijicraB. OCHOBHA — OHO-
TUIHICTh Ta KOMIUTIMEHTapHICTh €KOHOMIYHHUX CTPYKTYpP KpaiH, 1o
CIPUYMHIOE TiIBUIICHHS KOHKYPEHIIil Ta HeoOXiHICTh mepeopieH-
Tauii kpaiH Ha OUTkl eeKTHBHY creniaiizaiito. Taka mepeopieH-
TaIllisi BUMara€ BEIIMKUX IHBECTHIIi, OJJHAK B pErioHi OOMeXeHUi
MOTEHIIIa] s 1X 3amydeHHs. Kpim Toro € 3arposa, mo TFTA, sk i
iHIII aMOITHI POEKTH adPUKAHCHKOI IHTETpallii 3aJHIIATHCS JIUIIe
Ha Tarepi Ta, yepe3 HeYy3TO/KEHICTh MONITHK YpsIiB a0o HeOakaHHS
HTH Ha KOMIIPOMIC CTaHe e OJTHIEI0 aHEMIYHOIO YTO/I010.
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ANHAMIKA EKOHOMIKWU KHP:
AHAJNI3 CYYACHUX TEHOEHLIA

K. K. ®iniykina, cmydeHmka Hanpsmy mnideomosku «MixHapodHa
E€KOHOMIKa»
O. B. lkypynit, 0. e. H., npoghecop — HayKosull KepigHUK

Kuarouosi cioBa: BBII, exonomiune 3poctanus, KHP.

IMocTtanoBka mpodaemu. Y Ham yac y KHP Bukmukano croBins-
HEHHS TEMITiB €KOHOMIYHOTO 3POCTaHHS, IO 3yMOBIICHO MEpeayciM
HECTa4yel0 BJIACHUX TEXHIYHUX 1 (IHAHCOBUX MOMKIMBOCTEH JUIS
MoOJIepHi3allii HallioHanbHOiI ekoHoMiku. IIpoTe acmekTn AMHAMIKH
€KOHOMIYHOTO PO3BUTKY KpaiHU TPHUBEPTAIOTh yBary Oaratbox
HAyKOBIIIB Ta MiXXKHAPOJIHUX AHAIITHKIB 3BAYKAIOUM Ha MOTEHIIIHHY
MOJKITUBICTH TJI00AJIFHOTO JTiIepCTBa i€l KpaiHw.

AHaJli3 0OCHOBHMX AOCJiAKeHb i myOJikaniii. BaxymBy pons y
TEOPETUYHOMY JIOCII/PKEHHI MPOOJIEMAaTUKH CYTHOCTI CBITOBOI'O
TOCIOJIapCTBa BiJIrparoTh Mpalli TAKHX BUYCHUX-EKOHOMICTIB: ABJIO-
kymmHa E. ®@., Kyuepsasenko B. E., Pomanos lO. A., Tlonkparo-
Ba JI. A., ®ininenka A. C.
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MeTto10 podoTH € HAyKOBE JOCIIIKEHHS CydaCHUX TEHICHIIIH
PO3BUTKY ekoHOMiKH Kuraro.

Bukiaan ocHoBHOro martepiany gociaigenns. Kuraiiceka exo-
HOMIKa TPOTATOM TMEPEJOCTaHHIX POKIB JEMOHCTpyBalla CTpPIMKE
3pOCTaHHs, IO TO3BOJIWIO 1i CTaTH APYTO0 3a BEITWYWHOIO B CBITI.
[Nounnaroun 3 cepequan XX CTOMTTA ypsigom Kutaro mpoBoasThCS
pedopMu, CHpsMOBaHI Ha WiABHINEGHHS 3HAYYMIOCTI CKOHOMIKH
KpaiHH B CHCTEMi CBITOBOTO rocrnoaapctsa. IIpore octaHHi Iekiiabka
POKIB aHAJITUKUA BiJ3HAYAIOTH TEHACHIIIO CHaay HalliOHAIBHOTO
BBII.

3a nganmmu HamionameHoro Bropo crartuctuku, BBII Kuraro B
2014 p. cranoBuB 63,6 TpuH roaHiB (10 TpmH mon CILA), mo memio
MEHIIIe, HiX OIiHIoBaJocs crodatky [3]. Iloka3sHuK TemIry mprupocTy
BBII KHP B 2015 p (7,0 %) miaTBepIuKye yIOBUIBHEHHS 3POCTAHHS
exoHoMiku Kuraro (puc. 1). Lleit moka3HHUK € HAWHWKINM 3a OCTaHHI
nBa AecaTuiTTs. He3Baxaroun Ha 1ie, puHOK Tipari B Kurai 3amu-
IIAE€ThCSA JOCUTh CTIMKMM, a iHQUIALiS He nepesBumye i 1,5 %. 3
2016 p. ouikyeThCsl YNOBUILHEHHS TEMITIB 3pOCTaHHs 110 6,3 %.

