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Таким образом, в современных условиях развития мирового 
хозяйства, сложных интеграционных процессов социальное 
развитие выступает основополагающим фактором формирова-
ния благосостояния населения стран. В настоящее время невоз-
можно отделение социальной составляющей развития общества 
от ее экономической и именно социальное развитие определяет 
уровень благосостояния населения и эффективного экономи-
ческого роста. 
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LEVELS OF MANAGEMENT OF TOURISM INDUSTRY 

Tourism is a multidimensional phenomenon that plays a number 
of important social, economic, cultural and educational functions in 
various spheres of public life. Ensuring the proper development of 
the tourism industry enables the efficient use of natural resources, 
increases employment, increases revenues to the budgets of different 
levels in each country. It requires a theoretical basis for the organi-
zation an effective interaction of the elements of the tourism industry 
at all levels of its development. 

The lowest level of development of the tourism industry is each 
enterprise of the industry. An important tool for the industry deve-
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lopment at this level is economic sustainability, as the capacity to 
function and grow in adverse economic conditions through stream-
lining of operational processes and parameters of the components of 
the internal environment of the enterprise to maintain its equilibrium 
state. For its providing significant importance has the status and the 
recourses of potential increasing capacity of the enterprise because it 
stipulates registration of all of the operational capabilities of its 
internal environment. Therefore, it is necessary to develop and 
effectively use human, financial, technical, technological and innova-
tive potential of each enterprise to the tourism industry. 

Next level of the tourism industry development is the interaction 
between its businesses. It must be exercised on the basis of vertical 
and horizontal partnership, as an organized interaction to achieve the 
most effective way of common economic, social and other purposes 
undertaken on the basis of cooperation. Vertical partnership allows 
you to establish mutually beneficial, reliable, long-term relationships 
between enterprises, joint result of which is a tourism product. 
Horizontal partnership can reduce competitive intensity in certain 
segments of the tourist market and gives the participants of such 
relations a number of economic advantages, because it allows 
cooperatively deliver social, marketing and innovation policy. 
Modern European and global alliances in the field of passenger 
traffic illustrate the effectiveness of such forms of cooperation. 

The highest level of development of the tourism industry is the 
interaction between enterprises with state tourism authorities. For the 
organization of this interaction it is expedient to use model of public-
private partnerships, which is common in other business areas of 
European countries, in particular the model of «joint dialogue», 
model «shared ownership», model «co-ownership», model «demo-
cratic elections», model «marketing management». This enables to 
take advantage of the tools of macroeconomic and microeconomic 
regulation in the economy, ensures a close relationship between 
public authorities and the private sector, increases the validity, the 
speed of making and implementing decisions for the development of 
the tourism sector at regional or interregional levels. 

The proposed supporting means of the tourism industry 
development for each level should be used holistically because they 
are interrelated and reinforce each other, which leads to a synergistic 
effect. They take into account the nature of the tourism industry as a 
system, because the ultimate goal of its functioning is the formation 
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and implementation of tourism product, uniting diverse industries 
and activities of material production and non-production sphere. It is 
a source of income for all members of the tourism industry, on 
condition that each of them efficiently fulfills its obligations. There-
fore, the economic sustainability of each tourism enterprise, their 
interaction with each other and the public authorities on the basis of 
partnership are the important organizational foundations for the 
development of tourism, because they unite the efforts of all 
concerned parties of this process. 
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РОЗВИТОК ТУРИЗМУ НA ОСНОВI IСТОРИКО-
КУЛЬТУРНОГО ПОТЕНЦIAЛУ ОДЕСЬКОЇ ОБЛAСТI 

Туризм в Укрaїнi стрiмко розвивaється, щороку збiльшуючи 
обсяги виробництвa послуг, пiдвищуючи якiсть тa культуру 
обслуговувaння. Сучaсний туризм – це склaдний соцiокуль-
турний феномен, який виконує низку вaжливих функцiй, у тому 
числi соцiaльного й культурного хaрaктеру. Отже, нaбувaє 
aктуaльностi використaння в туризмi iсторико-культурної 
спaдщини кожної крaїни тa регiону. 

Одеський регiон нaлежить до територiй iз нaйцiннiшою 
iсторико-культурною спaдщиною. В Одеськiй облaстi нaлiчу-
ється близько 4 300 об’єктiв культурного нaдбaння. У сaмому 
мiстi знaходяться 49 культурно-iсторичних пaм’яток нaцiонaль-
ного знaчення. Кожен об’єкт iсторико-культурної спaдщини є 
унiкaльним, мaє iндивiдуaльнi особливостi, що формують його 
iсторико-культурний потенцiaл, який є склaдовою чaстиною 
нaцiонaльного бaгaтствa крaїни тa може використовувaтися для 
розвитку туризму. 

Джерелaми дослiдження виступaють прaцi вчених з дaного 
питaння. Роботa проводилaся з використaнням спецiaльних i 
зaгaльнонaукових методiв дослiдження, серед яких узaгaль-
нення, опис тa aнaлiз iнформaцiї. 

Знaчнa кiлькiсть iсторико-культурних пaм’яток Укрaїни 
взaгaлi тa Одеського регiону зокремa зaлишaється не зaдiяною в 


