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a complex structure that must be carefully studied before proceeding 
with the translation of the text containing such names. According to 
the quantitative analysis, transcription is the most common (43 %); 
set equivalents use or dictionary fixed correspondences (22 %); 
semantic translation (13 %); other methods (22 %). We see that the 
cultural component of the name carries a lot of information about a 
certain character, starting from the ideas about his / her appearance, 
and mental abilities, ending with a deeper insight into his / her inner 
world. 

Since the translator deals with two languages in the process of 
translation, the success and adequacy of the translation solutions 
depends on his proper knowledge of all the features of the target 
language compared to the source one, translation skills, background 
knowledge on the subject under consideration an creativity. 
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Film translation is one of the leading branches of creative and 
commercial language services nowadays. Since our domestic cinema 
is a little lame, foreign films, especially Hollywood ones, are saving 
us: they expand our horizons, entertain, inspire and teach us some-
thing new. Visual elements do not need to be translated, since they 
can appeal to any person of any age and language skills. However, 
we can not say so about the film dialogues or its title. All these 
factors determine the relevance of the chosen research topic. It will 
never lose its topicality due to the number of films directed and 
presented to general public annually. The aim of this work is to 
examine the basic strategies used for translating the titles of 25 
movies, being released in 2020, from English into Ukrainian. 
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The conducted analysis of relevant scientific sources reveals three 
main strategies for movie title translation: 1) direct translation or 
word for word one; 2) title transformation; 3) title change. Let us 
consider all of themn them in more details and illustrate with the 
found examples. 

The first strategy is based on the direct translation of the English 
movie titles into the target language. Basically, such a strategy is 
appropriate for the translation of the film titles without untransla-
table, equivalent-lacking or cultural-specific components (exotisms, 
etc.), form and content collision. For example, Fantasy Island – 
Острів Фантазій, A Quiet Place II – Тихе Місце 2, Little Women – 
Маленькі жінки, 007: No Time To Die – 007: Не час помирати, 
Underwater – Під водою, The Gentlemen – Джентльмени, Postcard 
Killing – Убивства з листівками, The High Note – Висока нота, 
The Grudge – Прокляття, The Invisible Man – Людина-невидимка. 
This strategy also includes such translation techniques as translite-
ration and transcription of proper names, which have no intrinsic 
hidden meaning. Undoubtedly, such proper names carry a certain 
cultural component, but in translation it becomes irrelevant. The 
following movie titles are translated in such a way: Artemis Fowl – 
Артеміс Фаул, Mulan – Мулан, Emma – Емма, Sonic The 
Hedgehog – Їжак Сонік, Dolittle – Дулітл. 

The second strategy can be defined as a title transformation. For 
example, many movie titles are translated by extending cognitive 
information and replacing or adding some lexical units, using 
movie‟s keyword input to compensate for the lack of semantic or 
genre identifying components. The title of a horror film about an 
ancient curse that torments a little boy (The Assent) has been 
translated as «Угода з потойбічним», where «з потойбічним» is an 
addition indicating film genre. The same situation we find with the 
title of the biopic, which only contains the name of the main 
character, Seberg, translated as «Проти всіх ворогів: Історія Джин 
Сіберг». Another good example is the name of the biopic «Grey-
hound», to which the phrase «Battle of the Atlantic» was added. This 
addition cancels out any questions about the movie‟s plot.  

The third strategy applied is the movie title change. Despite the 
basic requirements that any translator faces, i.e. maintaining 
semantic-structural equality and level of communicative-functional 
properties – there are many cases of film titles being changed in 
translation. A good example of this type of strategy is the name of the 
drama and sports movie «The Way Back», which was translated as 

https://www.kinofilms.ua/ukr/movie/100041/
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«Поза грою», apparently because the literal translation did not have 
any idea of the genre and plot of the film, while the translation of the 
title into Ukrainian alludes to the sports theme of the film. 

Another example of a complete name change is the horror movie 
«Antlers», which was translated into Ukrainian as «Ненаситний». 
The main character of the film is a boy in whose house a mythical 
horned monster lives. Therefore, the original name of the film is 
absolutely justified. Perhaps the literal translation did not seem so 
successful for Ukrainian translators, so they decided to focus on the 
bloodthirstiness of the monster, as it was better suited for the genre 
of this film. An interesting representative of the complete replace-
ment of the name is the film «Free Guy», which was translated as 
«Персонаж». As in the previous example, the original title of the 
film is suitable for the plot and genre itself. When the main character 
found out that he lives in a video game, he began to live to the 
fullest, without any restrictions. Apparently, the title «Вільний хло-
пець» did not satisfy the translators, so they decided to go different 
way, demonstrating the main character‟s belonging to a certain non-
existent environment, since he really is a character of the video game 
world.  

As the analysis of movie title translations has shown, we do not 
have a uniform picture. The choice of strategies that we examined 
above depends on the cultural and linguistic issues that need to be 
adapted. In my opinion, this year there were no translation failures 
such as: «Men of Honor» (2000), which was translated as «Військо-
вий нирець». With such success, the name of the movie «Sniper» 
could be translated as «Військовий стрілець» and 2The Deminer» 
as «Військовий копець». Another example that made me incredibly 
laugh: how do you like the title of the film «Армаггеддець» with the 
original comedy title «The World‟s End»? As for me, the translator 
has to be extremely careful about translating the name of the movie 
to make it as sound and attractive as the original to the audience. 

ETYMOLOGY OF ENGLISH IDIOMS 

Yu. O. Nos, student of Philology, group Phil-31  
N. S. Sukhachova, scientific advisor, Candidate Philological 
Sciences Higher Educational Establishment of Ukoopspilka «Poltava 
University of Economics and TradeЦ 

The article deals with the etymology of English idioms. It reveals 
the notion of this phenomenon and its reflection in the English 
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