8

Ol eI 8I0 B8IV

Pucynok 1 — Temn npupocty BBII KHP,
2013-2015 pp., % [4]

CrHoBiIbHEHHS TEMITIB €KOHOMIYHOTO 3pocTanHs ekoHoMiku KHP
CIPUYMHEHO PAAOM TNpoOsieM, SKi LIJIKOM MOXYTh BIUIMHYTH Ha
MOJANIBIINK PO3BUTOK KpaiHu. Bucoke 3pocraHHs ekcrmopty Oyio
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JIOCATHYTE MEPKaHTHIIICTCHKOI0 TOPTOBOIO MOJITHKOIO (BTPYYaHHSIM
Jep>KaBU y TOPTIBENbHI BiIHOCHHHN) 1 HETOOMIHKOIO KHTAaHCHKOI Ba-
moty. Bucoki iHBecTuiii, 3 iHImOro OOKy, Oyl TPSAMUM Pe3yiIb-
TaTOM YKpail HU3bKHX BiZICOTKOBUX CTaBOK [2].

HacrymHoro mpo6yieMoro € HepiBHOMIPHICTh PO3BHTKY TEPHUTOPIH
Kurato. IcHyI0TE my’ke 3HaYHI BIIMIHHOCTI Y EKOHOMIYHOMY PO3BHT-
Ky CLIBCBKOT MICIIEBOCTI Ta MiCT, MPUOEPEKHMX TEPUTOPIi Ta BHYT-
pimHboi yactunu, a Tomy y KHP cnioctepiraerbest HaliBuIIni piBeHb
BHYTPIIIHBOI Mirpauii HaceJleHHs y CBiTi. 3 iHmoro OOKy, MmpoBe-
JICHHS TIOITUKU 000B’SI3KOBOT peecTpalii oOMexye mpaBa MirpaHTiB.

[IpoBeneHHs aemorpadiyHOl TMONITUKA «OJIHIET TUTHHH Y PO-
IUHI» TIOCTYIIOBO CKOpodye TpyAoBi pecypeu. IIpomucnosicts KHP
CTpaX</Ia€ Bl KPHU3M MEPEBUPOOHUIITBA BIIACHOI MPOAYKIIii, 30KpeMa
MeTanyprii, TipHU90100yBHOI TIPOMICIIOBOCTI, BUPOOHHUIITBA ATFOMi-
HilO, 3aJIi3HAKA, [IEMEHTY 1 IHIIHX.

Takox cepiio3HO0 MPOOIEMOI0 PO3BUTKY €KOHOMIKH € HEPiBHO-
MIPHICTh PO3MOJIIY JOXOJIB, aJpKe JIUIIC JOCUTh HEBEJIMKA YacTKa
HACEJICHHSI Ma€ BUCOKI JOXOAM. B mijoMy, HElOOIIHKA KUTalChKOT
BaJIOTH, CIIOTBOpEHa Tapu(Ha TMOJITHKA, MOJITHKA MiATPUMKH ¢i-
HAHCOBOI MOHOIIOII, AeopMOBaHa TIPOMHUCIIOBA TOMITHKA 1 3arapo-
HUIbKA 3eMeNbHa NojiTHKa chopmyBanu B Kurai He30amaHCOBaHY
MOJIEJIb €KOHOMIYHOI'O PO3BUTKY. BOHa cHuCTeMaTHYHO 3arymOitoe
HEPIBHICTH JTOXOJIB 1 3HMKEHHS criokuB4oi yacTku y BBII i3 poky B
pik [2].

BucnoBku. Y Ham yac Kurail € nepxaBoro, sika IIBUAKO PO3BU-
Ba€ThCS Ta MA€E JIOCHUTH eNlacTHUHy ekoHoMiKy. [lorenmiitno KHP mae
IIaHCH B MaHOyTHBROMY CTaTH CBITOBUM JIiJIEPOM, BUIIEPEAWBIIH
CIIIA 3a po3BuTkOM ekOHOMIKH. [IpoTe HEOOXiHO BpaxOByBaTH, IO
BCEpeIMHI KpaiHu ICHy€ 3Ha4YHa KiJIBKICTh NpPOOJEM, BIJICYTHICTBH
BUPIIICHHS SKUX ICTOTHO TraJIbMYe€ IIeH poIiec.
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